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Advertisers  Coercing  Press  on  Ad  Rates 

By  Threats  of  1932  Linage  Loss 

Lever  Brothers  Demand  Return  to  1929  Milline  B  asis  Before  Placing  New  Schedules — Agency  Aid 

Enlisted  by  Other  Firms,  One  Seeking  Linage  Data 

The  strategic  outline  of  a  campaign  by  By  ARTHUR  ROBB  are  in  tlie  main  close  to  1929  levels  and 

laree  national  advertisers  to  compel  _  .....  .  .  .  comnarativelv  few  increases  in  rate  have 


1  large  national  advertisers  to  compel 
reduction  in  newspaper  advertising  rates 
b^me  apparent  this  week.  Publishers 
dotting  the  entire  country  from  New 
England  to  the  Pacific  Coast  informed 
Editor  &  Publisher  that  they  had  re¬ 
ceived  telegrams  from  Lever  Brothers 
Company,  great  British  soap  manufac¬ 
turing  concern  dominated  by  Lord 
Leverhulme,  making  “Lux,”  “Rinso,” 
“lifebuoy,”  etc.,  the  purpose  of  which  is 
to  drive  newspaper  rates  to  or  below  the 
milline  level  prevailing  in  1929. 

The  Lever  telegram,  remarkable  for 
its  implied  coercion,  read  as  follows : 

“Our  advertising  agency  has  presented 
schedule  starting  in  January,  with  latest 
circulation  and  rate  data.  We  regret 
your  current  rate  per  thousand  high  com¬ 
pared  with  1929  as  to  make  omission  your 
paper  probable.  Please  wire  whether  you 
contemplate  an  adjustment  which  would 
permit  restoring  your  paper  to  list.” 

Another  version  of  this  telegram  to 
publishers  substituted  “curtailment  of 
your  January  schedule”  for  “omission 
your  paper,”  and  asked  a  telegraphic  re¬ 
ply  on  whether  any  adjustment  would  be 
made  to  permit  running  the  full  schedule. 

This  ultimatum  of  the  British-owned 
soap  manufacturer  to  newspaper  pub¬ 
lishers  came  as  an  expected  denouement 
to  a  questionnaire  sent  out  by  this  firm 
meial  weeks  ago,  asking  publishers 
for  circulation,  line  rate,  and  milline  rate 
data  for  several  years,  going  back  as  far 
as  1913,  and  inquiring  whether  the  news¬ 
paper  contemplated  a  lower  minimum  rate 
per  thousand  in  1932  than  in  1929. 

Piis  is  one  of  several  overt  acts  by 
oational  advertisers,  putting  into  practi¬ 
cal  operation  the  down-with-rates  prop- 
ifanda  fostered  by  the  Association  of 
National  Advertisers  for  several  years 
**t.  Well-informed  newspaper  pub- 
^rs  and  special  representatives  believe 
will  be  many  similar  attempts. 
While  there  is  no  superficial  evidence 
fhat  agreements  have  been  made  between 
"“portant  users  of  newspaper  space  for 
wucentric  and  converging  attacks  upon 
newspaper  rate  structure,  the  suspi- 
IS  growing  among  publishers  that 
w™  agreements  do  exist  and  that  fur¬ 
ther  developments  may  result  in  proceed- 
newspaper  organizations  before 
!u  Trade  Commission  or  under 

Sherman  Act. 

It  is  held  that  the  Lever  Brothers  tele- 
P*ni,  in  the  present  state  of  the  news- 
>*P*r  business,  constitutes  a  threat  to  the 
DQlth  of  the  entire  press  structure.  Ques- 
legality  and  good  taste  aside 
it^gh  both  aspects  are  regarded  as 
udious  by  newspapermen),  its  assump- 
^  to  place  newspaper  values  solely 
comparative  milline  basis  is  at- 
iced  as  unsound  and  lacking  proper  re- 
'on  to  daily  newspaper  advertising 
Its  present  objective,  the  1929 
me  rate  basis,  it  is  feared,  may  be 
•rrtk  ®*cp  toward  drastic  duress 

the  final  object  of  breaking  the 
fe  national  advertising  rate  structure, 
thu*^**"  ,®c'[cral  sources  it  was  learned 
Week  that  other  national  advertisers 
^oilisting  the  co-operation  of  their 
venismg  agencies  in  the  drive  against 


newspapers.  One  advertising  agency  man 
heading  an  organization  of  prime  import¬ 
ance,  related  that  one  of  his  largest  ac¬ 
counts  had  reiiuested  him  to  undertake 
a  vigorous  campaign  against  present 
newspaper  rates.  The  natural  buyer’s 


portant  advertiser,  had  cut  one  news¬ 
paper  off  its  list  because  no  substitution 
of  local  for  national  rates  was  allowed. 
The  state  distributor  wrote  the  pub¬ 
lisher  explaining  that  other  newspapers 
were  accepting  the  business  at  local 


CHRISTMAS  GREETINGS  FROM  LEVER  BROS. 

Here  is  the  telegram  which  some  puhlishers  regard  as  the 
real  opening  of  a  vigorous  effort  hy  national  advertisers 
to  break  newspaper  rates.  It  has  been  received  during  the  past 
week  by  many  newspaper  publishers  from  Lever  Brothers. 
“Our  advertising  agency  has  presented  schedule  starting 
in  January  with  latest  circulation  and  rate  data.  We  regret 
your  current  rate  per  thousand  high  compared  with  1929 
as  to  make  omission  your  paper  probable.  Please  wire 
whether  you  contemplate  an  adjustment  which  would 
permit  restoring  your  paper  to  list.” 

Grafton  B.  Perkins,  advertising  manager  of  Lever  Brothers  Co., 
informed  Editor  &  Publish’er  by  telegraph  this  week  that  “our 
policy  forbids  issuing  statements  regarding  our  advertising 


argument  for  lower  prices  was  to  be  re¬ 
inforced  by  the  implied  threat  that  non- 
compliance  with  the  lower  rate  demands 
would  result  in  withdrawal  not  only  of 
the  one  firm’s  advertising  from  news¬ 
papers,  but  of  other  schedules  controlled 
by  the  agency. 

Although  he  agreed  neither  with  the 
objective  nor  the  means  suggested  for 
its  attainment,  the  advertising  agency 
executive  confessed  his  confusion.  Op¬ 
position  to  his  client’s  demand  in  the 
present  frame  of  mind  of  the  advertiser 
would  almost  certainly  lose  him  the 
account,  he  believed.  Compliance  with 
his  client’s  wishes  would  work  immediate 
harm  to  newspapers  whose  value  he 
knew  and  appreciated,  and  would,  he 
felt,  in  the  not  distant  future,  result  in 
the  wreckage  of  the  present  agency 
commission  system.  Newspapers,  he 
feared,  would  not  for  long  tolerate 
assistance  in  oppression  at  the  hands  of 
those  dependent  upon  the  press  for  their 
existence. 

.Another  agency  angle  developed  late 
last  week  when  Lord  &  Thomas  and 
Logan  sent  to  newspapers  and  their 
special  representatives  a  telegram  asking 
linage  information  on  daily  issues  only 
for  the  first  nine  months  of  1931  upon 
the  Media  Records  breakdown — local, 
general,  automotive,  financial,  legal^ 
classified,  and  total  advertising.  The 
agency  refused  to  divulge  the  purpose 
for  which  the  information  was  desired, 
beyond  stating  that  a  quick  study  of 
new.spapers  was  being  made.  Some 
newspapermen  who  discussed  it  with 
Editor  A-  Publisher  this  week  sus¬ 
pected  that  it  concealed  another  rate 
club. 

From  a  Southern  city  came  a  report 
that  the  Rest  Foods  Company,  an  im¬ 


rates  and  so  long  as  this  paper  held  out 
for  national  rates  his  advertising  space 
would  not  be  used. 

The  Erwin  Wasey  &  Co.  proposal  of 
last  month  that  bulk  rate  discounts  be 
quoted  for  large  national  schedules  has, 
according  to  that  agency,  produced  about 
half  a  dozen  rate  cards  conforming  in 
principle  to  the  idea.  An  executive  of 
the  agency  stated  that  no  general  follow¬ 
up  of  the  original  proposal  was  contem¬ 
plated,  but  that  whenever  opportunity 
offered,  the  matter  would  be  discussed 
with  newspaper  publishers. 

Most  of  the  newspaper  opinion  re¬ 
ceived  by  Editor  &  Publisher  has  been 
strongly  opposed  to  extension  of  the 
bulk  discount  to  national  advertising,  no 
matter  what  promises  of  increased  vol¬ 
ume  accompany  the  proposals. 

Strength  has  been  given  to  the  adver¬ 
tiser  campaign  to  force  down  the  news¬ 
paper  rate  level  by  the  reductions  in 
newsprint  prices  recently  announced  for 
1932.  Recalling  that  the  skyrocket  ad¬ 
vance  of  newsprint  prices  11  years  ago 
forced  advertising  rate  increases  with¬ 
out  regard  to  circulation,  the  group 
which  takes  its  cue  from  the  Associa¬ 
tion  of  National  Advertisers  is  deter¬ 
mined  to  force  a  “compensating” 
movement. 

It  may  be  recalled  now  that  the  1920- 
1921  rate  advances  were  made  good  by 
circulation  increases  within  the  next 
two  years  and  that  since  then  rates  have 
ad%’anced  in  close  parallel  with  circula¬ 
tion.  The  great  additional  increases 
registered  during  the  past  decade  in 
circulation  were  initiated  at  the  demand 
of  national  advertisers,  some  of  them 
among  the  most  clamorous  in  calling 
for  rate  adjustments  today.  Circulations 
even  now,  after  two  years  of  depression. 


are  in  the  main  close  to  1929  levels  and 
comparatively  few  increases  in  rate  have 
been  noted  in  recent  months. 

One  publisher  who  received  a  Lever 
Brothers  telegram  checked  back  on  his 
situation.  He  found  that  his  circulation 
had  increased  slightly  less  than  1,000 
copies  since  1929,  an  advance  of  ap¬ 
proximately  4  per  cent.  His  national 
rate  had  been  increased  from  6  to  7 
cents  per  line,  which,  the  advertiser 
pointed  out,  was  an  increase  of  16?^ 
per  cent. 

Another  publisher  faced  with  a  de¬ 
mand  for  lower  rates  on  the  score  of 
cheaper  newsprint,  replied  that  his  paper 
requirements  for  1931  had  been  about  10 
per  cent  lower  than  in  1930  and  that 
his  paper  bill  was  $7,500  less  in  1931 
than  in  1930.  This  paper  carries  a 
fairly  large  volume  of  national  business 
— approximately  1,500,000  lines  in  1931 — 
and  he  pointed  out  that  if  he  were  to 
give  the  national  advertiser  the  entire 
benefit  of  the  reduction  in  paper  cost, 
the  reduction  would  have  been  in  the 
neighborhood  of  half  a  cent  a  line. 

If  the  advantage  of  the  newsprint  price 
reduction  were  apportioned  over  the  en¬ 
tire  linage  volume,  as  it  would  be,  the 
300  or  so  national  advertisers  patronizing 
this  newspaper  might  have  saved  between 
$5  and  $8  each  on  their  year’s  expendi¬ 
tures  for  space. 

The  other  side  of  the  picture  is  that 
1931  expenses  were  based  on  an  esti- 
m.Tted  recession  from  1930  volume,  a 
recession  which,  it  might  have  been 
anticipated  in  January,  1931,  would  have 
come  whether  or  not  rates  were  reduced 
then  as  a  possible  inducement  for  added 
volume.  Had  volume  declined  only  in 
the  measure  anticipated,  the  publisher 
would  have  been  out  merely  the  $7,. 500 
directly  out  of  profits. 

Volume  in  the  last  half  of  1931  has  not 
fulfilled  the  promise  of  earlier  months 
and  the  decline  for  the  entire  year  is 
likely  to  be  higher  than  was  anticipated 
in  January  or  even  in  June.  In  that 
case,  the  publisher  donates  to  the  adver¬ 
tiser  not  only  the  savings  on  the  paper 
account,  but  an  additional  reduction  in 
revenue  due  to  linage  anticipateil  but 
not  published.  The  funds  for  the  latter 
reduction  come  largely  from  payroll  cuts 
— a  day’s  work  or  a  day’s  pay  taken  from 
people  who  can  afford  to  lose  neither. 

The  fact  is  that  newsprint  paper  costs 
for  several  years  have  not  occupietl  the 
large  place  in  operating  expenses  that 
they  held  prior  to  192.5.  Other  news¬ 
paper  costs  have  dwarfed  them  from 
their  former  40  per  cent  to  under  30  and 
more  often  20  per  cent  of  total  operating 
expen.se. 

Much  of  the  other  increases  have  come 
in  the  form  of  payroll,  which  the  nature 
of  the  newspaper  operation  makes  diffi¬ 
cult  of  reduction.  Forces  have  been 
reduced  in  most  mechanical  plants,  not 
greatly  as  a  rule,  but  in  projiortion  to 
the  loss  in  volume  of  business,  if  not  to 
the  loss  in  revenue,  since  1929. 

White  collar  departments  have  been 
reduced  to  the  minimum  needed  for  daily 
operation  and  some  high-priced  men  have 
been  replaced  at  lower  salaries.  In  gen- 
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eral,  however,  newspaper  publishers  have 
been  reluctant  to  make  their  white  collar 
and  mechanical  staffs  bear  the  major 
burden  entailed  by  the  tremendous  de¬ 
crease  in  advertising  volume  since  1929 — 
a  recession  that  has  brought  the  news¬ 
paper  linage  of  1931  back  to  the  1921 
total.  \N’age  rates  in  mechanical  depart¬ 
ments  are  generally  set  by  contract  and 
cannot  be  arbitrarily  cut.  Expiration  of 
contracts  and  voluntary  adjustments  have 
resulted  in  lower  wages  in  less  than  150 
cities  of  the  1,400  in  which  daily  news¬ 
papers  are  published  and  change  in  this 
direction  is  certain  to  be  slow. 

To  date,  there  has  Ijeen  no  overt 
demand  by  national  advertisers  that 
newspai)er  executives  force  the  abroga¬ 
tion  of  present  wage  contracts,  but  such 
a  move  may  l)e  anticipated  as  soon  as  it 
becomes  apparent  that  the  new  newsprint 
prices  will  not  afford  an  adequate  base 
for  advertising  rate  reductions.  Tliere  is 
small  chance  of  further  newsprint  price 
reduction,  as  present  levels  approximate 
the  lowest  possible  manufacturing  cost. 

The  advertiser  tactics  that  threaten  a 
publisher  with  withdrawal  of  a  heavy 
schedule,  unless  his  rates  are  immediately 
reduced  and  notification  of  the  reduction 
be  given  by  telegraph,  will  not  stop  with 
a  small  success  for  the  pre.sent  endea\or. 

The  logical  progress  of  the  Lever 
Brothers  move  is  its  imitation  by  other 
and  more  ruthless  buyers  who  will  see 
no  reason  for  stopping  at  1929  rate  levels 
if  publishers  can  be  bludgeoned  into  the 
first  concession  by  threatened  loss  of 
business  to  comjjetitors.  Regarding  the 
newspaper  merely  as  a  trade  channel, 
with  no  public  service  purpose  beyond 
the  production  of  so  many  sales  i)rosi)ects 
to  so  many  lines  of  advertising  space, 
they  may  aim  to  buy  newspai)er  space  as 
they  buy  steel,  copper,  and  glass — at  a 
price  set  by  the  producer’s  distress  and 
not  by  the  utility  of  his  product. 

The  profits  of  all  and  the  existence  of 
most  newspapers  is  threatened  if  any  of 
the  present  coercive  campaigns  for  rate 
reduction  gets  a  f<K)thold — on  the  eve  of 
an  era  when  all  adverti.sers  will  need 
quick  sales  and  many  sales  and  can  get 
them  only  through  newspaper  advertis¬ 
ing. 

The  fundamental  fact  which  should  be 
p<.sted  in  every  publisher’s  office  today  is 
that  his  ttcik'spaper  is  more  important  to 
any  adi’crtiser  than  any  account  can  pos¬ 
sibly  be  to  bis  nni'spapcr. 

If  the  new  economic  set-up  demands 
lower  advertising  costs,  the  entire  burden 
of  the  readiustment  does  not  belong  to 
the  advertising  medium.  Some  news¬ 
paper  rates  have  already  I)een  reduced, 
other  inetiuitahle  schedules  will  be,  with 
due  regard  to  the  just  requirements  of 
the  seller  as  well  as  the  legitimate 
demands  of  the  buyer.  The  pnKess 
should  l>e  orderly  and  systematic,  with 
an  eve  to  reforming  some  basic  defects 
in  the  rate  structure.  It  cannot  be 
effwted  at  the  point  of  a  pistol  without 
serious  damage  to  newspaiJer  self-respect 
and  public  usefulness. 

The  principle  involved  here  is  para¬ 
mount  to  the  merchandising  needs  of  any 
advertiser  or  any  thousand  advertisers. 
It  is  in  essence  that  of  the  free  press,  for 
an  advertiser  who  can  dictate  rates  will 
soon  feel  free  to  enter  other  phases  of  the 
publishing  enterprise.  The  I^ver  Broth¬ 
ers  telegram  is  the  fir.st  major  blow’  at 
this  principle  after  months  of  convention 
speeches,  resolutions  and  preliminary 
propaganda. 

Repulsed  now.  it  remains  dangerous 
but  l)eatable.  Met  with  surrender,  even 
partial,  the  newspaper  rate  battle  is  over 
immediately,  with  newspapers  struck 
down  one  hv  one  and  their  fellow  pub¬ 
lishers  wielding  their  own  weapons 
against  them.  Not  in  ten  years  will 
recovery  be  possible. 

In  this  situation,  concession  or  com¬ 
promise  is  not  merely  perilous  to  1932 
profits.  For  many  newspapers  it  would 
be  the  opening  of  the  final  tragedy. 


LAURENCE  HILLS  HERE 

Laurence  Hills,  editor  and  general 
manager  of  the  Paris  Herald.  European 
edition  of  the  Xctc  York  Herald  Tri¬ 
bune,  arrived  in  New  York  Dec.  16 
aboard  the  S.  S.  I.afayette.  lust  Iiefore 
he  sailed  he  was  elect^  president  of  the 
American  Gub  of  Paris. 


TAX  UPON  NEWSPAPERS 
RULED  ILLEGAL 


Penn«ylvania  Attorney  General  Says 
Bill  Does  Not  Fall  Under  Provi¬ 
sions  of  Special  Session 
Call 


Attorney  General  W^illiam  A.  Sch- 
nader  of  Pennsylvania,  in  an  opinion 
Dec.  14,  declared  unconstitutional  a  bill 
introduced  in  the  Legislature  last  week 
by  Representative  Price  of  Philadelphia 
to  impose  a  tax  on  Pennsylvania  news¬ 
papers  for  the  purpo.se  of  raising  rev¬ 
enue  to  finance  public  improvement 
projects. 

Price’s  bill  provided  for  a  tax  of  1 
cent  on  every  copy  of  newspaper  sold 
in  the  state  during  the  period  from 
Jan.  1,  1931,  to  May  31.  1933. 

The  Attorney  General  held  that  the 
bill  did  not  come  within  the  provision 
of  Governor  Pinchot’s  call  for  the  spe¬ 
cial  session  on  unemployment  relief. 

He  gave  a  similar  ruling  on  the  bill 
of  Representative  Sowers  to  permit  the 
imposition  of  a  municipal  tax  on  auto¬ 
mobiles  ow’iied  in  Philadelphia,  and  also 
on  a  bill  introduced  by  Representative 
Rice  of  Dauphin  County  for  an  emerg¬ 
ency  appropriation  of  $10,000,000  for 
State-aided  hospitals. 


TAX  PROPOSAL  KILLED 


Tennessee  Senate  Shouts  Down  Meas¬ 
ure  Levying  2  Cents  Per  100  Papers 

(By  tdeqraph  to  Editor  &  Publisher) 

Nashvilu;  Tenn.,  Dec.  16 — A  pro- 
jKKsal  introduced  into  the  Tennessee 
senate  by  Senator  W.  W.  Craig  Tuesday 
asking  that  newspapers  be  taxed  two 
cents  on  each  100  papers  distributed  was 
shouted  down  immediately  after  its  intro¬ 
duction. 

Senator  Craig  was  a  member  of  the 
investigating  committee  which  recently 
spent  several  weeks  probing  state  affairs. 
.\t  that  time  he  declared  he  had  been 
quoted  in  an  unfavorable  light  and 
openly  resented  statements  made  in  vari¬ 
ous  Tennessee  papers  concerning  his  and 
the  committee’s  activities. 

leading  opposition  to  the  proposal  was 
Scott  Fitzhugh,  former  speaker,  who 
declared  that  the  proposed  levy  would 
mean  that  a  paper  with  105,000  daily 
circulation  would  be  required  to  pay  $21 
a  day  in  taxes  and  that  this  would  be 
unjust.  Senator  W.  P.  Monroe  moved 
that  the  proposal  be  tabled.  This  motion 
carried  by  a  thunderous  shout. 

A  similar  plan  was  brought  before  the 
legislative  interim  committee  more  than 
a  week  ago  but  was  killed. 


ACCOUNT  TO  CRITCHFIELD 

The  Cyclone  I'ence  Company,  Wau¬ 
kegan.  Ill.,  manufacturer  of  fencing, 
woven  wire  partition  and  screen  cloth, 
has  placed  its  advertising  account  with 
Critchfield  &  Company,  Chicago. 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  28-30 — National  Association 
of  Teachers  of  Marketing  and 
Advertising,  convention,  Washing¬ 
ton,  D.C. 

Dec.  28-30 — American  Association 
of  Teachers  of  Journalism  and 
American  Association  of  Schools 
and  Departments  of  Journalism, 
convention.  University  of  Minne¬ 
sota,  Minneapolis. 

Jan.  8 — West  Kentucky  Press  As¬ 
sociation,  mid-winter  meeting, 
Irvin  Cobb  Hotel,  Paducah. 

Jan.  15-16 — New  York  State  Pul>- 
lishers’  Assn.,  annual  convention. 
Lake  Placid  Club,  Lake  I^acid,  N.Y\ 

Jan.  16 — Arkansas  Press  Assn., 
mid-winter  meeting.  Hotel  Marion, 
Little  Rock,  Ark. 

Jan.  16-17 — Utah  State  Press 
Assn.,  semi-annual  convention.  New- 
house  Hotel,  Salt  Lake  City. 


TELEPHONE  RATES  DISCUSSED 

S.N.P.A.  Officers  Confer  With  ’Phone 
Executives  on  Press  Rate  Question 

Officials  of  the  Southern  Bell  Tcle- 
jihonc  Company  have  promised  to  give 
consideration  to  the  question  of  press  tele¬ 
phone  rates  as  the  result  of  a  conference 
i;etween  executives  of  that  company, 
Clark  Howell,  Jr.,  business  manager  of 
the  Atlanta  Constitution  and  president  of 
the  .Southern  Newspaper  Publishers’  .As¬ 
sociation,  and  Cranston  Williams,  secre¬ 
tary  of  the  S.N.P.A.  Mr.  Howell  and 
Mr.  \\  illiams  pointed  out  to  the  telephone 
company  executives  that  volume  would 
be  increased  from  newspapers  without 
much  additional  cost  in  handling  if  a 
press  rate  was  established. 

The  company’s  main  objection,  accord¬ 
ing  to  a  bulletin  sent  by  Mr.  Williams, 
is  that  establishment  of  such  a  rate  would 
bring  requests  for  reductions  from  other 
large  telephone  users.  The  bulletin  car¬ 
ried  a  suggestion  from  one  S.N.P.A. 
member  that  individual  publishers  take 
the  matter  up  with  district  managers  in 
their  sections. 


BLOCK  NAMED  FOR  3  DAILIES 

(By  telegraph  to  Editor  &  Publisher) 

San  Francisco,  Dec.  16. — Paul  Block 
and  .Associates  have  been  appointed  na¬ 
tional  advertising  repre.sentatives  for  San 
Prancisco  Call  Bulletin,  San  .Antonio 
Liiiht  and  l.os  .Ancjelcs  Herald  lixprcss. 
A.  J.  Norris  Hill,  former  local  representa¬ 
tive  of  Herald-Express,  has  been  named 
co-manager  with  Don  Sias  of  Mr. 
Block’s  San  Francisco  office. 


PROCTER  AND  COLLIER  NAMED 

The  F.agle  Engineering  Company, 
Springfield.  Ohio,  and  the  Yum  Com¬ 
pany,  Cincinnati,  have  appointed  the 
Procter  &  Collier  Company,  Cincinnati, 
to  direct  their  advertising. 
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NEW  DAILY  STARTED 
IN  HUNTSVILLE,  ALA. 

W.  H.  Pierce,  Son  of  Former  Owner  of 
Huntoville  Times,  Launches  Daily 
Register,  Evening  and  Sunday 
Paper — Citizens  Buy  Stock  Issue 


Publication  of  the  Huntsville  (.Ala.) 
Daily  Register  was  begun,  Dec.  8,  by 
the  Register  Publishing  Company,’  an 

C! 

William  H.  Piesci 

Register  is  an  evening  paper  with  i 
Sunday  morning  edition  and  has  Inter¬ 
national  News  Service  and  Central  Press 
.Association  service.  It  is  represented 
nationally  by  P'rost,  Landis  and  Kohn. 
Mechanical  equipment  includes  a  Hoe 
(juadruple  press,  a  battery  of  Linotypes, 
a  Monotype  and  a  Ludlow  Caster.  The 
Register  building  is  in  the  central  busi¬ 
ness  district  of  Huntsville. 

W’illiam  E.  Pierce  is  23  years  old  and 
holds  degrees  of  B.A.  and  LL.H.  from 
the  University  of  Alabama.  He  hat 
been  practicing  law  in  Huntsville  and 
is  a  member  of  Phi  Alpha  Delta  legal 
fraternity  and  Phi  Kappa  Psi.  He  is 
also  prominent  in  the  junior  Chamber 
of  Commerce  and  the  .Acme  Club. 


TIMES  PLANS  NEW  COURSE 


organization 
formed  through 
the  purchase  of 
$100,000  worth 
of  stock  by  more 
than  1(X)  .citizens 
o  f  Huntsville. 
William  H. 
Pierce,  the  son 
of  J.  E.  Pierce, 
former  publisher 
of  the  HuntSi’illc 
Daily  Times,  is 
president,  and  J. 
h-.  Pierce  is  edi¬ 
tor. 

The  Daily 


Invited  Speakers  to  Talk  on  Adrer- 

tising  Each  Wednesday  Evening 

Prompted  by  the  success  of  its  cour« 
of  lectures  on  national  advertising  in 
newspapers  which  has  ju.st  closed,  the 
Ncie  York  Times  has  announced  a  new 
course  in  “Newspaper  Advertising,”  to 
consist  of  lectures  by  invited  speakers 
each  \\  ednesday  evening  at  6  p.  m.  for 
18  weeks,  beginning  on  Jan.  6. 

Attendance  at  the  first  course  averaged 
4(X)  jiersons,  and  many  were  turned  away. 
The  new  course,  although  intended  pri¬ 
marily  for  Times  employes,  is  opw  to 
others  interested.  Applications  will 
received  until  Dec.  21,  and  admission  wdl 
be  by  ticket  only. 


F.  E.  MURPHY  IS  SPEAKER 


Minneapolis  Publisher  Describe! 

Farming  Accomplishments 

Frederick  E.  Murphy,  publisher  « 
the  Minneapolis  Tribune,  was  the 
speaker  at  a  luncheon  at  the  Advertis¬ 
ing  Club  of  New  York  Dec.  16. 

He  presented  what  Charles  E.  Mof" 
phy,  president  of  the  club,  called  "a  rw 
message  of  prosperity  and  increase 
buying  power.’’  The  address  dealt  wim 
the  Minnesota  Plan  launched  by  the 
Tribune  in  1921,  under  which  fa™er> 
of  the  Northwest  were  persuaded  to 
turn  from  dependence  on  grain  raisi® 
alone  to  diversified  farming,  with  Rraf 
fying  results  in  buying  power. 


WEEKLY  EDITORS  ARRESTED 

Editors  of  two  weekly  newspapers  in 
the  town  of  Greenburgh.  N.A-. 
arrested  on  counter  charges  of  assau 
following  a  fist  fight  in  the  street  i 
White  Plains,  N.Y..  Dec.  15.  The  c^' 
batants  were  Robert  L.  Foshay.  edito  - 
Greenburgh  Independent,  and  Harw 
Oram,  assistant  editor,  Hartsdalc  7W‘- 
and  lilmsford  Herald.  Foshay  was  WJ 
ploved  as  advertising  manager  of 
publications  for  a  short  time  and  tnm 
started  a  rival  nublication.  Oram  is 
to  have  accused  Foshay  of 
vertisements  in  Oram’s  payiers  witiw 
authorization  and  for  which  he  could 
collect  from  the  merchants. 
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NEWSPAPERS  SPREAD  CHRISTMAS  CHEER 


Yuletide  Campaigns,  Following  Drives  for  the  Unemployed,  Undertaken  With  Buoyancy  and  Convic¬ 
tion — “Neediest  Cases”  and  “Festivals”  Provide  Material  Relief  and  Generate  Good-Will 
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OX  the  heels  of  government  and  civic 
appeals  tor  the  unemployed,  the 
newspapers  of  the  country  have  assumed 
again  this  year  the  resi^nsibility  of 
spreading  the  spirit  of  Christmas  in  the 
tangible  form  of  clothing,  food,  shelter, 
and  toys  for  children.  The  Christmas 
job  this  year  looked  discouraging,  but 
the  press  has  undertaken  it  with  the 
same  buoyancy  and  conviction  that  has 
characterized  efforts  in  past  years,  con¬ 
ducting  effective  charities  on  their  own 
account  or  cooperating  warmly  with  the 
communities'  established  relief  agencies. 

With  most  newspapers  the  Giristmas 
drive  this  year  represents  an  e.xtension 
of  their  great  efforts  made  during  the 
past  year  to  aid  the  unemployed  of  their 
communities.  In  many  cases  the  drive 
for  Christmas  cheer  and  that  for  unem¬ 
ployment  relief  are  closely  correlated.  In 
most  all  instances  the  plight  of  the  idle 
is  being  regarded  as  an  emergency  for 
which  the  jobless  are  not  resi)onsible, 
and  every  effort  is  being  made  to  relieve 
their  distress  over  the  holiday  period. 

.Although  this  appeal  on  the  part  of  the 
newspai)ers  appears  regularly  year  after 
year  there  is  little  routine  in  the  indi¬ 
vidual  campaign  for  funds.  Clippings 
and  rei)orts  reaching  Editor  &  Pun- 
LisHKR  from  all  over  the  country  show 
that  the  combination  of  Christmas  and 
charity  lends  fervor  and  jMiignancy  to 
the  annual  drive.  The  Christmas  appeal 
is  different — it  is  an  appeal  to  the  heart 
as  well  as  the  pocketbook — and  it  has 
become  a  challenge  to  the  editorial  pen  to 
make  it  more  humanitarian,  more  iiersua- 
sive,  more  compelling.  The  metropoli¬ 
tan  papers  and  the  dailies  of  smaller 
communities  are  alike  in  the  efficiency 
and  sincerity  of  their  ])etiti()ns  for  aid. 

The  “neediest  cases"  funds  are  growing 
in  iwpularity  every  year.  By  outlining 
the  predicaments  of  siiecific  “ca.ses"  with¬ 
out.  of  course,  giving  the  identity,  the 
I  newspaiiers  can  drive  home  the  needs 
of  individuals  and  the  appeal  automatic¬ 
ally  becomes  more  personalized  and 
effective.  Many  newspapers  emplov 
this  method. 


ageo 


The  raising  of  Christmas  funds  take 
nuny  different  forms.  "Benefits"  of  a! 
kinds  are_  employed  from  the  famou 
piolly  Knickerbocker  Charity  B'aH”  c 
the  Acte  i'orh  Awcrican  to  prize  fighti 
theatre  parties  and  other  benefits.  I 
many  communities  the  business  men  g 
out  on  the  streets  with  a  pack  of  paper 
und«  their  arms  which  they  sell  for  a 
much  as  they  can  get  and  refusing  t 
r'i?  event.  "Goo 

rellows  clubs,  made  up  of  business  met 
organized  and  motivated  by  newspaper 
generally,  raise  funds  in  multitudinou 
manners  Once  the  money  is  obtainer 
"’ethrKls  of  distributing  it  where  : 
do  the  nwst  good  are  likewis 
Sometimes  it  is  expended  fo 
and  distributed  by  tickets,  sometime 
’  goes  to  the  established  charities. 

to  this  task  of  raisin 
oKi  relief  is  the  more  intar 

g'  e  hut  nevertheless  important  job  r 
“cht-er".  That  is  to  say  tha 
'it'’  3t  Christina 

there  must  be  a  Christmas  tree. 

^  o;-A’  Times  "Hundre 
•'^lest  Cases"  drive,  one  of  the  he- 
itc  'y) ,  ”*^"’*'P3per  charities,  is  makin 
When  tn 

a  tota'  ‘ 

Xn  u  '■aised  by  the  Time 

g,.  17,858  individual 

raieeH  ^lf^S,617  has  hec 

the  ri  appeal  is  made  entirely  i 

of  ‘^o'laTins — predicament 

ninerJ^*™”*  "cases’’  are  outlined,  tli 
name  charities  listed,  and  tli 

given*  a  and  their  donations  ar 

tributed'^'l*^'"!!’*  Efface.  Drawings  cor 
artiste  Q  well-know 

Tu.  printed  on  Sundays. 

more  amihcs  fund  expects  to  ai 

R  With  the  Star,  many  of  th 


By  JOHN  W.  PERRY 

clubs  and  other  organizations  of  Kansas  the  lines  of  big  business.  Every  year  the 
City  are  abandoning  plans  for  their  American  gives  thousands  of  baskets 
usual  Christmas  festivities  and  are  devot-  away  on  CTristmas  Eve  to  those  who 
ing  the  amounts  usually  appropriated  to  have  been  designated  by  the  relief  agen- 
aiding  the  needy  of  the  city.  cies  and  American  investigators.  The 


Here  is  a  concrete  example  of  what  newspapers  are  doing  to  provide  food  and 
cheer  for  the  needy  during  the  winter  and  particularly  at  Christmas.  Photo¬ 
graph  shows  the  results  of  the  “Can  ihe  Surplus”  campaign,  sponsored  and 
supervised  by  the  Akron  (O. )  Tjmes-Prpss,  stored  in  a  \  .W.C.A.  swimming 
|)ool.  A  total  of  32,688  quarts  of  assorted  fruits  aiul  vegetables  were  “put  up  * 
iluring  the  drive.  Incidental  expenses  of  canning  and  distribution  were  met 
by  proceeds  from  various  organizations. 


.Another  impressive  "neediest"  drive  is 
that  of  the  Chicofio  Daily  Ne7i's.  Em¬ 
ployes  of  the  News  have  contributed 
$50.747.‘)0  to  the  fund  this  year.  The 
gift  is  the  largest  amount  ever  sub¬ 
scribed  to  the  fund  ami  the  total  repre¬ 
sents  enough  to  care  for  about  5(X)  per¬ 
sons.  The  contribution  is  on  a  “.50- .50" 
basis,  employes  giving  $2S,.37.3.05  and  the 
company  matching  this  amount. 

The  Richmond  (Va.)  Xrzi’s-Lcadcr 
has  started  its  second  annual  “f)ne  Hun¬ 
dred  Neediest  Families”  Fund,  in  co- 
oi>eration  with  the  Family  Service  Soci¬ 
ety  and  the  Bureau  of  Catholic  Charities. 
I,ast  Christmas,  the  News-Leader’s  fund 
provided  Christmas  cheer  for  more  than 
1.50  destitute  families.  The  fund  was 
adopted  last  year  by  the  News-T.eader  in 
jdace  of  the  Empty  Stocking  fund. 

.Another  paper  which  effectively  em¬ 
ploys  the  “neediest"  appeal  is  the  Puf- 
falo  (N.Y.)  fizeninq  Xczvs.  which  is 
going  after  funds  this  year  with  all  the 
enthusiasm  of  previous  years. 

In  connection  with  this  form  of  char- 
itv  must  he  mentioned  the  Neze  York 
r.Z'eniiifi  Post's  unique  “Old  Couples 
I'und."  Through  the  cooperation  of 
charity  workers  the  Post  invites  well- 
known  authors  to  visit  the  homes  of  old 
couples  who  are  about  to  be  separated 
because  of  illness  or  old  age  and  hrk 
of  funds.  The  writers  tell  their  stories 
in  the  columns  of  the  newspaper  every 
dav.  .Art  is  contributeil  by  well-known 
artists.  The  appeal  is  poignant  and 
unusuallv  persuasive.  T,ast  year  the 
Post  raised  $f)6.fKX)  for  this  purpose : 
this  vear  up  to  Dec.  16  the  amount  stood 
at  .‘528,000. 

Manv  newspapers  wdth  their  “festivals” 
and  “Santa  Claus  parties."  “Stocking 
clubs.”  and  so  on  make  the  neriixl  pre¬ 
ceding  Christmas  a  time  of  jubilation 
and  thankfulness  among  the  poor.  The 
festival  of  the  .A’etc  York  American  is  a 
tremendous  undertaking,  conducted  along 


baskets  are  generous  with  f<H)d  enough 
to  last  some  time.  I'p  to  jiress  time  the 
.American  fund  for  this  year  had  jiassetl 
$10().0(K).  The  total  collecteil,  besides 
providing  Christmas  bjiskets,  gives  relief 
throughout  the  year.  Similar  enterprises 
arc  undertaken  by  other  Hearst  news¬ 
papers. 

The  festival  of  the  St.  Ijmis  Post- 
Dishatch.  started  .32  years  ago.  will  be 
realizeil  this  year  on  a  huge  scale.  “The 
Christmas  festival,”  savs  the  Post-Dis¬ 
patch,  "is  not  a  charitv :  it  is  an  act 
of  hospitality."  Not  less  than  5.(KK) 
baskets  will  be  distributed  among  the 
neediest  families  for  the  Christmas  din¬ 
ner.  In  the  Coliseum  lO.lKX)  children 
will  be  entertained,  and  toys  and  dain¬ 
ties  will  he  given.  Pipes  and  tobacco 
will  be  distributed  on  Christmas  eve  in 
lodging  houses  and  institutions.  The 
Post-Dispatch  raises  the  money  for  the 
festival  from  the  miblic  and  reports  on 
the  anplication  of  the  fund.  A  civic 
committee  functions  with  the  paiier. 

The  St.  I.ouis  T'"<cs  has  reorganized 
its  Good  Fellows  Club  in  order  to  pro- 
vifle  necessities  and  gifts  for  the  needv. 
The  work  is  being  carried  on  more 
'<nrtTre'''i'elv  this  year  than  in  the  past. 
The  Times  I>'a^•e  n'-f.vi<-i'’ns.  and 

find*-''  "iffs  to  '  ?1 1  familfes  la't  veac. 
In  addition  i*  distri>'"tefl  .^0 'DO 
of  rabbit  which  the  citizens  of  LaCrosse, 
Kan.,  had  donateil. 

The  .AVti’  Orleana  Timez-PIcovtine 
will  buv  toys  for  18  000  needv  children 
of  the  citv.  Dailv  articles  annear  in  the 
news  columns  together  with  a  list  of 
contributors  and  monev  contributed.  On 
Christmas  eve,  Times-Picayune  officials 
win  distribute  tovs. 

I’ittshiirgh  business  and  professional 
men  who  eot  their  early  training  as 
t'ewspaner  hoys,  went  out  on  the  streets 
Dec.  14.  selling  the  Press.  Proceeds  of 
their  efforts  n-ent  to  the  Press  Christ¬ 
mas  Cheer  Fund  for  needy  families. 


Some  of  the  city’s  most  prominent,  and 
influential  men  were  assigned  to  corners 
in  the  drive. 

In  the  face  of  widespread  unemploy¬ 
ment  the  Cleveland  Plain  Dealer,  the 
Xezes  and  the  Press  have  undertaken 
to  distribute  more  relief  than  in  previous 
years. 

The  Plain  Dealer  has  conducted  its 
annual  Give-a-Christmas  campaign,  re¬ 
inforced  by  funds  derived  from  the 
L  athedral-Latin  charity  football  game  in 
the  municipal  stadium,  Nov.  28,  when  an 
audience  of  Iff.lKX)  spectators  contrib¬ 
uted  about  $7,o0()  to  the  fund.  Tlie 
Plain  Dealer  will  distribute  finxl  and 
clothing. 

The  News  started  its  drive  with  a 
benefit  fight  card  of  24  rounds  in  the 
Public  Hall,  Dec.  16.  The  paper’s 
Toyshop  camnaign  is  already  underway. 
"Not  an  empty  stocking  in  Cleveland 
on  Christmas"  is  the  slogan  of  the  cam¬ 
paign  to  distribute  toys  to  children.  Last 
year  more  than  KXl.lKX)  children  were 
cheered  throu"h  the  Toyshop. 

The  annual  "Christmas  .Spirit”  party 
at  which  the  Press  entertains  and  feeds 
the  needy  has  been  eliminated  this 
season.  The  Press,  instead,  is  seeking 
25  "A'ear  .Around  Christmas  Spirits” — 
that  is,  a  committee  of  25  lienevolent 
•--'■n  and  women,  who  by  their  example 
are  fitted  to  ai(l  the  Press.  No  fami¬ 
lies  aided  by  the  Community  Chest  Fund 
will  receive  relief  from  the  Press.  Money 
is  being  raised  by  a  series  of  entertain¬ 
ment  and  volunteer  contributions. 

In  San  Francisco  the  newspapers  are 
ciKiperating  with  the  Advertising  Club 
which  has  organized  Oiristmas  charity 
on  a  far  reaching  basis.  Representatives 
of  the  .Xezes.  the  Call-Pulletin,  P..ram- 
iner  and  the  Chronicle  are  on  the  Ad¬ 
vertising  Club  committee,  and  are  donat¬ 
ing  generous  space  to  aid  in  the  civic 
apTX“al. 

The  Chicaqo  Tribune  has  announced 
if*;  22nd  annual  call  for  Christmas 
“GockI  h'ellows”  to  aid  in  fi'cnishing  toys 
and  A'uletide  cheer  to  Chicago  poor 
children.  The  Chicaqo  Daily  Times’ 
Old-h'ashioned  Christmas  Givers  are 
also  busy  preparing  a  happy  Christmas 
for  jHior  children.  The  Chicaqo  Ameri¬ 
can  and  the  Publix-Balaban  &  Katz  the¬ 
atres  will  be  hosts  to  more  than  LfW) 
uiKler-privileged  children  at  the  annual 
Christmas  theatre  parties. 

The  Philadelphia  Public  Ledqers,  in 
conjunction  with  the  Playgrounds  Asso¬ 
ciation  of  Philadelphia,  have  started  the 
third  annual  toy  collection.  About  .31X1 
parochial  schools,  42  high  schcxils  and 
73  iirivate  schools  are  expected  to  con¬ 
tribute  about  45,(XX)  toys  which  will  be 
taken  in  Ledger  trucks  to  central  sta¬ 
tions  where  clubwomen.  Junior  League 
members  and  others  will  sort  and  repair 
them. 

The  Kansas  City  Journal-Post,  besides 
aiding  in  collection  of  di.scarded  clothing 
for  use  of  the  needy,  aided  recently  in 
arranging  for  discounts  of  15  per  cent  on 
imrchases  made  at  certain  clothing  and 
grocery  stores  by  heads  of  needy  families. 

Twenty-three  civic,  religious  and  busi¬ 
ness  groups  joined  in  the  bidding  for 
street  corners  from  which  to  sell  the 
“Big  Brother”  edition  of  the  Xa.zhz’ille 
Tennessean  Dec.  20.  The  Big  Brothers 
for  a  number  of  years  have  used  the 
nroceeds  from  this  annual  sale  to  fill 
baskets  for  the  under-privileged  of  the 
city. 

.Also  as  a  part  of  the  “Big  Brother” 
campaign  the  Xashz'ille  Panner  is  pub¬ 
lishing  a  letter  everv  day  from  some  poor 
child  of  the  city,  telling  conditions  as  they 
will  be  in  his  home  this  Christmas  unless 
someone  sponsors  his  cause. 

Relief  activities  have  been  undertaken 
ui  Toledo.  O..  on  an  unprecedented  scale 
I'v  civic  clubs,  churches,  fraternal  organ¬ 
izations  and  manv  other  units.  The 
newspapers  have  given  wide  publicity  to 
all  relief  nroiects  and  in  addition  are 
(Continued  on  t>aqe  43) 
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HIGH  COURT  TO  DECIDE 
DAILY’S  BIAS  CHARGE 


Decision  in  Los  Angeles  Record  Case 
Expected  to  Clarify  Law  Got* 
erning  Cases  of  Indirect 
Contempt 


The  question  of  whether  Judge  Frank 
C.  Collier  shall  be  prohibited  from  trying 
the  contemot  charges  lodged  against  the 
publisher,  editor  and  managing  editor  of 
the  Los  Angeles  Record,  w&s  argued  Dec. 
11  before  the  justices  of  the  Supreme 
Court  of  California,  now  sitting  in  Los 
Angeles. 

Petition  for  the  writ  of  prohibition  is 
based  on  the  ground  that  Judge  Collier  is 
biased  and  prejudiced  against  H.  B.  R. 
Briggs,  Gilbert  Brown  and  Rodney 
Brink,  of  the  Record,  whom  the  Los 
Angeles  Bar  Association  undertook  to 
prosecute  for  alleged  contempt  of  court 
in  connection  with  cartoons  and  editorials 
urging  District  Attorney  Buron  Fitts 
and  the  grand  jury  to  punish  those  re¬ 
sponsible  for  the  Julian  Petroleum 
swindle.  A  hearing  was  granted  by  the 
supreme  court. 

W  illiani  H.  Xeblett,  of  the  law  firm  of 
McAdoo,  Neblett  and  Clagett,  presented 
the  case  for  the  executives  of  The  Record 
and  Chandler,  Wright  and  Ward  repre¬ 
sented  Judge  Collier  and  Judge  J.  T.  B. 
Warne,  who  is  joined  in  the  action. 

The  decision  of  the  court  with  respect 
to  Judge  Collier’s  insistence  that  he  shall 
preside  at  the  trial  of  the  case,  which  will 
be  handed  down  later,  will  mark  another 
important  advance  in  clarifying  the  law 
of  California  with  respect  to  contempt  of 
court  and  the  disqualification  of  judges 
on  the  ground  of  bias  and  prejudice. 

When  the  case  was  first  set  before 
Judge  Collier,  affidavits  of  bias  and  pre¬ 
judice  were  filed  against  him.  Judge 
Collier  answered  these  charges  with 
heated  declarations  of  their  entire  falsity, 
declined  to  permit  another  judge  to  pass 
upon  his  qualifications  to  try  the  case, 
and  declared  that  unless  prohibited  he 
would  proceed  with  the  trial  on  the 
ground  that  he  had  passed  upon  his  own 
qualifications  and  had  acquitted  himself 
of  the  charges  of  bias  and  prejudice. 

The  supreme  court  granted  a  writ  of 
prohibition  directed  against  Judge  Col¬ 
lier  passing  upon  his  own  qualifications, 
and  in  a  notable  decision  held  that  in 
proceedings  for  indirect  contempt,  the 
defendant  had  the  right  to  challenge  the 
qualifications  of  the  trial  judge  and  to 
have  another  judge  pass  upon  the  matter. 

Judge  W  arne  was  then  named  to  pass 
upon  the  qualifications  of  Judge  Collier, 
and  his  opinion  held  in  effect  that  since 
Judge^  Collier  denied  he  was  bia.sed  and 
prejudiced,  in  absence  of  further  proof 
he  must  be  held  to  be  qualified. 


SUNDAY  EDITION  DROPPED 


Detroit  Mirror  Shift*  Feature*  to  Sat¬ 
urday  Paper — Price  Two  Cent* 

Starting  Dec.  19.  the  Detroit  Mirror’s 
Sunday  edition  will  be  published  on  Sat¬ 
urday  and  known  as  the  “V\eek-End’ 
edition.  It  will  contain  most  of  the  fea- 
tures  that  were  in  the  Sunday  editions, 
including  the  magazine  section,  as  well 
as  some  new  features. 

The  price  is  being  reduced  from  five 
cerits  to  two  cents  and  the  new  edition 
IS  being  advertised  as  “2  in  1  for  2.” 


$100,000  LIBEL  SUIT 

The  South  Rend  (Ind.)  Lethune  was 
named  defendant  in  a  $100,000  libel  suit 
filed  Dec.  14  by  Rudolph  Ackermann, 
former  South  Bend  citv  comptroller,  dis¬ 
missed  recently  by  Mayor  W.  Riley 
Hinkle.  The  suit  is  based  on  charges 
and  counter  charges  by  Ackermann  and 
Hinkle  on  the  matter  of  an  alleged  $20,000 
paid  by  Chicago  gamblers  as  protection 
for  a  place  opened  in  South  Bend  last 
summer. 


DAILEY  VISITING  U.  S. 

Charles  I^iley,  Far  East  correspondent 
for  the  Chicago  Tribune  stationed  at 
Peiping,  China,  for  11  years,  arrived  in 
San  Francisco  recently. 


_ 


MRS.  BLOCK  AND  SON  ON  COAST 


Mrs.  Paul  Blork,  wife  of  the  newspaper  publisher  and  president  of  Paul  Block, 
Inc.,  and  their  son,  William,  photographed  at  Santa  Barbara,  Cal.,  recently. 


DECISION  IS  RESERVED 
IN  RADIO  CASE 

Interstate  Commerce  Commission  Ex¬ 
aminer  Hears  Case  Which  Seeks 
to  Give  Radio  Common  Carrier 
Status 


Hearing  to  determine  if  the  Interstate 
Commerce  Commission  has  authority  to 
regulate  broadcasting  charges  was  held 
Dec.  14  in  New  York  by  \V.  M.  Ches- 
aldine,  examiner  for  the  commission. 
Decision  was  reserved.  M.  H.  Ayles- 
worth,  president  of  the  National  Broad¬ 
casting  Company,  vigorously  denied  that 
his  company  was  a  common  carrier,  con¬ 
tending  that  the  company  reserved  the 
right  to  accept  only  such  advertisers  as 
it  approved.  He  compared  this  policy 
to  that  of  a  new.spaper  or  magazine, 
which  has  the  right  to  accept  or  reject 
advertising  matter. 

The  hearing  followed  a  complaint  filed 
with  the  commission  by  the  Sta- Shine 
Products  Company,  Inc.,  maker  of  furni¬ 
ture  and  automobile  polish,  of  Ridge¬ 
wood,  Brooklyn.  The  National  Broad¬ 
casting  Company  and  station  \VGBB, 
local  broadcasting  concern,  of  Freeport, 
L.  I.,  were  named. 

FORMER  WORLD  MEN  ELECT 

H.  B.  Swope  Heeds  Editorial  Alumni — 
Reunion  on  January  16 

Herbert  Bayard  Swope  was  elected 
president  of  the  Editorial  Alumni  Asso¬ 
ciation  of  the  .VcM’  York  World  at  a 
meeting  in  New  York  this  week.  John 
L.  Heaton.  John  O’Hara  Cosgrave  and 
Martin  Green  were  elected  vice-presi- 
dent.s,  and  .\lex  L.  Schlosser,  secretary- 
treasurer. 

A  reunion  dinner  of  former  members  of 
the  World  editorial  staffs  will  be  held  at 
the  Park  Central  Hotel.  New  York.  Jan. 
16.  Mr.  Schlosser  is  receiving  applica¬ 
tions  for  tickets. 


PHOTO  PLATES  DESTROYED 


Prison  Authorities  Arrest  Cameramen 
and  Spoil  Negatives  of  Prison  Break 

Cameramen  who  took  close-up  shots  of 
the  Leavenworth  Penitentiary  last  week 
after  the  outbreak  in  which  three  convicts 
were  killed  and  the  warden  seriously 
wounded  were  arrested  by  prison  authori¬ 
ties  and  had  their  cameras  and  films  con¬ 
fiscated.  Jack  Barnett,  photographer  for 
Universal  Newsreel  and  the  Chicago 
Daily  News,  was  held  prisoner  for  three 
hours  and  had  to  sign  an  affidavit  stating 
that  all  pictures  taken  of  the  penitentiary 
were  developed  and  destroyed,  Dec.  12, 
and  that  other  film,  not  showing  views 
of  the  pri.son,  was  returned.  E.  W.  Eck- 
holdt,  the  warden’s  secretary,  attested 
Barnett’s  signature.  Barnett,  however, 
got  through  some  shots  showing  the  fight¬ 
ing  at  the  farmhouse  between  federal  au¬ 
thorities  and  the  escaped  convicts.  Bar¬ 
nett  was  sent  by  plane  from  Chicago,  to 
the  prison  in  Kansas  City,  Kan. 

The  Kansas  City  Journal-Post,  Dec. 
12,  had  an  exclusive  page  lay-out  of  pic¬ 
tures  showing  the  chase  and  gun  battle. 
A  front  page  boxed  testimonial  was  pub¬ 
lished  praising  George  E.  Cauthen,  staff 
photographer,  and  Dan  T.  Kelliher,  who 
headed  the  Journal-Post’s  reportorial  staff 
at  the  scene.  Several  bonuses  were  dis¬ 
tributed.  Cauthen  made  several  of  his 
pictures  while  shots  were  being  ex¬ 
changed  between  the  posse  and  the 
convicts. 


GOLDBERG  TO  VISIT  COAST 

“I  am  leaving  New  York  for  Cali¬ 
fornia,  nejit  week,”  said  Rube  Goldberg, 
famed  comic  artist  for  McNaught  syn¬ 
dicate,  on  Thursday,  “but  it  is  untrue 
that  my  mission  is  to  make  a  clemency 
plea  for  Billings.  I  do  not  even  know 
the  gentleman.  I  go  to  visit  my  81-year 
old  father  and  absorb  some  semi-tropic 
atmosphere.”  Reuben  Lucius  Goldberg 
is  a  native  of  California,  born  July  4, 
1883,  at  San  Francisco. 


SUNDAY  MIRROR  TO  USeI 
NEW  COLOR  PROCESS  I 

Camera  Developed  Which  Snap*  Pi(.| 
tures  in  Natural  Hue* — Details  Kept  If 
Secret — Kohler  Sees  Time  Oppor. 

tune  for  Success  J 


The  Sunday  issue  of  the  New  yofii 
Daily  Mirror,  which  will  make  its  jp.B 
pearance  Jan.  10,  will  feature  a  magazijel 
section  in  which  will  be  reproduced  pbl 
tographs  from  life  in  color,  A.  J.  Koble,l 
publisher,  told  Editor  &  Publisher  thiil 
week.  f 

This  is  made  possible,  Mr.  Koblersii(l,f 
by  the  development  of  a  new  camena^ 
the  Mirror  organization  which  photo- 1 
graphs  in  color  at  one  exposure  Ati 
present  the  pictures  this  camera  taksl 
will  be  printed  only  in  the  Sunday  nag.  n 
azine  section  although  it  is  hoped  by  the  ”, 
Mirror  that  it  soon  will  be  utilized  in  the  M 
daily  edition,  reproducing  current  ereah 
pictures  in  their  natural  colors.  fj 

Mr.  Kobler,  who  preferred  not  to  gin  i 
out  details  of  how  the  camera  operates,  || 
said  the  Mirror  has  been  experimentiig  1 
with  it  for  more  than  a  year  and  that  it  i 
had  been  perfected  within  the  past  thne  p 
months.  Its  great  advantage  lay,  he  sai^  ’ 
in  its  being  able  to  take  snapshots  iii-| 
color,  and  its  elimination  of  much  of  the  ji 
hand  work  on  the  plates.  <3 

He  exhibited  an  experimental  copy  of  || 
the  forthcoming  color  work,  done  on  four  w 
pages,  with  the  first  and  fourth  pages  in  | 
color,  and  the  inner  pages  in  rotogravnit  J 
The  first  page  was  of  typical  tabkidi 
makeup,  but  with  three  pictures  taketl 
from  life  in  color.  The  fourth  page  la  | 
an  advertisement  in  color.  It  was  under- 1 
stood  by  the  reporter  that  the  color  nug- 1 
azine  will  be  printed  on  a  rotogravure  | 
press.  B 

The  news  section  of  the  Sunday  paper » 
will  carry  all  the  features  of  the  daft  i 
Mirror  and  some  additional  ones.  As 
eight-page  comic  section,  printed  in  cokr- 
gravure,  will  also  be  included.  The  paper 
will  sell  for  five  cents. 

Ten  men  have  been  added  to  the  Smi- 
day  editorial  department  under  the  di¬ 
rection  of  Emile  Gauvreau,  editor,  ani 
Joseph  Applegate,  Sunday  editor.  Nn 
mechanical  equipment  includes  a  doul* 
octupule  press. 

Mr.  Kobler  pointed  to  the  developmas 
of  the  new  camera  as  an  evidence  a 
what  the  Mirror  hoped  to  do  in  develop 
ing  new  features  for  the  Sunday  pipe, 
which,  he  said,  he  was  trying  to  raalii 
“better  and  different.” 

“Of  course  we  have  faith  in  o« 
chances  for  success,”  he  said.  “It » 
established  that  people  must  have  new- 
papers.  They  want  the  best,  and  we  an 
trying  to  make  ours  the  best.  We  be 
lieve  we  know  what  people  like  in  i 
newspapier,  and  we  believe,  therefore,  thi 
our  Sunday  papier  will  be  successful." 


M.D.’S  MAY  ADVERTISE 

Following  the  lead  of  the  Hudw 
County  (N.J.J  Medical  Sixiety  in  ’>* 
ing  to  advertise  in  the  daily  press,  ts 
Bergen  County  Medical  Society  has  ap 
pointed  Dr.  H.  B.  Wolowitz  headd* 
committee  to  study  and  repiort  on  a  p» 
of  listing  the  names,  addresses  airf  tele 
phone  numbers  of  the  Bergen  Coffl^ 
Medical  Society  in  the  Hacki*s>^' 
Beraen  Evening  Record. 


NEW  SOCIETY  EDITOR 

Adaline  Fitzgerald  has  been  na^ 
society  editor  of  the  Chicago  Daily  A* 
and  will  have  as  her  assistant,  MW 
Welsh.  Miss  Fitzgerald  was 
with  the  Chicago  American 
partment.  Mrs.  Jessie 
society  editor,  has  resigned  and  g®* 
east  to  visit  her  daughter. 


BENNETT  JOINS  WOODWARD 

Walter  Bennett,  formerly  with  the 
A’rrt'  i'ork  Ej'ening  Journal,  has  joined 
the  Detroit  office  of  John  B.  Woodward, 
publishers’  representative.  J.  B.  Shaw 
has  been  transferred  from  the  Chicago 
office  to  New  York,  and  Roy  L.  Rubel, 
of  the  New  York  office,  has  been  made 
manager  of  the  Chicago  office. 


GLENN  LEAVING  ORLANDO 

W.  M.  Glenn,  editor,  co-publisher  and 
publisher  of  the  Orlando  (Fla.)  Morn- 
inn  Sentinel  during  the  last  17  years, 
will  join  the  news  staff  of  the  Tampa 
Daily  Times.  Dec.  21.  Mr.  Glenn  will 
be  associated  with  Col.  D.  B.  McKay, 
editor  and  publisher  of  the  Tampa 
Times.  Mr.  Glenn  is  a  past  president  of 
the  Florida  Press  Association. 


FILES  $25,000  LIBEL  SUIT 

A  $25,0(X)  libel  suit  has  been  fiW « 
Vinita,  Okla.,  by  Neil  Frank, 
owner,  against  Francis  E.  Harden,  ^ ; 
Vinita  (Okla.)  Daily  Journal.  J  . 
says  a  story  charged  that  he  was  tn*  ■ 
business  man  who  failed  to 
toward  decorating  streets  in  V  ini» 
Christmas. 
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RADIO  REFORM  IMPERATIVE,  SAYS  SEITZ 

Press  Contributing  $500,000  Daily  Without  Return  to  Foster  Moronic  Programs — Kill  Lavish  Pub¬ 
licity  and  Compel  Industry  to  Get  on  Business  Basis.  He  Advises 


Each  day  the  presumably  intelligent 
newspapers  of  America  contribute 
without  return  $500,000  worth  of  their 
valuable  space  to  boosting  the  prosper¬ 
ity  of  a  monopolistic  monster  equipped 
to  destroy  them.  This  is  the  Radio  In¬ 
dustry  as  it  calls  itself,  maintained 
I  against  competition  by  so-called  regula- 
j  tion  of  the  air  by  our  government,  for 
whicli  and  to  which  it  makes  no  return. 

"Free  as  air”  has  been  turned  into  a 
pleasant  fiction.  While  the  owner  of  a 
radio  set  pays  nothing  for  what  he  re¬ 
ceives,  it  is  all  paid  for  in  a  manner 
that  seeps  the  revenues  of  the  press, 
coarsely  disguised  as  entertainment. 
Something  for  nothing  never  had  any 
great  value  to  the  recipient  and  that  is 
true  in  the  present  instance,  save  that 
the  “sucker”  crop,  hitherto  casual,  is 
now  being  turned  to  vast  account  by  the 
far-reaching  voices  of  the  atmosphere. 

The  “industry”  started  almost  casu¬ 
ally.  Amateurs  fooled  with  radio  sets 
and  snarled  at  each  others’  efforts. 
Radio  sets  became  marketable.  Broad¬ 
casting  corporations  took  the  place  of 
the  conflicting  amateurs,  the  government 
was  invited  to  step  in  and  allot  the 
Hertzian  waves  which  carry  the  words 
and  music  through  the  atmosphere  to 
these  various  concerns,  and  did  so,  thus 
doing  its  best  to  overcome  the  disad- 
rantages  of  a  24-hour  day. 

Radio  sets  at  once  enjoyed  a  prodig¬ 
ious  boom.  Fifteen  million  of  these 
manufactured  at  a  high  price  have  been 
installed.  The  lower  strata  is  now 
being  captured  with  a  $40  box,  so  that 
the  humblest  homes  are  to  be  reached. 
This  is  important.  Business  has  discov¬ 
ered  since  the  world  war  and  the  rise 
in  wages  and  employment  that  followed 
it.  that  the  room  is  at  the  bottom  and 
not  the  top. 

Here  is  where  the  broadcasting  con¬ 
cerns  pay  their  way,  and  something 
more.  Here,  also,  is  where  the  press 
gets  trimmed.  The  newsstands  of  the 
nation  are  multi-colored  with  low  priced 
publications  that  live  off  the  advertiser. 
He,  too,  is  the  mainstay  of  the  news¬ 
paper.  Now  he  has  become  the  prop  of 
the  broadcasters,  at  the  expense  of 
printer's  ink.  To  attain  results  interest 
in  the  daily  programs  must  be  main¬ 
tained.  The  soft-heads  in  the  editorial 
rooms  of  the  land  were  worked  into  be¬ 
lieving  that  to  print  these  meant  more 
cuculation.  So  they  took  them  on.  No 
shirt  of  Nessus  was  ever  a  tighter  fit. 

In  addition  to  paying  for  time  the  ad¬ 
vertiser  has  to  provide  an  extensive  part 
of  the  program,  and  incidentally,  to  im¬ 
prove  the  national  crop  of  morons,  al- 
Wdy  magnificent,  thanks  to  the  movies. 
The  tooth-paste  that  supports  “Amos 
Md  Andy,”  with  their  nightly  puerilities, 
IS  credited  with  paying  the  pair  $8,000 
Pw  week  to  lure  listeners  within  ear- 
“Goldbergs,”  “The  Stebbins 
.  ys  and  like  uplifters  gain  in  propor- 
y  *n*elligence  is  at  a  discount. 
lUrwni  s  marvellous  discovery  has  been 
ramed  into  an  instrument  for  mental 
degradation. 


Between  the  tooth-brush  talk  and  th( 
garette  chortlings.  now  and  then  come: 
asic.  And  such  music !  It  would  ap 
^r  that  here  the  struggler  is  foolec 
.1  ,P*.''‘0|‘ming  for  the  sake  of  Fettinf 

publicity.  ’  Young  artists  crowd  eacl 
.j  chance.  The  announcer 

, '  I®’'!'  ^ut  not  much.  The  big  mone; 
*  *  .me.  chief  attractions.  A  rigii 
worship  is  exercised  in  order  tha 
intelligent  for  the  mas 
,  .encumber  the  ambient.  Jurie 
fn  m  at  frequent  intervals  and  speak 
above  the  re 

Tb  ruthlessly  cut  out. 

upon  the  moronic  mind 
cannot  well  be  estimated 
intfli;!!'  ^  ^  disastrous.  Witl 

swuen'"'^^  such  a  discount  the  con 

AH  L  necessarily  disastrous 
ms  the  newspapers  feed  with  thei 


By  DON 

free  publicity  and  the  monopolies  pros¬ 
per  in  proportion.  That  such  a  condi¬ 
tion  can  exist  in  this  enterprising  land 
is  surprising.  Amateurs  first  made  the 
telephone  useful  with  lines  from  house 
to  barn  or  from  neighbor  to  neighbor. 
From  this  has  come  the  greatest  corpo¬ 
ration  in  the  world.  The  American 
Telephone  and  Telegraph  Company  was 
able  to  create  a  monopoly  of  convenience 
and  has  prospered  accordingly. 

The  time  limitations  of  the  radio  give 
it  an  opiwrtunity  to  reform  and  do 
business  without  “piking”  its  way  as  it 
does  now.  Were  it  organized  upon  the 
telephonic  basis  its  prospects  for  perma¬ 
nency  would  be  assured.  Instead  of 
sponging  upon  the  press,  advertisers  and 
performers,  it  should  establish  itself  on  a 
paid  relationship.  The  subscribers  could 
then  demand  decent  programs  for  their 
money  and  be  pretty  sure  of  getting 
them.  It  is  incredible  that  the  present 
output  can  long  command  considerable 
attention  of  the  sort  needed  to  requite 
advertisers.  Indeed  complaints  already 
exist  that  the  bored  auditors  are  ceasing 
to  listen  in  and  constant  worry  is  pres¬ 
ent  as  to  what  can  be  done  about  it. 

The  first  step  toward  the  reform  would 
be  for  the  journals  to  tear  off  the  sticky 
shirt  and  kill  the  lavish  publicity  ac¬ 
corded.  The  next  should  be  to  put  the 
industry  on  a  business  basis,  to  which  it 
would  be  forced  if  shut  out  from  the 
news  columns.  Just  how  this  could  be 
brought  about  is  the  difficulty. 

Much  can  be  learned  from  the  sensible 
policies  adopted  by  other  governments. 
In  Germany  for  instance,  the  Reich  con¬ 
trols  the  radio  business.  This  is  effected 
under  the  supervision  of  the  Minister  of 
Posts,  fixed  by  a  law  passed  Jan.  14, 
1928,  covering  telegraphic  installations. 
The  right  to  install  a  receiving  appara¬ 
tus  is  granted  to  all  who  wish  to  dq  so, 
in  return  for  which  a  fee  of  two  marks 
per  month  is  required.  To  supply  the 
subscribers  ten  broadcasting  companies, 
in  German  the  Rundfunk  Gesellschaften, 
have  been  incorporated.  These  are  re¬ 
warded  with  50  to  60  per  cent  of  the  fees 
received  from  the  territory  assigned 
them.  In  return  for  this  they  pay  all 
expenses  and  provide  the  programs. 
Dividends  are  limited  to  ten  per  cent. 
The  surplus  above  goes  to  the  Reichs- 
Rundfunk-Gesellschaften,  a  government 
organization  for  general  purposes  con¬ 
nected  with  radio.  This,  with  head¬ 
quarters  in  Berlin,  represents  all  inter¬ 
ests  concerned  and  is  in  effect,  a  govern¬ 
ing  body  for  the  ten  concerns.  It  keeps 
them  from  trespassing  on  each  other. 
Owning  the  majority  of  the  stock  in  all 
the  corporations  it  has  a  business  as  well 
as  a  moral  position  in  handling  the  “in¬ 
dustry,”  to  use  an  American  term.  In 
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turn  the  Federal  Post  Office  holds  the 
majority  of  its  shares.  The  Post  Office 
supplies  an  influential  number  of  direct¬ 
ors.  Through  these  the  wishes  of  the 
government  in  cultural  and  educational 
matters  are  carried  out.  This  does  not 
mean  any  interference  in  the  way  of 
dominating  the  programs  to  the  check¬ 
ing  of  individual  enterprise,  but  it  makes 
the  Post  Office  the  center  of  legislation. 
It  collects  the  monthly  fees,  builds,  and 
co-operates  with  the  stations,  and  man¬ 
ages  the  technical  side  of  the  business. 
This  gives  it  power  over  development 
and  economics.  Questions  that  may 
arise  as  to  regulation  affecting  political 
and  cultural  concerns  are  settled  by  the 
Minister  of  the  Interior. 

The  selection  of  programs,  choice  of 
artists  and  entertainers  rests  with  the 
companies,  though  these  duties  are  metic¬ 
ulously  prescribed  in  the  licenses  granted 
by  the  Post  Office.  Each  company  is  sub¬ 
ject  to  a  Committee  of  Control. 

The  system  has  another  factor,  the 
Drahtlose  Dienst,  51  per  cent  of  whose 
stock  is  in  the  Reich’s  possession.  The 
balance  belongs  to  the  Reichsverband  der 
Deutschen  Presse,  the  information 
bureaus  designated  as  WTB  and  TU, 
and  the  Scherl  and  Mosse  publishing 
houses.  Political  broadcasting  is  limited 
to  matter  prepared  by  the  Drahtlose 
Dienst,  known  as  the  Dradag.  The 
Economic  Information  service  is  in  the 
hands  of  the  Eildienst  G.  m.  b.  H.  This 
is  another  corptiration  formed  to  act  with 
the  Foreign  Office.  It  collects  and  sup¬ 
plies  commercial  intelligence.  The  chief 
station  is  the  Deutschland  Sender,  which 
with  the  nine  others  in  existence  forms 
the  system.  It  has  the  strongest  wave¬ 
length  and  handles  the  commercial  re- 
jxirts,  together  with  material  gathered 
by  the  Deutsche  Welle  g.  m.  b.  H.  The 
Deutsche  Welle  draws  its  fiscal  support 
from  all  the  companies.  It  keeps  in  close 
touch  with  the  Ministry  of  Education. 

From  53.3  to  65.5  per  cent  of  the  time 
is  given  to  music ;  2.7  to  9.5  per  cent  to 
literature  and  from  18.4  to  24.1  per  cent 
to  lectures.  The  later  tendency  has  been 
in  favor  of  less  music  and  more  of  the 
latter.  Teachers  get  a  special  allowance 
of  pedagogical  instruction  over  the  air. 

.Advertising  is  carried  in  quantities 
limited  by  the  Rundfunk  Gesellschaft 
which  keeps  a  stern  hand  upon  the  trade 
announcements.  These  are  not  permitted 
to  interfere  with  the  cultural  parts  of  the 
program,  while  the  rest  of  it  is  safe¬ 
guarded  from  the  disconcerting  intrusions 
customary  in  the  United  States.  The 
advertisement  must  be  so  proclaimed,  and 
the  station  does  not  stand  in  any  way 
as  an  endorser  of  the  wares  mentioned. 
Because  of  these  rules  the  advertising 
income  is  petty. 
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Carlos  Martinez  Aparirio,  owner  of  Ln  Prensa,  published  at  Burranquilla, 
Colombia,  photographed  with  his  sister.  Miss  Sara  M.  Aparirio  (left),  and 
his  wife  as  they  sailed  from  New  Y'ork  recently  on  the  Santa  Ana. 


More  than  three  and  one-half  million 
receiving  sets  are  under  license.  Fifteen 
thousand  schools  are  provided  with  ap¬ 
paratus.  These  receive  special  attention. 
Material  is  selected  fitted  to  the  adol¬ 
escent  ear,  but  includes  music,  drama, 
current  events  and  scientific  knowledge. 
The  license  fee  is  $5.71  each  year. 

Austria  patterns  after  its  neighbor. 
There  broadcasting  is  carried  on  by  the 
magnificently  named  Oesterreichischer 
Radioverk  ehrs  Aktiengesellschaft,  a  cor¬ 
poration  of  which  the  government  holds 
60  per  cent  of  the  stock.  An  ordinary 
fee  of  two  schillings  per  month  is  charged 
each  recipient  save  when  the  licensee  has 
an  income  exceeding  8,400  schillings  per 
year,  in  which  instance  the  fee  rises  to 
pix  schillings  per  month.  Something 
more  than  400,000  sets  are  licensed. 
There  are  six  broadcasting  stations,  two 
of  them  in  Vienna. 

Belgium  exacts  a  fee  for  installation 
as  well  as  for  services. 

Czechoslovakia  keeps  broadcasting 
under  the  Ministry  of  Posts  and  Tele¬ 
graphs.  The  receivers  of  service  pay 
ten  crowns,  the  equivalent  of  30  cents 
a  month  for  it. 

The  free  city  of  Dantzig  taxes  receiv¬ 
ing  sets  10  per  cent  and  charges  28  cents 
per  month  for  service. 

Denmark  operates  through  the  State 
Radio  Council.  Listeners  pay  10  crowns 
per  year.  Some  350,000  sets  are  in  use. 
Estonia  has  state  control  with  a  license 
fee  running  from  $2.40  to  $4  per  annum. 

In  France,  while  there  is  no  monopoly, 
the  government  owns  most  of  the  stations. 
Licensing  fees  are  charged  and  there  is 
a  luxury  tax  on  sets.  In  giving  the  pri¬ 
vate  concerns  a  right  to  operate  the  gov¬ 
ernment  e.xercises  a  rigid  inspection  of 
programs.  The  recipients  numl)er  more 
than  1,500,000.  Advertising  is  liberally 
transmitted.  The  situation  much  resem¬ 
bles  that  prevailing  in  the  United  States. 

Italy  controls  broadcasting  through  the 
Ministry  of  Communications  and  a 
monopoly  has  been  given  to  the  Ente 
Italiano  per  le  audizone  Radioqoniche 
which  collects  $3.80  annually  for  service. 
There  are  higher  scales  for  business 
houses.  The  company  is  empowered  to 
search  homes  for  “bootleg”  sets. 

In  Norway  the  stations  are  gradually 
coming  under  government  ownership. 
The  license  fee  which  pays  for  entertain¬ 
ment  and  news,  is  $5.36  per  year. 

The  State  Telegraphic  System  operates 
radio  in  Sweden.  A  tax  of  $10.72  is 
laid  on  each  set.  The  receiving  fee  is 
$2.68  yearly. 

Radio  in  England  is  run  by  the  British 
Broadcasting  Corporation,  a  division  of 
the  Post  Office  Department.  Receiving 
licenses  cost  ten  shillings,  or  $2.43  a  year. 
More  than  2.500,000  sets  are  in  use.  The 
proceeds  support  the  service.  The  de¬ 
velopment  in  British  territory  has  been 
remarkable  for  the  merit  of  its  programs. 

The  Japanese  povernment  permits  the 
operation  of  stations  and  the  collection  of 
fees  hy  their  operators,  requiring  50  cents 
a  year  for  itself  and  the  like  sum  per 
month  to  the  company  supplying  service. 

Our  excellent  neighixir,  Canada,  gives 
the  supervision  of  radio  operating  to  the 
Department  of  Marine  and  Fisheries. 
Broadcasting  concerns  are  allowed  to  col¬ 
lect  $1  per  annum  from  subscribers.  Up¬ 
wards  of  .300,(XX)  pay  this  sum.  These 
support  64  broadcasting  units  to  their 
mutual  satisfaction. 

The  United  States  Department  of  Com¬ 
merce  has  figured  the  world’s  investment 
in  broadcasting  stations  at  $28,749,370,  as 
against  $1 ,473,279„344  in  receiving  sets 
estimated  to  number  24,132,561.  It  fur¬ 
ther  figures  the  expense  involved  in 
broadcasting  and  reception  at  $743.324..380 
annually,  of  which  $671,898,.s23  goes  for 
the  operation  and  upkeep  of  receiving 
sets.  It  has  therefo--"  become  a  gigantic 
affair  the  universe  over.  The  world-wide 
operating  broadcasting  bill  was  set  at 
$71,425,857  yearly. 


lu 


Editor  &  Publisher  The  Fourth  Estate  for  December  19,  1931 


LENZ-CULBERTSON  BRIDGE  MARATHON 
MIXTURE  OF  BALLYHOO  AND  NEWS 

“World  Series  Coverage”  Being  Given  Contest  by  Press  Services 
and  Newspapers — Elaborate  System  Devised  to  Give 
News  to  Writers — Book  Sales  Leap 

By  JOHN  F.  ROCHE 

DESPITK  a  quite  noticeable  aroma  of  San  Francisco  last  week,  told  of  the  re¬ 
press  aRentry,  the  bridge  battle  of  fusal  of  palpitating  bridge  fans  to  get 
the  century,  being  waged  witb  all  due  off  ferry  boats  until  they  had  played  out 
solemnity  at  the  Hotel  Chatham  in  New  the  specimen  hands  sent  out  by  news 
York  these  cold  evenings,  has  b<K)sted  a  agencies  from  the  Olympus  of  contract. 


The  press  gels  a  peek  at  the  royalty  of  the  contract  bridge  world.  This  is 
the  way  reporters  have  to  watch  the  players  in  the  championship  tournament. 
Left  to  right:  Morris  Watson.  Associated  Press;  H.  Allen  Smith,  United 
Press;  R«dK*rt  Neville,  Aeu'  York  Herald  Tribune;  and  Will  C.  Weng, 
A’eic  York  Times.  The  last  man  is  unidentified. 


four-handed  card  game  into  the  somewhat 
breathless  realm  of  page  one  sports  news. 
The  ponderous  delil)erations  of  the 
Messrs.  Lenz  and  Jacoby  as  they  face 
Mr.  and  Mrs.  Ely  Culltertson  across  the 
contract  bridge  table,  are  flashed  by  press 
associations  to  the  far  corners  of  the 
country  with  the  speed  and  efliciency  of 
World  Series  reporting.  Direct  telegraph 
wires  connect  the  Culbertson’s  10th  floor 
suite  at  the  Chatham  with  the  relay  desks 
of  Associated  Press.  United  Press  and 
Universal  News  Service.  A  .score  of  re¬ 
porters  bang  away  at  typewriters  in  the 
press  rooms,  and  the  principals,  including 
the  referee,  supply  by-line  comment  on 
the  affair  for  several  hundred  syndicate 
clients. 

The  difference  between  the  contract 
bridge  championsbip  and  any  other  front 
page  sports  event  lies  in  the  absence  of 
cash  customers.  Xobcxly  can  watch  the 
players,  except  two  clerks,  the  referee, 
and  the  reporters  who  tiptoe  into  the 
softly  lighted  sanctum  in  groups  of  three 
or  four  and  jieek  through  the  cracks  in 
a  heavy  leather  screen.  The  financial  re¬ 
wards  of  this  newest  child  of  ballyhcK> 
will  come  from  the  sale  of  lxK>ks.  bridge 
lessons,  lectures,  syndicated  articles  and 
the  expected  increase  in  prestige  accruing 
to  Bridae  World.  Mr.  Culbertson’s  maga¬ 
zine.  Only  the  other  night,  the  Messrs, 
.‘siinon  and  Schuster.  b<x(k  publishers,  who 
drop  in  now  and  then,  declared  with  a 
tone  of  satisfaction  that  sales  of  Sidney 
Lenz’s  volume  on  contract  bridge  leaped 
500  per  cent  in  the  first  week  of  the 
tournament. 

.\side  from  the  publicity  of  the  stunt, 
it  is  looked  upon  by  newspapers  as  real 
news.  Their  readers  want  to  know  every 
detail  of  play,  and  they  maintain  a  steady 
flow  of  demands  to  the  press  associations 
for  more  copy.  W  hen  the  contest  began, 
the  less  reverent  representatives  of  the 
press  showed  a  tendency  to  “kid”  the 
whole  thing,  hut  newspapers,  particularly 
some  of  the  press  association  members, 
obiected.  Tbev  wanted  serious  accounts. 
Mridge  fans,  tbev  reported,  were  abso¬ 
lutely  agog  over  it.  In  fact,  a  story  from 


The  mechanism  o{  reixirting  each 
night’s  play  is  one  of  the  more  interest¬ 
ing  novelties  of  the  contest.  A  contract 
bridge  tournament  lieing  an  entirely  new 
idea,  an  entirely  new  method  of  handling 
the  press  had  to  lie  invented.  .At  first 
the  mechanism  grtiund  slowly  with  the 
reixirts  on  each  hand  coming  to  the  press 
rcKims  half  an  hour  after  play,  but  now 
the  interval  has  lieen  reduced  to  five 
minutes.  The  system,  briefly,  is  this : 
■As  each  card  is  played,  instead  of  lieing 
laid  in  the  center  of  the  table,  it  is 
placed  face  down  in  front  of  the  player. 
At  the  completion  of  a  hand,  the  four 
groups  of  cards  are  gathered  and  placed 
in  sjiecially  constructed  receptacles,  so 
that  all  the  cards  played  by  each  con- 
te.stant  are  kept  together.  These  cards 
then  form  a  iK?rmanent  record  and  a  new 
deck  is  put  in  play  for  the  next  hand. 
During  the  play  of  the  hand  a  secretary, 
seated  .nearby,  watches  the  cards  and 
■makes  a  note  of  each  play.  She  also 
takes  down  the  bid  and  the  result.  After 
each  hand,  the  imixirtant  statistics,  such 
as  name  of  successful  bidder,  amount  of 
bid.  and  result  of  play  are  taken  out  to 
the  press  r<K)m  and  posted  on  a  bulletin 
Ixiard  together  with  the  score  as  it  stands 
at  that  iKiint,  the  numlier  of  the  rublier 
and  information  showing  which  party 
is  vulnerable.  The  reporters,  after  fight¬ 
ing  their  way  through  the  crowd  of 
kibitzers  that  gather  liefore  the  Ixiard 
make  their  notes  from  it,  and,  in  the 
case  of  press  asstxiation  men,  put  their 
copy  directly  on  the  wire  to  headquarters. 
The  men  from  New  York  newspaiiers 
send  or  telephone  their  stuff  in  takes. 
New  leads  are  wiitten  as  developments 
may  warrant. 

Lewis  Copeland,  publisher  of  Mr.  Cul- 
Ix'rtson’s  lxx)ks  and  a  vice-president  t)f 
Bridge  World,  is  liason  man  for  the 
press.  He  is  in  charge  of  a  staff  of  12 
l)copIe  who  tabulate  the  results  of  play 
and  type  information  on  special  type¬ 
writers  ec|uipped  with  keys  which  im¬ 
print  the  pips  of  the  cards — spades, 
hearts,  diamonds  and  clubs.  Rejxirters 
are  itermitterl  to  enter  the  playing  room 
in  small  groups  to  get  material  for  color 


INTERVIEWED  CAPT.  DREYFUS 
BY  TRANSOCEAN  ’PHONE 
pAPTAIN  ALFRED  DREYFUS, 
French  officer  found  guilty  by 
a  French  military  court  in  1894 
and  sentenced  to  life  imprison¬ 
ment  on  Devil’s  Island,  whose  case 
attracted  the  attention  of  the  world, 
knows  little  or  nothing  of  the  case 
of  our  own  Tom  Mooney.  Capt. 
Dreyfus  was  interviewed  last  week 
by  Karl  Krug,  drama  editor  of  the 
Pittsburgh  Press,  by  transocean 
’phone  from  the  Press  city  room. 
The  famous  Frenchman’s  son, 
Pierre,  aided  in  the  interview. 

Dreyfus  refused  to  comment  on 
Mooney’s  life,  hut  did  say  that  life 
on  Devil’s  Island  was  more  hor¬ 
rible  than  it  has  been  pictured. 

Krug  asked,  “Should  Mooney  re¬ 
fuse  to  ask  for  a  pardon  as  you 
so  long  refused  to  do?”  Dreyfus 
would  not  say. 

The  Frenchman  is  known  as  one 
of  the  most  reticent  men  in  Europe. 
And  Krug’s  interview  was  per¬ 
mitted  only  after  he  obtained 
help  from  local  moving  picture 
executives. 


stories.  Some  of  them  stay  quite  long, 
taking  play-by-play  notes  at  imp<>rtant 
points  of  the  game.  Reixirters  wishing 
to  get  specimen  hands  for  publication  are 
supplied  from  the  iiermanently  recorded 
hands  sent  out  in  the  receptacles. 

Play  starts  each  evening  at  various 
times  from  7 :30  to  nine  o’clock.  It  all 
dei)ends  on  the  whim  of  the  contestants. 
The  contest  is  being  held  in  Mr.  and  Mrs. 
Cull)ertson’s  apartment,  and  they  have 
their  dinner  behind  closed  d(X)rs  while 
reix)rters  and  photographers  circulate 
alxnit  outside,  trying  to  develop  leads  for 
early  editions  or  arranging  a  new  picture 
angle.  The  stage  is  set  for  the  players 
long  l)efore  they  stroll  on  the  scene,  and 
Mr.  Copeland  confers  with  the  press  on 
anything  to  lie  arranged  in  advance.  The 
players  pose  for  pictures  before  they  go 
into  action,  but  new’  picture  treatment 
is  scarce. 

Down  the  long  corridor,  past  a  door 
Waring  the  very  effective  sign,  “Please 
be  quiet.  Children  are  asleep  —  and 
dreaming,”  is  the  first  of  the  press  nxams 
— the  one  in  which  the  bulletins  are 
posted.  H.  Allen  Smith  of  United  Press, 
is  the  only  one  who  has  his  typewriter 
in  this  nxmi.  The  others  are  in  a  nxmi 
further  down  the  hall  together  with 
Western  Union  telegraph  instruments. 
Postal  Telegraph  has  a  room  across  the 
corridor.  ()n  the  other  side  of  the  build¬ 
ing  another  r(M)m  is  .set  apart  for  syndi¬ 
cate  representatives. 

In  the  bulletin  rtxim  a  pair  of  bridge 
tables  are  set  up.  and  during  the  inter¬ 
vals  between  bulletins,  some  of  the  re- 
|X)rters  play  contract  and  comment  on 
the  errors  of  the  experts  down  the  hall. 
Most  of  the  men  covering  the  story  play 
the  game.  Smith  of  the  U.P.  and  Morris 
Watson  of  AsstKiated  Press,  are  the  out¬ 
standing  non-players  of  the  group.  Tom 
O’Neil  of  the  A.P.,  who  handles  the 
play-by-play  story,  is  an  adept  at  con¬ 
tract.  Sf>me  of  the  other  reporters  on 
the  job  are  Tom  Simonton  and  Sanford 
Stanton  of  the  A’crc  York  American: 
RoWrt  Murray  of  the  Journal;  Jack 
f)estreicher  of  International  News  Serv¬ 
ice.  Dorothy  Roe  of  Universal ;  Robert 
Neville  and  Shepherd  Barclay  of  the 
Herald  Tribune,  C.  C.  Nicolet  and  W’al- 
ter  Lister,  World-Telcqram :  and  Ger¬ 
aldine  Fitch  of  the  American,  whose 
husband.  Count  Gosta  Morner,  the 
former  husband  of  Peggv  Hopkins 
Joyce,  accompanies  her.  The  lireninq 
(Irakhic  covered  the  affair  in  a  tongue- 
in-cheek  manner  for  the  first  few  days 
and  then  withdrew  its  reporters.  The 
tabloids  are  relying  for  the  most  part 
on  press  association  stories. 

On  the  opening  night  the  .A.P.  sent 
nearly  5,000  words  over  its  wires,  hut 
on  subscc|ucnt  nights  the  volume  was 
reduced  until  it  reached  3.5(10.  .An  at¬ 
tempt  to  cut  down  further  was  met  by 
demands  from  clients  for  more  word- 

age.  I'.P.  sends  out  1,800  a  night  and 


finds  a  great  demand  for  the  S])ecimen 
hands,  two  or  three  of  which  are  sent 
over  the  wires  each  evening  to  the  great 
Wwilderment  of  some  of  the  operators 
Universal  Service  carries  Geraldine 
Fitch’s  nighth'  story  and  by-line  ac¬ 
counts  by  Oswald  Jacoby,  and  Interna¬ 
tional  sends  out  an  overnight  except  on 
Saturdays  when  Jack  Oestreicher  does  a 
special.  International  also  has  .Mrs.  Cul- 
bert.son’s  by-line  stories.  Lenz  writes  for 
Famous  Features  Syndicate,  and  Cul¬ 
bertson  and  (Tuenther,  the  referee,  for 
North  American  News])aper  .Alliance, 
(iruenther  is  the  only  principal  who 
writes  while  play  is  on.  He  sends 
coi)y  out  of  the  playing  room  in  takes 
while  the  match  is  in  progress,  (.'ulbert- 
son  and  Jacoby  send  out  brief,  scribbled 
comments  for  quotes  between  hands. 

The  players  work  after  the  evening’s 
play  is  finished.  Gruenther.  who  is  an 
instructor  at  West  Point,  is  driven  to 
the  academy  by  his  wife  after  each 
ni(?ht’s  conte.st.  He  sleeps  during  the 
trip  on  a  specially  arranged  mattress  in 
the  tonneau  of  his  car. 

Photographers  swarmed  all  over  the 
place  during  the  first  few  days,  but,  as 
new  picture  possibilities  became  scarce 
less  camera  men  put  in  apt)earances. 
Seymour  Ress  of  Associated  Press  Photo 
Service  made  an  original  human  interest 
shot  of  the  Culbertson  children  playing 
at  the  chamnionship  tables.  He  staged  the 
picture  himself,  and  also  made  the  picture 
of  reporters  peering  through  the  screen 
which  appears  on  this  page. 

As  the  match  progresses  one  notices  a 
faint  aura  of  skepticism  mingled  with  the 
blue-grey  haze  of  cigarette  smoke  in  the 
l)ress  rcxmis.  The  early  tendency  to 
"razz”  the  tournament  is  seeping  out 
again,  particularly  in  the  columns  of 
.special  writers.  Westbrook  Pegler  of 
Chicago  Tribune  Syndicate  dropped 
around  one  night  and  asked  a  lot  of  em- 
barrasing  questions  about  financial  ar¬ 
rangements  of  the  tournament  and  so 
forth.  His  column  of  Dec.  15  told  in  a 
pleasantly  sarcastic  manner  how  the 
Chatham  Hotel  supplied  the  playing  room 
and  the  press  rooms  because  “the  pub¬ 
licity  derived  from  this  contest  would  at¬ 
tract  an  amount  of  desirable  trade.” 

I^onard  Liebling  of  the  New  York 
World-Telegram  wrote  a  hilarious  play- 
by-play  account  of  a  poker  game  after  the 
manner  of  the  bridge  stories.  VV.  K. 
Mcl^more.  United  Press  sports  writer, 
interviewed  the  most  neglected  principle 
in  the  match — the  dummy — and  turned  in 
a  story  under  the  bv-linc  of  Donald  D. 
Dummy.  Watson  of  the  .A.  P.  sent  in  an 
interview  with  the  Culbertson  butler,  who 
hoped  Mr.  I^nz  would  win. 

In  the  opinion  of  the  reporters  Culbert¬ 
son  is  the  greatest  showman  of  the  group. 
“He  knows  how  to  make  a  story,”  one  of 
the  newspapermen  said.  The  "made 
story”  usually  comes  out  in  the  form  of  a 
tiff  between  Culbertson  and  Lenz.  a 
spectacular  and  unorthcxlox  play  by  one 
of  the  contestants  or  a  well  staged  scene 
such  as  that  in  which  Jacoby  refused  to 
play  until  he  was  provided  with  a  steak. 

The  match  opened  in  a  whirlwind  of 
goexi  cheer.  In  fact  gotxl  cheer  was  dis- 
ix;nsed  with  almost  prodigal  generosity. 
But  the  gaiety  has  gradually  receded  and 
now  the  evening’s  social  activity  consists 
of  supper  served  for  everyone  by  the 
Culbertsons  at  the  conclusion  of  play- 
The  menu  never  varies — chicken  a  la 
king  and  coffee — and  the  reporters  are 
beginning  to  grumble. 


BLISH  HEADS  “SPECIALS” 

Sylvester  Blish  was  elected  president 
of  the  Newspaper  Representatives  As^ 
ciation  of  Chicago  Monday.  Other  offi¬ 
cers  chosen  were;  J.  B.  Shaw,  'i(^ 
president;  Berry  Stevens,  secretary;  ^nd 
H.  F-.  Scheerer,  treasurer.  Directors 
elected  were :  P.  L.  Henriquez.  retirmg 
president.  R.  J.  A’irtue  and  Elmer  Ix- 
('ler(|ue.  The  association’s  annual  (h- 
rectory  of  newspaper  advertisers  and  ad¬ 
vertising  agencies  made  its  apiiearancc 
this  week. 


ARKANSAS  MEETING,  JAN.  1® 

Mid-winter  meeting  of  tlie 
Press  .Association  will  be  held  Jan.  lo  a 
the  Hotel  .Marion,  Little  Krx'k. 
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reader  interest  gauges  critics  worth 

Ashton  Stevens,  Chicago  Herald  and  Examiner  Veteran,  Discusses  His  Attitude  Toward  the  Theatre — 
Tries  to  Give  Reactions  of  ‘‘Trained  Spectator” — Banjo  Lessons  Won  Him  His  First  Writing  Job 


The  best  thing  I  can  write  about  a 
play  is  what  it  does  to  me,”  re¬ 
marked  silver-haired  Ashton  Stevens, 
genial  veteran  critic,  interviewer  and 
columnist  for  the  Chicago  Herald  and 
Examiner,  in  discussing  his  "working 
philosophy"  with  this  reporter. 

"Criticisni,  especially  over-night  criti¬ 
cism,  which  I  think  is  the  most  valuable 
because  it  conies  hot  from  the  grid  of  first 
impression,  is  the  reaction  of  a  more  or 
less  trained  spectator  to  a  play  or  per¬ 
formance  that  has  been  presented  with 
the  utmost  calculation  to  produce  a  cer¬ 
tain  effect,”  Mr.  Steven.s  said.  gooel 
critic,  I  think,  always  tries  to  see  a  play 
from  the  author’s  point  of  view.” 

Mr.  Stevens  has  seen  thousands  of 
plays  and  has  written  hundreds  of  inter- 
news  with  famous  people,  including  the 
entire  gamut  of  actor  folk,  during  the 
nearly  two  score  years  he  has  been  in 
newspaper  work.  And  he  prefers  to  be 
called  a  newspaperman,  rather  than  a 
critic,  although  he  is  loyal  to  his  highly 
specialized  profession  and  takes  issue  with 
Heywood  Broun,  Xete  York  li'orld-Tele- 
gram  columnist  who  stated  recently  that 
he  did  not  consider  the  function  of  drama 
criticism  worthy  to  be  the  entire  life  work 
of  any  talented  person,  adding  that  "for 
scjme  reason  unknown  to  me,  theatrical 
reporting  rots  the  mind.” 

To  this  general  criticism  Mr.  Stevens’ 
reply  is  that  he  considers  his  vocation 
worthy  of  a  person’s  best  talents,  provid¬ 
ing.  of  course,  that  “we  grant  drama  and 
acting  of  drama  a  part  of  our  life.” 

person  who  spends  his  entire  life 
reviewing  plays,”  he  continued,  “should  be 
able  to  do  that  particular  job  better  than 
a  person  who  occasionally  turns  to 
critical  writing,  and,  therefore,  does  not 
have  the  benefit  of  comparison  to  draw 
upon  in  endeavoring  to  write  criticism. 

“It  is  not  dramatic  criticism  that  has 
rntted  my  mind,  but  rather  a  great  many 
nf  the  rotten  plays  I  have  been  compelled 
to  see.” 

Returning  to  a  more  serious  di.scussion 
of  his  own  reaction  to  the  theatre  as  a 
critic,  Mr.  Stevens  said  : 

“My  only  philosophy  regarding  play- 
eoing  is  an  honest  endeavor  to  be  in  the 
^e  frame  of  mind  as  any  other  intelli- 
eent  s^ctator  in  the  playhouse. 

“I  like  a  good  dinner  and  couple  of 
Kcod  cigars  before  I  go  to  an  opening, 
ind  I  am  very  ‘choosy’  about  the  people 
I  take  with  me  on  a  first  night  assign¬ 
ment.  I  don’t  like  to  be  talked  to.  or 
tiive  to  talk  about  the  plav  during  the 
show, 

“The  real  worth  of  any  critic  to  a 
newspaper  is  his  reader  interest  fol¬ 
lowing.  The  only  reason  a  metropolitan 
newsjaper  will  give  a  column  to  a  dull 
Pby  is  in  hope  that  the  critic  will  not 
make  it  a  dull  column.’’ 

.\sked  which  he  really  likes  to  do  het- 
ttr.  review  a  play,  or  write  his  daily 
enjumn,  Mr.  .Stevens  said : 

.  Mhen  I  am  writing  my  column,  there 
IS  nothing  I  like  better  than  drama  criti- 
cism,  and  when  I  am  writing  drama 
miticism  against  that  ll..s5  deadline.  I 
to  myself  there  is  nothing  I  like 
ijWer  than  writing  a  daily  column.  I 

.L  ^  great  antidote  to  the 

other. 

Despite  the  fact  that  he  has  been  re- 
Wmg  plays  for  many  years,  Mr.  Stevens 
•Wared  that  he  always  experiences 
Wn_ous  agony’’  in  writing  each  review 
'  a  hrst  night.  He  referred  to  this  nerv- 
t'u.  k  *  “value  and  a  cur.se" 

t  both  aids  and  hinders  a  critic. 

A  is  of  the  opinion  that  radio 

have  not  caused  the  public 
stiff  in  the  legitimate 

^  however,  that 

j  ®  have  made  it  necessary  for  a 
a  critic  to  attend  the  movies  oftener. 
.L  , ‘^'■®®if’nally  finds  a  motion  picture 
hi.  fi 'j  rlone.  but,  in  general. 

“cafeteria  of 


By  GEORGE  A. 

“If  you  are  disposed  for  a  perfect  din¬ 
ner,”  he  explained,  "you  are  likely  to 
choose  either  a  giKKl  hotel,  noteil  for  its 
fine  meals,  or  a  good  restaurant,  rather 
than  a  cafeteria.  So  it  is  with  the  thea- 


Ashton  Stevens 


tre-goer  who  prefers  the  legitimate  stage 
to  the  movies. 

"The  best  that  you  can  say  about 
drama  over  the  radio  is  that  ‘it  was  so 
vivid  you  could  almost  see  it’  and  the 
best  you  can  say  of  a  film  is  that  ‘it  was 
so  real  that  the  actors  seemed  almost 
alive.’  The  stage  is  the  living  source  of 
that  wide,  wild  and  sometimes  funny 
thing  we  call  the  drama.” 

Answering  the  (|uestion,  “\\  hat  type  of 
play  do  you  like  best?"  Mr.  .Stevens  sajd : 

"I  am  frankly  prejudiced  in  favor’  of 
the  play  that  is  also  literature.  I  never 
knew  goiKl  writing  to  siKtil  a  giwwl  play, 
but  I  have  seen  a  thousand  good  dramatic 
ideas  s]>oiled  by  had  writing." 

When  asked  what  advice  he  would  give 
young  reporters  and  college  students  who 
seek  to  become  critics.  Mr.  Stevens 
frowned  ujKin  the  idea  of  such  training 
and  referred  to  his  job  as  merely  "an 
accident.” 


BRANDENBURG 

"If  there  are  lO.tKX)  young  men  and 
women  who  think  they  would  like  to  be 
drama  critics,”  he  added,  "and  perhaps  I 
grossly  Hatter  my  profession  when  1  make 
such  a  statement,  there  are  hardly  more 
than  100  jobs  that  would  be  worth  taking. 
So  you  see  how  futile  it  is  to  have  uni¬ 
versities  or  factories  attempting  to  create 
(iilbert  (jahriels  and  Percy  Hammonds.” 

"Which  is  correct,  ‘dramatic  critic’  or 
‘drama  critic’?"  asked  the  interviewer 
this  time. 

"Weil,  we  used  to  say  ‘dramatic  critic’ 
until  my  friend,  James  \\'hittaker,  former 
Herald  and  I'.xaminer  music  critic,  made 
the  assertion  that  it  was  just  as  logical 
to  call  him  a  ‘musical  critic’  as  it  was  to 
refer  to  me  as  a  ‘dramatic  critic.’  Then 
we  decided  to  call  ourselves  ‘drama 
critics'  and  the  idea  spread.  But,  really, 
it  doesn’t  matter  which  term  is  used.” 

Memories  of  .\Ir.  Stevens’ earlier  repor- 
torial  days  were  refreshed  recently  when 
a  stage  hand  at  Orchestra  Hall  gave  him 
a  copy  of  the  Chicago  Herald  and  l'?x- 
aminer  dated  .Aug.  3,  1911.  There  on 
page  one  was  the  thrilling  account  of  how 
‘‘.\shton  Stevens  was  first  newspaperman 
to  fly  at  Chicago  air  meet.”  .Accompanied 
by  (I.  W.  Beatty,  pilot,  the  two  had  "as¬ 
cended  5,(KK)  feet  into  clouds”  and  were 
"over  lake  and  city  two  hours,  cutting 
capers  in  atmosphere.” 

Included  in  the  boldface  box  on  the  first 
page  were  “aerograms”  that  Stevens  had 
written  while  Hying  with  Beatty  and  had 
dropped  to  the  ground.  These  were 
headed  “Stevenograms  that  fell  from 
clouds.” 

W  hen  Beatty's  ship  reached  the  ground, 
I\e]M)rter  Stevens  wrote  a  long  impres¬ 
sionistic  "eye  witness”  account  of  their 
Hight,  which  was  looked  upon  as  a  great 
feat  in  the  “pioneer  days”  of  aviation. 

Strange  as  it  sounds,  .Mr.  Stevens’  en¬ 
trance  into  journalism  hinges  upon  the 
fact  that  he  once  prided  himself  upon  be¬ 
ing  the  best  banjo  player  in  San  Fran¬ 
cisco.  About  the  time  he  was  to  enter 
college,  his  family  suddenly  met  reverses 
and  he  was  obliged  to  give  banjo  lessons 
to  earn  a  living. 

One  of  Mr.  Stevens’  pupils  was  the  edi¬ 
tor  of  the  Sail  l-'raneiseo  .Vcjc.f  Letter,  a 
literary  weekly.  One  night  he  invited 
.Ashton  to  attend  a  musical  show  with  him 


and  during  the  course  of  the  performance 
young  Stevens  made  some  pointed  re' 
marks  about  the  show  which  the  editor 
liked  and  he  asked  him  to  write  them  for 
his  paper.  Stevens  did  and.  as  a  result, 
became  the  weekly’s  music  critic,  although 
he  continued  to  give  banjo  lessons. 

W  illiam  Randolph  Hearst  was  also  one 
of  Mr.  Stevens’  banjo  pupils  and  in  this 
way  they  became  friends. 

Soon  after  ,\lr.  Stevens  had  taken  over 
the  duties  of  music  and  dramatic  critic 
of  the  weekly  News  Letter,  he  was  offered 
a  job  with  the  San  rrancisco  Morning 
Call  in  189().  Then  Mr.  Hearst  recog¬ 
nized  the  literary  ability  of  his  banjo  in¬ 
structor  and  welcomed  him  to  the  staff 
of  the  San  I'rancisco  lixaininer  as  drama 
critic,  h'or  about  a  year  Mr.  Stevens 
edited  the  News  Letter  in  addition  to  his 
duties  as  drama  critic  for  the  Examiner. 
In  1898,  however,  he  gave  up  his  editor¬ 
ship  and  devoted  his  entire  time  to  the 
Examiner.  He  continued  at  this  post 
for  nearly  10  years,  going  to  the  Xew 
York  livening  Journal  in  1907.  He  re¬ 
mained  in  New  A'ork  for  three  years  and 
then  went  to  Chicago  as  drama  critic 
for  the  Herald  and  Examiner. 

h'or  the  past  21  years  he  has  served  as 
reporter,  feature  writer,  drama  critic  and 
columnist  for  the  Herald  and  Examiner. 
His  daily  column,  ",A  Column  or  Less” 
is  a  more  recent  contribution. 

BUYS  RADIO  station 

Pittsburgh  Sun-Telegraph  Enters  Radio 
Field  With  WCAE 

(.V/'fi  lu/  to  Kditok  &  Pi'BusiirR) 

I’liTSBi  KOH,  Dec.  10. — The  Pittsburgh 
Sun-Telegraf'h,  Hearst  newspaper,  has 
purchased  radio  station  W'C.AE.  Owner¬ 
ship  and  control  was  transferre<l  Tuesday 
of  this  week.  The  station  now  is  known 
as  “W’C.AIC  Voice  of  the  Pittsburgh  ,Sun- 
T  elegraph.” 

Official  dedication  of  the  station  under 
the  new  ownership  will  not  take  place, 
however,  until  Monday,  Jan.  4,  when  a 
score  of  famous  Hearst  writers  and  car- 
tiKjnists  will  come  to  Pittsburgh  for  a 
nation-wide  celebration  over  the  network 
of  the  National  Broadcasting  Cinnpany. 

In  addition  to  broadcasting  sjiecial  pro¬ 
ductions,  news  events  will  he  put  on  the 
air  four  times  a  day. 

The  station,  formerly  operated  by  Gim- 
hels,  immediately  went  into  a  new  .sched¬ 
ule  of  17  hours  broadcasting.  In  addition 
to  the  news  Hashes  the  station  will  carry 
interviews  with  celebrities,  talks  by 
siK'cial  writers,  stunt  broadcasts  and  a 
special  one-hour  dance  program  every 
night  but  Sunday. 

Financial  details  of  the  sale  were  not 
announced. 


MISS  BRAINARD  WINS  RULING 

The  .Appellate  Division  of  the  New 
A'ork  County  Supreme  Court  handed 
down  a  decision  on  Dec.  15  in  favor  of 
Miss  Betty  Brainard,  who  has  brought 
suit  against  the  Associated  Newspapers, 
the  North  .American  Newspaper  .Alli¬ 
ance  and  the  Bell  Syndicate  for  $40,(K)0 
damages.  The  higher  court  affirmed  the 
firder  of  Manhattan  Supreme  Court  de¬ 
nying  the  rc(|uest  of  the  defendants  for 
an  amended  complaint.  Miss  Brainard 
set  forth  in  her  complaint  that  she  did 
a  column  for  "We  Wfimcn”  for  .Asso¬ 
ciated  Newspapers  from  1922  to  1929, 
when  there  was  a  consolidation  of  the 
syndicates  now  listed  as  the  defendants, 
and  charges  that  the  column  still  bears 
the  title  she  iiopularized  but  tlie  mate¬ 
rial  is  supjilied  by  anotlicr  writer. 

DONATED  A  DAY’S  PAY 

Kinploves  in  all  departments  of  the 
Council  lihiffs  (la.)  Xoii/'arcil  rcgi_stere<l 
100  jK-r  cent  in  subscribing  a  day’s  pay 
to  the  l(H-al  iincmplftymcnt  fund.  Sixty 
carrier  Ixivs  also  subscribed. 


MAYOR  WALKER  TRIES  INTERVIEWING 


Mayor  J.  J.  Walker  of  New  A’ork  photographed  with  a  group  of  newspapei- 
men  in  Santa  Barbara,  C.al..  iluring  his  recent  trip  to  the  eoasl.  Standing, 
left  to  right;  (Jeorge  Beall.  I'nited  Press;  Mayor  talker;  Janie-  I..  Kilgallen. 
International  News  Serviee;  (ieorge  Kenny,  Aeie  York  Dtiily  Aeie.s;  Eugene 
Tliaekrey.  Aeie  York  Herald  Tribune;  J.  B.  I..  Lawn-iire.  Los  An/ieles  Exam¬ 
iner,  and  William  Conklin.  Aeie  York  Times,  Sealed;  Brian  Bell,  .Assoeiaieil 
Press.  .Messrs.  Kilgallen,  Kenny,  Tliaekrey  and  Conklin  accompanied  the 
mayor  on  his  trip. 
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HOOVER  PRESENT  TO  HEAR  GRIDIRON 
CLUB’S  SATIRES  ON  PUBLIC  FIGURES 


President  Sees  Himself  Satirized  at  Washington  Newspaper¬ 
men’s  Dinner — Republicans  and  Democrats  Lampooned 
Impartially — 400  Attend,  Including  High  Officials 


R 


EPUBLICAN  and  Democratic  party  “Cactus  Jack,”  leader  of  the  cotton 
l)olitics,  the  Manchurian  situation  pickers.  ,  ,  r-v 

and  President  Hoover’s  till  with  the  Senator  Borahs  interview  of  last  Uc- 
Xavy  league  were  paraded  behind  the  tober  given  to  French  journalists  who 
ktirical  footlights  of  the  Gridiron  Club’s  accompanied  Premier  Laval  to  this 


annual  show  given  in  connection  with  the 
regular  Winter  Dinner  of  the  organiza¬ 
tion  at  the  Hotel  Willard,  Washington, 
Dec.  12.  With  President  Hoover  as  the 
guest  of  honor  there  were  nearly  400 
Iiersons  present,  including  Vice-President 
Curtis,  Speaker  Garner  and  many  for¬ 
eign  diplomats.  The  purjiose  of  the  din¬ 
ner,  according  to  Jay  G.  Hayden,  Wash¬ 
ington  correspondent  of  the  Detroit  News 
and  president  of  the  club,  was  “to  set 
the  world  aright  with  song  and  satire 
and  jest.” 

President  Hoover  had  his  chance  to 
reply  to  some  of  the  satirical  thrusts  at 
his  administration  in  an  address  given 
near  the  close  of  the  dinner,  but  under 
the  club’s  rule  that  “reporters  are  never 
present,”  his  remarks  were  not  made 
public.  Samuel  G.  Blythe  of  Pebble 
Beach,  Cal.,  who  was  Gridiron  president 
in  1907,  w’as  the  only  other  sjieaker. 

The  motif  of  the  club’s  show  was 
taken  from  those  kings  of  satire.  Gilbert 
and  Sullivan.  Mr.  Hoover  versus  the 
X’avy  League  was  lampcK)ned  in  a  parody 
of  “Pinafore”  and  “The  Mikado”  served 
as  a  springlxtard  for  the  burlesque  on 
the  Manchurian  situation. 

On  the  deck  of  H.M.S.  Pinafore, 
President  H«X)ver  saw  an  array  of 
admirals  in  resplendent  uniforms  accom¬ 
panied  hy  the  "sisters  and  the  cousins 
and  the  aunts”  of  the  X'avy  League  and 
Little  Buttercup — this  time  called  “Little 
Ignorance — Abysmal  Ignorance,”  remi¬ 
niscent  of  the  statement  of  President 
William  Howard  Gardiner  of  the  X'avy 
League.  “Little  Ignorance”  proved  to  be 
President  Gardiner  in  disguise.  To  the 
accompaniment  of  parodied  “Pinafore” 
lyrics  “Little  Ignorance”  was  brought  to 
trial  and  condemned  to  apologize,  a 
thing  President  Gardiner  refused  to  do 
in  real  life. 

Republican  party  politics  was  placc<l 
in  the  sjx)tlight  in  a  skit  entitled  “The 
Court  of  King  Fess.”  The  court  was 
invaded  by  three  Mahatma  Gandhi.s — 
Senators  X'orris,  Johnson  and  Brookhart 
—who  entered  in  the  midst  of  a  discus¬ 
sion  of  Republican  party  finances  and 
declared  their  intention  of  tearing  the 
party  to  pieces.  The  clang  of  the  liell 
for  a  Senate  roll-call  on  a  bill  for  reduc¬ 
ing  salaries  of  senators  put  an  end  to  the 
Mahatma  rebellion. 

The  Gridiron’s  satire  was  turned  upon 
the  Democrats  in  a  scene  atop  the  Empire 
State  Building,  where  a  conference  of 
prominent  Democrats  was  in  progress. 
Alfred  E.  Smith  and  Governor  Roosevelt 
of  X’ew  York,  in  the  person  of  Gridiron 
Club  mimes,  talked  confidently  on  the 
state  of  the  weather  and  each  other’s 
health  and  then  announced  that  the  con¬ 
ference  could  i)r(x:eed.  The  ghost  of 
Thomas  Jefferson  entered  the  meeting  to 
sound  the  warning : 

“Don’t  let  the  rooster  turn  into  a  goose, 
or  the  mule  become  the  jackass.” 

The  scene  closed  with  Mr.  Smith 
solilo(|uizing  as  he  gazed  down  toward 
the  Tammany  Wigwam  and  remarked 
that  its  light  “winked  at  me.” 

Omar  Khayyam,  too,  came  into  the 
entertainment.  He  arrived  in  .America 
seeking  for  something  akin  to  the  vvine 
about  which  he  sang,  but  he  was  in¬ 
formed  that  there  was  no  such  thing. 
^Irs.  Maliel  Walker  Willebrandt  greeted 
him  in  mourning-  mourning  for  \’ine-glo. 
Omar  willingly  left  the  country  when 
impersonators  of  Senator  Sheppard, 
author  of  the  Eighteenth  Amendment, 
and  Bishop  Cannon  came  to  deport  him 
as  an  undesirable  alien. 

“The  Cotton  Pickers’  Jubilee”  was  a 
travesty  on  the  Demix-rats’  newly  won 
control  of  the  House  of  Representatives. 
Speaker  Garner  was  impersonated  as 


country  was  the  basis  of  a  satire  on 
Borah’s  knowledge  of  European  affairs. 

Ex-candidates  who  write  for  news¬ 
papers  were  lampooned  in  a  sketch  alxmt 
the  Ex-Candidates’  Newspaper  Column¬ 
ist  Club.  Alfred  E.  Smith  and  Calvin 
Coolidge  were  seen  attending  a  meeting 
of  the  club  and  the  conversation  con¬ 
cerned  a  new  member  who  was  about  to 
be  admitted,  and  whose  application  was 
dated  March  4,  1933.  The  clicking  of  a 
typewriter  came  from  behind  a  screen, 
and  Mr.  Coolidge  explained  the  new 
member  was  there.  Mr.  Smith  suggested 
taking  a  look  at  him.  Coolidge  and 
Smith  peered  behind  the  screen  and  then 
faced  the  audience  again. 

“V\’ell,  well,  well,  that’s  who  it  is,’’ 
was  their  comment. 

Among  those  at  the  dinner  were  the 
Ambassadors  of  Spain,  Italy,  France, 
Germany,  Poland,  Japan,  .Argentina  and 
Mexico;  the  Ministers  of  Hungary  and 
Canada;  the  Secretaries  of  State,  Treas¬ 
ury,  War,  Interior,  Agriculture,  Com¬ 
merce  and  I^bor ;  the  Attorney  Gen¬ 
eral,  Postmaster  General  and  other  high 
government  officials.  Five  state  govern¬ 
ors,  one  governor-elect,  .senators  and  rep¬ 
resentatives  also  attended. 

Walker  S.  Buel,  Washington  corre¬ 
spondent,  Cld'eland  Plain  Dealer,  was 
elected  president  of  the  Gridiron  Club. 

Charles  G.  Ross,  St.  Louis  Post-Dis¬ 
patch,  was  chosen  vice-president ;  J. 
Harry  Cunningham,  secretary ;  J.  Fre<l 
Essary,  Baltimore  .Sun,  treasurer;  and 
Ernest  G.  Walker,  historian. 

Elected  to  meml)ership  on  the  execu¬ 
tive  committee  were:  Richard  V.  Oula- 
han.  New  York  Times;  Charles  S. 
Groves,  Boston  Globe;  and  Edwin  W. 
Gablenian,  Cincinnati  Enquirer. 

Elliot  L.  Thurston,  Philadelphia  Rec¬ 
ord  and  former  head  of  the  Washington 
bureau  of  the  Nezv  York  World,  was 
elected  to  membership  in  the  club. 


DAILY  OFFERING  “CHRISTMAS 
BABIES”  FOR  ADOPTION 


TYEPRESSION  or  no  depression, 
people  still  want  children  in 
iheir  homes,  especially  at  Christmas. 

In  accordance  with  its  annual 
custom,  Memphis  (Tenn.)  Press- 
Scimitar,  in  co-operation  with  Ten- 
nessee  Children’s  Home  Society, 
is  offering  13  “Christmas  babies” 
for  adoption.  Several  hundred 
applications  bave  already  been 
received. 

Memphis  Evening  Appeal,  also 
co-operating  with  the  society,  is 
offering  to  lend  needy  children  to 
responsible  childless  adults  for 
the  holiday  period. 

‘"This,”  the  Appeal  explains,  “is 
a  mutual  happiness  scheme.  The 
child  derives  the  benefit  of  Christ¬ 
mas  spent  in  a  comfortable  borne, 
and  its  sponsors  reap  the  joy  of 
having  made  a  child  happy.” 

Last  year  the  Appeal  placed 
40  children  in  homes.  One  was 
adopted  as  a  result. 


OLEAN  DAILIES  WILL  MERGE 


LIBEL  CASE  CONTINUED 

Continuance  until  the  spring  term  of 
court  has  been  granted  tbe  defendants 
in  the  $250,000  libel  suit  brought  by 
(Hiarles  F.  Burgman  against  the  Day¬ 
tona  Beach  (Fla.)  Neu's-fournal,  Julius 
Davidson,  and  Herbert  M.  Davidson, 
editor. 


CAMERA  CAUGHT  UNUSUAL  FOOTBALL  PLAY 


One  of  the  most  remarkable  football  action  pictures  ever  taken  by  a  news¬ 
paper  photographer,  it  is  believed,  is  this  snap  of  Colburn.  Washington  State 
fullback,  standing  on  his  head,  caught  by  Ed  Agnelly,  staff  photographer  of 
the  New  Orleans  Times-Picayune  at  the  recent  Tulane  University-Washington 
State  football  clash  in  New  Orleans.  Colburn  was  hit  by  Lodrigues,  Tulane 
center.  Spun  on  his  head,  the  fullback  hurled  himself  toward  the  goal  line 
and  gained  two  yards. 


L.  E.  JUDD  IS  SUCCEEDED 
BY  MORROW  IN  AKRON 


Cleveland  Pres*  Special  Writer  Tram, 
f erred  to  Timea-Preta  aa  Editor 
— Seward  Sheldon  Succeeds 
Morrow  in  Cleveland 


Walter  M.  Morrow,  specialist  in 
transportation  and  public  utilities  affairi 
for  the  Cleveland  Press,  has  been  ap¬ 
pointed  editor  of 


the  Akron  Times- 
Press,  succeeding 
L.  E.  Judd,  re¬ 
signed,  it  was  an¬ 
nounced  this  week 
by  Scripps-How- 
ard  Newspapers, 
Inc.  Seward 
Sheldon  will  take 
over  Morrow’s 
duties  in  Cleve¬ 
land. 

M  r.  Morrow 
has  been  with  the 
Scripps  -  Howard 
organization  since 


Gannett  Group  Adda  Times  to  Herald 
Property  After  January  1 

Olean  (X'.Y.)  Times  and  Olcan  Herald 
will  be  consolidated  January  1  as  the 
Olean  Times-Hcrald,  it  was  announced 
this  week.  M.  G.  Fitzpatrick,  publisher 
of  the  Times  for  20  years,  will  be 
publisher.  Boyd  I'itzpatrick  will  he  busi- 
ne.ss  manager.  Alexander  J.  McDonald, 
Herald  business  manager,  continues  with 
the  Times-Herald  business  staff. 

The  Herald  has  been  a  Gannett  news¬ 
paper  since  1927.  The  Tiines-Herald  will 
lie  associated  with  the  Gannett  group. 


SPEER  IN  HOSPITAL 

Kenneth  Speer,  sports  editor  and  re¬ 
porter  for  the  Kittanning  (Pa.)  Leader- 
Times,  who  was  severely  beaten  last  week 
by  Eugene  Cable,  son  of  a  local  constable 
because  of  a  news  story,  has  been  re¬ 
moved  to  the  Kittanning  (leneral  Hospi¬ 
tal.  Speer’s  nose  was  broken  in  the  at¬ 
tack  and  he  suffered  lacerations  of  the 
head. 


Walter  M.  Morrow 

about  1927  when  he  joined  the  New  York 
Telegram,  His  first  newspaper  work 
was  on  the  Oklahoma  City  Daily  Okla¬ 
homan  in  1916,  two  years  after  being 
graduated  from  the  University  of  Okla¬ 
homa.  His  next  job  was  with  the  Okmul¬ 
gee  (Okla.)  Times,  where  he  was  city 
editor  and  news  editor.  In  1923  he  joined 
the  Memphis  Press,  and  after  serving  for 
a  while  as  managing  editor,  went  to  the 
Pittsburgh  Times.  Following  this  he  be¬ 
came  editor  and  part  owner  of  the  Lan¬ 
sing  (Mich.)  Capital-Netus  and  a  year 
later  returned  to  the  Oklahoma  City 
Oklahoman,  where  he  remained  for  three 
years  as  managing  editor.  From  that 
paper  he  went  to  the  New  York  Tel^ 
gram,  remaining  there  until  1929,  whoi 
he  was  transferred  to  the  Buffalo  Timts, 
another  Scripps-Howard  paper.  He 
served  as  city  editor  and  news  editor 
until  1930  when  he  went  to  the  Cleveland 
Press. 

Mr.  Judd  was  editor  of  the  Times- 
Press  since  1920.  He  has  not  made 
known  his  future  plans. 


TO  CONTINUE  RELIEF 


CUBAN  EDITOR  JAILED 

Garcia  Rorpie,  editor  of  the  Tobacco 
U'orkers'  Bulletin,  Havana,  published  by 
niemliers  of  the  tobacco  workers  union, 
was  jailed  in  Havana  Dec.  11  with  the 
projirietor  of  a  print  shop  and  three 
compositors.  The  jiolice  said  they  found 
Communist  literature  in  the  printing  shop 
and  that  subversive  matter  had  been 
printed  in  the  Bulletin. 


N.  Y.  Typographical  Union  Votes  te 

Extend  Unemployment  Aid  Plan 

Members  of  New  York  Typographical 
Union  No.  6  (Big  Six)  voted  this  wedc 
to  continue  assessments  of  eight  per  cent 
on  earnings  or  one  day’s  work  a  week 
to  help  unemployed  printers,  it  was  an¬ 
nounced  by  Austin  Hewson,  president 
The  vote  was  four  to  one. 

The  union’s  plan  has  been  in  operation 
18  months,  and  this  week’s  vote  assures 
its  continuance  until  March  31,  1932. 
The  amount  already  raised  by  the  plan  is 
$2,276,000,  and  by  March  31  it  will  reach 
approximately  $3,0()0,0()0.  Relief  is  being 
supplied  to  1,400  printers  at  the  rate  of 
$12  to  $18  a  week,  according  to  length  of 
membership.  In  addition,  printers  on 
New  York  newspapers  lay  off  one  day  a 
week  to  provide  work  for  the  unem¬ 
ployed.  The  union  is  distributing  about 
$225,000  a  month  in  relief  work. 


TATLER  EDITOR  QUESTIONED 

John  Schem,  editor  of  The  Taller  and 
American  .Sketch,  New  York  Soci^ 
publication,  was  questioned  this  week  hr 
Deputy  Attorney  General  .\braham 
Davis,  who  is  investigating  stock 
methods  of  that  magazine  and  Test* 
Topics.  Charles  Covall  of  the  .^nienc^ 
Social  Registry,  Tnc.,  an  organization  al¬ 
lied  with  The  Tatler,  was  also  exam¬ 
ined.  Testimony  of  both  men  was  no* 
made  public,  hut  it  was  disclosed  tha 
they  were  questioned  alx>ut  the  businew 
management  of  the  magazine 
methods  of  rating  debutantes,  which  Mr 
Schem  has  admitted  was  done  by  hi 
under  a  pen  name. 


STAFF  AIDS  NEEDY 

More  than  $1,500  was 
the  employes  of  the  various  departnKJ® 

of  the  Pittsburgh  Post-Gazette  JO 

W’elfare  and  hhnergency  Relief  Fun 


i 
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Subscribers  for  Life 


Thousands  of  'Detroiters  Have  %(ead 
The  T^ews  for  40  Years  or  ^ore 


In  times  like  these  the  character  of 
your  media  becomes  all  the  more 
important.  It  is  not  enough  for  The 
Detroit  News  to  have  the  largest 
circulation  in  Michigan.  It  must 
prove  to  you  that  it  reaches  the 
homes  of  purchasing  power.  Impar¬ 
tial  survey  has  established  this  fact 
— that  The  News  goes  into  7 1  %  of 
all  homes  in  Detroit  having  an  an¬ 


nual  income  of  $3,000  or  more. 
That  The  News  reaches  the  solid 
elements  of  the  population  is  veri¬ 
fied  also  by  the  fact  that  thousands 
of  its  subscribers  have  taken  The 
News  from  40  to  58  years.  And 
both  of  these  facts  are  substantiat¬ 
ed  in  advertising  results  because 
The  News  has  for  17  years  been 
first,  second  or  third  in  advertising 
in  America. 


The  Detroit  News 

THE  HOME  NEWSPAPER 


New  York  Office 
I.  A.  KLEIN,  INC. 


Member  of  Major  Market  Newspapers,  Inc. 


Chicago  Office 
J.  E.  LUTZ 
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R.F.R.  HUNTSMAN  HEADS 
INTER.RACIAL  PRESS 


LIBEL  SUIT  OPENS 


GOLF  IN  BUENOS  AIRES 


TRAIN  SCHEDULES  CUT 


Former  Brooklyn  Publisher  and  News¬ 
paper  Advertising  Representative 
Becomes  President  of  Foreign 
Language  Newspaper  Service 


R.  F.  R.  Huntsman,  former  publisher 
of  the  Brooklyn  Standard-Union,  has  be¬ 
come  president  of  the  Inter-Racial  Press 


R.  F.  R.  Huntsman 

of  America  and  acquired  a  substantial 
st(Kk  interest  in  the  orRanization,  it  was 
announced  this  week.  Nathan  H.  Seid- 
man,  founder  and  former  president  of 
Inter-Racial  Press,  will  serve  as  chair¬ 
man  of  the  board  and  treasurer. 

Roger  J.  O’Donnell,  who  has  been  as¬ 
sociated  with  Mr.  Huntsman  for  22 
years,  has  also  joined  the  organization  as 
director  and  secretary.  William  E.  Mur¬ 
ray,  of  Washington.  D.C..  and  Arnold 
K.  Isreeli.  former  advertising  manager 
of  (ieneral  Motors  Corporation  in  Ar¬ 
gentina.  have  been  elected  vice-presidents. 

Since  leaving  the  Brooklyn  Standard- 
Union.  Mr.  Huntsman  has  been  repre¬ 
senting  newsnapers  in  the  national  ad¬ 
vertising  field.  He  is  nresident  of  the 
Sphinx  Cluh.  New  York,  oldest  adver¬ 
tising  club  in  the  world. 

Inter-Racial  Press  represents  foreign 
language  newspapers  in  the  United 
States  and  Canada  in  the  national  field. 


THE 

NEWS-TELEGRAM 
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('oiicentratecl 
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NEV^SPAPER 


GILMAN,  NICOLI,  t  Rl  TH.M.VN 
National  KrpreMentatiroN 


Federal  Judge  Hear*  Lawyer  Suing 
Curtis  Publishing  Co.  for  $500,000 

Denial  that  he  had  ever  received  “a 
penny  of  German  money”  or  that  he  had 
been  anything  but  a  loyal  citizen  of  the 
United  States  during  the  \Y«rld  War 
was  made  by  Jeremiah  O'Leary,  New 
York  attorney,  at  the  ojiening  of  his 
$50(),<K)0  libel  suit  against  the  Curtis 
Publishing  Company  Dec.  16,  liefore  Fed¬ 
eral  Judge  Carroll  Hincks  in  New  York. 

The  suit  is  based  upon  a  series  of  ar¬ 
ticles  by  (ieorge  Sylvester  V’iereck  which 
appeared  in  the  Saturday  livcniiifi  Post 
from  lune  15  to  .'\ug.  17,  1929.  The 
plaintiff  explains  that  lie  was  the  founder 
of  the  .American  Truth  Society  and 
charges  that  libel  was  committed  in  the 
Saturday  Evening  Post  by  an  innuendo 
that  (ierman  propagandists  took  iKisses- 
sion  of  the  society  and  used  it  and  the 
plaintiff  to  spread  pro-German  propa¬ 
ganda. 


A  TEST 
THAT  does 


NEWS  EDITOR  MARRIES 

.\.  M.  Raymond,  news  editor,  Rcfiina 
(Sask.)  Daily  Star  and  Miss  .Anne 
White  were  marrieil  Dec.  5  by  Rev. 
Harry  Joyce.  Regina. 


PUBLIC  INSPECTS  PLANT 

Hundreds  insiiected  tlie  newly  reno¬ 
vated  plant  of  AUcntozcn  (  Pa.)  Chronicle 
and  News  recently.  .A  new  Hoc  octuple 
press  has  been  installed. 


To  pul  your  advertising  into  the 
“rrurihle,”  to  learn  the  farts,  be¬ 
fore  using  it  nationally — you'll  find 
the  Lee  Syndicate  an  ideal  set-up 
for  test  ranipaigns.  In  earh  Lee 
C.ity,  income  is  diversified,  the  peo¬ 
ple  are  a  typical  cross-section  of 
the  American  buying  public  .  .  . 
and  the  local  Lee  newspaper  af¬ 
fords  adei|uate,  responsive  cover¬ 
age  for  quirk  results. 

Furthermore,  the  Lee  Syndicate 
will  gladly  cooperate  with  you  in 
handling  test  campaigns,  will  help 
you  check  results  quickly  and  ac¬ 
curately.  The  cost  is  reasonable, 
as  analysis  will  reveal,  for  the  total 
combined  rale  is  only  76c  a  line. 
Lee  Syndicate  newspapers  are  avail¬ 
able  singly,  or  as  a  unit  on  one 
order. 


The  LEE  Synd  icate 

DAVENPORT,  IOWA 

Coverage^^Plus  Responsiveness 


Davenport.  Towa. 

Democrat 
Daveiii)ort.  Iowa, 

Times 

Hannibal.  Mis-souri. 

Courier-Post 
Kewane<‘.  Illinois, 

Star-Courier 
Ia  Crosse.  WiM'onsin. 

Tribune 


Lincoln,  Nebraska. 

Journal  and  Star 
Madison,  Wisconsin. 

StAte  Journal 
Mason  City.  Iowa. 

Globe  Gazette 
Muscatine,  Iowa. 

Journal 

Ottumwa.  Iowa. 

Courier 


CONE.  ROTHENBURG  it,  NOEE.  Inc. 

10  East  40th  Street  New  York 

Foreign  Advertising  Representatives 


DAILY  APPOINTS  BUSSING 

Wilford  C.  Bussing  has  been  apopinted 
a<lvertising  manager  of  the  Baltimore 
Post.  Bussing  went  to  Baltimore  from 
Indianapolis.  He  has  been  with  various 
Scripps- Howard  newspapers  in  the  past 
15  years,  serving  as  business  and  adver¬ 
tising  manager  on  several  Indiaan  pub¬ 
lications  and  later  being  connected  with 
the  Rocky  Mountain  Nezos  at  Denver. 


Playing  golf  in  Buenos  Aires,  left  to 
right:  H.  Wesley  Smith,  president, 
Empresa  Editorial  Haynes,  whirh 
publishes  El  Miindo,  El  Mundo  Ar- 
f’entino  and  El  llofov  and  various 
magazines;  John  .A.  Brogan,  Jr., 
foreign  sales  manager.  King  Features 
Syndirale,  and  Stanley  Arthur  Cole, 
general  manager,  Empresa  Editorial 
Haynes.  Mr.  Smith  is  national  golf 
champion  of  Argentina. 


Saskatchewan  Dailies  Affected  by 
Reduction  in  Service 

(Special  to  Editor  &  Publisher) 

Regina,  Sask.,  Dec.  15. — Reduction  in 
train  service  throughout  the  province  bv 
both  the  Canadian  National  and  Can', 
adian  Pacific  railways  with  the  result 
that  many  towns  and  villages  are  re¬ 
ceiving  only  a  tri  or  bi-weekly  service 
instead  of  a  daily  train  has  dealt  a  hvd 
blow  to  Saskatchewan  daily  newspapers. 

To  combat  the  change  both  the  Regm 
Daily  Star  and  the  Reyina  Leader-Post 
have  taken  to  the  radio  medium. 
“Teaser”  paragraphs  from  the  day's 
news  are  broadcast  daily  and  the  hearers 
are  invited  to  obtain  the  remainder  of 
the  story  by  reading  the  “such  and  such" 
newsnaner.  Owing  to  the  short  time  this 
scheme  has  been  in  operation  newspaper 
executives  have  not  yet  been  able  to  de¬ 
termine  whether  it  is  beneficial  to  circu¬ 
lation  or  not.  ' 


EDITOR  STATE  LEGISLATOR 

William  E.  W.  A’erby,  for  many  years 


editor  of  the  Greensboro  (.Ala.)  Il'atch- 
man,  bad  been  elected  to  the  state  legis¬ 
lature  to  serve  out  the  unexpired  term  oi 
more  than  three  years  of  the  late  Edtvin 
S.  Jacks. 


INJURED  IN  ACCIDENT 

Miss  Doris  Bradshaw  of  Fall  River 
(  M  ass. )  Herald  News  classified  adver¬ 
tising  staff,  is  at  Massachusetts  General 
Hospital.  Boston,  as  a  result  of  serious 
injuries  suffered  in  an  automobile 
accident. 


UNDERWENT  OPERATION 

Clarke  E.  Bradley,  rcjiorter  for  the 
Lincoln  (Neb.)  .S'lar  recently  underwent 
an  emergency  operation  for  appendicitis. 


SANDAHL  IN  LINCOLN 

Cliff  E.  Sandahl  has  been  assigned  to 
cover  Lincoln  for  the  Omaha  Bee-Sm. 
He  covered  the  1931  Nebraska  legislative 
session  for  the  Bee-News  after  which 
he  was  on  assignment  in  Omaha. 


Worcester,  Massachusetts 


“SPECIAL”  APPOINTED 

The  LowcU  (Mass.)  Sunday  Teleyram 
has  announced  the  appointment  of  Hamil- 
ton-Delisser,  Inc.,  New  A'ork,  as  its  na¬ 
tional  advertising  representative,  Jan.  1. 


SOLID 

Circulation 


Over  100,000  For  Nearly  Five  Years 
Over  105,000  For  More  Than  Two  Years 


Since  January  I,  1927,  the  average  net  paid  daily  circulation  of  the 
Telegram-Gazette  has  exceeded  100,000. 


Since  October  I,  1929,  the  average  net  paid  daily  circulation  of  the 
Telegram-Gazette  has  exceeded  103,000. 


Circulation  gains  made  in  the  “good  year”  of  1929  are  being  maintained 
in  this  current  year.  The  circulation  statement  for  the  six  months  ending 
September  30,  1931,  shows  a  total  of  103,094. 


Telegram-Gazette  circulation  is  solid  circulation,  built  on  reader  interest 
and  reader  confidence.  Its  growth  from  72,068  to  103,094  in  exactly 
nine  years  has  been  steady  and  consistent.  Year-to-year  gains  won  by 
broader  news  coverage  and  progressive  editorial  policies  have  been  written 
into  the  permanent  subscription  lists  of  these  newspapers. 


The  GROWTH  of  Telegram-Gazette  circulation  dur¬ 
ing  thie  nine-year  period  is  greater  than  the  ENTIRE 
present  circulation  of  Worcester’s  other  newspaper. 

In  every  section  of  Worcester  and  throughout  the  Worcester  suburban 
trading  area,  the  Telegram-Gazette  is  the  dominant  factor  for  news  and 
advertising.  It  serves  both  masses  and  classes,  and  draws  its  circulation 
gains  from  both. 


In  more  than  85%  of  all  Worcester  Market  homes 
which  regularly  take  a  Worcester  daily  newspaper, 
the  Telegram-Gazette  has  become  as  accepted  and 
integral  a  part  of  everyday  living  as  is  the  electric 
light  button  on  the  wall. 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 


Paul  Block  and  Associates,  National  Representative* 

Rnitnn  r.hi>>»ln  Datroit  PhiladalohiS  Stn  FftM*** 


A 
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every  mechanical  department 


deserves  the  advantages  of 


COOPER  HEWITT  LIGHT 

This  booklet  ex¬ 
plains  in  simple 
language  why 
Cooper  Hewitt  light 
•  eliminates  glare  and 

dark  shadows— why 
you  see  all  objects  in 
your  field  of  vision 
as  if  they  were  mag¬ 
nified.  Write  for  it. 


Don’t  blame  your  press-room  for  every 
poorly  printed  sheet.  Many  imperfections 
originate  in  the  composing  room  or  stereotyp¬ 
ing  department.  And  nine  times  out  of  ten 
these  defects  slip  through  because  they  are  not 
clearly  seen.  Inadequate  or  improper  illumi¬ 
nation,  in  such  instances,  is  almost  invari¬ 
ably  the  cause. 

Cooper  Hewitt  mercury-vapor  light  in  ALL  mechanical  de¬ 
partments  is  the  remedy.  Why?  Because  Cooper  Hewitt  light  has 
peculiar  characteristics  which  make  it  an  ideal  illuminant  for 
these  departments  in  your  newspaper  plant — and  for  the  file- 
room  and  proofreaders’  room  as  well. 

For,  in  the  clear,  yellow-green  rays  of  mercury- vapor  light, 
mistakes  in  type  and  print,  defects  in  stereos  and  mats,  and  the 
smallest  details  of  machinery  register  instantly  and  sharply  in 
the  human  eye.  It  is  a  repeatedly  demonstrated  fact  that  defects 
in  a  plate  or  electrotype  which  cannot  be  discerned  in  daylight 
or  ordinary  artificial  light,  except  under  a  magnifying  glass,  are 
clearly  detected  by  the  naked  eye  in  Cooper  Hewitt  light. 

Why  this  is  so— why  Cooper  Hewitt  light  is  actually  better 
than  daylight  for  industrial  purposes — is  simply  explained  by 
Science.  It  is  because,  as  Science  has  proved,  the  middle  rays  of 
the  spectrum — the  yellow-green — are  the  rays  by  which  Nature 
has  attuned  human  eyes  to  see  most  sharply  and  clearly.  And 
when  you  realize  that  Cooper  Hewitt  light  is  composed  almost 
wholly  of  the  mid-spectrum  yellow-green — the  best-seeing  rays 
—you  have  the  reason  for  the  high  visual  acuity  of  this  mercury- 
vapor  illuminant.  You  have  the  reason  why  it  produces  no 
glare  or  dark  shadows — the  rays  which  produce  these  are  absent 
from  its  composition. 

In  addition.  Cooper  Hewitt  light  provides  almost  perfect  dif¬ 
fusion.  It  reaches  in  and  around  and  under  objects  as  it  radiates 
from  a  long  (50-inch)  tube  of  luminescent  mercury -vapor. 

A  complete  description  of  all  the  qualities  and  advantages  of 
Cooper  Hewitt  light  will  interest  you.  You  are  invited  to  send 
for  the  booklet.  “Why  Cooper  Hewitt  Light  is  Better  than  Day¬ 
light.”  Mailed  to  you  without  charge  or  obligation  to  purchase. 
General  Electric  Vapor  Lamp  Co.,  863  Adams  Street,  Hoboken, 
New  Jersey. 

ELECTRIC 
COMPANY 


GENERAL 
VAPOR  LAMP 


jcOOl’KR  IIKWTIT 
j  l.l(illT 
■j  is  Brttrr  than 
I  D.A^riGIIT 


loin  the  “G-E  Circle”  every  week-day  noon,  ES.T.  (except  Saturday),  and  every  Sunday  at  5:30  P.M.  N.B.C.  Network  of  54  stations. 


Editor  &  Publisher  The  Fourth  Estate  for  December  19, 


THIS  RETAIL  WORLD 

A  Synopsis  of  Developments  of  Particular  Interest  to 
Newspaper  Executives 

- By  WILLIAM  NELSON  TAFT - 

Editorial  Director,  Retail  Ladfer  Publications 

'T' HOUGH  there  isn’t  much  of  the  year  A  PPAkEN'TLY,  1931  is  due  to  wind 
left,  I  understan(^that  a  lot  of  stores  up  just  about  11  per  cent  behind 

1930,  so  far  as  the  volume  of  retail  sales 


are  going  to  grab  Time  by  his  already 


well-grab!)ed  forelock  and  institute  a  lit-  is  concerned,  a  record  which  is  far  from 

bad  when  the  size  of  the  drop  in  retail 
—  prices  is  taken  into  consideration. 

Of  the  12  Federal  Reserve  districts, 
Richmond  has  made  the  best  showing  for 
the  year  as  a  whole,  probably  because  of 

■  the  fact  that  this  district  includes  Wash¬ 
ington,  1).  C.,  where  the  major  portion 
of  the  buying  public  has  been  coasting 
along  on  Uncle  Sam’s  unreduced  payrolls. 
Even  here,  however,  a  volume  drop  of 
6  per  cent  was  reported  up  to  the  first  of 
December,  with  the  Boston  and  New 
York  districts  tied  for  second  place  with 
volume  drops  of  8  per  cent  each. 

Minneaix>lis  (9  per  cent  off)  is  next  in 
line,  while  San  Francisco  and  Atlanta 
are  11  i)er  cent  behind  last  year  Phila¬ 
delphia,  Cleveland  and  Kansas  City  are 
12  per  cent  behind,  Chicago  and  St.  Louis 
has  a  13  per  cent  decline  and  the  Dallas 
district,  which  has  been  at  the  end  of  the 
C-..  _  "lO  ^#1  VI  parade  all  year,  registered  16  per  cent 

rCK|C  if Jy  fJl  less  than  last  year. 

,\nd,  just  as  a  word  of  warning,  don’t 
“Thirteenth  Month”  copy  suggested  by  expect  too  much  of  retail  volume  during 


\  n  II  m  n  H  IS  m  i* 
in  IS  IS  to  HU  mtmTTsx 
mssiSM. 


DECEMBER 

26127128 
29  30  3/ 


Felix  Lilienthal  &  Co. 


the  first  half  of  next  year.  There  may  be 
plus  figures  here  and  there  but,  even  by 


tie  calendar  reform  of  their  own,  work-  comparison  with  the  corresponding 
mg  m  a  thirteenth  month  as  a  hnal  lOti 


mg  m  a  tnirteenth  montn  as  a  nnai  months  of  1931,  the  majority  of  them 
fillip  to  1931  s  volume.  minuses. 

The  month  in  question  is  not,  ot  s  st  « 

course,  a  month  of  30  days,  but  from  the  taoN’T  ask  me  how  they  did  it,  but 
standpoint  of  retail  business  the  dullest.  Buffalo  (N.Y.)  Courier-Express 

drabbest,  dreariest  week  oi  the  entire  recently  put  over  one  of  the  fastest  and 
y^r— -the  week  between  Christmas  and  finest  pieces  of  cooperative  advertising 
New  Years  when  the  majority  of  those  ^  ^inie,  a  full  page 

who  wander  up  and  down  store  aisles  do  devoted  to  “After- Dark  Fashions  Pre- 
so  mainly  for  the  purpose  of  exchanging  sented  by  Buffalo  Stores.”  The  layout 
Christmas  gifts  which  they  have  received,  .^^^s  splendid,  but  possibly  the  most  in- 

This  year,  however,  thanks  to  the  sug-  teresting  thing  about  the  page  was  the 
ffstions  of  Felix  Lilienthal  &  Co.,  New  ^  number  of  stores  were  repre- 

\ork  resident  buyers,  and  several  other  sented  in  the  same  space. 


agencies  interested  in  the  stimulation  ol 


sented  in  the  same  space. 

Oppenheim  Collins  &  Co.  sponsored 


retail  business,  the  period  from  Dec.  26  portion  of  the  advertisement  devotea 

to  31,  inclusive,  is  to  be  turned  into  the  shoes  and  head-dress  for  evening 

“^irteenth  month  ’  of  1931  and  every  ^.gar;  Adam,  Meldrum  &  Anderson 
effort  will  be  made  to  crowd  these  days  showed  “one  of  the  smartest  versions  of 
with  special  values,  with  a  view  to  at-  the  new  ankle-length  wrap”  M.  Ullman’s 
tracting  leftover  Christmas  money  (if  sketched  a  white  fur  wrap;  three  differ- 
any)  and  stimulating  early  shopping  to  evening  gowns  were  presented  and 


field,  71  per  cent,  and,  in  the  general 
merchandise  field,  58  per  cent.  More 
than  half  of  the  chain  stores  of  the 
country  are  in  these  three  groups,  repre¬ 
senting  chains  of  more  than  50  stores. 

♦  ♦  ♦ 

U  OOS  BROTHERS  certainly  gave 
a  wonderful  Christmas  gift  to  San 
Francisco  in  the  form  of  a  three-column 
advertisement  in  which  the  firm  “pledges 
itself  not  to  reduce  the  salaries  of  its 
employes  nor  to  decrease  the  number  of 
employes  on  its  payroll.”  This  step  was 
taken,  the  chain  announced,  “because  we 
believe  that  it  will  further  a  feeling  of 
security,  will  put  more  men  and  women 
to  work  and  will  keep  the  ball  rolling 
toward  a  return  to  normal  business.” 

The  advertisement  concluded  with  the 
statement:  “We  trust  that  other  organi¬ 
zations  will  see  fit  to  follow  us  in  this 
movement” — and  several  have.  It  would 
be  hard  to  'find  a  better  copy  theme  for 
a  New  Year’s  institutional  announce¬ 
ment. 

*  *  * 

HARTMAN’S,  Chicago,  wins  the 
wreath  for  the  year’s  best  Christ¬ 
mas  display  idea — a  gigantic,  breath¬ 
taking  slide  which  children  can  use  in 
descending  from  the  first  floor  to  the 
basement  toy  department  .  .  .  The 
Chamber  of  Commerce,  the  stores  and 
three  newspapers  of  Birmingham,  Ala., 
put  across  a  real  holiday  idea  this  year 
in  placing  city-wide  emphasis  upon  the 
theme  “The  Spirit  of  Christmas  MUST 
Live”  .  .  .  That  floor  coverings  can 
be  stimulated  under  the  right  sort  of 
promotion  is  evident  from  the  fact  that 
this  section  of  the  Scruggs,  Vandervoort 
&  Barney  store,  St.  Louis,  reports  100 
per  cent  sales  increase  in  the  last  six 
months  .  .  .  Woodward  &  Lothrop, 
Washington,  D.C.,  used  no  direct-mail 
Christmas  catalog  this  year,  substituting 
for  it  a  special  12-page  newspaper  sec¬ 
tion  printed  on  glossy  stock,  with  the 
front  and  back  covers  in  color  .  .  . 
Wm.  Filene’s  Sons  Co.,  Boston,  is  the 
first  to  sing  the  Colonial  theme  song 
for  Washington’s  approaching  bi-cen¬ 
tennial  celebration,  and  more  of  that 
next  week  .  .  . 

ADDS  TO  TYPE  BOOK 

A  new  20-page  section  showing  speci¬ 
men  lines  of  all  sizes  of  the  Monotype 
Sans  Serif  Family  has  been  sent  to 
clients  of  the  Lanston  Monotype  Com¬ 
pany  as  an  addition  to  the  ’  Monotype 
Type  Book. 


be  charged  on  January  bills. 


illustrated  by  J.  N.  Adam  &  Co.,  Har 


Rice-Stix,  in  St.  Louis,  suggest  to  vey-Marshall’s  and  Hens  &  Kelly ;  OUR  CUSTOMERS  WRITE  OUR  ADS 


their  retail  clients  five  promotion  ideas  Peter’s  Beauty  Salon  contributed  the 
for  use  during  this  time:  Featuring  of  coiffure  necessary  to  the  proper  ensem- 
“Christmas-Money  Specials,”  for  either  ble,  and  T.  &  E.  Dickinson  &  Co.  showed 
personal  or  home  use;  a  “Fashion  Sale  collection  of  exquisite  jewelry  crea- 
for  the  College  Crowd,”  with  special  tions  for  the  holiday  season.” 
emphasis  upon  apparel  suitable  for  school  Altogether  a  splendid  effort  and  one 
wear;  “Telephone  Shopping  Specials,  which  is  interesting  indicative  of  the 
stressing  the  idea  of  using  the  telephone  ^^r^y  in  which  stores  can  do  some  adver- 
during  unfavorable  weather;  a  grouping  tising  that  is  helpful  to  each  other,  in- 
of  suggestions  “For  Tired  Winter  Ward-  stead  of  spending  their  time,  money  and 
robes,”  including  accessories  as  well  as  space  in  hurling  brickbats  of  destructive 
coats,  suits,  dresses,  etc.;  and  a  “Com-  criticism, 
panion  Sale”  in  which  a  coat  and  dress  * 

or  other  allied  items  are  offered  at  the  T’D  like  to  nominate  as  the  best  head- 
regular  price  of  the  more  expensive  1  line  of  the  month  the  one  on  the  adver- 
article  alone.  tisement  sponsored  by  the  National  Pub- 


As  an  eye-catcher  or  trademark  for  Ushers’  Association:  “The  dollar  you 
the  “thirteenth  month”  sale  it  would  be  spend  now  is  worth  $1.50— The  dollar 
hard  to  beat  the  design  shown  here  sug-  you  scn-e  now  is  worth  7Sc.”  The  copy 
gested  to  its  clients  by  P'elix  Lilienthal  which  follows  isn’t  quite  up  to  the  genius 
&  Co.  of  the  headline,  but  if  you’re  interested 

The  plan  has  unquestioned  possibilities,  m  be  glad  to  send  it  along, 

both  from  the  standpoint  of  the  store  ♦ 

and  from  that  of  the  newspaper  which  CAY  “chain  store”  and  most  people 
wishes  to  increase  its  retail  linage  during  O  think  of  a  grocery.  But,  thanks  to 
the  post-Christmas  slump.  the  Census  of  Distribution,  we  now  know 

*'  *  *  that  less  than  two  out  of  five — 39  per 

FROM  present  indications,  1932  is  going  cent,  to  be  precise— of  the  chain  outlets 

to  be  marked  by  a  lot  more  editorial  are  in  the  food  group, 
or  institutional  advertising  than  has  ap-  Twenty  per  cent  belong  to  the  auto- 
peared  in  retail  columns  for  a  long  time  motive  division  (principally  filling  sta- 


past  and  1.  Magnin  &  Co.,  San  Francisco, 
recently  start^  a  series  of  advertise- 


tions) ;  11  per  cent  are  classified  as 
apparel  stores;  8  per  cent  as  “general 


ments  of  this  nature,  glorifying  quality  merchandise  stores” ;  6  per  cent  lumber 
and  hitting  hard  at  the  price  appeal,  and  building ;  4  per  cent  furniture  and 
worthy  of  a  place  in  any  scrapb^k  of  household;  2  per  cent  (and  only  2  per 
advertising  achievements.  Copies  of  cent)  drug  stores,  and  8  per  cent  mis- 
three  of  the  best  of  the  series — ‘“The  cellaneous. 


Ostrich  Is  A  Noble  Bird,  but  .  . 
“Said  the  Walrus  to  the  Carpenter  .  , 
and  “Ding  Dong  Bell  .  .  — will 

forwarded  upon  request. 


.  .  ^  Sixty-two  per  cent  of  the  chain  stores 

:r  _.  ,  are  in  companies  which  operate  50  or 
will  be  more  units.  In  the  food  field,  80  per  cent 
are  in  this  group ;  in  the  automotive 


DUPLEX 

Super-Duty  Units 
Tubulars 
Flatbeds 

Each  press  designed  and 
built  especially  for  the 
needs  it  serves,  a  special¬ 
ized  pressroom  equipment 
for  every  range  of  news- 
paper  press  requirement. 

Recent  purchasers  say: 

"No  press  we  know  of  equals  Du¬ 
plex  Unit  Type.” 

"Our  Sextuple  justifies  all  you 
claimed.” 

"Duplex  Units  give  a  complete 
satisfaction,  surprisingly  low  cost." 
"Thoroughly  investigated  all  unit 
presses — and  bought  Duplex." 
"After  visiting  all  press  manu¬ 
facturing  plants,  1  consider  Duplex 
the  best." 

"We  are  sold  on  Duplex  because 
investigation  convinc^  us.” 

Duplex  Printing  Press  Co. 

Battle  Creek,  Michigan 


The 

Million- 

Dollar 

Girl 


A  New  Serial 
By  VERA  BROWN 

Author  of  “Cinderella  of  the 
Skies",  “Love  Takes  the  Sky 
Road”,  “Sally  of  Sky  Alley”,  etc. 


36 

Installments 


!ni2 


___  musirmumi 

M  HIS  is  first-run  fiction, 
written  for  us  exclusively  and 
never  having  previously  ap¬ 
peared  in  periodical,  book  or 
any  other  form. 

It  is  the  story  of  Theodora 
Loring,  orphaned  heiress  to 
the  Loring  millions,  who  tires 
of  her  butterfly  existence,  and 
especially  of  being  courted 
for  her  wealth. 

She  flees  from  her  palatial 
Long  Island  home  during  a 
party  on  her  twentieth  birth¬ 
day.  She  declares  to  her 
faithful  maid,  Martha,  that 
she  is  going  in  quest  of  a 
husband. 

Playing  the  part  of  a  taxi- 
dancer  in  a  cheap  dance  hall 
she  meets  Jack  Eaton.  He 
remains  in  ignorance  of  her 
identity  and  wealth  until  after 
she  breaks  her  engagement 

She  is  kidnapped;  her 
thieving  guardian  commit* 
suicide  and  she  loses  her 
whole  estate. 

Then  she  learns  that  Eaton 
has  been  faithful  throughout 
her  every  ordeal. 

For  sample  proofs 
Wire 

LEDGER 

SYNDICATE 

PHILADELPHIA 


puts  this  rich  market  into 

your  hands 


A  HE  territory  served  by  the  Chicago  Sunday  Trib¬ 
une  has  a  population  of  12,200,000  people.  No  other 
newspaper  in  America  delivers  such  dominant  circulation 
in  so  great  a  market. 


Wisconsin 


It  is  a  market  more  populous  than  the  cities  of  Phil¬ 
adelphia,  Boston,  Baltimore,  Pittsburgh,  Cleveland,  Cin¬ 
cinnati,  Detroit,  St.  Louis,  Denver,  Seattle,  San  Francisco, 
Washington,  Minneapolis,  New  Orleans,  and  Los  Angeles 
combined. 


TRiMy^a 
&  T0WN 


the  Chicago! 
^T/tH/TOnY  I 


It  is  a  market  that  produces  11%  ($5,638,606,682) 
of  all  the  nation's  retail  purchasing. 

And  there  is  only  one  way  to  reach  its  buyers  effec¬ 
tively  through  advertising— the  Chicago  Sunday  Tribune. 


When  you  bid  for  business  in  the  Chicago  Sunday 
Tribune  you  go  into  homes  that  not  only  produce  42% 
of  this  area's  spending  but  influence  much  of  the  balance. 

You  reach  7  out  of  10  Chicago  families.  In  all  cities 
and  towns  of  1,000  population  and  over  in  the  entire  terri¬ 
tory— you  reach  over  half  of  the  families. 


V/c// 


Get  yourself  established  in  this  territory  that  the 
Chicago  Sunday  Tribune  so  completely  envelops  and  one 
of  your  major  worries  about  sales  volume  will  be  settled. 
The  people  are  here,  the  money  is  here,  and  the  means  of 
reaching  both  economically  is  here  in  the  Sunday 
Tribune. 


Call  in  a  Chicago  Tribune  man  today  for  all  the  facts. 


Eastern  Adv.  Office 
NEW  YORK 
220  E.  42nd  St. 


Southern  Adv.  Office 
ATLANTA 

1825  Rhodes-Haverty  Bldg. 


New  England  Adv.  Office 
BOSTON 

718  Chamber  of  Com.  Bldg. 


Western  Adv.  Office 
SAN  FRANCISCO 
820  Kohl  Bldg. 
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SURVEY  PROVES  INTEREST  IN  STORE  COPY 


Department  Store  Advertisements  Vie  With  Comic  Strips  for  Reader  Attraction,  Professor’s  Research 
Reveals — Questionnaires  and  House-to-House  Calls  Used  in  Reaching  2,044  Families 


By  KENNETH  E.  OLSON 


XTOW  extensively  is  newspaper  adver- 
rising  read?  What  chance  has  the 
grocer  or  shoe  man  or  banker  of  having 
his  advertisements  read  in  competition 
with  department  store  and  theatre  adver¬ 
tising  in  the  same  paper? 

The  Madison  (W’is.)  State  Journal 
found  a  surprising  answer  to  these  ques¬ 
tions  in  a  market  and  reader  interest 
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Chart  1 

Urban  reader  interest  in  different 
types  of  advertising. 


survey  recently  completed.  It  made  a 
real  discovery  too — that  its  readers  had 
an  interest  in  different  types  of  store 
news  that  was  quite  as  great  as  that  in 
various  types  of  local  ncics. 

Typography,  attention-getting  head¬ 
lines  and  illustrations,  effective  copy  and 
attractive  layouts  of  course  play  their 
part,  but  aside  from  these  purely  techni¬ 
cal  factors  the  findings  of  this  survey 
prove  that  there  is  an  inherent  interest 
in  store  news  that  is  just  as  high  as  that 
in  city  hall  news  or  society  news  and 
higher  than  in  foreign  news.  W^omen 
readers  and  women  buyers  in  fact  evince 
almost  as  great  interest  in  the  shopping 
news  from  their  favorite  stores  as  they 
do  in  their  favorite  newspaper  feature 
and  it  is  evident  from  their  reports  that 
they  get  as  much  enjoyment  out  of  their 
regular  "evening  window  shopping”  in 
the  display  advertisements  of  their  paper 
as  they  do  out  of  their  most  enjoyable 
comic  strip. 

In  this  survey,  which  was  made  under 
the  direction  of  the  writer,  investigators 
through  questionnaires  and  house  to 
house  as  well  as  farm  to  farm  question¬ 
ing,  obtained  data  from  1,230  urban 
families  and  814  rural  families,  thus 
providing  a  fair  cross  section  of  the 
Wisconsin  State  Journal’s  subscribers 
within  Dane  County.  To  check  the  differ¬ 
ences  between  the  buying  and  reading 
habits  of  men  and  women,  separate  tabu¬ 
lations  were  made  on  1,083  w’omen  readers 
and  961  men  readers. 

Men  readers,  it  was  found,  spend  more 
time  on  news  and  editorials  and  on 
men’s  clothing,  automotive  and  financial 
advertising  than  do  women.  Women 
readers  are  more  interested  in  news¬ 
paper  features  than  are  men  and  show 
greater  reader  interest  in  advertisements 
on  women’s  clothing,  foods,  amusements, 
drygoods,  furniture,  shoes,  and  electric 
appliances  than  do  men. 

Women  read  advertising  more  regu¬ 
larly  than  men  and  even  in  lines  more 
attractive  to  men  show  a  surprising 
reader  interest.  Editors  of  the  State 
Journal  were  amazed  to  find  that  55  per 
cent  of  the  women  readers  of  the  paper 
follow  the  advertisements  of  the  men’s 
clothing  stores  in  the  city  and  26.9  per 
cent  read  financial  advertising  regularly. 

But  neither  are  men  blind  to  the  ap¬ 
peals  directed  by  women’s  clothing  stores 


Professor  of  Journalism, 

to  their  w’ives,  for  25.3  per  cent  of  the 
men  admitted  reading  women’s  clothing 
advertisements  every  night  and  another 
32.6  per  cent  admitted  reading  them 
sometimes. 

Newspaper  advertising  solicitors  who 
have  difficulty  in  persuading  reluctant  ad¬ 
vertisers  that  their  store  news  will  com¬ 
mand  reader  interest  in  the  newspapers 
will  find  encouragement  in  the  reader  fol¬ 
lowings  accord^  different  types  of 
advertising  as  depicted  in  Chart  1. 

j\mong  urban  readers  amusement  ad¬ 
vertising  has  the  highest  percentage  of 
reader  following,  with  a  total  of  92.4 
per  cent  of  the  respondents  professing 
to  read  this  type  of  advertising.  Every¬ 
one  is  interested  in  "What’s  on  at  the 
shows”  and  the  theatre  man  stands  a 
go<Kl  chance  of  reaching  nine  out  of  ten 
readers.  He  is  certain  of  reaching  prac¬ 
tically  five  out  of  ten  for  48.4  per  cent 
said  they  always  read  theatre  advertising 
every  night. 

Primary  urges  for  food  place  grocery 
and  meat  advertising  in  second  and  fourth 
positions,  respectively.  In  fact  the 
grocer  or  manufacturer  of  grocery  pro¬ 
ducts  has  a  larger  regular  following  for 
his  advertising  than  does  the  theatre  man 
for  6.2  per  cent  said  they  read  grocery 
advertising  always.  The  food  advertiser 
during  the  course  of  regular  advertising 
has  a  chance  of  reaching  Ijetter  than 
eight  out  of  every  ten  readers. 

Women’s  clothing  advertising  is  third 
in  reader  interest  with  a  total  following 
of  89.1  per  cent.  Furniture  and  home 
furnishings  ranked  high  with  women 
readers  who  brought  this  classification 
up  to  a  total  reader  following  of  78.1  per 
cent.  Advertisers  in  these  lines  there¬ 
fore  are  likely  to  reach  eight  out  of  ten 
readers  through  consistent  advertising. 

Men  are  not  as  close  readers  of 
advertising  as  are  women,  but  even  the 
advertiser  of  men’s  clothes  has  the  oppor¬ 
tunity  of  reaching  seven  out  of  every  ten 
readers  as  has  also  the  shoe  man  and  the 
automotive  advertiser. 

Most  interesting  is  the  high  reader  fol¬ 
lowing  for  want  advertisements.  In 
addition  to  the  33.5  per  cent  who  can  be 
relied  on  to  read  classified  advertising 
regularly  for  specific  wants,  it  is  evident 
that  more  than  50  per  cent  of  the  readers 
look  over  want  advertisements  every  so 
often  perhaps  out  of  curiosity  or  just 
because  of  the  interest  this  type  of  adver¬ 
tising  carries.  At  any  rate,  classified 
scor^  a  total  reader  following  of  83.7 
per  cent. 

Even  financial  advertising  with  an 
admittedly  narrower  appeal  has  a  chance 
of  reaching  better  than  six  out  of  every 
ten  readers. 


University  of  Minnesota 

The  reading  habits  of  rural  newspaper 
subscribers  are  not  so  different  from 
those  of  their  city  cousins  as  one  might 
think.  Rural  subscribers  are  inclined  to 
a  more  thorough  reading  of  the  paper 
and  while  amusement  advertising  ranked 
first  in  reader  interest  among  urban  sub¬ 
scribers,  the  more  practical  clothing  ad¬ 
vertisements  rank^  first  with  rural 
readers,  as  shown  in  Chart  II. 

Women’s  clothing  advertise  m  e  n  t  s 
ranked  first  with  a  total  reader  following 
of  91.4  per  cent  and  men’s  clothing  adver¬ 
tisements  third  with  a  reader  following 
of  88.6  per  cent.  Nine  out  of  ten  rural 
readers  are  more  interested  in  clothing 
advertisements  than  in  any  other  form  of 
advertising. 

But  they  look  to  the  city  for  their 
amusement  also,  as  is  evidenced  by  the 
high  reader  following  of  90.1  per  cent  in 
theatre  advertising. 

It  is  natural  that  food  advertising 
should  not  rate  as  high  with  rural  sub¬ 
scribers  because  they  obtain  a  good  deal 
of  their  food  from  the  farm,  but  the  sur¬ 
vey  indicated  that  85  per  cent  of  the 
readers  depended  on  the  food  advertisers 
for  many  delicacies  to  supplement  the 
staples  they  obtain  from  their  farms. 

Rural  subscribers  show  a  higher  reader 
interest  in  shoe,  automobile,  financial  and 
classified  advertising  than  do  urban  sub¬ 
scribers  with  eight  out  of  ten  expressing 
an  interest  in  these  lines  of  advertising. 

Interest  in  electrical  appliance  adver¬ 
tising  is  not  as  high  in  rural  areas  as 
among  urban  readers  because  of  the  bet¬ 
ter  facilities  for  electrification  in  the  city, 
and  yet  it  speaks  well  for  the  electrifi¬ 
cation  of  farms  that  six  out  of  ten  rural 
readers  are  followers  of  advertising  for 
electrical  appliances. 

It  is  unfair  to  assume  of  course  that 
because  the  respondents  in  this  survey 
indicated  a  total  reader  following  of 
89.1  per  cent  in  women’s  clothing  ad¬ 
vertisements  that  the  proprietor  of  a 
women’s  dress  shop  can  expect  to  get 
the  attention  of  practically  nine  out  of 
ten  readers  every  time  he  runs  an  ad¬ 
vertisement.  That  inference  must  not  be 
drawn.  It  is  safe  to  assume,  however, 
that  he  can  be  fairly  sure  of  reaching 
the  five  out  of  ten  who  profess  to  read 
this  type  of  advertising  always,  pro¬ 
viding  of  course,  that  his  advertisements 
are  interesting  and  attractive  enough  to 
catch  attention  in  competition  with  other 
women’s  clothing  advertisements.  And 
it  is  also  safe  to  assume  that  through  con¬ 
sistent  advertising,  extended  over  a  con¬ 
siderable  period,  he  can  also  catch  the 
marginal  readers,  the  40.9  per  cent  who 
every  so  often  read  women’s  clothing 
advertisements. 


But  the  newspaper  does  offer  to  the 
advertiser  a  very  tangible  reader  interest 
W'hich  it  has  developed  in  store  news 
If  the  advertiser  uses  the  right  kind  of 
merchandising,  attractive  layouts  and 
effective  copy,  he  can  take  advantage  of 
that  reader  interest  to  the  full. 

The  extent  of  that  reader  interest  in 
store  news  can  be  better  understood  wh^ 


Rural  reader  interest  in  different 
types  of  advertising. 

one  considers  the  reader  following  ac¬ 
corded  the  advertisements  of  particular 
stores  in  comparison  with  that  of  comic 
strips,  features  and  different  kinds  of 
news. 

There  is  no  gainsaying  the  fact  that 
it  is  the  news  of  the  day,  the  features, 
editorials  and  special  departments  of  the 
newspaper,  which  carry  the  advertising 
into  the  home,  win  for  it  an  interested 
hearing  and  greatly  enhances  its  value. 
And  it  is  true  that  the  reader  interests 
in  regular  news  and  various  editorial 
features  ran  ahead  of  most  kinds  of 
store  news. 

But  it  was  amazing  to  discover  how 
closely  the  reader  followings  of  partic¬ 
ular  stores  did  approach  the  inter«t 
ratings  in  the  news  and  editorial 
columns,  as  revealed  in  Chart  III. 

“Tillie  the  Toiler”  for  instance,  was 
voted  by  the  respondents  as  the  most 
popular  comic  strip  in  this  news^per, 
w'ith  a  total  reader  following  of  95  per 
cent.  Yet  the  advertisements  of  the 
leading  department  stores,  which  appear 
quite  as  regularly  as  this  comic  strip 
and  are  exceedingly  attractive  and  effec¬ 
tive,  came  within  less  than  five  per  cent 
of  equaling  its  reader  following. 

Ripley’s  “Believe  it  or  Not”  was  rated 
as  the  most  popular  syndicate  feature, 
yet  its  total  reader  following  of  91  per 
cent  was  less  than  one  per  cent  greater 
than  that  in  the  advertisements  of  De¬ 
partment  Store  “A,”  and  but  10  per  cent 
greater  than  that  of  Department  Store 
"B.”  .  . 

Society  news,  admittedly  of  high  in¬ 
terest  to  women  readers,  rated  only  six 
per  cent  higher  in  reader  following  th^ 
the  advertisements  of  the  leading  furni¬ 
ture  store. 

.■\nd  most  suprising  was  the  discovei? 
that  the  reader  following  accorded  the 
advertisements  of  the  leading  mens 
clothing  store  actually  ran  three  per  cent 
higher  than  that  of  Washington  news, 
while  the  reader  interest  in  the  adver¬ 
tisements  of  the  leading  bank  in  the  aty 
came  within  one  per  cent  of  equaling 
that  of  foreign  news.  , 

It  is  true  that  the  percentages  oi 
regular  “always,”  readers  was  not  as 
high  for  the  different  types  of  store  nej^s 
as  for  the  feature  or  type  of  regular 
(Continued  on  page  43) 


Chart  3 

Comparative  interest  in  store  news,  features,  and  types  of  regular  news. 


THIS 
MODEL  HOME 
ATTRACTED 
VISITORS  FROM 
ALL  OVER  IOWA 


The  Des  Moines  Register  and  Tribune 

The  Newspaper  Iowa  Depends  Upon 

240,844  Daily  -  -  A.B.C.  -  -  214,459  Sunday 

Radio  stations  KWCR,  Cedar  Rapids,  la. — WIAS, 

Ottumwa,  la. — KSO,  Clarinda,  la.,  are  owned  and 
operated  by  subsidiaries  of  The  Des  Moines  Register 
and  Tribune. 


Red  check  marks  indicate  counties  where 
thousands  of  visitors  came  from  to  inspect 
the  Register  and  Tribune  model  home. 


The  "model  home"  which  The  Des  Moines 
Register  and  Tribune  has  sponsored  this  year 
— a  moderate  priced  city  dwelling  located  in 
the  west  end  of  the  city — attracted  thousands 
of  visitors  in  two  weeks. 


A  very  large  proportion  of  the  total  number 
of  visitors  came  from  Iowa  points  outside  of 
Des  Moines.  Ninety-six  of  Iowa's  99  counties 
were  represented  in  the  registry  list  of  visitors. 
Visitors  came  from  308  towns  aside  from 
Des  Moines. 


The  thousands  of  visitors  and  their  territorial 
distribution  point  clearly  to  a  significant  fact 
— the  fact  that  general  interest  in  the  new 
and  modern,  which  means  a  steadily  rising 
standard  of  comfort  and  convenience  in  living 
conditions,  has  not  subsided  in  the  slightest  in 
Iowa. 


Obviously  this  attitude,  which  is  the  surest 
guaranty  possible  of  a  prosperous  tomorrow, 
is  general;  it  is  not  confined  to  the  standard 
of  homes,  it  extends  to  everything. 


The  attendance  of  so  many  thousands  from  all 
parts  of  the  state  is  another  indisputable  evi¬ 
dence  of  the  importance  to  every  city,  hamlet 
and  farm  of  Iowa,  of  the  state's  new  ^paved 
roads. 


The  Model  Home  was  promoted  in  the  roto¬ 
gravure  section  of  The  Des  Moines  Sunday 
Register. 


*Only  5  other  states  have 
more  miles  of  concrete  high¬ 
ways  than  Iowa — 3,802  miles. 
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HOW  FLEISCHMANN  YEAST  GETS  ITS 
SALESMEN  BACK  OF  ADVERTISING 


issue  a  supplement  to  the  Blue  Book.  CHURCH  ADVERTISING 

This  refers  to  the  suggestions  made  in  .  lUllMIC'm> 

the  Blue  Book,  discusses  accomplishments  UIvValLLI  Dl  iVllPIlOltJ^ 

during  the  first  six  months  and  notifies  - 


I 


D.  P.  Woolley,  of  Standard  Brands,  Telling  Origin  of  “Vitamin  S%chSuief'‘'" 

Appeal*'  and  Stimulation  of  Bakeries,  Says  Selling  “The  reception  of  this  volume  by  our 

Force  Now  Fights  for  Full  Use  of  Space  organization  has  been  so  successful 

** _  that  It  has  become  a  permanent  hxture, 


The  story  of  how  the  manufacturers 
of  Fleischmann’s  Yeast,  foreseeing  a 
declining  demand  for  yeast  for  home  bak¬ 
ing,  turned  to  the  yeast-for-health  app^l 
and  incidentally  made  America  vitamin¬ 
conscious,  was  told  in  a  recent  speech  by 
Daniel  P.  Woolley,  vice-president  of 
Standard  Brands,  Inc.  Mr.  Woolley  de¬ 
scribed  “How  to  Get  Advertising  Ideas 
Across  to  Your  Salesmen,”  emphasizing 
the  need  for  harmony  between  sales  and 
advertising  efforts.  He  said,  in  part : 

“The  sales  organization  must  be  taken 
into  the  confidence  of  those  who  do  the 
planning.  In  the  final  analysis,  it  is  upon 
them  that  we  must  depend  to  lay  the 
foundation  for  future  merchandising  de¬ 
velopment.  Advertising  is  really  the 
final  step.  We  cannot  go  to  the  public 
with  our  story  until  the  salesmen  who 
handle  the  market  are  prepared. 

“Up  until  the  end  of  the  war,  Fleisch- 
mann's  yeast  had  been  definitely  associ¬ 
ated  with  the  baking  of  bread  and  a 
leader  in  its  field  for  more  than  50  years. 
It  was  sold  in  two  forms — pound  pack¬ 
ages  for  the  commercial  baker  and  the 
familiar  yeast  cake  for  housewives. 

“We  knew  that  as  sales  to  the  com¬ 
mercial  baker  increased,  sales  to  the 
housewife  would  decrease,  and  so  natur¬ 
ally  we  were  alert  for  possibilities  of 
new  sales  outlets.  Now  we  had  long 
known  that  yeast  was  a  health  food  as 
well  as  a  leaven.  Its  use  for  health 
purposes  was  quite  extensive  in  Europe, 
but  a  knowledge  of  its  value  was  limited 
in  America.  We  instituted  intensive  re¬ 
search  in  our  own  laboratories  and  in 
institutions,  through  fellowships  and 
grants,  to  check  accurately  the  claims 
that  could  be  made  for  yeast.  W^e  not 
only  verified  the  value  of  yeast  as  a 
health  food,  but  incidentally,  developed 
new  uses  for  yeast,  too  numerous  to 
mention.  Our  main  problem  then,  be¬ 
came  merely  one  of  choice  as  to  when 
we  would  begin  a  new  campaign. 

“Parallel  with  this  product-research 
was  a  study  of  markets  and  national 
trends. 

“We  saw  the  acceptance  of  vacuum 
cleaners,  washing  machines  and  other 
time-saving  devices  and  knew  that  this 
would  indirectly  affect  the  sale  of  yeast, 
for  women  would  apply  this  time-saving 
also  to  food  and  buy  their  bread  from 
the  baker.  This  was  indicated  by  the 
increasing  sale  of  canned  goods  and  other 
commercially  prepared  foods. 

“It  requir^  little  thought  to  realize  that 
the  baker  was  facing  an  enormous  mar¬ 
ket  that  could  be  his  just  as  soon  as  he 
convinced  the  housewife  that  he  could 
give  her  a  loaf  of  bread  as  good  as  her 
own. 

“We  decided  to  help  the  baker  secure 
this  home-baking  market  and  withdraw 
advertising  expenditures  of  our  own  in 
the  sale  of  the  small  yeast  cake  for  bak¬ 


men  for  the  bakers  in  each  community. 

“We  also  found  that  the  average  bak¬ 
er’s  advertising  appropriation  was  too 
small  to  employ  an  advertising  agent  and 
that  there  was  a  lack  of  suitable  syndi¬ 
cate  advertising  material.  So  we  organ¬ 
ized  within  our  own  advertising  depart¬ 
ment  a  group  of  people  to  prepare  sjjecial 
and  stock  advertising  material  for  the 
baker’s  use. 

“Then,  to  provide  a  public  sales  effort 
in  the  baker’s  behalf  we  began  a  cam¬ 
paign  on  his  product  in  national  media. 
This  was  first  concentrated  on  the  bak¬ 
er’s  standard  white  loaf.  By  1926  the 
home-baking  of  bread  was  practically 
absorbed.  W’e  then  widened  our  adver¬ 
tising  to  include  all  bakery  products  and 
had  our  sales  organization  work  with  the 
baker  on  improving  the  quality  and  va¬ 
riety  of  his  products.  That  work  is 
being  continued  today  and  bakers  who 
tie  in  with  our  program  are  enjoying  re¬ 
markable  success.  Our  Sunday  night 
national  radio  program  known  as  ‘The 
Three  Bakers’  is  a  prominent  part  of 
our  Variety  of  Breads  campaign. 

“Now,  before  a  group  of  advertising 
men  in  New  York  earlier  this  year  1 
remarked  that  it  is  more  difficult  to  get 
sales  plans  across  to  an  organization  than 
it  is  to  get  a  product  across  to  the  public. 
This  was  not  meant  to  be  a  reflection 
upon  my  own  sales  organization,  since 
their  successful  work  just  outlined  will 
show.  The  reasons  for  my  statement 
are  these; 

“By  the  sheer  weight  of  advertising 
dollars,  a  manufacturer  can  impress  the 
public  and  get  consumer  response.  Up 
to  a  certain  point,  I  can  even  chart  the 
ratio  of  sales  and  advertising  expendi¬ 
ture,  because  I  am  dealing  with  the  law 
of  averages.  More  money,  more  cus¬ 
tomers. 

“With  a  given  amount  of  money  set  as 
the  limit  of  my  expenditure,  my  adver¬ 
tising  problem  becomes  a  relatively 
simple  one  of  finding  out  how  to  get  the 
greatest  number  of  people  to  respond 
per  dollar  spent.  But  it  is  here  that  I 
must  rely  upon  our  sales  organization  to 
make  the  advertising  effort  most  produc¬ 
tive. 

“Naturally,  I  cannot  ever  expect  to 
achieve  the  ideal  of  selling  the  public 
100  per  cent.  On  the  other  hand,  in 
dealing  with  our  sales  organization,  I 
must  and  do  expect  to  achieve  100  per 
cent  results. 

“In  our  organization,  we  have  tried  all 
the  time-honored  methods — conventions, 
group  meetings,  prospectuses,  etc.  This 
year  we  even  used  talking  pictures.  But 
regardless  of  the  method  adopted  to  give 
the  presentation  novelty  and  interest  it  is 
always  fundamentally  the  same.  We  tell 
tltem  what  we  are  going  to  do,  we  keep 
them  familiar  with  our  advertising  activ¬ 
ity,  we  summarize  the  results. 


regardless  of  what  else  we  may  do. 

"1  cannot  credit  the  Blue  Book  entirely 
with  the  present  attitude  of  our  sales  or¬ 
ganization  to  our  advertising  and  sales 
plans.  But  it  is  interesting  for  me  to 
recall  that  there  was  a  time  when  there 
was  almost  a  rivalry  between  personal 
selling  and  our  publicity.  Today,  a  man¬ 
ager  will  protest  as  strongly  if  necessity 
causes  us  to  eliminate  a  small  paper 
from  our  schedule  as  he  would  if  we 
were  suddenly  cutting  off  one  of  his  im¬ 
portant  salesmen,  furthermore  there  is 
complete  confidence  in  the  type  of  cam¬ 
paign  being  run. 

“When  we  begin  a  new  advertising 
campaign  on  one  of  our  products  or 
make  a  radical  copy  change,  our  adver¬ 
tising  agency  prepares  a  salesman’s  pros¬ 
pectus.  This  gives  the  story  of  the 
product  in  the  same  terms  as  the  adver¬ 
tising,  outlines  our  advertising  activity 
and  suggests  the  employment  of  tie-up 
material. 

“This  is  a  sort  of  combination  ‘canned 
sales  talk’  and  promotional  piece.  While 
it  is  addressed  to  the  dealer,  it  sells  the 
salesman  too,  for  he  must  be  thoroughly 
familiar  with  the  prospectus  before  he 
can  discuss  it  with  his  customer. 

“In  my  opinion  the  day  is  past  when  a 
company  can  think  of  its  advertising  per¬ 
sonnel  and  its  selling  personnel  as  two 
separate  divisions  of  the  business.  For 
purposes  of  management  it  may  be  neces- 
sory  to  delegate  individuals  to  tasks  that 
are  separate  in  detail.  But  the  funda¬ 
mental  aim  is  the  increase  of  sales.  So 
the  problem  of  an  operating  executive 
when  he  approaches  advertising  is  not 
one  merely  of  media  and  copy — his 
agency  takes  care  of  that.  His  problem 
is  that  of  a  tactician  who  must  use  men 
plus  dollars  and  media.  It  is  not  for  me 
to  say  which  is  of  most  importance.  But 
I  can  say  which  presents  the  greatest 
challenge.  It  is  the  handling  and  train¬ 
ing  of  the  men  in  making  the  other 
efforts  most  effective,” 

PRESS  CENSORSHIP  STAYS 

A  move  to  abolish  the  censorship 
whereby  newspapers  of  Yugoslavia  are 
forbidden  to  print  news  of  Parliamentary 
discussions  was  blocked  in  Belgrade, 
Dec.  9.  Jurica  Demetrovitch,  former 
Minister  of  Commerce,  and  Dr.  Kramer, 
Minister  of  Public  Works,  were  the 
sponsors  of  the  move,  but  Dr.  Milan 
Serskich,  minister  representing  the  Prime 
Minister’s  office,  announced  that  the  gov¬ 
ernment  could  not  allow  free  reports  of 
the  new  Parliament’s  discussions,  be¬ 
cause  such  reports  had  previously  been 
the  cause  of  the  dictatorship  that  had  re¬ 
cently  been  abolished.  A  decree  was  also 
passed  making  the  sale  of  foreign  news¬ 
papers  subject  to  a  special  government 
permit. 


ing  purposes. 

“It  was  then  that  we  made  our  deci¬ 
sion  to  promote  the  use  of  yeast  for  an 
entirely  new  purpose. 

_  “We  had  noted,  along  with  other  pub¬ 
lic  trends,  an  increased  interest  in  ideas 
pertaining  to  health.  So  we  felt  that  the 
presentation  of  the  Yeast-for-Health  idea 
would  be  timely.  It  was  a  success  from 
the  start.  However,  it  is  interesting  to 
note  that  our  sales  organization  spent  two 
years  working  with  Yeast-for-Health 
before  any  advertising  was  placed  before 
the  public.  _When  we  did  go  into  national 
media,  we  introduced  what  might  almost 
be  called  ‘vitamin  appeal,’  for  it  was 
Fleischmann  Yeast-for-Health  advertis¬ 
ing  that  first  made  America  ‘vitamin 
conscious.’ 

“We  soon  learned  that  bakers,  who 
were  essentially  craftsmen,  had  had  little 
opportunity  to  study  the  details  of  ad¬ 
vertising  and  merchandising  of  their  own 
wares.  It  was  necessary  for  us  to 
develop  a  group  of  sales  promotion 
men,  located  in  the  larger  cities,  to 
serve  as  virtual  advertising  contact 


“We  have  a  monthly  house  organ  that 
keeps  our  organization  generally  informed 
on  company  activity.  But  we  felt  that 
we  needed  something  specifically  designed 
to  give  the  advance  story  of  our  adver¬ 
tising. 

”So  when  our  agency  presents  plans  on 
our  various  products,  we  use  them  as  a 
basis  for  a  volume  we  call  'The  Blue 
Book  of  Standard  Brands  Advertising 
Activity.’  This  is  more  than  a  mere  de¬ 
scription  of  our  advertising  plans.  It 
discusses  our  sales  problems  on  each 
product  and  shows  just  what  we  are 
trying  to  accomplish,  where  the  advertis¬ 
ing  fits  in  and  why  a  particular  copy 
angle  is  being  used.  If  a  test  campaign 
has  been  run  on  any  copy  appeal,  we  tell 
about  that  also.  But  we  are  careful  to 
keep  closely  to  a  plain  statemeht  of  facts 
and  to  eliminate  any  element  of  the 
‘inspirational.’ 

“If  salesman’s  portfolios  have  been 
prepared,  these  are  discussed  in  the  Blue 
Book  as  is  the  use  of  dealer  tie-up 
material. 

“After  the  first  half  of  the  year,  we 


The  Detroit  Free  Press  pro¬ 
vides  the  profit-minded  ad¬ 
vertiser  with  an  economical 
and  effective  method  of  se¬ 
curing  quick  public  accept¬ 
ance  in  the  neighhorhoods  of 
Detroit  where  large  orders 
originate.  And  in  the  25 
Michigan  counties  contiguous 
to  Detroit,  this  newspapr.*  has 
coverage  and  influei^^  not 
approximated  hy  any  other 
newspaper. 


(El^r  Betrott 


Rev.  D.  Ernest  McCurry  of  New  York 
Says  Religion  Should  Be  Made 
'Wholesome,  Attractive  and 
Desirable' 


An  appeal  for  church  advertising  de¬ 
signed  to  “make  religion  wholesome,  at¬ 
tractive  and  desirable”  was  voiced  by  Dr. 
D.  Ernest  McCurry,  pastor  of  the  Wells 
Memorial  Presbyterian  Church,  New 
York,  in  a  recent  sermon. 

“What  business  enterprise  has  any- 
thing  to  make  known  which  will  com¬ 
pare  with  what  the  Church  of  Jesus 
Christ  has  to  offer?”  he  asked.  “Churd 
advertising  or  at  least  the  advertising  of 
religion  is  by  no  means  a  new  thing. 
The  word  ‘advertise’  occurs  only  twice 
in  the  scriptures,  but  the  word  ‘publish’ 
which  virtually  means  the  same  thing, 
occurs  over  one  hundred  times. 

“It  requires  something  more  than  the 
church  bell  to  draw  people  to  church. 
Church  advertising  in  any  form  or  by 
whatever  method  fails  unless  it  succeeds 
in  arousing  in  the  minds  of  men  and 
women  the  fact  that  the  church  has 
something  to  offer  which  they  need  more 
than  anything  else  in  the  world. 

“Usually  the  members  of  the  aver¬ 
age  church  are  indifferent  and  in 
some  instances  even  hostile  to  any 
form  of  advertising.  They  will  say 
that  it  cheapens  the  church  and  re¬ 
ligion  to  advertise  them.  But  the  truth 
of  the  matter  is  that  the  right  kind  of 
advertising  cheapens  nothing,  but  en¬ 
hances  its  value  and  if  it  be  a  commodity 
raises  the  price.  As  a  rule  the  most 
widely  advertised  articles  have  the  larg¬ 
est  sale  while  nothing  cheapens  an  artiw 
so  much  as  to  be  a  drug  on  the  market 

“If  the  Protestgnt  churches  of  the 
United  States  can  seat  55,000,000  persons, 
then  the  church  is  operating  on  about  28 
per  cent  of  its  capacity. 
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*  This  Yuletide 


Make  a  Gift  To 


Metromedium 
Offers  Style 
And  Dignity 


Bodoni  Bold 
Puts  Sparkle 
In  Headings 


Linotype  Excelsior  is  a  modern  news¬ 
paper  body  face,  designed  to  meet  pres¬ 
ent-day  printing  conditions  of  high¬ 
speed  presses  with  rubber  rollers.  It  has 
large  and  clear  lower  case  letters,  with 
deep  clean  counters.  It  does  not  smear, 
smudge  or  fill  up  in  printing,  or  break 
down  in  mat  making  or  stereotyping. 

All  the  basic  design  principles  of  in¬ 
herent  legibility  that  have  made  Lino¬ 
type  Ionic  No.  5  so  popular  have  been 
retained  in  Excelsior.  It  has  the  same 
space  economy  and  the  same  delightful 
reading  ease,  but  a  slightly  lighter  page 
texture  and  color. 

Into  Excelsior  have  gone  many  months 
of  study  and  experimental  cutting.  Let¬ 
ters  have  been  studied  not  only  indi¬ 
vidually  for  shape,  relation  of  weight  of 
lines,  distribution  of  white  space,  size 
and  shape  of  counters,  serifs— the  cus¬ 
tomary  factors  in  letter  design— but  also 
in  relation  to  and  assembly  with  other 
letters  in  the  font. 

Occasionally,  changes  are  necessary 
when  letter  design  is  studied  in  this  re¬ 
spect  that  would  not  be  apparent  if  con¬ 
sidered  only  as  individual  letters.  For 
nothing  is  truer  than  the  fact  that  the 
manner  in  which  letters  compose  into 
words  as  well  as  inherent  clarity  of  let¬ 
ter  design  brings  the  reading  ease  so 
necessary  in  a  news  face.  Since  we  read 
words  at  a  glance,  without  attempting 
to  recognize  individual  letters  or  con¬ 
nect  letter  by  letter  visually,  this  may 
readily  be  understood. 

Six  sizes  of  Excelsior  are  ready  now: 
5*4  point  Excelsior  No.  1;  6  point  Excel¬ 
sior  No.  2;  7  point  Excelsior  No.  2;  7 
point  Excelsior  No.  1;  8  point  Excelsior 
No.  1,  and  10  point  Excelsior  No.  1.  Each 
is  furnished  in  combination  with  Bold 
Face  No.  2,  or  with  Excelsior  italic  and 
small  caps,  whichever  may  be  preferred. 

Excelsior  has  an  evenness  of  color 
without  a  uniform  weight  or  monotone 
design  that  enables  it  to  print  excep¬ 
tionally  well  on  newsprint,  even  under 
the  usual  high-speed  newspaper  print- 
7  Point  Excelsior  No.  2 


Linotype  Excelsior  is  a  modern  news¬ 
paper  body  face,  designed  to  meet  pres¬ 
ent-day  printing  conditions  of  higher 
speed  presses  with  rubber  rollers.  It 
has  large,  clear  lower  case  letters,  with 
deep  clean  counters.  It  does  not  smear, 
smudge  or  fill  up  in  printing,  or  break 
down  in  mat  making  or  stereotyping. 

All  the  basic  design  principles  of  in¬ 
herent  legibility  that  have  made  Lino¬ 
type  Ionic  No.  5  so  popular  have  been 
retained  in  Excelsior.  It  has  tHte  same 
space  economy  and  the  same  delightful 
reading  ease,  but  a  somewhat  lighter 
page  texture  and  color. 

Into  Excelsior  have  gone  several 
months  of  study  and  experimental  cut¬ 
ting.  Letters  have  been  studied  not 
only  individually  for  shape,  relation  of 
weight  of  lines,  distribution  of  white 
space,  size  and  shape  of  counters,  serifs, 
the  customary  factors  in  letter  design, 
but  also  in  relation  to  and  assembly 
with  other  letters  in  the  font. 

Frequent  alterations  are  necessary 
when  letter  design  is  studied  in  this  re¬ 
spect  that  would  not  be  so  apparent 
if  considered  only  as  individual  letters. 
For  nothing  is  truer  than  the  fact  that 
the  manner  in  ^hich  letters  compose 
into  words  as  well  as  inherent  clarity 
of  letter  design  brings  the  reading  ease 
so  necessary  in  a  news  face.  Since  we 
read  words  at  a  glance -without  at¬ 
tempting  to  recognize  individual  let¬ 
ters  or  connect  letter  by  letter  visually 
—this  may  readily  be  understood. 

Six  sizes  of  Excelsior  are  ready  now: 
5\^  point  Excelsior  No.  1;  6  point  Ex¬ 
celsior  No.  2:  7  point  Excelsior  No.  2;  7 
point  Excelsior  No.  1;  8  point  Excelsior 
No.  1,  and  10  point  Excelsior  No.  1. 
Each  is  furnished  in  combination  with 
Bold  Face  No.  2,  or  with  Excelsior  italic 
and  small  caps,  whichever  may  be  pre¬ 
ferred. 

Excelsior  has  an  evenness  of  color 
7  Point  Excelsior  No.  1 


Cloister  in 
Bold  Weight 
Packs  Power 

Linotype  Excelsior  is  the  modern 
newspaper  body  face,  designed  to 
meet  present-day  printing  condi¬ 
tions  of  high-speed  printing  with 
rubber  rollers.  It  has  large  and  clear 
lower  case  letters,  with  deep  clean 
counters.  It  does  not  smear,  smudge 
or  fill  up  in  printing,  or  break  down 
in  mat  making  or  stereotyping. 

All  the  basic  design  principles  of 
inherent  legibility  that  have  made 
Linotype  Ionic  No.  5  so  popular  have 
been  retained  in  Excelsior.  It  has  the 
same  space  economy,  the  same  de¬ 
lightful  reading  ease,  but  a  slightly 
lighter  page  texture  and  color. 

Into  Excelsior  have  gone  many 
months  of  study  and  experimental 
cutting.  All  letters  have  been  studied 
not  only  individually  for  shape,  re¬ 
lation  of  weight  of  lines,  distribution 
of  white  space,  size  and  shaping  of 
counters,  serifs-the  customary  fac¬ 
tors  in  letter  design— but  also  in  re¬ 
lation  to  and  assembly  with  other 
letters  in  the  font. 

Six  sizes  of  Excelsior  are  ready 
now:  514  point  Excelsior  No.  1;  6 
point  Excelsior  No.  2;  7  point  Excel¬ 
sior  No.  2;  7  point  Excelsior  No.  1;  8 
point  Excelsior  No.  1,  and  10  point 
Excelsior  No.  1.  Each  is  furnished  in 
combination  with  Bold  Face  No.  2, 
or  with  Excelsior  italic  and  small 
caps,  whichever  may  be  preferred. 

Frequently  changes  are  necessary 
when  letter  design  is  studied  in  this 
respect  that  would  not  be  apparent 
if  considered  only  as  individual  let¬ 
ters.  For  nothing  is  sounder  than  the 
fact  that  the  manner  in  which  letters 

8  Point  Excelsior  No.  I 


MERGENTHALER 

CHICAGO,  NEW  ORLEANS,  SAN  FRANCISCO 
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Your  Own  Business  Too! 


ADVERTISING  FACES 

Pabst  Extra  Bold  — 8  to  24  Point 

HOW  is  one  to  assess  and  evalu 

Poster  Bodoni  — 10  to  24  Point 

HOW  is  one  to  assess  and  evalu 

Caramond— 6  to  36  Point 

HOW  is  one  to  assess  and  eval 

Metrolite— 6  to  36  Point 

HOW  is  one  to  assess  a  nd  e 

Narciss — 10  to  36  Point 

HOW  is  one  to  assess  and  eval 

Bodoni  Bold— 6  to  36  Point 

HOW  is  one  to  assess  and  evalu 

Metroblack— 6  to  36  Point 

HOWisonetoassessande 


Why  not  remember  your 
own  biisinet^s  thin  Yuletide— 
remember  it  with  a  workable 
gift !  A  new  body  face  such  as 
Excelsior,  perhaps.  Or  a  new 
face  for  head  dress,  to  put 
fresh  vigor  and  sparkle  into 
your  news  columns.  Or  you 
might  add  a  new  disjday  face 
to  increase  the  selling  force 
of  your  advertising  copy. 

All  of  us  have  the  great 
American  notion  of  remem¬ 
bering  everybody  but  our¬ 
selves,  particularly  in  a  busi¬ 
ness  way.  This  coming  year 
business— your  business  too 
—needs  useful,  helpful  aids. 
We  suggest  here  a  few.  Any 
Linotype  representative  will 
be  glad  to  show  you  dozens 
of  other  faces  that  may  meet 
your  needs  more  closely. 

M  Point  Bodoni  Bold 


LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA  •  Representatives  in  the  Principal  Cities  of  the  World 
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EUROPE’S  CHAOS  TOLD 
BY  FRANK  SIMONDS 

Germany  on  Brink  of  Revolution  He 
Say*  in  Address  Before  Dutch 
Treat  Club  —  Hatreds 
Rife 


A  Central  Europe  torn  with  jealousy 
and  hatred  and  , on  the  brink  of  revolution 
and  war  was  pictured  by  Frank  H. 

Siinonds.  author 
of  “Can  Europe 
Keep  the  Peace?” 
foreign  editor  of 
Rcficzk.'  of  Kr- 
7’icZi'S.  and  former 
well-known  news¬ 
paper  correspond¬ 
ent  and  executive, 
in  an  address  be¬ 
fore  the  Dutch 
Treat  Club  in 
New  York,  Dec. 
15. 

Mr.  Siinonds, 
Krank  H.  Simonds  speakiiiR  as  a  re- 
pijrter  fresh  from 
a  story,”  predicted  that  the  Hitler  move¬ 
ment  in  Germany  would  overthrow  the 
government  either  next  February  when 
the  Keischtag  meets  or  in  the  following 
May  when  elections  will  be  held,  h'ither 
bitter  and  intense  internal  strife  or  a  for¬ 
eign  war  would  likely  result,  he  said. 

The  Hitler  movement,  he  said,  was  a 
“most  extraordinary  expressitin  of  a^  peo¬ 
ple  in  despair,”  and  represented  a  “con¬ 
glomeration  of  everything.”  It  had.  in 
Mr.  Simond’s  opinion,  no  leadership. 
The  possibility  in  (iermany  of  the  same 
chaos  and  cruelty  that  marked  the  Rus¬ 
sian  revolution  was  advanced  by  the 
speaker.  He  also  said  that  the  new  gov¬ 
ernment  might,  soon  after  it  was  in¬ 
stalled,  embroil  the  nation  in  a  war. 

He  presented  the  paradoxical  picture 
of  “R^  Russia”  maintaining  the  peace 
at  present  in  (iermany  by  holding  Com¬ 
munists  there  in  leash  -Ijecause  the  Soviet 
does  not  want  war. 

The  conception  of  France  intent  ui>on 
Germany’s  destruction  is  a  mistaken 
one,  Mr.  Simonds  said.  France  is  more 
intent  upon  her  own  preservation,  and 
is  therefore  irreconcilably  opposed  to 
anything  resembling  an  entente  in  Central 
Europe  or  to  material  reduction  of  her 
armaments,  he  added. 

Mr.  Simonds,  whose  recent  Ixxik  is 
much  discussed,  startetl  his  newspajier 
career  in  1901  as  a  reporter  on  the  New 
York  Tribune.  He  was  later  transferred 
to  the  Washington  and  then  the  .\lbany 
bureau.  In  1906  he  Ijecame  Albany  cor¬ 
respondent  of  the  Neji’  York  Eveninp 
Post,  and  in  1908  joined  the  New  York 
Earning  Sun  as  associate  editor,  later 
becoming  editor.  From  1915  to  1918  he 
was  again  with  the  Tribune,  and  from 
then  has  been  with  Review  of  Reviews. 


BOURJAILLY  RETURNS 

Monte  Hourjailly,  general  manager  of 
United  I'eatures  Syndicate,  returned  to 
New  York  this  week  after  a  business  trip 
to  Oiicago,  Detroit  and  Buffalo. 


The  complete  news- 
picture  and  feature 
service  .  .  .  meeting 
every  daily  newspaper 
need  beyond  wire  and 
local  news. 


NEA  Service,  Inc, 

1200  W.  3d  St.,  Clevelartd,  Ohio 


HEADLINE  MEANING  ARGUED 

Nebraska  Supreme  Court  Hears  Appeal 
in  $100,000  Libel  Case 

W’hether  a  headline  containing  the 
words  “Fake  Association  Salesman 
Fined”  referred  to  the  salesman  or  to  the 
National  Automobile  Association  by 
which  he  was  employed,  was  argued  be¬ 
fore  the  .state  Supreme  court  in  Lincoln, 
N’eh.,  Dec.  9. 

The  question  was  the  center  of  con¬ 
troversy  in  an  appeal  brought  by  the  as¬ 
sociation  from  a  trial  court  order  sus- 
taiiiinir  the  demurrer  of  Harry  I).  Strunk, 
publisher  of  the  McCook  (Neb.)  Daily 
Gazette  to  a  $100,000  liljcl  action  brought 
by  the  association. 

The  association  claimed  the  headline 
implied  that  it  was  obtaining  money  under 
false  pretenses  and  that  as  a  result  of  the 
story,  it  was  unable  longer  to  do  business 
in  that  territory. 

The  McCook  paper  contended  that  the 
words  and  story  both  referred  only  to 
the  salesman  and  not  to  the  corixiration. 


OPENS  PITTSBURGH  OFFICE 

Devine-Tenney  Corporation,  publishers 
representatives,  have  established  a  branch 
sales  office  in  the  Koppers  Building.  Pitts¬ 
burgh.  T..  H  .McCamic,  formerly  busi¬ 
ness  inanager  of  the  Oil  City  fPa.)  Der¬ 
rick,  is  in  charge. 


DAILY  TELLING  PLIGHT 
OF  JOBLESS  GIRLS 

Joan  Lowell,  Novelist,  Writing  Series 
for  Boston  Record — Caused 
Arrest  of  Booking 
Agent 

.\n  interesting  series  has  been  launched 
by  the  Boston  Daily  Record  with  Joan 
Lowell,  author  of  “Cradle  of  the  Deep,” 
investigating  conditions  among  jobless 
girls  and  women  in  Boston. 

Miss  Lowell  went  into  the  flop  houses 
disguised  as  an  unemployed  girl,  met 
actual  conditions  and  wrote  colorful  arti¬ 
cles  about  them.  Some  of  her  revela¬ 
tions  resulted  in  immediate  betterment 
of  conditions. 

The  feature  was  suggested  and  di¬ 
rected  by  Harry  Gray,  city  editor.  It  is 
credited  with  increasing  circulation. 

The  series  continues  with  Miss  I^well 
investigating  conditions  in  every  line  of 
work,  including  employment  offered  pro¬ 
fessional  women,  domestics,  canvassers, 
taxi-dancers ;  in  rooming  and  boarding 
houses,  factories,  chop  houses,  etc. 

The  stories  have  served  as  an  expose 
of  methods  in  certain  welfare  homes, 
and  also  in  the  arrest  of  a  booking  agent 
for  Chinese  restaurants  on  a  charge  of 
immorality. 


Morris  Levine,  so-called  vaudeville  i 
“Ixioking  agent”  for  the  restaurants  i$  • 
in  jail  in  lieu  of  $5,000  bail,  awaiting 
a  hearing  before  the  grand  jury  on  j 
complaint  preferred  by  l^Iiss  Lowell.  She 
charges  him  with  having  attempted  to  » 
attack  her  when  she  answereil  his  ad-  t{ 
vertisement  for  stage  talent.  In  the 
municipal  court,  when  Levine  was  ar¬ 
raigned.  and  held  for  the  grand  juiy 
two  policemen  testified  to  a  second  at¬ 
tempt  which  they  witnessed  while  hid¬ 
den  in  Miss  Lowell’s  apartment  where 
she  lured  Levine. 

This  series  has  presented  unusual  pic- 
torial  possibilities  and  has  revealed  the 
courage  of  unemployed  women  and  girls. 


KENTUCKY  PRESS  TO  MEET  j 

The  Kentucky  Press  Association  will 
hold  its  63rd  mid-winter  meeting  in 
Louisville,  Jan.  21-23,  and  not  at  Padu¬ 
cah,  Jan.  8,  as  stated  in  Editor  it  Pig- 
LiSHKR  last  week.  The  group  which  will 
meet  in  Paducah  is  the  West  Kentuck)- 
Press  Association  and  J.  P.  Alley  car¬ 
toonist  of  the  Memphis  Commercial  Ap¬ 
peal  will  be  the  speaker.  Speakers  for 
the  Kentucky  Press  meeting  will  be  Sena-  » 
tor  J.  Ham  Lewis  of  Illinois;  Melvin  I 
Traylor,  possible  candidate  for  the  Demo-  i 
cratic  nomination  for  the  presidency ;  and  I 
Robert  Quillen,  editor.  Fountain  Inn  I 
fS.C.)  Tribune.  Joe  T.  I^vett,  Murray  » 
Ledger  and  Times,  is  president.  ; 


Auto  Down  12% 

Advertii^ing  Down  23% 


9 


The  answer  appears  to  be  that 
— although  in  aetual  aiitoiiio* 
bile  sales  Rhode  Island  is  way  alieail 
of  national  averages — in  allotment 
of  automobile  advertising  this  mar¬ 
ket  is  lumped  in  with  the  general 
eurtailment. 

Aiitomohiles  are  only  one  eoni- 
modity  whieli  Rhode  Islanders  are 
relatively  well  able  to  buy — and  are 
buying.  Automobile  advertising  is 
only  one  elassiheation  in  whieli  pres¬ 
ent  sales  opportunities  do  not  re- 
eeive  a  eorresponding  degree  of 
enltivation. 

“Tlie  sun  always  rises  first  in 
New  England.”  New  England's  see- 
ond  largest  market  is  yielding  timely 
profit  to  those  who  are  pieking  the 
high  spots  and  hitting  them  hard. 


Here’s  the  Automobile  Sales- 
Advertising  Story  in  summary: 

First  10  Months.  1931,  against  the 
same  period  in  1930 

New  Car  Registration 

U.  S.  (.into.  Metvs)  Loss:  28.0% 
Rhode  Island  .  .  .  .Loss:  12.4% 

New  Car  Advertising 
U.  S.  (Media  Rec¬ 
ords)  . Loss:  26.0% 

Journal-Bulletin  .  .Loss:  23.4% 


The  ^^Deadly  ParalleV* 

Sales  Adv'ng 

R.  I.  J  B 

Croup  1 — Cars 

showing  GAIN +24.1%  +  5.5% 
Group  2 — Cars 

holding  EVEN—  0.1%  —23.7% 
Group  3 — Cars 

showing  LOSS —32.8%  —3.5.4% 


There's  <‘on.<ii(lernhlc  “free  wheeling"  rri- 
deiit  in  the  first  tieo  groups.  The  moral 
will  he  plainer  in  lfK12. 


PROVIDENCE 

JOURML/BULLETIN 


^NetvEnglandsSecondLa^est  Market 


CHAS.  H.  EDDY  CO.  Representatives  R.  J.  Bl  DWELL  CO. 

Boston  New  York  Chirago  San  Francisco  Los  Angeles  Seattle 


"a  change  for  the  better" 

for  progressive  printers  &  publishers 


Vogue  Ex.  Bd.  &  Oblique 


Garamond  &  Italic 


Garamond  Bold  &  Italic 


Bodoni  &  Italic 


Bodoni  Book  &  Italic 


(better  known  as  "bread  and  butter"  faces] 

e  Tooth 


Bodoni  Modern  &  Italic 


are  all  made  on  Intertype  Wid 
Matrices  that  Last  Long,  Drop  Straight 

d  Run  on  Other  Line 


Medieval  &  Italic 


Medieval  &  Bold 


Baskerville  &  Italic 


Cost  No  More,  an 
Composing  Machines 


Cheltonian  &  Italic 


Gheltoniaif  Bold  Cond. 


INTERTYPE  CORPORATION,  360  Furman  Street,  Brooklyn,  New  York 

Chicago,  130  North  Franklin  Street ;  New  Orleans,  8i6  Howard  Avenue  ;  San 
Francisco,  152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenu-.- ; 
Boston,  80  Federal  Street ;  Canada,  Toronto  Type  Foundry  Co.  Ltd.,  Toronto 
Representatives  in  Principal  Cities  of  the  World 


Caslon  &  Italic 


Caslon  Bold  &  Italic 


Kenntonian  &  Italic 


Cloister  &  Italic 


Century  &  Italic 


Century  Bold  &  Italic 


Antique  &  Italic 


Cloister  &  Bold 


DeVinne  &  Italic 


Eatonian  Gothic 


Lining  Gothics 


Set  in  Vogue  Extra  Bold  Oblique,  Vogue  Bold  and  Baskerville 


I 


/  -  ' 
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BELIE  VE  IN  IL 


Wi 


▼  ▼  HETHER  or  not  you  believe  in  CO  ‘ 
that  your  presses  were  adapted  to  the 
which  is  being  developed  for  The  Chica 
may  become  the  fashion  among  newspa 
having  Wood  Presses,  you  could  readily 


The  Wood  Quatri-Color  System — which 
will  produce  four  satisfying  colors.  Th 
without  make-ready,  without  slowd 
continuous  running  speed  of  50,000 
newspaper  into  a  daily  news  magazine,  i 
newspaper. 


This  the  Wood  Steel  Self-fed-at-full-spei 
with  Wood  Ouatri-Color  Printing  Units- 
morning  or  evening  newspaper  publicatii 


Is  it  not  wise  in  equipping  a  pressroo 


WOOD  NEWSPAPER  P 
501  Fifth  Ai 


i 


.  ✓ 
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^LOR  OR  NOT 


01^  it  would  be  comforting  for  you  to  know 
it  $  Wood  Quatri- Color  Printing  System, 
'a§fihune  by  the  Wood  Laboratories.  Color 
pafas  it  has  among  magazines,  in  which  case, 
lyjft  it  in  its  perfect  form. 


ichiWood  Presses  are  being  built  to  receive- 


^heblors  will  be  printed  in  perfect  register, 
m  for  paper  replenishment,  and  at  a 
')0hnore  an  hour.  It  will  convert  a  daily 
le,  th  some  believe  is  the  future  form  of  the 


<)emess  will  make  possible,  when  it  is  equipped 
its-fthout  penalizing  the  time  requirements  of 

ati« 

)omplan  for  the  possibilities  of  the  future? 


l  fUNERY  CORPORATION 
i  New  York 
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E  D  I 


A  WINNING  POLICY 


The  far-seeing  publisher  of  a  powerful  news¬ 
paper,  in  a  private  communication  to  Editor  & 
PUBLISHER,  this  week  outlined  a  policy  which 
we  believe  should  be  submitted  to  everyone  responsi¬ 
ble  for  the  continuing  success  of  the  American  press. 

Said  he:  “This  newspaper  has  no  intention  of  re¬ 
ducing  its  standard  of  public  service  by  cutting  adver¬ 
tising  rates,  with  inevitable  curtailment  of  expendi¬ 
tures  for  news  and  editorial  matter.  On  the  con¬ 
trary,  we  are  demonstrating  our  faith  in  the  future 
by  taking  advantage  of  low  i)rices  to  install  the  latest 
equipment.  This  is  no  time  for  the  press  to  retrench 
and  dodge  its  responsibilities.” 

Here,  we  think,  is  a  winning  policy.  Proof  of  it  lies 
in  a  contemplation  of  a  reverse  iK)licy,  meaning  sub¬ 
mission  to  the  organized  attempt  to  break  rates,  con¬ 
sequent  money  losses  without  corresponding  ability  to 
regulate  cost  of  production  and  efficient  distribu¬ 
tion;  deterioration  of  plant  e(|uipinent,  and  lowered 
capacity  for  editorial  service  to  the  |)eople  at  a  time 
when  the  whole  nation  is  crying  for  sturdy,  vital 
leadership.  Greater  folly  has  never  been  proposed. 
In  that  direction  lies  irreparable  damage. 

There  are  high  and  fancy  premiums  in  this  day  of 
stress  on  good  sense  and  g<KKl  courage  in  the  publish¬ 
ers’  office.  Those  who  survive  the  storm  of  this  de¬ 
pression  will  be  of  the  character  and  mold  of  the 
newspaperman  we  have  quoted. 


first  sti/n  ill  the  sky — The  f>eof’lc  are  reading 
and  thinking  of  serious  things. 


ENTER  “SXI” 


A  CURIOUS,  perhaps  highly  significant,  new 
practice  in  news  editing  was  recently  started 
in  the  columns  of  Westchester  (N.Y,)  County 
Times.  Frank  Mallen,  publisher,  caught  the  idea 
from  his  six  years  as  a  member  of  the  .staff  of  New 
York  City  News  .Association,  which  supplies  routine 
news  to  the  metropolitan  press.  Everyone  who  has 
ever  handled  the  copy  of  this  association  is  familiar 
with  the  slug  symlx)!  “SXI”.  Placed  at  the  head  of 
a  news  item  it  signifies  to  the  editor  tliat  the  mate¬ 
rial  was  “sent  in,”  cfmtributed  by  a  press  agent  or 
other  interested  i)erson,  and  is  not  matter  which  has 
lieen  collected  by  reporters  for  the  association.  SXI 
stuff  therefore,  in  all  i>rol)ability,  serves  some  special 
interest  or  purpose  and  the  editor  is  entitled  to  know 
this  previous  to  publication.  The  .symbol  was  created 
years  ago  from  the  first  and  last  letters  of  “sent  in,” 
with  X  inserted  to  make  a  familiar  three-letter  com¬ 
bination. 

Mr.  Mallen,  in  e<liting  a  new.spaper,  came  to  the 
conclusion  that  the  reader  might  have  exactly  the 
same  right  as  an  editor  to  know  that  a  news  item 
on  the  printed  page  is  “SXI”.  Why  not?  The 
reader  might  act  on  the  information,  in  his  private 
affairs.  The  source  of  the  news  conceivably  might 
control  his  decision.  .Anyhow,  the  reader  in  formu¬ 
lating  an  opinion  on  published  news  would  naturally 
be  influenced  by  the  fact  that  the  item  was  not  the 
impartial,  disinterested  writing  of  a  professional 
reporter. 

So,  if  you  please.  Mr.  Mallen  has  intnKluccfl 
“SXI”  into  his  printed  reports.  It  is  attached  to 
all  press  agent  or  “sent  in”  copy,  such  as  “.A.P.”, 
“U.P.”  or  “l.N.S.”  arc  parenthetically  inserted  at 
the  lead  of  press  dispatches.  Readers  of  the  County 
Times  have  been  informed  of  the  significance  of  the 
symbol.  Now  they  are  on  guard. 

It  seems  an  honest  thing  to  do.  Little  space  is 
required,  the  transaction  neatly  achieved.  SXI  will 
be  a  deadly  give-away  for  a  lot  of  sneaky  press 
agents  and  those  who  employ  them  to  cheat  adver¬ 
tising  columns  or  puff  individuals  in  quest  of  public 
honors  and  other  perquisites.  We  heartily  recom¬ 
mend  SXI  and  hope  it  will  be  in  full  flower  across 
the  nation  before  the  next  national  campaign  opens. 
Millions  of  readers  might  thus  be  saved  from  wast¬ 
ing  emotions  on  a  w'ide  variety  of  “news”  offerings 
that  may  be  quite  appealing  as  items  written  by 
members  of  the  staff,  hut  something  unworthy  of 
notice  when  labelled  SXI. 


Look  jonoard  to  1932  zoith  firm  faith  in  the 
motherland  and  the  ultimate  good  sense  of  the 
peefile. 


A  Nl)  suddenly  there  was  with  the  angel 
a  multitude  of  the  Heavenly  Host 
praising  God.  and  saying, 

(ilory  to  God  in  the  highest,  and  on 
earth  peace,  good  will  toward  men. — 
St.  Luke,  11;  13,  14. 


CHRISTMAS  PRAYER 


Ring  out  confusion;  ring  in  order. 


A  JUDGE  COMPLAINS 


Then,  too,  there  is  the  thought  that  if  the 
people  of  this  country  zoould  thoroughly  read 
the  netes  and  apply  to  themseh'es  the  e.vperience 
such  reading  affords,  social  and  economic  con¬ 
ditions  would  measurahly  improzv. 


I  ^  L 


The  .American  press  is  an  institution  possessed 
of  heart  and  soul  and  its  Cliristmas  works  in  a 
year  of  deep  and  general  human  distress  stands 
in  plain  proof  of  the  lK)ast.  This  spirit  of  charity 
and  good-will  is  a  reflection  of  the  better  impulses 
that  characterize  the  rank  and  file  of  our  people. 
Press  and  people  could  not  tolerate  the  prospect  of 
an  unhappy  Christmas — shameful  profanation  of  the 
meaning  of  the  divine  occasion.  The  significance  of 
the  holy  day  is  trxi  deeply  infused  in  our  nature  and 
customs,  far  too  dearly  beloved,  to  permit  of  a 
slighted  celebration  of  the  anniversary  of  the  dawn 
of  Christian  faith.  Millions  are  unhappy  over  mate¬ 
rial  disappointment,  .saddened  by  defeat  and  misery, 
indignant  at  the  current  travesty  upon  civilization 
and  the  natural  bounties  of  Providence,  but  these 
are  things  of  the  earth ;  Christmas  is  of  the  bound¬ 
less  infinity. 

It  is  a  matter  of  craft  pride  that  the  press  has 
displayed  unusual  enterprise,  imagination  and  indus¬ 
try  to  promote  all  means  to  the  end  that  the  cus¬ 
tomary  A’uletide  symbols  shall  be  present,  that  the 
“least  of  these”  shall  not  be  denied  some  fleeting 
glimpse  of  the  day's  glory,  that  those  most  sore  and 
tried  shall  not  have  tcmix>rary  surcease  from  tor¬ 
turing  creature  want.  Charities  of  the  press,  all 
supported  by  a  generous  sharing  spirit  among  con¬ 
fiding  readers,  have  touched  the  heartstrings  of  many 
communities.  In  the  process  of  conducting  these 
Christmas  enterprises  a  story  of  human  wrong  has 
been  unfolded  which  must  sadden  the  hosts  of  heaven. 
The  Christian  God  is  a  just  Gixl,  terrible  in  anger 
as  well  as  divine  in  love  and  it  is  a  Christmas  prayer 
that  the  injustices  of  this  dark  period  may  be  some¬ 
what  mitigated  in  His  sight  by  evidences  of  com¬ 
passion  among  the  people. 


The  press  of  the  nation,  said  Judge  Frederick  E. 
Crane'  of  the  New  A’ork  Court  of  .Appeals,  in 
an  address  at  the  School  of  Journalism,  Colum¬ 
bia  University,  this  week,  must  restore  the  confidence 
of  the  people  in  the  judiciary  system,  which  is  the 
“foundation  of  our  democracy.”  While  saying  that 
the  people  have  a  justified  interest  in  the  defects  and 
failures  of  the  law.  still  it  was  Judge  Crane's  thought 
that  good  things  are  being  done  through  the  law  and 
fine  and  upright  judges  which  arc  as  interesting  as 
the  breakdowns  and  the  failures. 

This  statement  appeals  to  reason,  but  we  think 
Judge  Crane  is  not  a  thorough  newspaper  reader. 
Our  contrary  opinion  is  that  the  press  of  most  of 
the  cities  does  not  fail  in  consistent  support  of  good 
things  done  by  law  and  upright  judges.  Such  lack 
of  appreciation  is  not  apparent  to  us.  The  press,  in 
general,  is  an  accurate  mirror  of  events,  and  if  the 
run  of  news  concerning  the  courts  and  judges,  in 
the  past  two  or  three  years,  has  been  distressing  it 
is  scarcely  fair  to  blame  the  reflection,  rather  than 
the  image  reflected. 


DO  NOT  YIELD 


JMAGINE  this  scene:  Brisk  young  advertising 


manager  of  a  concern  manufacturing  a  brand  ot 
merchandise  depending  for  success  on  public 
knowledge  of  its  utility,  bursts  into  the  office  of  tht 
general  manager.  “Sir,”  he  exclaims,  “I  am  proud 
to  announce  that  I  have  performed  a  feat  from  which 
you  may  expect  at  least  $10,000  saving  on  our  news¬ 
paper  schedule.  I  have  used  a  simple  expedient,  cost¬ 
ing  nothing.  For  weeks  I  have  been  conducting  i 
sort  of  pestering  campaign,  writing  and  telegraphing 
to  a  list  of  newspaper  publishers  that  line  rates  must 
come  down,  often  inferentially  threatening  that  unless 
cards  are  revised  downward  we  shall  withdraw  our 
business,  with  tlie  suggestion  tliat  the  space  will  go 
to  a  rival  who  does  cut  rates  to  suit  us.  The  bluff 
might  work.  Even  now  some  of  the  weak-kneed 
brethren  have  signified  a  willingness  to  compromise. 
I  tell  them  the  old  familiar  stories — that  newspaper 
advertising  is  the  ‘only  commodity’  which  has  not 
been  revised  downward  (which  is  bunk)  ;  that  new.^ 
paper  cost  of  prixluction  has  been  reduced ;  that  we 
cannot  afford  to  carry  the  ‘lunatic  fringe’  of  circu¬ 
lation,  and  of  course  I  am  blazing  with  indignatio! 
over  such  monumental  evils  as  premium  circulatiot 
and  rate  differentials.  Well,  boss,  what  do  yon 
think?” 

To  which  the  general  manager  replies:  “In  my 
youth  I  was  told  that  a  newspaper  is  not  strictly  a 
business  and  cannot  be  treated  as  such,  and  I  still 
believe  that  theory.  If  I  were  a  publisher  I  should 
practice  the  principle.  But  in  the  modern  day  new»- 
papers  generally  have  short-sightedly  been  sold  to 
the  advertising  world,  not  as  a  public  service  or 
having  anything  to  do  with  the  fundamentals  of  gov¬ 
ernment  or  popular  prosperity,  but  each  as  a  hard, 
cold,  private,  profit-making  and  selfish  business  enter¬ 
prise.  Therefore,  from  the  view'point  of  a  space 
buyer,  we  may  in  good  faith  demand  anything  of  a 
newspaper  that  we  might  try  to  wrest  from  any 
other  concern  with  which  we  trade. 

“A'^ou  are  a  faithful  servant  of  this  corporation, 
my  boy,  and  it  is  well  for  us  that  you  do  not  let 
your  reasoning  powers  get  the  better  of  your  zeal. 
For  instance,  it  is  fortunate  for  us  that  you  have 
never  reasoned  that  the  newspaper  set-up  depends 
absolutely  on  volume  of  advertising.  As  linage 
volume  decreases  the  need  of  upholding  rates  becomes 
increasingly  urgent.  Indeed,  without  large  volume, 
low  rates  could  not  prevail.  Low  rates  have  been 
one  of  the  best  commercial  advantages  of  modem 
times.  Our  fine  profits  are  largely  attributable  to 
efficient  and  general  advertising.  To  break  volume 
and  rates  cotieurrently  would  mean  destruction  of  a 
considerable  number  of  newspapers  that  are  well- 
beloved  in  their  fields,  perhaps  doing  more  to  sustain 
.American  institutions  than  any  other  local  influence. 
Of  course  you  do  know  that  linage  has  been  off  for 
months.  This  is  the  burden  the  press  is  now  caro’- 
ing.  You  wish  to  add  a  second  load. 

“It  may  seem  inconsistent  for  us  to  kill  the  goose 
that  has  laid  so  many  golden  eggs  for  our  stock¬ 
holders  and  ourselves  in  past  years  and  is  so  neces¬ 
sary  to  our  plans  for  a  full  revival  of  our  trade  m 
coming  years.  However,  it  is  not  in  the  modem 
mode  to  discuss  such  eventualities,  rather  to  act  for 
the  moment's  advantage.  I  agree  that  the  news¬ 
paper  business  is  not  our  business.  Every  fellow 
for  himself  and  the  devil  take  the  hindmost !  If 
and  other  advertisers  break  a  lot  of  newspapers,  it 
is  just  too  bad  for  them.  The  people  must  read  the 
news  and  if  a  few  score  second  and  third  pl^ 
newspapers  are  eliminated  we  probably  can  depw 
upon  the  strong  survivors  for  advertising  service. 
This  leads  to  obvious  local  evils,  but  at  the  moment 
it  may  actually  save  money  for  us. 

“I  hope  your  idea  does  not  spread,  causing  our 
customers  to  take  similar  action.  It  would  be  m^t 
unfortunate  if  the  associated  dealers  in  our  trade 
should  take  it  into  their  fiwlish  heads  to  coerce  us 
into  slashing  prices,  on  pain  of  losing  our  volume  to 
our  competitors.  If  this  tragedy  can  be  averted  an 
if  you.  my  boy,  succeed  in  saving  a  substantial  sum 
per  month  on  the  newspaper  advertising  bill,  tbj 
board  of  directors  may  put  something  bright  a 
shiny  in  your  stocking.” 

To  newspapermen  this  fable  carries  an  obMOUS 
moral :  Don't  vield ! 
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I  PURELY  PERSONAL  j 

Carl  MAGEE^  editor,  Oklahoma  City 
Se’u's,  was  the  principal  speaker  Dec.  j 
7  at  the  "Bosses  Day”  meeting,  Okla-  j 
homa  City  junior  chamber  of  commerce.  1 
John  Kodemeyer,  editor,  Grecnivich 
(Conn.)  Sai's  ami  Graphic,  was  pre-  i 
seated  with  a  silver  loving  cup  to  mark  < 
his  50  years  as  a  member  of  the  Housa-  i 
tOTiic  Lodge  of  Masons,  Canaan,  Conn.  1 
Haddon  Ivins,  editor.  Union  City 
(N  J-)  Hf>dson  Dispatch  addressed  the  . 
Englewooti  Kiwanis  Club,  Dec.  9,  on  t 
how  a  newspaper  is  made.  i 

Prentiss  Bailey,  publisher,  Utica  ' 
(N.Y.)  Obscn’cr-Dispatch,  and  ^Irs. 
Bailey  have  returned  from  a  trip  to 
Olifornia.  1 

Grove  Patterson,  editor,  Toledo  Blade,  ^ 
was  the  principal  speaker  last  week  at  a  1 
banquet  celebrating  the  25th  anniversary  ■ 
of  the  founding  of  the  law  college.  Uni-  I 
versity  of  Toledo.  ' 

J.  B.  Griffith,  editor,  I.nsk  (Wyo.)  ' 
Herald,  recently  underwent  an  operation 
for  appendicitis. 

Frank  1).  Throop,  publisher  Lincoln 
(Neb.)  Star  has  been  named  a  member 
at  large  of  the  chamber  of  commerce, 
board  of  directors. 

Harry  B'.  Sexton,  former  Prowns7‘illc 
(Tex.)  Herald  editor,  has  been  named 
private  secretary  to  Speaker  John  X. 
Garner. 

Edward  J.  Meenian,  editor  Memphis 
(Tenn.)  I’ress-Scimitar;  George  Morris, 
editor,  Memphis  Commercial  Appeal  and 
Evening  Appeal,  and  Jack  Carley,  edi¬ 
torial  writer,  FLvening  Appeal,  have  been 
appointed  by  Mayor  Watkins  Overton 
to  serve  on  his  unemployment  committee. 

ICrombie  .Allen,  publisher,  Ontario 
(Cal.)  Report,  and  past  president  of  the 
>  California  Newspaper  Publishers’  Assoc- 
‘  iation,  has  returned  from  his  second  trip 
to  Soviet  Russia. 

John  G.  Green,  editor,  Mansfield  (O.) 
News,  and  Mrs.  Green,  are  the  parents 
of  a  son,  Edward,  born  Dec.  7,  in  Canton, 

0. 

Stephen  Bolles,  editor,  Janestdlle 
(Wis.)  Daily  Gazette,  has  been  named 
.  chairman,  and  William  J.  McHale, 
Chilton  (Wis.)  Times,  and  Max  F.  Nin- 
man.  Reedsbiirg  (Wis.)  Times,  members, 
Kiwanis  International,  Wisconsin-Upper 
Michigan  District  publicity  committee. 

J.  E.  jefferey,  editor,  Lowell  (Mich.) 
Ledger,  is  a  member  of  the  unemploy¬ 
ment  committee  of  that  city. 

Mrs.  Franklin  D.  Schurz,  wife  of  the 
vice-president,  South  Bend  Tribune,  and 
infant  son,  Franklin  D.  Schurz,  Jr.,  are 
visiting  her  parents,  Walter  S.  Mont¬ 
gomery,  editor  of  the  Nezo  Albany 
(Ind.)  Tribune,  and  Mrs.  Montgomery 
through  the  holiday  period.  Mr.  Schurz 
will  join  them  for  Christinas. 

IN  THE  BUSINESS  OFFICE 

P -ALPH  A.  CONROY,  circulation  de- 
'•  partment,  Xezo  York  Times,  recently 
addressed  the  Lions  Club  of  the  Oranges 
on  "The  Making  of  a  Newspaper.” 

Chester  McTammany,  business  man¬ 
ager  Columbus  (O.)  Citizen  has  been 
elected  a  director.  Better  Business  Bu- 
feau,  taking  the  place  of  Charles  F. 
risher,  president  of  the  Citizen,  who  died 
*  few  months  ago. 

George  M.  Stephens,  manager  of  for¬ 
eign  advertising,  Asheville  (N.C.)  Citi¬ 
zen  and  Times,  has  been  chosen  presi- 
u  Carolina  Mountains  Gub  and 

the  Carolina  .Appalachian  Trail  Club. 

Walter  W.  P  ierce,  advertising  mana- 
\i*^’  Ohio  .State  Journal  and 

1-  Its.  Pierce,  are  parents  of  a  son,  born 
recently. 

James  M.  Kirkham,  assistant  general 
I  manager.  Salt  Lake  City  Deseret  News, 

I  returned  from  a  speaking  tour 

I  ot  Idaho  and  southern  Utah. 

^'osden.  of  New  York. 

I  Ijrother  of  Preeman  F.  Gosden,  who  is 
Xn?”*  radio  team  “.Amos  and 

•  nay  has  joined  the  advertising  staff 
^jhevill^  (X.C.)  Citizen  and 
niiKr\  advertising  and 

publicity  work  for  18  vears  on  the 


Atlanta  Journal,  Birmingham  Nen's, 
Baltimore  Nezvs,  and  the  Nezo  York 
Journal. 

Thomas  N.  Prime,  classified  manager, 
Hackensack  (N.J.)  Bergen  Evening 
Record,  has  been  elected  president  of  the 
Bergenfield  Chamber  of  Commerce. 

Murray  Metten,  promotion  manager, 
Wilmington  (Del.)  Every  Evening  was 
elected  a  member  of  the  managing  com¬ 
mittee,  Mercantile  section,  at  the  cham¬ 
ber  of  commerce  annual  meeting. 

Kenneth  B.  George,  formerly  with  the 
Neze  York  Limes  and  previously  with 
the  Brooklyn  Eagle  has  joined  the  ad¬ 
vertising  staff  of  Institution  Management 
with  offices  in  the  Graybar  Building. 

IN  THE  EDITORIAL  ROOMS 

rj  ICK  SMITH,  managing  editor, 
”  Kansas  City  Journal-Post,  and  Roy 
Roberts,  managing  editor,  Kansas  City 
.Star,  last  week  were  placed  on  tbe  pub¬ 
licity  committee  of  the  Mayor’s  Christ¬ 
mas  Tree  .Association,  which  looks  after 
needy  children. 

Charles  R.  Corbin,  managing  editor, 
Toledo  Blade,  and  commander  of  Toledo 
Post  .American  Legion,  attended  a  meet¬ 
ing  of  American  Legion  commanders  in 
Columbus,  recently. 

William  H.  Hill,  of  the  editorial  staff, 
Wilmington  (Del.)  Morning  Nezes,  was 
guest  of  honor  at  a  dinner  given  Dec. 
13.  on  his  <S0th  birthday  anniversary. 
He  has  licen  with  the  \\  ilmington  News 
nearly  half  a  century. 

Henry  Runkel  of  New  A’ork  has  joined 
the  Southbridge  (Mass.)  Nezos  as  a 
reporter. 

Charles  Schwartz,  of  the  Chicago 
Daily  Xezvs  rewrite  staff,  returned  to 
work  this  week  after  undergoing  an 
operation. 

Quentin  Pope,  Chicago  Tribune  cor¬ 
respondent  in  New  Zealand,  is  writing 
a  series  on  political  and  social  conditions 
there. 

Paul  Saffron,  Xew  Castle  (Pa.)  News 
staff,  has  left  the  South  Side  hospital, 
Youngstown.  O.,  where  he  was  confined 
for  ten  days  with  a  broken  shoulder 
blade  suffered  in  an  automobile  accident. 

Clarence  Griffin,  news  editor.  Forest 
City  (N.C.)  Courier,  is  editor  Qf  the 
North  Carolina  Historical  and  Genealog¬ 
ical  Record,  a  quarterly  devoted  to  the 
state’s  history.  The  first  issue  was  dis¬ 
tributed  last  week. 

Charles  A.  Leedy,  Youngstozvn  (O.) 
Telegram  columnist,  was  paired  as  a 
speaker  with  former  .Ambassador  James 
\\’.  Gerard  at  the  annual  banquet  of  the 
Pittsburgh  Builders’  E.xchangc  recently. 

J.  Tucker,  sports  editor,  Waco  (Tex.) 
Xczi’.z-Tribune,  was  elected  president  of 
the  central  Texas  sports  writers  group  in 
Corsicana,  recently. 

Tom  Collins,  Sunclay  editor,  Kansas 
City  Journal-Post,  presented  a  book  re¬ 
view  December  15  before  the  Harmony 
Studv  club. 


FOLKS  WORTH  KNOWING  j  j 

Mrs.  LOIS  P.  MYERS,  editorial  j 
writer  and  columnist  of  the  Port¬ 
land  (Ore.)  News-Telegram,  started 
newspaper  work  six  years  ago  when  she 
needed  a  job  badly. 

She  went  to  L.  R.  Wheeler,  one  of  the 
former  owners  of  the  Telegram,  and  said 
she  was  convinced  she  could  write 
editorials,  and  made  an  arrangement  with 
him  whereby  she  would  submit  an  edito¬ 
rial  a  day  for  a  month.  Before  the  month 
was  up  some  of  her  editorials  appeared 
and  she  was  given  a  staff  position. 

When  the  Telegram  and  News  were 
merged  last  May,  Mrs.  Myers  became 
editorial  writer  on  the  News-Telegram 
and  in  addition  was  given  the  “Mr.  F'ixit” 
column  to  handle. 

"The  hardest  subjects  to  write  about,” 
she  told  an  Editor  &  Plblishvji  corres¬ 
pondent,  "are  the  obvious  ones — like 
Christmas,  New  Year’s  and  other  holi¬ 
days.  To  get  a  fresh  viewpoint  on  an 
ever  recurring  matter  tests  a  writer’s 
ingenuity.” 

During  the  War  Mrs.  Myers  was  food 
administrator  for  Multnomah  county. 

Glenn  W.  Naves,  formerly  state  news 
editor,  Asheville  (N.C.)  Citizen,  has 
been  transferred  to  the  same  desk  on  the 
Ashez  ille  Times. 

R.  F.  MacLean  Edmonton  Journal, 
has  resigned  and  left  for  the  Pacific 
coast.  .A.  I'.  McMillan,  another  mem¬ 
ber  of  the  reportorial  staff,  has  also  re¬ 
signed  to  join  a  Vancouver  paper. 

Norman  Smith  is  cubbing  on  the 
police  beat  for  the  Nashz'ille  Banner. 

C.  P.  Jones,  Sunday  editor.  New  Or¬ 
leans  (La.)  Times-Picayune,  has  re¬ 
turned  after  several  days  illness. 

J.  \X.  West.  Jr.,  reporter,  Nashz'ille 
Banner,  is  confined  to  his  home  as  the 
result  of  an  operation  for  appendicitis. 

George  McMichael,  in  charge  of  the 
Buffalo  Times  reference  department,  has 
been  assigned  to  the  editorial  staff  as 
church  editor,  succeeding  Rod  Reed  who 
will  devote  his  full  time  to  his  duties  as 
“Mr.  Fixit.” 

John  F.  Spencer-Hinton,  formerly  of 
New  Y’ork  and  Bridgeport,  Conn.,  has 
joined  the  staff  of  the  .Southbridge 
(Mass.)  Nezvs. 

Gail  Craik,  city  editor  of  the  Regina 
(Sask.)  .Morning  Leader,  recently  won 
the  golf  championship  of  the  Kin.smen 
Golf  Club.  The  runner-up  was  Burton 
Richard.son,  telegraph  editor  of  the  same 
paper.  W.  J.  Ellis,  city  editor  of  the 
Ezrning  Post,  also  won  a  trophy  in  the 
club  competitions.  Ernie  Phancuf,  coun¬ 
try  editor  of  the  F'vening  Post,  a  short 
time  before,  was  presented  with  a  trophy 
in  recognition  of  his  prowess  in  the  an¬ 
nual  competition  of  the  Gyro  Golf  Club. 
Edward  G.  Maxwell,  acting  state 
(Continued  on  ne.rt  page) 


1932— A  YEAR  OF  POLITICS! 

With  Congress  in  session,  the  political  pot  begins  to  boil  hot¬ 
ter  than  ever,  and  all  next  year  political  news  will  have,  not 
only  national,  but  also  world  significance. 

ALFRED  E.  SMITH 

is  the  only  national  figure  of  importance  who  is  writing  a  sig¬ 
nificant  and  authentic  weekly  newspaper  article.  He  is  a 
great  American,  a  vital  force  in  affairs  and  a  man  with  the 
necessary  courage  to  say  what  he  thinks. 

Get  ready  now  for  1932,  and  join  the  wide  list  of  newspa¬ 
pers  who  are  printing  these  articles  weekly. 

The  McNaught  Syndicate,  Inc. 
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pULL  of  strange  beauty  and 
L  savage  strength  .  .  .  full  of 
wild  tenderness  and  stirring 
action  .  .  .  the  TARZAN  page 
...  in  color  .  .  .  goes  out  with 
a  seasonal  reminder  of  holi¬ 
day  Joy  .  .  .  telling  the  story 
of  the  first  Christmas  of  the 
baby  who  was  to  grow  up 
with  the  apes  .  .  .  and  who 
was  to  become  the  most  pop¬ 
ular  romantic  hero  of  modern 
times.  .  .  . 

this  is  the  first  Christmas, 
'  too,  for  the  Tarzan  color 
page.  .  .  .  Started  last  March 
in  response  to  the  demands  of 
users  of  the  Tarzan  daily 
strip  ...  it  has  already  estab¬ 
lished  itself  as  one  of  the 
great  national  favorites  in  the 
color  page  field.  .  .  . 
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editor,  Norfolk  Virginian-Pilot,  and 
Mrs.  Maxwell  are  parents  of  a  daugh¬ 
ter,  born  last  week. 

Robert  Barber,  sports  editor,  Ports¬ 
mouth  (Va.)  Star,  and  Mrs.  Barber  are 
parents  of  a  daughter,  born  Dec.  9. 

G.  Wright  Lankford,  court  reporter, 
Norfolk  Virginian-Pilot,  has  returned 
from  a  visit  to  the  University  of  North 
Carolina,  of  which  he  is  an  alumnus. 

Ben  Pollinger,  night  police  reporter 
for  the  Detroit  Free  Press,  spent  several 
days  in  New  York  this  week. 

Frank  Sullivan  is  working  in  the 
Portsmouth  news  bureau  of  the  Norfolk 
Virginian^Pilot  in  the  absence  of  Wal¬ 
lace  Minshull,  who  is  on  leave  of  ab¬ 
sence. 

Johnny  Erp,  sports  editor,  Russellville 
(Ark.)  Courier-Democrat,  addressed  the 
annual  all-journalism  banquet.  Univer¬ 
sity  of  Arkansas,  Fayetteville,  Dec.  10. 
Miss  Burnelle  Boyce,  Little  Rock,  was 
chosen  the  outstanding  woman  journal¬ 
ist  at  the  university. 

Cy  Hungerford,  Pittsburgh  Post 
Gacette  cartoonist,  spending  his  vacation 
in  Cuba  and  Mexico  is  sending  cartoons 
daily  depicting  scenes  and  incidents  of 
his  stay  among  the  Latins. 

G.  W.  Lineweaver,  political  reporter, 
Norfolk  (Va.)  Ledger-Dispatch,  has  re¬ 
turned  after  a  trip  through  the  political 
districts  of  the  state. 

George  W.  Barrette,  associate  editor, 
Peoria  (Ill.)  Journal-Transcript,  ad¬ 
dressed  the  Young  Men’s  club  of  Bloom¬ 
ington.  Ill.,  Dec.  8  on  newspaper  making 
and  editing. 

Edward  C.  Day.  Jr.,  formerly  on  the 
Denver  (Colo.)  Rocky  Mt.  News  staff 
recently  joined  the  Denver  (Co\n.)Catho- 
lic  Register  as  associate  editor. 

John  Edwards  of  the  Lincoln  (Neb.) 
Star  staff,  and  state  capitol  guide,  is 
writing  a  series  of  thirty  articles  on  the 
capitol  for  the  .Associated  Press. 

Frank  W.  Ewing,  Higgins,  Tex.,  Uni¬ 
versity  of  Oklahoma,  school  of  journal¬ 
ism  graduate,  recently  joined  the  Amarillo 
(Tex.)  News-Globe  staff.  While  in 
school  he  served  as  Norman  correspond¬ 
ent,  Oklahoma  City  Times. 

Thomas  M.  Meehan  formerly  of  the 
Philadelphia  Record  staff  recently  joined 
radio  station  W.H.P.  studio  staff.  The 
station  is  owned  and  operated  by  the 
Harrisburg  (Pa.)  Telegraph. 

.A1  Warden,  sports  editor,  Ogden 
(Utah)  Standard-Examiner,  has  re¬ 
turned  from  Palo  Alto,  Cal.,  where  he 
refereed  an  intersectional  football  game 
at  the  Stanford  Stadium. 

Mrs.  Pauline  B.  Cooney,  formerly  of 
Waco,  is  the  new  society  editor  of  the 
Rosivell  (N.M.)  Daily  Dispatch. 

Dan  Palmer,  editorial  writer,  Toledo 
Times,  now  is  writing  a  humorous^  col¬ 
umn  on  the  editorial  page  daily  captioned 
“Reporter  at  I^rge.” 

Owen  Kennedy,  former  sports  editor, 
Jersey  City  (N.J.)  Jersey  Journal.  ha.s 
been  appointed  assistant  suburban  editor. 
Union  Cit"  (N.J.)  Hudson  Dispatch. 

Frank  Boyce,  Tr.,  city  editor.  Union 
City  (K.].)Hudson  Dispatch,  received 
a  three-family  house  in  Houston,  Tex. 
under  the  terms  of  his  father’s  will  just 
admitted  to  probate. 

John  Richard,  Chancery  Court  reporter, 
Jersey  City  (N.J.)  Jersey  Journal,  and 
Mrs.  Richard  are  the  parents  of  a  son 
born.  Dec.  8. 

diaries  S.  Foltz,  Jr.,  reportorial  staff. 
New  York  Herald  Tribune  has  been 
covering  ship  news  during  the  absence  of 
Richard  Reagan  on  account  of  illness. 

Robert  A.  French,  sports  editor,  Toledo 
Blade,  addressed  a  convocation  of  stud¬ 
ents  at  the  University  of  Toledo,  last 
week. 

Arthur  L.  Schoeni  has  been  appointed 
associate  editor,  Medford  (Ore.)  Daily 
News  to  succeed  Herbert  Lundy,  re¬ 
signed.  Mr.  Schoeni  has  been  journalism 
instructor  and  public  relations  director. 


Medford  high  school. 

Richard  Ulrich  recently  joined  the 
Harrisburg  (Pa.)  Telegraph  staff  and 
has  been  assigned  to  cover  the  West 
Shore  beat-^seven  towns  across  the  river 
from  Harrisburg. 

W.  R.  Moore,  Norman,  Okla.  corres¬ 
pondent,  Oklahoma  City  Times  and  Daily 
Oklahoman,  and  president.  University  ot 
Oklahoma  chapter  of  Sigma  Delta  Chi, 
journalistic  fraternity,  attended  the  na- 
'(tional  convention  in  Minneapolis  last 
month. 

Fred  Minshall,  city  staff,  Spartanburg 
(S.C.)  Journal,  has  been  appointed  news 
editor,  Spartanburg  Herald,  filling  the 
vacancy  created  by  the  resignation  of 
Preston  Grady. 

Edwin  S.  McIntosh,  Nezv  York  Herald 
Tribune  staff,  covered  the  Utica  Repub¬ 
lican  conference,  last  week. 

George  Kiser,  news  director,  Spartan¬ 
burg  (S.C.)  Herald,  was  appointed  news 
director,  Spartanburg  Jourml. 

Henry  C.  Jones,  former  news  editor 
for  the  Okemah  (Okla.)  Leader,  and 
Childress  (Tex.)  Index,  recently  joined 
the  Oklahoma  City  News  staff. 

Frank  Barfield,  sports  editor,  Columbia 
(S.C.)  Record,  has  resigned. 

Lee  F.  Heacock,  who  has  been  conduct¬ 
ing  a  personality  column  in  the  Buffalo 
Times,  has  resigned. 

Miss  Pearlie  Whitehead,  corres¬ 
pondent,  Holdenzdlle  (Okla.)  Daily 
News,  was  the  first  girl  from  Hughes 
county.  Okla.,  to  win  a  trip  to  the  Ameri¬ 
can  Livestock  Show  in  Kansas  City. 

Jeff  Griffen,  federal  reporter,  Okla¬ 
homa  City  Times  left  St.  .Anthony’s  hos¬ 
pital  in  Oklahoma  City  Dec.  7  and  is 
convalescing  at  his  home  in  Oklahoma 
City.  Merle  Blakely,  staff,  is  handling 
the  federal  run  in  Griffin’s  absence. 

■Alvin  Rucker,  roving  correspondent, 
Oklahoma  City  Daily  Oklahoman  and 
Times,  was  sent  to  Mc.Alester,  Okla., 
last  week  to  cover  the  coal  miners’  strike. 

Earl  F.  Lutz  covered  the  Elisha  Kent 
Kane  murder  trial  at  Hampton,  Va.,  for 
the  Richmond  (\'a.)  Nezvs  Leader.  A. 
Judson  Evans  covered  the  hearing  for  the 
Richmond  Timcs-Dispatch. 

Walt  Mills,  columnist,  Oklahoma  City 
Times,  returned  to  Oklahoma  City  Dec. 
7.  after  a  week’s  duck  hunting  on  the 
Texas  coast. 

Elinor  Meyer  has  become  local  and 
s<H'iety  editor,  Plymouth  (W’^is.)  Rniezv, 
succeeding  Mrs.  I^is  May  Gaffron, 
widow  of  Otto  Gaffron,  former  editor 
of  the  Review’,  who  died  recently. 

■A.  H.  Stackpole,  associate  editor  Har¬ 
risburg  (Pa.)  Telegraph  and  vice  chair¬ 
man  of  the  State  Aeronautics  Commission, 
addressed  the  Lebanon  (Pa.)  Kiwanis 
Club,  on  “Aeronautics.” 

Harry  Neily,  veteran  baseball  writer 
with  the  Chicago  American,  is  confined 
to  the  American  hospital,  Chicago,  with 
a  broken  arm. 

J.  B.  Shea,  city  hall  reporter,  Youngs- 
toivn  (O.)  FmdiVa/or,  has  been  appointed 
secretary  to  Mayor-Elect  Mark  E. 
Moore. 

Everett  R.  Holies,  South  Bend  Tri¬ 
bune  staff,  covered  the  Dooling-Cannata 
murder  trial  in  St.  Joseph,  Mich., 
recently. 


WEDDING  BELLS 

MISS  DORA  E.  HATCH,  assistant 
editor,  IVilson  (N.A’.)  Star,  to 
Cliarles  E.  Honeywell,  editor  and  pub¬ 
lisher  of  that  paper,  Nov.  29. 

Buck  Hood,  telegraph  editor,  Austin 
(Tex.)  Statesman,  to  Miss  Lorraine 
Barnes,  society  editor,  luly  4.  The  mar¬ 
riage  had  been  kept  secret. 

Gordon  S.  Clark,  associate  editor,  Den- 
z’cr  Record-Stockman,  to  Miss  Eva  E.  R. 
Dies,  on  Thanksgiving  day. 

Ervan  C.  Eyler,  day  telegraph  editor. 
Grand  Forks  (N.D.)  Herald,  to  Alma 
Norlin  of  E^st  Grand  Forks,  Minn., 
Dec.  5. 

Glen  MacDonald,  sports  editor.  Bay 
City  (Mich.)  Daily  Times,  to  Miss 
Florence  Westover,  at  Bay  Gty,  Dec.  12. 

Edwin  A.  Schoenloeb,  telegraph  editor, 
Portsmouth  (O.)  Times,  to  Miss  Elaine 
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Gibson  of  Columbus,  in  Columbus  thi«  ’ 
week.  ■ 

J.  ^win  Ennis,  Norfolk  (Va.)  Leda.  ' 
er-Dispatch  advertising  staff,  to  Mia 
Mary  Antoinette  Clute  at  Elizabeth  Gfv 
N.  C,  Dec.  5. 

Joe  Ewing  Estes  formerlv  advertisim 
manager,  Dennison  (Tex.)  Herald  to 
Miss  Carroll  Virginia  Cox  (■  Stephen- 
ville,  recently. 

Lawrence  Jacobs,  Chicago  Evenitui 
Post  reporter,  to  Miss  Elizabeth  Bar-  | 
stow,  of  Menominee,  Mich.,  recently  I 
Mr.  Jacobs  was  formerly  on  the  si 
Joseph  (Mich.)  Herald  Press. 

PRESS  ASSOCIATION  NOTES  I 
Tl/r  AXWELL  THAYER,  former  man- 
aging  editor,  Santa  Paula  ((jal.) 
Chronicle,  is  in  charge  of  the  newly 
established  night  bureau.  United  Press  at 
Reno,  Nev. 

Brian  Bell,  Associated  Press,  Los 
Angeles  office,  covered  the  Tom  Mooney 
pardon  hearing  at  San  Francisco  recently 

Walter  T.  Brown,  head  of  the  .Albany 
bureau,  .Associated  Press,  covered  the 
conference  of  Republican  l^islators 
Dec.  11  at  Utica,  N.  Y. 

E.  W.  Hoskins,  with  the  .Associated  ! 
Press  at  Manila,  P.  L,  for  four  years,  I 
has  return^  and  will  be  assigned  to  the  1 
San  Francisco  office  after  completion  oi  | 
his  furlough.  | 

Norman  Deuel  has  been  transferred  | 
from  the  San  Francisco  to  the  Los  .An-  | 
geles  office  of  the  United  Press.  { 

Lloyd  Mellett,  Indiana  newspaperman,  | 
has  joined  the  Indianapolis  bureau  of  In-  ! 
ternational  News  Service. 

Leo  Brennan  has  joined  the  New  York 
sports  staff  of  l.N.S.  ‘ 

Eric  Friedheim  has  been  added  to  the  [ 
Washington  headquarters  staff  of  I.N'.S. 

International  New’s  Service  has  opened 
a  new  Kentucky  bureau,  with  headquar¬ 
ters  at  Louisville.  Jack  Cejnar,  who  has 
long  supervised  the  Indiana  service  for 
l.N.S.  has  been  placed  in  charge. 

SPECIAL  EDITIONS 

T  EBANNON  (Pa.)  DAILY  NEWS, 

•*-'  annual  Christmas  edition,  40  pages, 
Dec.  11. 

Mottnt  Vernon  (N.Y.)  Daily  .irgtu, 

.56  pages,  Nov.  23,  Mount  Vernon  Sales 
Day. 

Richmond  (\'a.)  Times- Disbatch,  2- 
page  winter  resort  section,  Dec.  13. 

Trenton  (N.J.)  Evening  Times,  Dec 
8,  12  pages,  special  Christmas  edition 
supplement. 

Utica  (N.Y.)  Obseri'er-Dispatch,  Dec 
10,  special  section  devoted  to  I’tia 
oi)ening  of  Independent  Grocers’  .Alli¬ 
ance,  eight  pages. 

Chatham  (Ont.)  Daily  News,  28 
pages.  Suggestions  for  the  Early  Christ¬ 
mas  Shopper,  Dec.  10. 

Nan  Antonio  (Tex.)  Express,  annual 
progress  review,  84  pages,  Dec.  8. 

Richmond  (Va.)  Times-Dispatch,  1^ 
page  tabloid  Christmas  Book  and  Gin 
Section,  with  cover  in  colors,  Dec.  13 

Americus  (Ga.)  Timcs-Recorder,  Dec 
8,  22-page  Centennial  edition  in  connec¬ 
tion  with  Centennial  celebration  oi 
Americus  and  Sumter  Counties,  Dec.  9 

Indiana  (Pa.)  Evening  Gacette,  six- 
page  section  on  opening  of  Capitol 
Restaurant,  Nov.  27. 


CHANGES  OF  OWNERSHIP 

Elmer  j.  trueblood,  who  has 

been  operating  the  Ilartsho^ 
(Okla.)  Sun  since  January,  relinquishw  , 
his  editorship  Dec.  1  to  Elmer  J-  ; 
Thrower,  new  editor  and  owner. 

Controlling  interest  and  ownership- 
Barberton  (O.)  //era W,  semi-weekly,  has 
been  transferr^  from  Harold  Makin^i^ 
to  Frank  N.  Gaethke  advertising 
manager.  Curtis  G.  White  was  ap¬ 
pointed  managing  editor. 

The  Sterling  (Col.)  Farm  JovrU' 
has  been  purchas^  by  John  N.  Gr«n 
of  Colorado  Springs,  C.  0.  ^  ' 

cently  of  Brush,  and  (lene  MaePher.  -■  : 
formerly  of  Fort  Collins.  Unfug  »• 
sold  an  interest  in  the  Brush  Aw-t 
R.  H.  Wilson. 
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Manhattan 


Rubber  Roller 


Satisfaction 
Guaranteed. 
Send  for  full 
Information. 


Regrinding 


Easily  Smooth 


Regrouncl  Perfect  Surface 


Produces 
Perfect 
Printing 
under  all 
Conditions. 


When  a  rubber  roller  has  been  in  continuous  use  for  a  considerable  time  it  will  show 
surface  wear  and  a  slight  softening  from  contact  with  the  oil  vehicle  in  ink.  This 
condition  affects  only  the  outer  surface  which  it  is  necessary  to  remove. 

The  Manhattan  Rubber  Roller  regrinds  easily  and  (|iiickly.  Reports  on  actual  expe¬ 
rience  state  grinding  is  accomplished  in  half  the  time  retpiired  on  the  average 
rubber  roller. 

Manhattan  Rubber  Roller  regrinding,  is  one  of  its  strong  features — seldom  necessary 
and  when  necessary,  always  satisfactory.  The  infinitesimal  amount  of  rubber  removed 
is  like  fine  saw-dust,  and  has  no  greasy  cjualities — this  feature  assures  the  press  room 
of  efficiency  and  economy  when  this  roller  is  used. 


THE  MANHATTAN  RUBBER  MEG.  DIVISION 

OF  RAYBESTOS-MANHATTAN,  INC. 

MECHANICAL  RUBBER  GOODS 
PASSAIC,  N.  J. 

DI8TRIBCTOR8 

SAM’L  BINGHAM’S  SON  MFC.  CO. 

ChiraKO,  III.  Atlanta,  Gs.  Inillanapolia,  Inil. 

Cleveland,  Ohio  Detroit,  Mieh.  Minneapolla,  Minn, 

Des  Moinea,  Iowa  Kansaa  City,  Mo.  8t.  Lou  la.  Mo. 

Kalamazoo,  MIrh,  PittaburKh,  Pa,  SprInKfleld,  Ohio 

Naahville,  Tenn.  Dallaa,  Tex,  Cinrinnati,  Ohio 


GODFREY  ROLLER  COMPANY 

211-213-215  No.  Camac  8t., 
Philadelphia,  Pa. 


FRANK  A.  REPPENHAGEN 

330  Oak  Street,  Buffalo,  N.  T. 


/ 
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Advertising  Agencies 

TEST  COPY  SUCCESSFUL 
FOR  LIFE  SAVERS 

Newcpaper*  Used  in  Six  Cities  to  In¬ 
troduce  Cryst-O-Mint — $1,250,000 

Appropriation  Announced 
for  1932 

News-style  advertising  copy,  made  in 
semblance  of  a  tabloid  page,  proved  so 
effective  for  Life  Savers,  Inc.,  in  a  re¬ 
cent  newspaper  campaign  in  six  cities 
that  it  will  be  extended  to  a  larger  list 
of  selected  cities  in  the  new  year,  M.  B. 
Bates,  advertising  and  sales  manager, 
said  this  week.  The  copy  made  large  use 
of  photographs  obtained  from  news-pic¬ 
ture  services,  and  copy  writers  unblush- 
ingly  stretched  their  ingenuity  in  tying 
up  Life  Savers  to  pictures  of  divers,  polo 
players,  glacier  climbers  and  other  in¬ 
teresting  persons  and  scenes. 

Mr.  Bates  explained  that  in  planning 
to  introduce  Cryst-O-Mint  Life  Savers, 
a  new  product,  he  considered  the  an¬ 
nouncement  as  news  and  decided  to  give 
it  the  form  of  news.  The  idea  stimu¬ 
lated  both  comment  and  sales,  not  only 
for  Cry st-O- Mints  but  for  the  whole  Life 
Saver  line. 

The  cities  where  the  campaign  was 
run  were  New  York.  Chicago,  St.  Louis, 
Philadelphia.  San  Francisco,  and  Los 
Angeles.  Another  campaign,  on  Life 
.Saver  cough  drops,  was  run  in  Boston 
and  Pittsburgh,  but  the  cough  drop  copy 
next  year  will  be  concentrated  in  maga¬ 
zines.  The  forthcoming  newspaper  cam¬ 
paign  will  deal  with  Cryst-O-Mints  and 
the  general  line. 

Mr.  Bates  pointed  out  that  his  com¬ 
pany  had  made  sporadic  use  of  news¬ 
papers  in  this  country  and  extensive  use 
in  Canada  in  recent  years.  Last  fall  the 
company  added  $175,000  to  its  advertis¬ 
ing  appropriation  for  1931  to  cover  extra 
efforts,  principally  in  newspapers  and 
radio.  Next  year  the  initial  advertising 
appropriation  will  be  more  than  $1,250,- 
OOO,  which  represents  a  considerable  in¬ 
crease  over  the  appropriation  with  which 
1931  began. 

The  account  is  being  placed  by  Stan¬ 
ley  E.  Gunnison,  Inc.,  New  York. 

W.C.T.U.  Protest*,  Then  Advertises 

A  page  of  advertising  for  the  cause  of 
temperance  and  prohibition  was  run  in 
the  December  issue  of  the  Masquerader, 
\^anderbilt  University  student  humorous 
monthly,  by  the  Nashville  W.  C  T.  U. 
The  advertisement  followed  the  organi¬ 
zation’s  recent  protest  over  the  fact  that 
the  monthly  accepts  cigarette  advertise¬ 
ments. 

DeNike  Appointed  Manager 

G.  E.  DeNike,  Jr.,  has  been  appointed 
advertising  manager  of  the  National 
Union  Radio  Corporation  of  New  York, 
vacuum  tube  manufacturers,  to  succeed 
Paul  C.  Staake  who  resigned  to  accept 
a  partner.ship  in  the  Barnes  Printing 
Company  of  Kalamazoo,  Mich.  During 
the  past  two  years,  De  Nike  has  served 
with  National  Union  as  assistant  adver¬ 
tising  manager. 

Duane  Jones  Joins  Maxon 

Duane  Jones,  after  nine  years  with 
Lord  &  Thomas  and  Logan,  New 
York,  has  resigned  a  vice-presidency  in 
that  organization,  effective  Jan.  1,  to  be¬ 
come  vice-president  of  Maxon,  Inc.  Mr. 
Jones  was  formerly  manager  of  the  Los 
.■\ngeles  office  of  Lord  &  Thomas  and 
laigan. 

^Veldona  Account  To  Presbry 

^  Weldona  Corporation,  Atlantic  Ctiy, 
N.  J.,  manufacturer  of  pharmaceuticals, 
has  placed  its  advertising  account  with 
the  Frank  Presbrey  Company.  News¬ 
papers  and  magazines  will  be  used. 

Air  Compressor  Appoints 

U.  S.  Air  Compressor  Company, 
Cleveland,  has  plac^  its  advertising 
with  T.  H.  Ball  &  Staff,  Cleveland. 


AMONG  THE  COPY  CHIEFS 
- By  C.  P.  McDonald - 


Charles  Oswald 

ORN  in  Louisville,  Ohio,  Charley 
Oswald  left  high  school  and  found 
employment  on  the  Louiyi’ille  (O.) 
Herald,  which  then  had  an  admitted  cir¬ 
culation  of  1,500,  setting  tj-pe,  firing  the 
boiler  on  Thursday,  press  day,  chasing 
l(Kais,  writing  ^itorials.  Then  he 
clerked,  taught  school  kept  b<x)ks,  in¬ 
stalled  bookkeeping  machines,  worked  in 
a  bank. 

Later  he  found  a  place  as  advertising 
manager  of  Joseph  A.  Feiss  Company, 
Cleveland,  makers  of  Clothcraft  Clothes. 
He  has  been  in  advertising  ever  since, 
operating  his  own  agency  for  five  years, 
and  interrupting  his  career  in  1918-19 
for  service  overseas  in  the  tank  corps. 
For  the  last  two  years  he  has  been  copy 
chief  and  art  director  for  Richardson- 
Plant,  Inc.,  of  Cleveland.  He  personally 
writes  copy  for  American  Stoves  and 
Energine — a  combination  full  of  startling 
potentialities,  we  should  add,  if  we  felt 
flippantly  inclined. 

Oswald's  hobbies  are  golf  and  people. 

“To  me,”  he  declares,  “people  are  in¬ 
tensely  interesting.  They  represent  the 
most  important  material  advertising  men 
have  to  work  with. 

“To  know  people  and  their  reactions 
under  different  conditions,  to  my  mind,  is 
the  most  important  qualification  of  a 
copywriter,  decidedly  more  important 
than  a  knowledge  of  the  product  he  is 
seeking  to  advertise.” 

From  1913-1918.  Oswald  operated  his 
own  agency,  handling  Republic  tires,  Hal 
motors,  Conkey  poultry  remedies,  Cleve¬ 
land  fruit  juice.  In  1919-20,  he  worked 
on  the  staff  of  the  Martin  V.  Kelly  Com¬ 
pany,  Toledo  agency,  w'riting  copy  for 
\Villys-Overland.  Champion  Spark  Plugs, 
,\uto-Lite,  Tillotson  Carburetor,  I^xing- 
ton  motor  cars.  Federal  tires. 

He  was  vice-president  of  the  Carpen- 
ter-Oswald  Company  from  1920-1923, 
handling  the  Royal  Electric  Cleaner  and 
Star  tires,  among  others.  The  next  five 
years  he  spent  as  assistant  advertising 
manager  of  the  White  Motor  Company, 
Cleveland;  1928-29  he  indulged  in  free 
lancing,  joining  Paul  Teas,  Inc.,  as  ac¬ 
count  executive,  and  evolving  copv  for 
Chandler  &  Price  Company’s  printing 
presses  and  for  the  Hinde  &  Dauch  Pa¬ 
per  Company. 

In  1930  he  joined  Richardson-Plant, 
Inc. 

“Mr*.  Consumer”  I*  Studied 

How  the  manufacturer  can  learn 
about  his  own  product  by  research  work 
among  consumers  was  pointed  out  by 
William  B.  Benton,  of  Benton  &  Bowles, 
in  a  talk  on  “Getting  Acquainted  with 
Mrs.  Consumer”  at  the  December  dinner 
meeting  of  the  League  of  Advertising 
Women  of  New  York,  December  15  at 
the  .\dvertising  Club  of  New  York. 
Other  phases  of  this  question  were  ex¬ 
plained  by  F.  Stanley  Newberry.  Jr., 
director  of  research  of  Ruthrauff  and 
Ryan.  Inc.  Billy  B.  Van,  once  a  suc¬ 
cessful  actor  and  now  a  manufacturer  of 
soap,  w'as  another  speaker.  Mrs.  Dale 
Haughton  (Prudence  Penny)  was  chair¬ 
man  of  the  evening. 


NEW  WRIGLEY  BROADCAST 

William  Wrigley  Company  has  signed 
a  contract  for  a  new  radio  program, 
"The  Lone  Wolf  Tribe.”  an  Indian  pro¬ 
gram  designed  especiallly  for  juveniles, 
to  be  broadcast  over  the  basic  CBS  net¬ 
work,  beginning  Dec.  21.  J.  Walter 
Thompson  Company  is  placing  the 
account. 

Agency  Changes  Name 

The  general  advertising  agency  oper¬ 
ating  in  Buffalo  as  Burton  Bigelow,  Inc., 
has  changed  its  name  to  Bigelow,  Bowers 
and  Thompson,  Inc.  Included  in  the 
partnership,  which  maintains  its  offices  at 
296  Delaware  avenue,  Buffalo,  are  Bur¬ 
ton  Bigelow,  E.  L.  Bowers  and  Owen  F. 
Thompson. 

New  F.  B.  White  Accounts 

New  accounts  are  reported  by  h'rank 
B.  White  Company,  Chicago,  as  follows ; 
Jes.se  Beery  Co.,  Beery's  School  of 
Horsemanship.  Pleasant  Hill,  O. ;  Seidl- 
ton  Farms,  \\  ashingtonville.  Pa. ;  Farm 
Service  Company,  Tyrone,  Pa.;  Hoeft 
&  Co.  (Moe  line  poultry  supplies). 
North  Chicago. 

Weston-Barnett  Appointed 

Weston-Barnett,  Inc.,  Chicago,  Water¬ 
loo  and  Minneapolis  agency,  will  direct 
the  advertising  of  the  Lennox  Furnace 
Company,  Marshalltown,  Iowa,  makers 
of  Torrid  Zone  Steel  Furnaces  and  Aire- 
Flo  .\ir  Conditioning  Systems  for  homes. 
Newspapers  will  be  used. 

Instrument  Account  Placed 

Williams  &  Cunnyngham.  Chicago,  has 
been  appointed  to  handle  the  advertising 
program  of  Pioneer  Instrument  Company, 
Brooklyn,  N.Y.,  manufacturers  of  avia¬ 
tion  and  marine  navigation  instruments. 
This  agency  has  also  been  appointed  ad¬ 
vertising  counsel  to  the  Chicago  Bank  of 
Commerce. 

Reimer*  &  Whitehill  Appointed 

Lubriplate  Corporation  has  retained 
Reimers  &  Whitehill,  Inc.,  New  York,  to 
handle  its  advertising.  The  Lubriplate 
company  holds  the  patents  and  is  manu¬ 
facturing  a  new  form  of  lubricant.  The 
first  advertising  is  now  being  released  to 
industrial  and  business  magazines.  Later 
the  product  will  be  offered  to  the  auto¬ 
motive  trade. 

Rankin  Gets  Allen  A. 

Wm.  H.  Rankin  Company,  Chicago 
office,  has  been  appointed  to  direct  the 
advertising  of  the  Allen  .A.  Hosiery  Co., 
Kenosha,  Wis.  Newspapers  and  radio 
will  be  used  in  a  national  campaign, 
scheduled  to  start  in  January. 

Young  &.  Rubicam  Appointed 

The  Borden  Company,  New  York,  has 
announced  that,  effective  Jan.  1,  Young 
&  Rubicam,  Inc.,  New  York,  will  handle 
the  advertising  of  the  J.  M.  Horton  Ice 
Cream  Company,  Inc. 


PLANS  STYLE  CAMPAIGN 

Lawrence  Valenstein,  president  of  tht 
Grey  Advertising  Service,  Inc.,  Xt» 
York,  sailed  on  the  S.  S.  Europa,  I)« 
15,  for  Paris  to  endeavor  to  intertst 
Parisian  couturiers  in  a  special  cooperj. 
tive  advertising  campaign  to  be  placed  in 
this  country,  stressing  the  importance  of 
individuality,  good  taste  and  style  in 
women’s  clothes. 

Vice-Chairman  of  Council 

F.  G.  Cramer,  president  of  the 
Cramer-Krasselt  Company,  Milwaukee, 
is  acting  as  head  of  the  Western  Council 
of  the  American  Association  of  Adw- 
tising  Agencies  by  virtue  of  his  position 
as  vice-chairman.  The  chairmanship  has 
been  vacant  since  the  resignation  of  John 
H.  Dunham  of  Chicago.  It  was  erro¬ 
neously  reported  recently  that  Mr. 
Cramer  had  been  made  chairman. 

Gray  Leaves  Sheaffer  Pen 

W.  C.  Gray,  for  nearly  four  years 
manager  of  publicity  and  sales  promotion 
work  for  the  W.  A.  Sheaffer  Pen  Com¬ 
pany,  Fort  Madison,  la.,  has  resigned 
He  expects  to  return  to  Northern  Ohio 
where  he  has  spent  most  of  his  business 
life.  He  formerly  handled  publicit)-, 
house-publication,  and  sales-by-mail  work 
for  one  of  the  large  Akron  rubber  com¬ 
panies. 

Chore  Girl  Account  To  Hearn 

Metal  Textile  Corporation,  Orange,  X. 
J..  recently  appointed  the  .Alfred  S.  Hearn 
Company,  Inc.,  New  York,  to  handle 
Chore  Girl  advertising.  Women’s  na¬ 
tional  magazines,  newspapers  and  direct 
mail  will  be  used. 

Shoe  Account  To  Otis  C.  Willismi 

The  Otis  Carl  Williams,  Inc.,  Worces¬ 
ter.  Mass.,  agency  has  been  appointed  to 
handle  the  advertising  of  the  Hoyt  Shoe 
Corporation  of  Manchester,  N.  H.,  manu¬ 
facturers  of  Timely  and  Beacon  shoes 
and  Murphy  riding  boots. 

Camden  Industries 
Employing  More 
Than  in  1928 


No  drive  for  unemploym^it 
funds  i8  beinfc  made  in  thii 
healthy  Houth  Jersey  oommnnity. 

X  rare  market  place  for  thr 
prodiiets  of  any  manufacUiWf 
.  •  .  rovere<I,  thoroughly,  M  ■ 

Mingle  low  ooflt  only  through  Kt 
liM'ul  newspapers. 


COURIER-POST 

“A  24-Hear  Madium  at  on.  etd’ 
Lm.  thsn  hsif  of  1%  r»*d«  twdtuM 

National  RopresentatlT.* 
GKO.  A.  McDEVITT  CO. 


II  CERTIFIEDS  INSPIRE  CONFIDENCE 

b  The  Certified  policy  has  won  and  held  the  confidence  of  hun- 
dreds  of  publishers  throughout  the  United  States  and  Canada. 

I  I  Our  policy  is  simple:  Only  the  best  mats  we  can  make,  and 

one  and  the  same  price  to  all  without  discrimination  or  favor. 

We  never  have  any  seconds  for  sale;  neither  do  we  believe 
that  rubber  stamps  add  one  iota  to  the  inherent  quality  of  any 
dry  mat. 

Certified  invites  you  to  try  a  case  of  mats  in  your  own  plant 
under  your  own  working  conditions,  so  that  you  can  be  your 
own  judge. 

Forget  price!  Use  quality  at  the  right  price!  It  pays! 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York.  N.Y 
For  dependable  stereotyping  use  Certified  Dry 

MADE  IN  THE  USA 


■  r 
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NEW  ENGLAND 

Gets  Readv  Many  of  New  England’s  major  industries  show 

activities  warranting  a  very  satisfactory  outlook 
^  year.  This  is  particularly  marked 

lU  ±  industry— one  strong  indication  of 

f  ^  its  increasing  production  being  shown  by  the  over- 

time  employment  of  hun- 

I - 1  dreds  of  tannery  men  on 


MASSACHUSETTS  — 


Population,  3,8S2,SS6 
Circu-  2,S00  10.» 

Ution  linea  Una 

**AttIeboro  Sun . (E)  5,898  .04  .04 

**B  o  1 1  o  n  Eve.  American 

(E)  253,320  .50  .50 

**B  o  s  t  o  n  Sunday  Adver¬ 
tiser  . (S)  436,511  .75  .75 

**Boston  Globe . (MAE)  296,021  .50  .50 

xtfBoston  La  Notisia 

(MAS)  37,330  .10 

ttBoston  TranKript....(E)  37,377  .25 

ttBoston  Post  . (M)  376,994  .60 

ttBoston  Pott  . (S)  331,541  .53 

tfBrockton  Enterprise.. (E)  25,129  .08 

tt Fitchburg  Sentinel ...( E)  11,601  .06 

a*Haverhiir  Gazette. ...  (E)  15,868  .07 

tHolyoke  Transcript  A 

Telegram  . (B)  17,148  .09 

**Lawrence  Eagle-Tribune 

(MAE)  26,600  .10 

••Lynn  Item . (E)  17,553  .065 

••Lowell  Courier-Citizen 
and  Evening  Leader 

(MAE)  16.712  .07 

••New  Bedford  Standard 

Mercury  . (MAE)  27,922  .10 

••New  Bedford  Sunday 

Standard  . (S)  17,675  .10 

••North  Adams  Transcript 

(E)  10,466  .05 

••Pittsfield  Eagle  . (E)  19,551  .06 

••Salem  News  . (E)  21,451  .09 

••Taunton  Gazette . (E j  9,088  .05 

••Worcester  Telegram  and 

Evening  Gazette.(MAB)  105,094  .28 

••Worcester  Sunday  Tele¬ 
gram  . (S)  53,030  .21 

CONNECTICUT— PopuUtion,  1,380,631 
••Bridgeport  Post  Telegram 

(EAM)  45,010  .15 

••Bridgeport  Post . (S)  24,047  .10 

••Hartford  Courant. . .  (M)  39,675  .10 

••Hartford  Courant . (S)  61,366  .15 

ttHartford  Times. . (B)  60.091  .15 

••Middletown  Press (E)  8.479  .055 

tNaugatuck  News . (E)  5,528  .035 

••New  Britain  Herald..  (E)  13,850  .08 


37,330  .10  .07 

37,377  .25  .25 

376,994  .60  .60 

331,541  .53  .53 

25,129  .08  .08 

11,601  .06  .045 

15,868  .07  .06 

17,148  .09  .065 

26,600  .10  .09 

17,553  .065  .05 


27,922  .10 

17,675  .10 

10,466  .05 

19,551  .06 

21,451  .09 

9,088  .05 


Ution  ‘iLiT  Thanksgiving  so  that  shoe 

jU”  ttNew  Haven  Register  O  O 

ih  n°le  factories  could  be  supplied 

••Norwalk  Hour . (E)  7,847  .045  .045 

ttSouth  Norwalk  Sentinel  *111  a  1  1 

••Stsmford  Advocate  . lii  ws  oll  witli  Icatlier.  Also  mucli 

••Waterbury  Republican  A 

American . (MAE)  26,071  .09  .09  *  a.1  *  1  * 

••Waterbury  Republican  A  Clieet  IS  glVeil  111  tlllS  lllie 

American  . (SAE)  32,932  .09  .09  O 

ttPortund  “p'^rlH^HerriT’^'"”’  because  of  a  slight  advance 

*  Express,  Sunday  Tele-  ,  _  , 

. “  111  shoe  prices. 

'  NEW  HAMPSHIRE- PopuUtion,  443,683  ^ 

••Concord  Monitor-Patriot 

(B)  6,888  .05  .03  .  .1 

A  new  corporation  began 

Leader  . (MAE)  33,804  .15  .12  .  ^  . 

RHODE  ISLAND— Population.  604,397  operatioiis  carly  ill  Deccni- 

ttPawtucket  Times _ (E)  30,184  .09  .09  •' 

••Providence  Bulletin..  .(E)  88,897  .20  .27(B)  vstxAIs  o  zlnslvr  ^isAv^sif- 

••Providence  JournaL..(M)  45.044  .12  .27(B)  Der  Wltll  a  (lailV  OUlPUt  OI 

••Providence  Journal. ..  (S)  92,319  .20  .20  J  1 

••Providence  News-Tri-  -.  rvrvrv  •  p  1  .1 

1  ••w^esTiy-siitV.-.v.VEilJ  ’.JJ  '.JS  1,000  pairs  of  shoes— to  be 

t+Woonsocket  Call (E)  15,896  .06  .06 

VERMONT  — Population,  352,428  shortly  increased  to  4,000. 

••Barre  Times . (E)  7,171  .04  .03  •' 

ttBrattUboro  Reformer.(E)  3,635  .035  .02  A  ,rx6lv.na.  vca 

••BurUngton  Free  Press  AllOtllOr  HOW  laCtOry  IS  rO" 

(M)  16,370  .065  .065  J 

ttRutland  Herald . (M)  13,451  .06  .06  ■.  1  1  1  P 

5.006  .03  .025  portod  to  be  planned  tor 

(B)  Combination  rate  Daily  Journal  and  Eve.  BuBatin.  Oa  rly  1932  production,  em- 

5  xtt  Italian  Daily.  J  L  ~ 

5  ••A.B.C.  Publishers’  Statement,  Oct.  1,  1931.  .  .  >srk/\  r/\ri  •• 

tt  Government  Statement.  Oct.  1.  1981.  plOyillg  400  tO  500  OpCratlVCS. 

The  wool  market  sliows  good 
demand,  though  less  than  earlier  in  the  Fall.  Iron  and  steel 
plants  show  increasing  orders.  Seasonal  holiday  orders  have 
largely  benefited  the  retail  trades. 

All  of  which  puts  spending  money  in  the  pockets  of  New  Eng¬ 
land’s  millions  of  workers.  That  the  volume  of  this  spending 
money  not  only  has  been  ‘‘steady”  in  buying  power  but  stead¬ 
ily  increasing  through  1931  —  is  shown  in  the  amount  of 
necessities  and  luxuries  imported  into  New  England  by  national 
merchandisers. 

Linage  in  the  53  newspapers  given  here  is  the  most  effective 
“prime  mover”  to  move  standard  trade-marked  brands  off  New 
England  store  shelves  into  more  than  a  million  homes.  This 
means  will  remain  the  “fashion”  among  national  advertisers  in 
’32 — just  as  it  has  been  in  ’31.  USE  IT! 
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AD-VENTURES 


Br  ROBERT  S.  MANN 


INSPIRED  by  the  remarkable  success 
of  the  cooperative  advertising  and 
sales  canipaigti  for  electric  refrigerators, 
which  has  brought  sales  figures  in  1931 
far  ahead  of  those  for  1930,  electrical 
interests  are  hard  at  work  organizing  a 
three-year  campaign  for  electric  cooking 
appliances. 

Seeking  to  sell  a  million  electric  ranges 
in  three  years,  it  is  proposed  to  raise  a 
fund  of  about  S3,f)(K),0(IO  to  cover  the 
three  years'  national  advertising.  Local 
advertising  campaigns,  in  which  news- 
pajters  will  play  a  large  part,  probably 
will  amount  to  much  more  than  that,  but 
estimates  are  necessarily  vague  thus  far, 
it  is  pointed  out  by  C.  Ernest  Greenw(K»d, 
commercial  director  of  the  XaticHial  Elec¬ 
tric  Light  Association,  which  has  taken 
a  leading  part  in  the  movement. 

Organization  of  the  cooking  cam|)aign 
I)resents  a  much  more  complicated  prob¬ 
lem  than  the  refrigerator  campaign. 
Most  sales  of  cooking  equipment,  accord¬ 
ing  to  Mr.  Greenw<K>d.  involve  new  jobs 
of  wiring;  so  the  local  boards  will  in¬ 
clude  not  only  the  manufacturers  and 
the  electric  utilities,  but  also  firms  inter¬ 
ested  in  wiring,  supjdies,  transformers, 
switches,  etc. 

It  is  hoi)ed  to  get  the  new  camiiaign 
under  way  by  March.  With  a  million 
electric  ranges  alreadv  in  use,  it  is 
planned  to  sell  a  quarter-million  more  the 
first  year,  building  up  acceptance  until 
a  half-million  can  be  placed  in  the  third 
vear. 


resented  in  the  Electric  Refrigeration 
Bureau  and  also  the  outsiders.  Even  if 
this  figure  should  not  be  exceeded,  it 
would  mean  a  sales  volume  for  the  in¬ 
dustry  of  $216,000,000  to  S2-W.000,000  at 
average  retail  prices  of  $22.s  to  $250. 

Figured  another  way,  the  sales  in¬ 
crease  of  185,000  refrigerators  already 
in  sight  means  a  retail  volume  of 
$41,000,000  to  $46,000,000  more  than  in 
1930.  As  another  angle,  the  installation 
of  960,000  new  electric  refrigerators  is 
estimated  to  mean  an  additional  $26,- 
(K)0,(XK)  worth  of  current  sold  each  year 
by  the  electric  p<jwer  companies. 


T  N  the  meantime,  the  cooperative  cam- 
paign  for  better  home  lighting  is 
expected  to  start  in  January.  No 
national  advertising  is  contemplated  in 
this,  and  local  advertising  will  be  tied 
in  with  manufacturers’  copy.  It  will 
naturally  be  on  a  smaller  scale  than 
either  the  cooking  or  the  refrigerating 
campaigns.  Points  of  api>eal  will  be  mrt 
only  better  light  for  its  utility  but  for 
decorative  effect,  lamps  to  fill  empty 
sockets,  health  lamps,  Ijetter  fixtures, 
etc. 

*  *  * 


AS  jMrt  of  the  electric  cooking  cam¬ 
paign.  George  A.  Hughes,  president 
of  Edison  General  Electric  Appliance 
Company,  Inc.,  Chicago,  aninmneed  his 
company  woukl  launch  a  large  advertis¬ 
ing  and  sales  promotion  program  in 
January,  .^n  essential  part  of  his  pro¬ 
gram  consists  in  the  organization  of  a 
nation-wide  system  of  authorized  dis¬ 
tributors  for  General  Electric  ranges, 
and  provision  of  a  largely  increased  num¬ 
ber  of  dealers. 


“It  is  quite  possible,”  says  the  United 
States  Grorge  Washington  Bicentennial 
Commission,  which  is  actively  sponsoring 
retail  store  tie-ups,  “that  the  nation-wide 
and  world-wide  celebration  of  the  200th 
anniversary  of  the  birth  of  George  Wash¬ 
ington  will  influence  fashions  just  as  the 
French  Colonial  and  Overseas  Exposition 
in  Paris  (1931)  definitely  affected  fash¬ 
ions,  both  in  Europe  and  in  this  country.” 
Another  statement  from  the  commission 
says  it  already  has  evidence  of  business 
activitiy  resulting  from  preparations  to 
capitalize  on  the  celebration. 

The  commission’s  suggestions  for  retail 
promotion  emphasize  everything  that  may 
be  given  a  Clolonial  flavor,  as  well  as 
things  directly  connected  with  Washing¬ 
ton.  Costumes  for  pageants  and  parties 
are  prominent,  also  all  kinds  of  daily 
wearing  apparel  and  household  goods,  in 
addition  to  the  more  obvious  novelties, 
toys,  and  patriotic  songs  and  pictures. 


PROPOSALS  for  a  cooi)erative  adver- 
tising  campaign  by  chain  store  inter¬ 
ests  to  gain  public  g<Mxl  will  and  pos¬ 
sibly  prevent  further  anti-chain  legisla¬ 
tion  are  being  considered  by  the  public 
relations  committee  of  the  National 
Chain  Stores  AsstKiation.  They  have 
l)een  under  consideration  since  June,  for 
that  matter,  according  to  R.  W.  Lyons, 
secretary  of  the  association,  but  recent 
court  decisions  upholding  chain  store 
taxes  have  put  added  pressure  behind 
the  nK)vement.  It  is  possible  some  kind 
of  recommendations  may  be  made  by  the 
committee  s<K»n  after  the  first  of  the 
vear. 


T  NCRE.-\SED  sales  of  approximately 
-*•  25  per  cent  over  those  of  19.30,  regis¬ 
tered  in  the  present  year  by  the  electric 
refrigeration  industry,  must  l)e  given 
credit  for  demonstrating  that  regardless 
of  general  business  conditions,  and 
despite  a  fairly  high  unit  cost,  concerted 
effort  can  set  new  sales  records  for 
articles  that  have  a  strong  convenience 
and  health  appeal. 

Whether  the  industry  will  reach  its 
sales  quota  of  a  million  refrigerators  in 
1931  is  apparently  still  to  be  determined, 
despite  one  report  that  got  into  print. 
The  Christmas  campaign,  third  and  last 
phase  of  the  19.31  cooperative  effort,  is 
still  going  on.  and  will  be  anxiously 
watched  for  results — which  may  Ije 
sufficient  to  push  the  unit  sales  l)eyond 
the  million  mark. 

Mr.  (ireenw<Kxl  said  this  week  that 
sales  already  in  sight  would  amount  to 
9t>0.<KX)  machines,  against  775,(XX)  last 
year.  This  includes  manufacturers  rep- 


DECREASE  YOUR  PRODUCTION  COSTS 


Let  us  show  you  how  your  plant  can  be  designed  for 
economy  of  straight  line  operation  in  all  departments; 
we  have  demonstrated  the  value  of  this  principle  in 
many  newspaper  plants. 


JAMES  WILLIAM  THOMAS 


Newspaper  Architects  &  Engineers 


3868  Carnegie  Ave.,  Cleveland,  Ohio 


PATRI  HOUR  IS  EXTENDED 

Starting  Jan.  3,  the  Thursday  and  Sun¬ 
day  evening  radio  talks  of  Angelo  Patrj 
authority  on  child  behavior,  will  have  a 
coast  to  coast  coverage  on  the  CBS  net¬ 
work.  A  number  of  Pacific  coast  outlet; 
are  being  added  to  the  chain  prograni 
which  is  sponsored  by  Cream  of  \Vhea> 
Company. 


Godley  Joins  Agency 

Robert  (jodley,  formerly  of  the  Clnt- 
land  Press  news  staff,  has  joined  the 
Griswold-Eshelman  Company,  Clevelani 
agency,  as  an  assistant  account  executive, 


A  NEW  advertiser  on  the  air,  John  B. 

Stetson  Company,  Philadelphia  hat 
manufacturer,  took  advantage  of  the 
-Army-Navy  football  game  for  unemploy¬ 
ment  relief  to  try  broadcasting  on  an 
extensive  scale,  some  eighty  Columbia 
stations  and  64  National  Broadcasting 
stations  being  hooked  up  for  the  occasion. 

“John  B.  Stetson  Company  paid  us 
$10,(XX)  for  the  privilege  of  sponsoring 
the  .Army-Navy  game.  This  money  will 
of  course  be  all  contributed  to  unemploy¬ 
ment  relief,”  (Tant.  Philip  B.  Fleming, 
director  of  publicity  at  West  Point  Mili¬ 
tary  academy,  told  Eiutor  &  Publish™ 
this  week. 

Montgomery  Wright,  advertising  man¬ 
ager  for  Stet.son.  said  the  company  was 
not  contemplating  changing  its  advertising 
jKilicy  to  include  radio  as  a  regular 
medium. 


H.  F.  MacManus  Dies 

Hubert  F.  MacManus,  son  of  Theo¬ 
dore  F.  MacManus,  president  of  Mac¬ 
Manus,  Inc.,  Detroit,  died  in  Detroi; 
recently.  He  was  associated  with  his 
father  in  the  agency. 


Moore  Joins  Erwin,  Wasey 

John  H.  Moore,  for  six  years  treasurer 
and  controller  of  the  Pabst  corporation, 
Milwaukee,  has  resigned  to  become  asso¬ 
ciated  with  Erwin,  Wasey  &  Co.,  adver¬ 
tising  agency,  as  manufacturing,  sales 
and  market  counselor.  Mr.  Moore  was 
formerly  a  professor  in  the  School  of 
Commerce  of  the  University  of  Wiscon¬ 
sin  and  later  was  for  five  years  chief 
auditor  in  charge  of  the  income  tax  divi¬ 
sion  of  the  Wisconsin  tax  commission. 


Cape  Cod  Shirt  To  Bate* 

The  Cajie  Cod  Shirt  Company,  Fall 
River,  Mass.,  has  appointed  Charles 
Austin  Bates,  Inc.,  New  York  to  direct 
its  advertising. 


AD  TIPS 


Baker  Goes  To  Pacific  Coast 

R.  Lynn  Baker  has  been  appointed  di¬ 
rector  of  the  Pacific  coast  activities  of  J. 
Walter  Thompson  Co.,  succeeding  Mark 
Hale,  who  was  transferred  to  the  Chi¬ 
cago  office  last  July.  Mr.  Baker  will  as¬ 
sume  his  new  duties  Jan.  1  in  San  Fran¬ 
cisco.  Other  personnel  will  be  un¬ 
changed. 


Hays  Joins  Getchell  Agency 

Roy  C.  Hays,  formerly  with  Campbell- 
Ewald  agency,  recently  joined  the  J.  Stir¬ 
ling  (jetchell,  Inc.,  New  York  and  De¬ 
troit. 


Bedford  Advertiiing  Agrency.  2i>  Court  ttmt. 
Itr<M>kIyn.  N.  Y.  Will  iniike  up  ito  lUU  duiiu 
Januar.v  and  Jul.r  iiHing;  inaftazim-a.  trade  papto 
and  direct  li.v  mail  on  Art  Metal  Worka,  Ik.. 
Newark,  N.  J. 

Donahue  Ic  Co.,  Inc.,  dO  Itrond  atreet.  Nn 
York  City.  Secured  tlie  a<-couiit  of  the  Ni 
tional  Theatre  Supply  Company,  New  tort 
City. 

Frooto-Vosel-Crawford,  Inc.,  757  North  Broiil- 
way,  Milwaukee,  Wia.  Will  make  up  its  Uin 
during  January  uaiiig  magasinea,  and  direct  b< 
mail  on  Mileor  Steel  Com|iany,  iiianufactnrFO 
of  fireproof  Ituilding  materiala,  Milwaukee.  Wh. 

Mark  O'Dea  Company,  400  Madlaon  avetiw. 
New  York  City.  Will  make  up  ita  liata  dnriu 
January  iiaing  newapapera  and  trade  papera 
the  Cliarlea  K.  Ilirea  Company,  manufactarm 
of  Hirea  r(K>t  beer,  extracta,  I’hiladelphla.  Pi 

Kichardaon  Alley  &  Richards  Company.  Stit 
ler  Building,  Koaton.  Will  make  up  its  liati 
during  January  and  June  using  newapaien 
magazines,  and  denier  helps  on  Rlenwood  Riio 
Company,  Tauntoii,  Mass.,  inanufneturera  of 
(ilenwtsid  Itanges. 


CELEBRATION  of  the  two  hundredth 
anniversary  of  George  Washington’s 
birth,  to  be  observed  next  year  from 
Feb.  22  to  Thank.sgiving,  will  lie  accom¬ 
panied  by  advertising  and  other  sales 
efforts  for  articles  running  the  gamut 
from  toy  cherry  trees  to  Revolutionary 
War  fiction  and  on  to  Colonial  furniture. 


There’s  Real  ‘Tollow  Through” 
With  Wood  Dry  Mats 


¥  F  you  are  convinced  that  you 
have  some  unusual  conditions  in 
your  plant  which  a  standardized 
dry  mat  cannot  meet,  let  us  work 
with  you.  Our  research  department 
will  find  out  what  should  meet  your 
need,  and  then  follow  through  to 
see  that  its  laboratory  answer  be¬ 
comes  the  practical  solution  in  your 
own  stereo  room. 


FLONG  CORPORAnON 

HOOSICK  FALLS.  N.Y. 


Gat  or  Electric 
Scorchers 


‘64”  Parting 
Powder 


ALSVAVS  UNtPOaM 


Cork,  Felt  and  Rubber  Molding  Blankets 


police  head  shifted 
after  DAILY’S  EXPOSE 


LIP  SPACE  NEW  NEA  FEATURES  TWO  SERIALS  ANNOUNCED 

department  of  A  New  Year’s  resolution  providing  Chicago  Tribune  Newspaper  Syndicate 
Register  and  health  rules  for  the  year  by  Dr.  Morris  arinounced  two  new  serials,  ‘The 

:  man  to  sell  Fishbein,  editor  of  the  Journal  of  the  tTiarming  Cheat”  by  Clara  _  Sharte 

comic  section,  American  Medical  Association  and  of  Hough,  and  “The  Horse  Thief  Trail’ 

urers.  Adver-  Ifygcia,  and  a  daily  writer  for  NK.\  Frederick  R.  Bechbolt. 

es,  half  pages.  Service,  will  be  released  by  NE.\  scxmi. 

m  of  a  page.  A  new  women’s  page  will  be  issued  by  TELETYPE  INSTALLED 

;  is  preparing  NEA  with  its  Sunday  magazine  section  .\  teletypewriter  machine  has  been  in- 

for  the  comic  starting  Ian.  3.  It  will  be  conducted  by  stalled  at  the  state  editor’s  desk  at  the 

■ier  boys.  Mrs.  Penrose  Lyly.  Kansas  City  Journal-Tost. 


okane  Spokesman-Review  Charged 
Bootlegger  Influence  in  Police 
Department — Secret  Probe 
Reported 


(Sfecial  to  Editor  &  Publisher) 

Spok.vne,  W  ash.,  Dec.  15 — A  19  day 
campaign  by  the  Sf>okcsntan-Kepezc 
against  the  public  safety  commissioner 
has  resulted  in  the  ou.sting  of  that  official 
from  his  department  by  the  city  council. 
Surprising  developments  have  followed, 
including  the  apixiintment  of  the  city 
prosecutor  as  chief  of  police,  replacing 
a  chief  who  has  held  the  office  at  differ¬ 
ent  times  under  five  administrations. 

The  Spokesman-Review  on  Nov.  8 
fir^  the  first  gun  by  publishing  a  column 
front-page  story.  Two  policemen  were 
quoted  as  charging  that  they  had  been 
threatened  by  bootleggers  with  being 
moved  "out  in  the  sticks”  if  they  didn’t 
go  easv  on  enforcing  the  prohibition 
laws,  aiid  that  they  were  moved  to  out¬ 
lying  beat: 

Tile  story 
public  safety 


's  at  the  next  police  mark-up. 
created  a  sensation.  The 
_  _ _  commissioner,  Leroy  Lam¬ 
bert  started  a  secret  investigation  Nov.  9. 

During  a  lO-day  investigation  the  Re¬ 
view  carried  a  daily  story  of  wdiat  was 
going  on,  including  who  was  questioned 
that  day  and  something  of  what  was 
brought  out.  Commissioner  Lambert’s 
effort  to  keep  the  public  in  the  dark  was 
uiuvailing.  The  Review  finally  obtained 
a  copy  of  the  stenographic  report  of  the 
investigation  and,  without  quoting  di¬ 
rectly,  revealed  all  the  meat  of  it. 

Bootleggers  declared  they  had  bribed 
members  of  the  police  force,  but  refused 
to  give  the  names  of  most  of  them. 

'The  Review  marshalled  facts  daily  un¬ 
der  a  two-column  front  page  head  to 
show  that  the  investigation  was  a  farce, 
intended  merely  to  divert  attention  from 
the  commissioner  to  certain  police  officers. 

On  Nov.  18  Commissioner  Lambert 
suspended  four  officers  for  “violations  of 
police  rules  and  regulations,”  but  didn’t 
say  what  these  rules  and  regulations 
were. 

The  Review  published  the  damaging 
revelation  that  although  Commissioner 
I.ambert  was  disciplining  these  officers 
for  breaking  rules  not  specifically  men¬ 
tioned.  the  commissioner  had  allowed  his 
brother,  a  detective,  to  be  absent  89  days 
this  year  up  to  Nov.  .30  without  a  certifi¬ 
cate  from  a  phvsician,  contrary  to  the 
police  rules.  The  commissioner,  it  was 
revealed,  signed  navrolls  giving  his  broth¬ 
er  full  pay  for  the  whole  period. 

Further  damaging  revelations  finally 
forceil  the  city  council  to  transfer  Lam- 
the  iniblic  safety  department  to 
public  works. 

Meanwhile  a  movement  has  been 
started  to  recall  I.ambert. 


HURRY!"  says  the  deadline 
BUT  MAKE  IT  SAFE  SPEED! 


The  Indianapolis 
Times  (Circulation 
73.000)  uses  Cutler- 
Hammer  Cylinder 
Brakes.  Press  Con¬ 
trol  and  Dispatch 
Conveyors. 


as  forty  separate  steps  provide  swift, 
smooth  acceleration  from  dead  stop 
to  full  running  speed.  It  is  easy  and 
safe  for  pressmen  to  jog  the  presses 
an  eighth  of  an  inch  or  to  throw 
them  into  high  at  50,000  I.  P.  H. 

See  the  Cutler-Hammer  System 
in  operation  and  you  will  under¬ 
stand  why  editors  and  foremen 
call  it  “the  safest  system  in  the  norhi.” 
Peel  free  to  consult  us  on  ail  control 
matters  concerning  the  pressroom. 
“Keeping  Pace,  ”the  Cutler-Hammer 
booklet,  is  sent  free.  CU  I  LHR- 
HAMMER,  Inc.,  Pioneer  Manufac¬ 
turers  of  Electric  Control  Apparatus, 
1223  St.  Paul  Avenue,  Milwaukee, 
Wisconsin. 


SPEED— jvi/e  sjx^cd— that’s  what 
git  es  your  pressroom  the  edge 
on  competing  papers.  And  safe 
management  of  your  expensive 
presses  is  largely  due  to  one  factor— 
reliable  control.  Give  your  presses 
safe  control  and  you  will  clip  min¬ 
utes  from  every  run— make  your 
train  schedules— help  maintain 
your  reputation  for  timeliness.  Ev¬ 
ery  editor  knows  what  that  means 
to  his  circulation  and  ad  lineage. 

Pressrooms  where  Cutler-Ham¬ 
mer  Equipment  is  installed  are  well 
protected  from  accidents  to  mett, 
motors  and  presses.  Warning  lights 
and  signals  announce  the  starting 
and  stopping  of  presses- as  many 


mill  PRODUCTION  DOWN 


Wewiprint  Output  Lest  in  November 
Than  in  Same  Month  Last  Year 

,1  linxlnction  in  Canada  and 

I'H'  I  nitod  .States  during  November  was 
lower  than  tliat  of  November.  1930.  ac- 
^•rding  to  the  monthly  report  of  the 
Aewsprint  Service  Bureau,  New  York. 
I  nc  rate  of  operations  was  .59.6  per  cent 
•’  compared  to  67.7  jx-r  cent 

'n  .to.  .Sliiptiicnt.s  were  less  than  pro- 
'Uitum,  resulting  in  larger  stix-k  on  hand 


Many  typical  Cut¬ 
ler-Hammer  inutut- 
lations  are  shown  in 
the  booklet  **Keep‘ 
•n^f  Pace”— ask  lor  a 
(rce  copy. 


CUTLER  HAMMER 


n^ewspaper  Press  ControEPr^s  Drives’^ Dispatch  Conveyors 
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OVN  VOQ^ 

or  LEtTtRS 


1 

I 


January  issue  of  Cosmopolitan 
begins  to  show  signs  of  the  new  edi¬ 
torial  control,  notably  in  the  admixture 
of  some  topics  of  the  day:  G.B.S.  on 
Russia,  H.  G.  Wells  on  1932,  and  Albert 
Einstein  on  “The  Way  To  a  New  Pros¬ 
perity.”  The  great  relativity  expert 
says  we  must  keep  the  buying  power  of 
the  masses  from  sinking  below  a  certain 
minimum  and  we  must  introduce  a  com¬ 
munity  control  of  supply  and  demand, 
but  be  sure  that  it  allows  individual  free¬ 
dom  and  does  not  make  too  rapid  a 
change  from  private  to  public  ownership. 
Is  such  control  conceivable  in  a  three- 
dimensional  world?  Einstein  is  for  a 
shorter  working  week  to  eliminate  un¬ 
employment  and  for  a  minimum  wage 
fixed  so  that  “the  worker’s  buying  power 
will  correspond  to  production” — what¬ 
ever  that  means. 

* 

PAUL  MAZUR  is  not  very  much  more 
satisfying  in  his  treatment  of  the  same 
subject  in  “New  Roads  to  Prosperity: 
the  Crisis  and  Some  Ways  Out”  (Viking 
Press) — though  his  analysis  of  the 
causes  of  the  depression  is  more  realistic 
than  Einstein’s.  But  is  he  practical  when 
he  recommends  a  National  Economic 
Council  with  no  power  to  enforce  its 
findings?  Or  when  he  says  that  the 
Council  should  be  devoid  of  political 
bias;  and  that  possibly  the  “necessity  of 
dealing  with  problems  of  national  and 
international  scope  will  remove  the  blind¬ 
ers  of  narrow  and  provincial  thinking”? 
He  has  his  own  doubts  about  this  when 
he  says  “we  shall  muddle  out  if  political 
leadership  does  not  interfere  too  stupidly 
with  the  actions  of  the  economic  forces 
involved.” 

He  argues  that  new  home  building 
would  not  be  a  burden  on  realty  in¬ 
terests:  if  it  helped  relieve  the  general 
depression  that  would  benefit  landlords. 
Though  he  praises  the  plan  for  home 
financing,  he  regrets  that  all  the  Admin¬ 
istration’s  remedies  are  temporary.  He 
wants  prophylaxis  against  recurrence  of 
the  depression.  He  would  like  to  give 
the  Federal  Reserve  Bank  “control  of  all 
phases  of  business”  and  new  powers  on 
consumer  finance.  Credit  for  consump¬ 
tion  will  be  credit  diverted  from  produc¬ 
tion,  which  has  been  over-nourished. 
There  should  be  changes  in  corporate 
policies  so  that  earnings  will  not  go  back 
into  increased  production  and  dividends 
will  be  more  flexible  and  more  definitely 
based  on  actual  earnings. — R.W. 

* 

Frank  R.  KENT,  Washington  cor¬ 
respondent  of  the  Baltimore  Sun,  re¬ 
views  the  “Parade  of  Senators”  in  the 
Dec.  16  Neio  Republic,  speaking  well  of 
most  of  the  new  members.  “The  net 
result  (of  the  new  Congress),”  he  says, 
“is  an  improvement.”  Louisiana’s  Huey 
Long  will  be  a  “net  loss,”  the  writer 
says,  but  “when  one  considers  the  fact 


that  Heflin  and  Blease  have  been  re¬ 
placed  by  men  of  character,  the  great 
gain  here  offsets  the  liability  of  Long’s 
presence.” 

* 

The  December  number  of  Current 
History  carries  extensive  eulogies  on 
George  W.  Ochs  Oakes,  its  late  editor. 
Lindsay  Hoben,  of  the  Milwaukee  Jour¬ 
nal  staff,  has  an  article  of  “Threats  of 
Revolution”  in  this  number  .  .  . 
“Present  Day  Japan,”  the  annual  Eng¬ 
lish  supplement  of  the  Osaka  and  Tokio 
Asahi,  was  received  last  week  in  this 
country,  an  admirable  survey  illustrated 
by  striking  color  reproductions  .  .  . 
Fred  D.  Pasley’s  “Muscling  In,”  (Wash¬ 
burn)  tells  how  the  so-called  average 
American  is  affected  by  the  activities  of 
gangsters.  Mr.  Pasley,  of  the  New 
York  Daily  News  staff,  is  the  author  of 
“A1  Capone,  the  Biography  of  a  Self- 
Made  Man.” 

*  *  * 

'T'  HE  decline  of  white  supremacy  in 
Asiatic  countries  is  discussed  by 
Wayne  Gard  in  an  article,  “The  White 
God  Cracks,”  in  the  December  issue  of 
the  North  American  Review.  Mr.  Gard, 
now  an  editorial  writer  for  the  Des 
Moines  Register  and  Tribune,  spent 
three  years  in  India  as  correspondent  for 
the  Associated  Press. 


LOSES  LIBEL  ACTION 

A  Supreme  Court  jury  in  Rochester, 
N.Y.,  returned  a  verdict  of  no  cause  for 
action,  Dec.  12  in  the  $150,000  libel  pit 
instituted  by  Merton  E.  Lewis  against 
Francis  P.  Garvan  and  the  Chemical 
Foundation,  Inc.  In  his  complaint  Mr. 
Lewis  charged  Mr.  Garvan  and  the 
Foundation  with  accusing  him,  in  a 
statement  of  which  200,000  copies  were 
sent  through  the  mails,  of  violation  of 
the  law  in  accepting  pay  from  “German 
trust  funds”  while  acting  as  special 
United  States  counsel  in  the  prosecution 
of  A.  Mitchell  Palmer,  former  Alien 
Property  Custodian,  Garvan  and  20 
others  for  alleged  fraud  in  the  sale  of 
the  Bosch  Magneto  Company.  Supreme 
Court  Justice  Marsh  N.  Taylor  in¬ 
structed  the  jury  to  consider  only  the 
question  of  malice  in  mailing  200,000 
copies  of  the  statement. 


PUBLIC  READING  EDITORIALS 

“More  people  are  reading  editorials  to¬ 
day  than  they  ever  have  in  the  past,”  de¬ 
clared  C.  M.  Morrison,  editor  of  the  Phil¬ 
adelphia  Morning  and  Evening  Ledgers, 
in  a  talk  before  the  journalism  students  at 
Penn  State  College  recently.  A  ques¬ 
tionnaire  conducted  by  the  Public  Led¬ 
ger,  showed  that  reader  interest  in  the 
editorial  page  was  approximately  28  per 
cent,  and  that  reader  interest  for  the 
sport  page  was  only  about  35  per  cent, 
Mr.  Morrison  said. 


Beauty  Shops  Consider  The  Daily 
News  First — In  Los  Angeles  ! 


100.295  Circulation. 
A.B.C.  8#pt.  30.  1931 


They’ve  tried  all  five  metropolitan  papers . 

card-indexed  every  reply.  And  on  a  cash-retum 
basis  for  9  months  of  1931,  have  placed 

52.5%  of  all  Beauty  Shop 
Linage  in  the  Daily  News 

That’s  definite  women’s  response  in  a  modern  con¬ 
densed  newspaper.  Investigate! 


1*8  East  Ptco  8t.  Eos  Anxeles,  Calif. 

Eutwn  ReprvMntatlvM:  Raynoldt-FItzgarald.  Ine. 
Waatarn  Rapraaantativaa :  Thoa.  L.  Eaiory  4  Nad  Brydona-Jack. 


KEEN  IN  BANDIT  RAID 


New  York  Herald  Tribune  Man  Present 
at  Manchurian  Skirmish 

Victor  Keen,  correspondent  of  the 
New  York  Herald  Tribune  in  Mukden, 
Manchuria,  learned  about  bandits  at  first 
hand  last  week.  He  accompanied  a 
Japanese  police  force  of  22  men  sent  to 
the  village  of  Hsikungtaipu,  a  remitedly 
dangerous  bandit  area  20  miles  southeast 
of  Mukden,  traveling  in  motor  trucks 
over  almost  impassable  roads.  They 
arrived  at  dusk  and  were  met  by  the 
assembled  villagers.  The  village  is  the 
center  of  a  large  Japanese  farming  pro¬ 
ject  tenanted  by  about  1,000  Korean 
farmers.  Mr.  Keen  went  to  bed  in  the 
large  brick  stockade  which  resembled 
the  fortifications  of  an  American  trading 
post  during  the  Indian  warfare  days. 
At  4  a.  m.,  he  was  awakened  by  sharp 
rifle  fire  inside  the  post  and  the  sound 
of  distant  firing  outside. 

A  small  roaming  band  of  Chinese  had 
approached  the  village  unaware  of  the 
Japanese  reinforcements.  The  defenders 
kept  up  their  rifle  and  machine  gun  fire 
for  20  minutes  and  the  bandits  who  had 
not  approached  within  shooting  distance 
dispersed. 


$150,000  LIBEL  SUIT 

A  letter,  inferring  that  a  painting  by 
Thomas  Gainsborough,  entitled  “Lord 
Nelson,”  was  not  as  represented  by  an 
art  dealer  who  sold  it,  is  being  cit^  as 
the  basis  of  a  $150,000  libel  suit  brought 
in  Federal  Court  in  New  York,  Dec.  11 
by  P.  Jackson  Higgs.  Mr.  Higgs,  a 
New  York  art  dealer,  who  recently  sold 
the  “Lord  Nelson”  to  Barker  Brothers 
of  Houston,  Tex.,  who,  in  turn,  sold  it 
to  William  L.  Moody  3rd,  of  Moody- 
Seagraves  Company,  another  firm  of  art 
dealers,  claims  Mr.  Moody  libeled  him 
in  stating  that  the  painting  was  not 
what  it  was  represented  to  be.  Mr. 
Moody’s  letter  was  sent  May  11,  1931, 
to  Mr.  Higgs  and  also  to  the  Barker 
studio  in  Texas. 


N.Y.  SUN  BEAT  DEADLINE 
WITH  STOCK  TABLE 

Official  List  of  Short  Sales  Totslia| 
Six  Columns  Printed  in  Night 
Edition,  Wednesday, 
December  16 


With  hitherto  unavailable  figures  of 
the  New  York  Stock  Exchange  revealed 
Dec.  16  in  connection  with  the  contro¬ 
versy  over  short  sales,  the  New  York 
Sun  made  a  tremendous  and  successful 
effort  to  print  a  voluminous  statistical 
table  before  its  dead  line. 

The  exhibit  of  the  Stock  Exchange, 
which  covered  57  printed  pages,  and 
which  listed  short  sales  on  the  Exchat^e 
between  May  25  and  Nov.  30,  was 
ceived  by  the  Sun  shortly  before  noon 
Dec.  16.  Mid-afternoon  editions  front¬ 
paged  the  story.  The  complete  ofeial 
list  of  short  sales,  taking  up  approxi¬ 
mately  six  columns,  was  printed  in  the 
Sun’s  night  edition.  Other  evening 
newspapers  did  not  carry  the  tabular 
matter. 

All  available  men  in  the  Sun’s  com¬ 
posing  room  worked  for  nearly  three 
hours  on  the  tables.  It  was  a  test  of  col¬ 
lective  effort  and  composing  room  facil¬ 
ities  if  the  tables  were  to  beat  the  dead 
line  for  the  night  edition. 

A  premium  of  several  cents  for  night 
editions  of  the  Sun  was  asked  by  some 
vendors  in  the  Wall  Street  district. 


HARPOLE  SUCCEEDS  ANDERSON 

W.  J.  Harpole,  former  manager  of 
the  Childress  (Tex.)  Daily  Index,  has 
been  named  manager  of  the  Carlsbad 
(N.M.)  Current-Argus.  He  succeeds 
A.  W.  Anderson.  Mr.  Harpole  was 
formerly  general  circulation  manager  of 
the  Nunn- Warren  Publishing  Company. 


ADDRESSES  INSURANCE  MEN 

Abe  Schaefer,  advertising  manager  of 
the  Fort  IVayne  (Ind.)  J ourml-GazttU, 
addressed  salesmen  of  the  Lincoln  Na¬ 
tional  Life  Insurance  Company  Dec  7. 


-X 

seasons 

• 

nreetinas 

ylt  this  season  our  thougkts 
naturally  revert  gratefully  to  those 
Vi/hose  courtesy,  good  will  and 
loyalty  have  made  possible  our 
success.  +  +  + 

Qn  grateful  appreciation  we 
extend  our  heartiest  wishes  for  a 
Merry  Christmas  and  a  Happy 
and  Prosperous  New  Year.  +  + 

i 

BURGESS  CELLULOSE  COMPANY 

FREEPORT  +  ILLINOIS 
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says  press  has  duty 

TO  SUSTAIN  COURTS 


Judge  Crane  of  N.  Y.  Court  of  Appeals 
Tells  Columbia  Journalism  Students 
Newspapers  Should  Relate  Good 
as  Well  as  Scandal 


Newspapers  in  this  country  must  re¬ 
store  and  maintain  confidence  in  the 
judiciary  and  the  judicial  system,  Judge 
Frederick  E.  Crane,  of  the  New  York 
Court  of  Appeals,  told  Columbia  Univer¬ 
sity  School  of  Journalism  students  re¬ 
cently.  Judge  Crane  asserted  that 
while  it  is  of  the  utmost  importance  to 
disclose  "scandals”  connected  with  the 
Bench,  it  is  equally  desirable  to  give 
credence  to  the  worthwhile  accomplish¬ 
ments  of  the  judiciary. 

"The  place  which  has  been  given  the 
investigation  of  judges,  of  the  courts, 
and  of  the  lawyers,  indicates  that  the 
people  desire  to  know  now  if  never  be¬ 
fore  whether  justice  is  being  adminis¬ 
tered  fairly  and  impartially  by  its  public 
servants,”  Judge  Crane  said.  “They 
further  desire  to  know  whether  or  not 
the  man,  when  elected  to  the  bench,  un¬ 
derstands  that  he  is  a  minister  of  justice 
and  not  an  administrator  of  his  own 
caprices.” 

Judge  Crane  pointed  out  that  the  re¬ 
verse  is  also  true,  and  that  the  public  has 
a  keen  interest  in  knowing  the  good 
things  which  are  being  done  through  the 
law  by  the  "fine  and  upright  Judges 
who  sit  upon  our  bench,  both  federal  and 
state.”  He  added  that  “it  is  a  great  mis¬ 
take  for  any  man,  whether  he  be  a  jour- 

Inalist  or  anything  else,  to  think  that  the 
people  of  our  city  are  simply  interested 
in  the  sordid,  had  things  in  life,  the 
breakdown  and  failures. 

"Men  love  justice,  appreciate  order 
and  the  establishment  and  maintenance 
of  human  rights,”  he  went  on.  “Most 
people  are  interested  in  knowing  how 
our  courts  enforce  or  protect  the  indi¬ 
vidual,  his  liberty,  his  property.” 
Journalism,  like  the  law,  must  “shine 
;  upon  the  just  as  well  as  the  unjust.” 
f  Judge  Crane  said,  in  cautioning  the 
I  students  that  being  “interesting”  was 
not  the  chief  requisite  of  the  journalist. 
He  added  that  journalism  takes  in  every¬ 
body  and  what  is  interesting  to  one  may 
not  be  interesting  to  another. 

"One  looks  to  the  press  for  mere  hap¬ 
penings,  such  as  crimes  or  accidents,” 
he  explained,  “another  for  politics;  an¬ 
other  for  sport :  another  for  book  and 
art  reviews,  and  some  few  are  left  who 
lift  appealing  eyes  to  the  stock  quota¬ 
tions.  The  journalist  must  be  interest¬ 
ing  to  all  people,  even  to  those  who  read 
the  advertisements.” 

Newspapers  in  this  country  are  dealing 
more  and  more  with  court  decisions  as 
does  the  Lotuion  Times,  Judge  Crane 
glared  in  urging  journalism  students  to 
become  acquainted  with  the  processes  of 
law  so  that  they  can  write  an  interesting 
story  concerning  law  with  facility  and 
understanding.  However,  newspapermen 
must  develop  a  “news  instinct,”  he  said. 

‘How  can  we  tell  what  will  be  inter¬ 
esting  to  the  vast  mainrity  of  people  who 
read  the^  papers?”  Judge  Crane  con¬ 
tinued.  “To  sense  this  interest  is  an 
instinct,  a  gift  necessary  for  the  journal¬ 
ist.  Am  I  not  right  in  thinking  that 
With  this  gift  of  picking  out  the  deci¬ 
sions  which  will  be  interesting,  the  news- 
uaners  and  the  journalists  could  do  good 
work  increasing,  not  diminishing  the 
circulation  by  writing  up  the  work  of 
,  the  courts?” 

f  .  Confidence  in  our  judiciary  and  our 
judicial  system  is  the  foundation  of  our 
^  uem^racy,  the  students  were  told. 

»' hen  this  goes  all  crumbles,”  Judge 
^rane  said.  “We  must  look  to  the  press 
0  restore  and  maintain  this  confidence. 

e  judges  and  the  Bar,  I  am  sure,  are 
doing  their  best  to  deserve  it.” 

!  daily  aided  TAXPAYERS 

(  Jht;  Mamaroncck  (X.Y.)  Daily  Times 
crotly  received  the  thanks  of  the  Tax- 
Association  for  its  efforts  in 
increase  contem- 
city’s  assessment  on  real 


ORDERED  OUT  OF  TOWN 


Police  Chief  Forbids  Daytona  Beach 
Editor  to  Attend  Meeting 

Herbert  M.  Davidson,  editor  of  the 
Daytona  Beach  (Fla.)  News-Journal, 
was  ordered  out  of  New  Smyrna,  Fla., 
recently  by  James  B.  White,  chief  of 
police,  when  he  attempted  to  report  for 
his  newspaper  and  the  Associated  Press 
the  banquet  of  the  Florida  League  of 
Municipalities.  Governor  Doyle  E. 
Carlton  had  been  scheduled  to  address 
the  meeting. 

Although  Davidson  objected,  he  left 
quietly  to  avoid  trouble  but  not  until  he 
had  made  arrangements  for  Mrs.  David¬ 
son  to  cover  the  meeting.  Chief  White 
admitted  he  lost  his  temper  because 
Davidson’s  paper  had  reported  his  trial 
in  Federal  court,  Jacksonville,  on  charges 
of  liquor  conspiracy. 


WOMAN  ADDED  TO  FIRM 

The  board  of  directors  of  Bingham 
Brothers  Company,  New  York,  makers 
of  printers’  rubber  and  composition  roll¬ 
ers,  has  voted  to  admit  Edna  L.  Travers 
to  membership  in  the  firm.  She  was 
named  secretary  succeeding  F.  L.  Bing¬ 
ham  who  continues  his  duties  as  treas¬ 
urer. 


TELETYPE  ‘EXHIBITION’ 
DEFEATS  NEWS  BAN 


Quick  Thinking  by  Raymond  1.  Borst, 

I.N.S.  Man  at  Albany,  Nett  Na¬ 
tional  Story  on  Visit  of 
Woodring  and  Roosevelt 

Quick  thinking  by  Raymond  I.  Borst, 
International  News  Service  bureau  man¬ 
ager  at  Albany,  N.  Y.,  broke  through 
Governor  Roosevelt’s  ban  on  political 
“gossip”  stories  this  week  without 
offense. 

Governor  Harry  Woodring  of  Kansas 
had  visited  Mr.  Roosevelt  at  the  Ex¬ 
ecutive  Mansion,  but  the  latter  insisted 
at  a  news  conference  that  it  merely  was 
a  “social  call.”  Newspapermen  were  in¬ 
clined  to  let  it  go  at  that,  but  later  in 
the  day  Governor  Woodring  went  on  an 
inspection  tour  of  the  capitol. 

Borst  was  alone  in  the  I.  N.  S.  office 
when  Mr.  Roosevelt’s  secretary  entered 
with  the  Kansas  governor  to  show  him 
how  one  of  the  new  teletype  machines  is 
operated.  Obliging,  Borst  sat  down  and 
typed  the  following  on  the  machine : 

“Albany,  Dec.  14  (INS) — Governor 
Harry  Woodring  of  Kansas  today 
brought  word  to  Governor  Roosevelt  at 
Albany,  that  the  Kansas  delegation  to  the 


next  national  Democratic  convention  will 
he  100  per  cent  for  the  chief  executive 
of  New  York  state.” 

Governor  Woodring  laughed  and  ex¬ 
claimed: 

“That  machine  certainly  writes  true, 
doesn’t  it?” 

And  so,  the  “social”  visit  became  a 
news  story  which  went  from  one  end  of 
tl'.e  country  to  the  other. 


LAWYERS  BAR  REPORTERS 

For  the  first  time  in  the  history  of  the 
Worcester  (Mass.)  County  Bar  Associa¬ 
tion,  reporters  were  barred  from  its  an¬ 
nual  meeting,  Dec.  14.  All  Worcester 
dailies  carri^  full  accounts  of  the  meet¬ 
ing,  however,  stressing  the  fact  that  their 
men  were  excluded.  It  is  said  that  some 
members  of  the  association  had  objected 
to  headlines  used  after  last  year’s  meet¬ 
ing  when  so-called  ambulance  chasing 
lawyers  and  the  advertising  for  legal 
business  by  banks  were  freely  discussed. 
Three  members  of  this  bar  association 
were  recently  disbarred  for  alleged  un¬ 
ethical  practices. 


AFFIUATES  WITH  RADIO  STATION 

Paul  Shanahan,  new  publisher  of  Joliet 
(Ill.)  Spectator,  weekly  illustrated  news¬ 
paper,  announces  the  affiliation  of  his 
paper  with  the  local  radio  station  WKBB, 
sponsoring  a  daily  news  flash. 


Find  Out  What  The  Public  ^X4nts- 


Manufactured  by 
Members  of  this 
Association 


Then  Give  It  to  Them  at  a  Price 
They  Can  Afford  to  Pay 


Rubber  Rollers 

Seasonal  Com¬ 
position  Rollers 

Non-Meltable  Com¬ 
position  Rollers 

Composition  Cloth 
Covered  Rollers 

Composition  Offset 
Rollers 

Leather  Rollers 

Gravure  Rollers 

Photo-Gelatin  Rollers 

Plush  Rollers 

Molleton  Rollers 

Moleskin  Rollers 

Permanent  Bases  for 
covering  with  com¬ 
position  or  fabric 


This  was  the  policy  of  one  of  the  World's  most  eminent  men.  Pub¬ 
lishers  and  printers  represent  the  public  of  the  Roller  Makers.  The 
Members  of  this  Association  know  what  the  printing  industry  requires 
in  rollers  and  are  prepared  to  give  them  rollers  for  the  various  kinds  of 
printing  at  a  price  the  printer  can  afford  to  pay.  This  does  not  mean 
cheap  rollers,  but  it  does  mean  low  roller  cost  in  comparison  to  the  service 
given  and  the  quantity  and  quality  of  printing  produced. 

Composition  rollers  that  are  poor  In  quality  are  expensive  even  if  given 
away,  as  such  rollers  produce  mottled  and  lifeless  Impressions.  Good 
composition  rollers  produce  clean-cut  presswork  and  save  time  In  make- 
ready,  as  they  will  distribute  Ink  perfectly  even  over  parts  of  the  form 
that  are  a  trifle  low,  which  makes  additional  underlaying  unnecessary. 

The  rubber  rollers  manufactured  by  Members  of  this  Association,  or  manu¬ 
factured  by  rubber  experts  and  sold  through  the  Members  of  this  Associa¬ 
tion,  have  been  carefully  tested  for  printed  results,  and  are  guaranteed 
to  produce  good  presswork  and  withstand  five  grindings. 

Rubber  rollers  are  not  suited  to  all  kinds  of  printing.  Consult  your  roller 
maker  before  buying  them.  He  is  Interested  In  selling  both  types  of 
rollers  so  his  opinion  will  be  unbiased. 

Write  the  Association  on  any  roller  problem  you  have.  Our  solution  will 
not  be  the  opinion  of  one  roller  maker  but  the  experience  of  the  majority 
of  the  roller  makers  of  the  country. 


Special  Composition 
Rollers  for  use  with 
gold  or  silver  Inks 


GOOD  ROLLERS 
CREATE 

GOOD  IMPRESSIONS 


INCORPORATED  ISIS 


THE  NATIONAL  ASSOCIATION  OF 
PRINTERS’  ROLLER  MANUFACTURERS,  INC. 

E.  L.  TRAVERS,  Director  of  Publicity  402  Pearl  St.,  New  York,  N.  Y. 
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Circulation 


LONDON  DAILIES  FACING 
CIRCULATION  WAR 


Mail  Announces  Intention  to  Quit 
Agreement  Regulating  Free  Insur¬ 
ance  Amounts  —  Recurrence 
of  ’28  Fight  Seen 


(St'ccial  to  Editor  &  Publisher) 

L<)Xik)X,  Dec.  11. — The  Daily  Mail, 
which  recently  terminated  its  agreement 
with  other  London  newsjiaper  memliers 
of  the  Newspaiier  Proprietors’  Associa¬ 
tion  regarding  free  gifts  for  circulation 
raising  schemes,  has  now  announced  its 
intention  of  withdrawing  from  the  agree¬ 
ment  regulating  the  amounts  offered  to 
readers  under  the  free  insurance  schemes. 

It  is  generally  believed  that  this  deci¬ 
sion  of  the  Daily  Mail  presages  a  cir¬ 
culation  war  similar  to  that  in  1928,  when 
the  various  dailies  surpassed  themselves 
in  their  offers  to  registered  readers. 
P>oth  the  Daily  Mail  and  the  Daily  Ex¬ 
press  increased  the  death  payments  un¬ 
der  their  free  insurance  schemes  in  1928 
to  £12,500  for  the  death  of  husband  or 
wife.  These  figures  could  not  last  and 
in  1929  the  amount  jiayable  on  the  death 
of  a  registered  reader  of  one  of  the  daily 
newspaiH?rs  offering  free  insurance  to 
registered  readers  was  reduced  to  £5,000 
for  husband  or  wife,  or  £10,000  on  the 
death  of  Inith. 

There  was  then  some  competition  in 
the  governing  clauses  of  the  various  in¬ 
surance  schemes.  In  some  cases  the 
death  or  injury  lienefits  were  payable 
under  a  wider  classification  of  accidents 
than  in  others.  Xow  the  various 
schemes  run  by  The  Daily  Mail,  the 
Daiy  Express,  the  Daily  Mirror,  the 
Xnes-Chronicle,  the  Daily  Herald,  and 
some  of  the  Sunday  newspajiers,  are 
much  alike. 

Cost  of  insuring  readers  in  the  Daily 
Mail  is  approximately  £100.0(K),  and  a 
little  less  with  the  other  papers.  The 
annual  premium  jiaid  by  a  newspajier 
running  a  free  insurance  scheme  is  based 
on  the  actual  certified  circulation  of  the 
paper,  and  works  out  at  approximately 
one  shilling  jier  head  of  its  circulation. 
At  first  the  premium  was  liased  on  the 
number  of  people  registering. 

To  qualify  for  insurant**  a  reader  has 
to  fill  in  a  form  giving  the  name  of  his 
newsagent  and  his  own  name  and  ad¬ 
dress  and  agree  to  take  and  pay  for  one 
copy  of  the  paper  every  day.  Canvassers 
were  sent  all  over  the  country  hy  most 
of  the  newsjiaiiers  running  free  insur¬ 
ance  schemes,  to  induce  peojile  to  sign 
this  form,  but  it  was  found  that  in  more 
than  half  of  the  cases  of  jieople  signing, 
the  paper  was  taken  for  a  week  or  little 
more  and  then  dropped. 

In  the  case  of  the  Daily  Express,  for 
example,  it  is  estimated  that  they  have 
the  addresses  of  two  million  people  who 
have  registered  in  excess  of  their  actual 
circulation  figures,  and  a  similar  state 
of  affairs  obtains  with  the  Daily  Mail. 

The  national  dailies  that  offer  neither 
free  gifts  nor  free  insurance,  even  in  the 
worst  period  of  depression,  registered  in¬ 
creases  of  circulation,  when  many  of  the 
dailies  working  such  .schemes  showeil 
decreases. 

Dinner  To  Mark  Victory 

Home  delivery  route  men  and  division 
managers  attended  the  first  dinner  of 
the  “1(X).0(K)  Club,"  conducted  Dec.  16,  in 
observance  of  the  Chicaon  Herald  and 
Examiner’s  passing  the  KKl.OOfl  mark  in 
home  delivery  circulation.  This  dinner 
marked  the  culmination  of  a  six  months’ 
sustained  effort  to  build  up  the  paper's 
home  deliverv  circulation  following  the 
break  last  May  with  the  Newspaper 
Carriers’  Association  of  Chicago. 


Drops  Morning  Edition 

Pampa  (Tex.)  Xnvs-Post.  publisheil 
by  the  Xunn-Warren  Publishing  Com¬ 
pany.  formerly  morning  and  evening, 
ix*came  an  afternoon  daily  with  a  Sun¬ 
day  edition  Nov.  29.  The  paper  now  is 
the  Pantl'a  Xexes.  Davis  M.  Warren  is 
vice-T>r»*sident  and  general  manager  and 
n.  E.  Hinkle  is  editor. 


PITTSBURGH  NEWSFAPERBOY 
“HIGH-HATTING”  DEPRESSION 
T  AWRE.NCE  OBERMEIER,  22, 
Pittsburgh  newspaperboy,  is 
“high-hatting”  the  depression  with 
astounding  results.  Lawrenre  ap¬ 
peared  at  his  downtown  post  this 
week  attired  in  a  silk  top  hat  and 
long-tailed  dinner  coat. 

“He  said,  “It  pays  to  advertise 
these  day.s.  A  second-hand  man 
lets  me  wear  these  things.  Sure, 
sales  have  picked  up!” 


HOOVERS  INVITE  BOYS 


Will  Give  Reception  December  30  to 
Carriers  Visiting  Washington 

Following  their  yearly  custom.  Presi¬ 
dent  and  .Mrs.  Hoover  have  extended 
an  invitation  through  the  American 
NewspaiK'r  Boy’s  Association  to  all  news- 
paiier  boys  to  attend  a  White  House  Re¬ 
ception,  Wednesday,  Dec.  30. 

The  W  hite  House  Reception  climaxes 
a  three  day  program  arranged  for  the 
Ixiys  by  the  officials  of  the  American 
Newspaper  Boy's  As.sociation  and  the 
officials  of  the  ll'asliinf/ton  Herald  and 
Times.  .All  papers  have  been  invited  to 
participate  and  should  declare  their  in¬ 
tentions  with  L.  (i.  Leech,  of  the  Wash¬ 
ington  Herald  and  Times,  who  is  arrang¬ 
ing  details  of  the  reception,  it  was 
announced. 


“Robot  Newsboys’’  In  Toronto 

“Robot  newslxiys”  are  being  given  a 
trial  in  Toronto,  the  Board  of  Control 
approving  the  placing  of  several  me¬ 
chanical  newsboxes  under  the  supervision 
of  the  Works  Commissioner.  The  ap¬ 
plication  was  made  by  Wilfred  Heigh- 
ington,  member  of  the  Ontario  legisla¬ 
ture.  who  argued  that  many  present 
open  newsboxes  were  operated  at  a  loss. 
Works  Commissioner  Harris  objected, 
declaring  it  would  be  unfair  to  news¬ 
dealers  who  have  to  pay  taxes,  but 
when  he  learned  that  the  “roixits”  would 
be  used  only  in  a  re.stricted  area  where 
there  are  no  Ixiys,  he  withdrew  his  op¬ 
position  and  several  will  be  operated  on 
trial. 

Clearing  House  Totals  Dropped 

The  Chicago  Clearing  House  As.sixria- 
tion  has  discontinued  giving  out  daily 
clearing  figures.  Henceforth  the  reports 
will  be  issued  to  newspapers  at  the  end 
of  each  week.  The  change  was  made  in 
an  effort  to  eliminate  the  use  of  the 
figures  for  gambling  pool  purposes. 
Clearing  house  assiKiations  in  other 
cities  have  already  taken  similar  action. 

Held  Coaster  Wagon  Derby 

More  than  5.(KX)  spectators  witnesseil 
the  Coaster  Wagon  Derby  sponsored  by 
the  Vonlcers  (N.Y.)  Statesman,  recently. 
About  350  Ixiys  were  entered  in  six 
classes.  Gold,  silver  and  bronze  medals 
were  presented  to  winners. 


Sunday  Price  Increased 

The  .Vrtt'  Orleans  Times-Pieayune 
Sunday  paper  price  was  raised  from  five 
to  10  cents  outside  the  city  Dec.  13.  A 
12-page  comic  section  was  added.  The 
other  New  Orleans  papers  sell  for  five 
cents  on  Sunday. 


Pittsburgh  Dailies  Offering  Dolls 

Both  the  Pittshnrtih  Press  and  the 
Pittshur;ili  Snn-Teletirapli  are  offering 
dolls  for  three  new  six-month  suhscrihers. 
.A  four-page  circular  was  distributed  in 
outlying  towns  by  the  Sun-Telegraph  an¬ 
nouncing  the  offer. 


Donates  Basketball  Trophy 

Worcester  (Mass.)  Telenrani  has  do¬ 
nated  a  silver  loving  cup  to  be  given  to 
the  winner  of  an  inter-city  competition 
between  girls’  basketball  teams. 

Weekly  Party  For  Carriers 

The  Jersey  City  (N.J.)  Jersey  Journal 
is  giving  its  carriers  a  weekly  theatre 
party. 


INSURANCE  PLAN  CURBED 


Iowa  Bars  Sale  of  Accident  Policies 
With  Subscriptions 

-Accident  insurance  ixilicies  being 
offered  to  its  subscribers  in  Iowa  by  the 
Omaha  (Neb.)  Eee-Xews,  a  Hearst 
jniblication,  were  struck  a  blow  by  the 
insurance  department  of  Iowa  in  a  ruling 
Dec.  11. 

The  department  notified  the  Conti¬ 
nental  Life  Insurance  Company,  St. 
Ixjuis,  that  accident  jxilicies  issued  by 
them  through  the  Bee-News  were  being 
distributed  to  induce  sale  of  goods  or 
merchandise,  a  practice  the  department 
llatly  refuses  to  permit. 

The  department  has  notified  the  insur¬ 
ance  company  that  unless  the  practice  is 
■Stopped,  the  company’s  Iowa  license 
would  lie  discontinued. 


Extends  Plane  Service 

The  .S7.  I^ouis  Post-Dispatch  began 
forwarding  daily  copies  of  the  paper  to 
Washington  and  other  cities  in  the  East 
by  airplane  on  Dec.  7.  The  papers  are 
being  sent  to  Harrisburg,  Pa.,  by  regu¬ 
lar  commercial  planes,  and  by  train  from 
Harrisburg  to  the  national  capital.  For 
some  time  copies  of  the  Post-Dispatch 
have  been  shipped  by  airplane  to  Tulsa, 
Oklahoma  City,  Dallas,  Fort  Worth, 
Houston,  San  Antonio,  Kansas  City  and 
Chicago. 


Opens  Auto  License  Bureau 

A  bureau  for  the  sale  of  automobile 
licenses  again  has  been  established  by 
7  oledo  Blade.  The  daily  is  giving  a  set 
of  Ixilts  designed  so  the  plates  may  be 
attached  to  the  car  without  a  screw 
driver. 


Starts  Television  Station 

Shreveport  (La.)  Journal  opened 
WOXX,  short  wave  length  and  television 
laboratory  experimental  station  at 
“(iolden’s  Castle,”  Dec.  1  in  North 
Louisiana.  The  site  was  donated  by 
T.  K.  (jiddings,  Shreveixjrt  capitalist. 


Fire  Company  Rewarded 

The  Grand  Hapids  (Mich.)  Press  pre¬ 
sented  a  silver  cup  to  the  Grand  Rapids 
fire  department  company  which  showed 
the  greatest  efficiency  during  the  past 
year  at  a  hamiuet,  Dec.  9.  The  presen¬ 
tation  six'ech  was  made  by  Lee  M.  VN'ood- 
ruff,  managing  editor. 


Carriers  Saved  $5,816 

One  hundred  thirty-.seven  carrier  boys 
of  the  J.ansinii  (Mich.)  State  Journal, 
who  last  December  joined  the  carrier 
savings  cluh  sponsored  by  the  State 
Journal,  on  Dec.  5  received  checks  total¬ 
ing  $5,816.18. 


Giving  Full  Page  To  Letters 

The  Pittsburgh  (Pa.)  iJ unday  Press 
is  devoting  an  entire  page  to  letters  from 
readers.  The  department  is  titleil  “Cross- 
Section  of  Pittsburgh  Opinion.”  Ex¬ 
ceptionally  interesting  letters  are  adver¬ 
tised  throughout  the  preceding  week. 


Lowers  Subscription  Price 

For  the  first  time  since  its  establish¬ 
ment  18  years  ago  the  Drumright 
(Okla.)  Derrick  has  reiluced  its  sub¬ 
scription  rate.  It  is  now  ten  cents  a 
week,  or  $4  a  year.  Lou  S.  .Allard  is 
editor. 


Aided  Community  Fund 

(irand  Rapids  (Mich.)  Exchange 
Cluh  memhers  raised  more  than  $.^(X)  re¬ 
cently  for  the  city's  community  chest 
fund  by  selling  copies  of  the  Grand 
Rapids  Herald  on  the  streets.  The 
copies  were  donated  by  the  Herald. 

Planning  Pet  Show 

Under  the  sixmsorship  of  the  .1  lien- 
town  (Pa.)  Morning  Call,  a  pet  show 
is  being  planned  for  the  week  of  Jan.  17. 


Boys  Give  $12  to  Santa  Claus 

Newspaper  boys  of  the  .Allston  (Mass.) 
News  Companv  last  week  sent  $12  to  the 
Boston  Post  Santa  Claus. 


STAR  ATHLETE  BUILDS 
GOODWILL  FOR  DAILY 


Cy  Leland’s  Lecture  Series  on  Foot, 
ball  Heard  by  5,000  Ft.  Worth 
Boys  —  Sponsored  by  Star- 
Telegram 


The  Port  Worth  (Tex.)  Star-Tele¬ 
gram,  utilizing  the  services  of  a  well- 
known  athlete,  is  building  up  a  youthful 
good-will  and  also  insuring  material  and  i 
readers  for  its  sport  pages  in  the  future.  I 

The  paper  employs  Cy  Leland,  track  ; 
star  and  former  all-Southwest  footbil 
player,  on  its  regular  staff.  Part  of  his 
duties  consist  of  making  a  talk  and  ath¬ 
letic  demonstration  at  one  of  the  gram¬ 
mar  schools  in  the  city  every  week-day 
afternoon.  Since  there  are  36  such 
schools  in  Fort  Worth,  it  required  two  j 
months  to  complete  the  series  this  fall,  1 
which  stressed  football.  -Approximately  f 
5,0(X)  boys  attended  the  lectures. 

The  fixitball  talks  had  the  sanction  of  i 
the  public  school  system,  and  were  built 
up  along  the  lines  of  good  sportsmanship, 
clean  living,  teamwork,  etc.  Practical 
demonstrations  in  the  basic  fundamentals 
were  also  given.  These  consisted  of  how 
to  carry  the  ball,  how  to  pass,  punt,  drop- 
kick,  stiff-arm,  blcx:k.  tackle,  correct  arm- 
action  in  running  and  how  to  start. 

The  plan  met  with  the  hearty  response 
of  the  grammar  school  boys,  who  do  not 
enjoy  the  advantages  of  a  coach.  The 
“honor  roll”  of  those  that  attended  the 
talks  was  run  on  the  s|)ort  pages  under 
comment  and  di.scussion  by  Leland.  Fre¬ 
quent  pictures  of  the  various  groups  were 
also  published.  The  appearance  of  Leland 
at  the  schools  became  a  much-talked  of 
event  among  the  boys,  and  served  to  get 
them  started  watching  the  sport  pages 
at  an  early  age. 

James  R.  Record,  managing  editor  of 
the  Star-Telegram,  had  the  following 
comment  to  make : 

The  hoys  were  attracted  to  Cy’s  .stunt 
because  it  brought  them  into  personal 
contact  with  an  athletic  favorite  and  be¬ 
cause  they  could  ‘hear’  football  and  track 
lore  at  first  hand.  Likewise,  the  teachers 
and  the  athletic  directors  enthused  because 
it  whetted  the  boys’  appetite  for  whole¬ 
some  sports. 

“The  newspaper  liked  it  because  Cy 
enrolled  each  of  his  hearers  as  a  reader. 

He  didn’t  do  it  literally  speaking,  but  he 
printed  the  name  of  every  boy  who  at¬ 
tended  the  demonstrations.  That  gratified 
everyone,  even  mama  and  papa.  Be¬ 
sides,  we  dispatched  a  staff  photographer 
to  each  schcxil  and  snapped  Cy  and  his 
‘classes’  in  action. 

“The  popularity  of  the  lectures  wasn’t 
confined  to  Fort  Worth  schools.  College 
presidents  and  school  principals  in  neigh¬ 
boring  towns  have  written  for  Cy  to 
extend  his  activities.  It  will  be  done 
immediately  after  the  holidays.  It  is 
probable  that  emphasis  will  be  laid  on 
the  track  work  during  the  next  few 
months.” 

Carrier*  Entertain  Mayor 

Mayor  Francis  T.  Maloney  of  Meriden, 
Conn.,  told  carrier  boys  of  the  .Meriden 
Record  of  his  experiences  as  a  carrier  on 
the  same  paper  at  a  carriers'  dinner  last 
week  at  which  he  was  guest  of  honor. 
.Arthur  F'.  Owen.  Record  circulation  man¬ 
ager.  was  host.  The  dinner  was  given  in 
the  Y.M.C.A.  dining  room,  and  the  boys 
were  given  the  use  of  the  pool  and  gym¬ 
nasium.  Motion  pictures  of  )'ale  foot¬ 
ball  games  were  shown.  In  his  address 

Mayor  Maloney  said  “hoys  who  carrv  . 

newspapers  have  superior  stuff  in  them,  j 
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El  Pa*o  Carrier*  Saw  Movie 

Honor  carriers  of  the  El  Paso 
Herald-Post  were  guests  of  the  F.llanay 
theatre  Dec.  8.  as  their  reward  for  un¬ 
usual  circulation  efforts  during  a  two- 
weeks'  campaign. 


Giving  Doll*  In  Nashville 


The  .\'ash7'illc  Banner  is  S'''”**’ , 
large  doll  to  each  little  girl  who  ofr 
tains  three  subscriptions  for  the  pap^  ■ 
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HOME  MAKERS’ SCHOOLS 


WHAT  OUR  READERS  SAY 


O.  HENRY’S  H.  I. 

To  Ei>rn>R  &  Pi:iu.isher;  Why  is 
it  that,  so  frequently,  unimaginative 
journalists,  wht)  have  a  piece  of  hu¬ 
man  interest  in  their  possession  and  do 
not  know  how  to  treat  it.  qualify  its  pub¬ 
lication  by  asserting  to  this  effect : 

"If  O.  Henry  were  alive  today,  he 
could  surround  the  incident  with  a  mas¬ 
terful,  heart-rending  story.” 

.\lways  interested  in  all  phases  of 
journalism,  I  have  found  Editor  &  PI’b- 
lisher  one  of  the  few  modern  publications 
that  embrace  both  interest  and  instruc¬ 
tion.  I  am  sorry  you  have  stooped  to  such 
depths,  resorting  to  hackneyed  tricks  that 
savor  of  the  proletariat. 

In  all  cases  I  have  encountered,  I  can 
authoratively  say  (having  made  a  lifetime 
study  of  O.  Henry  from  every  consult- 
able  reference  angle)  that  ().  Henry 
would  not  sniff  twice  at  any  of  the  inci¬ 
dents  mentioned  under  such  circumstances. 

Chri.stian  Painter, 

New'  York. 

-  OBTAINED  AN  AUTOGRAPH 

MARK  CROSS  ADVERTISING 

To  Editor  &  Publisher:  The  death 
of  Patrick  Francis  .Murphy,  president  and 
owner  of  the  Mark  Cross  Co.,  Xew 
York,  Boston,  London,  is  regretted  by 
every  newsiiaperman  who  knew  him 
His  passing  is  a  real  sorrow  to  me  for 
we  were  intimately  associated  in  a  busi¬ 
ness  way  for  many  years.  It  was  I  who 
had  the  honor  of  starting  him  on  a 
successful  business  career  which  helped, 
in  many  ways,  to  bring  him  into  the 
limelight  as  an  after-dinner  speaker.  I 
am  prouder  of  the  advertising  suggestion 
I  made  to  him  more  than  30  years  ago 
than  anything  I  ever  did.  It  turned  out 
to  be  a  big  winner  for  the  Mark  Cross 
business.  It  is  seldom  that  an  idea  lives 
so  long. 

When  I  first  met  Mr.  Murphy,  I  was 
selling  advertising  for  the  Hearst  news¬ 
papers.  It  was  not  an  easy  selling  job. 

The  Hearst  papers  then  were  considered 
pretty  sensational. 

Mark  Cross  giKids  were  being  adver¬ 
tised  exclusively  in  the  "Horse  and 

Carriage”  column  of  the  old  Herald  ana  TO  DROP  PUZZLE  APPEALS 

.Ym«.  W  ith  such  a  wonderful  assortment  _ 

of  leather  novelties  particularly  Cross  Chicago  Firms  Plan  to  Change  Their 
gloves,  1  believed  they  could  advertise  .  ,  .  .  »*  -u  j 

all  of  these  specialties.  I  submitted  a  Advertising  Methods 

plan  to  use  one  column  once  a  week  in  Officials  of  the  Helen  Uawn  Company 
three  newspapers,  the  Herald,  Sun  and  and  Co-ed  Corporation,  Chicago  con- 
Hearst  Sunday  newspaper.  At  first  Mr.  cents  using  newspaper  and  magazine 
Murphy  waved  aside  the  suggestion  to  advertising  in  promoting  contests  in 
use  the  Hearst  newspaper  but  frankly  connection  with  the  sale  of  toilet  goods, 
liked  the  column  idea,  starting  the  column  have  announced  their  intentions  of  dis- 
with  the  Cross  trade  mark  and  an  intro-  continuing  this  form  of  promotion  at 
ductory  paragraph,  followxd  by  illustra-  the  conclusion  of  their  present  contests, 
tions  and  brief  descriptions  of  the  gixids.  Officers  of  the  two  companies  were 
He  finally  agreed  to  use  the  column  in  arresterl  recently  on  charges  of  using 
these  newspaiiers.  I  had  to  sell  this  idea  the  mails  to  defraud  and  their  hearing 
to  get  the  business  for  my  paper.  set  for  Dec.  22.  Assistant  United  States 

The  business  increased  the  first  year  Attorney  Joseph  A.  Struett  .states  that 
more  than  $1(X),(X10.  The  cost  of  the  numerous  complaints  have  been  re- 
first  year’s  advertising  was  around  $22,-  ceived  by  his  office  from  persons  par- 
fiflO.  The  column  became  a  page  twice  ticipating  in  prize  puzzle  contests  sjKin- 
a  .'-ear,  to  stimulate  Christmas  and  sored  by  the  Helen  Dawn  Company  and 
Easter  trade.  Other  newspapers  were  Hie  “Name  this  co-ed”  contest  of  the 
added  as  the  Mark  Cross  business  in-  ^'o-ed  Corporation, 
creased  but  the  single  column,  depth  of  —  — 

page,  was  continued  50  w'eeks  a  year.  RIDDER  MAKES  SETTLEMENT 
Thi^s  plan  was  never  changed.  .A  financial  settlement  has  been  reached 

The  interesting  part  is  that  each  year  between  Bernard  Kidder,  partner  in  the 
•he  business  increased  and  the  cost  of  Kidder  Brothers  Xewspajiers,  and  Mrs. 
the  advertising  became  lower  and  lower  Xellie  J.  Kidder,  whom  he  divorced  in 
as  measured  by  iiercentage  on  gross  sales.  1030.  it  was  announced  this  week.  Under 
•he  steadiness  of  the  advertising  is  its  the  terms  of  the  settlement  Mr.  Kidder 
strong  force.  _  I  doubt  if  there  is  another  will  pay  $30.0(K)  a  year  to  his  former 
concern  in  Xew  York  that  ever  built  a  wife  for  the  supjxirt  of  herself  and  their 
more  successful  business  on  .such  an  eco-  four  children.  Sir.  Kidder  married  Helen 
nomical  expenditure  in  advertising.  B-  Shearer,  of  Boston,  on  the  day  he 

•Ml  of  the  Mark  Cross  advertising  was  received  his  divorce  decree  in  Keno,  and 
confined  to  news])apers  except  occasional  Hie  first  .Mrs.  Kidder  has  been  contesting 
^vertising  in  I'of/ue  and  Harper's.  I  •be  validity  of  tbe  divorce,  lit  order  to 
believe  the  firm  now  advertises  in  every  guarantee  tbe  $3t),(HXt  yearly  payments, 
^^tandard-size  newspaix-r  in  Xew  York—  45  iier  cent  of  Mr.  Kidder’s  r,t<K-k  in 
staggering  insertions  so  that  an  adver-  Kidder  Brothers  has  been  set  aside, 
tisement  or  two  appears  in  one  or  more  - 


a  week  only,  but  will  keep  it  up  every 
week  in  the  year,  he’ll  get  plenty  of 
business.  The  wonder  to  me  is  that 
more  advertisers  do  not  follow  the  Mark 
Cross  plan. 

There  is  one  other  thing  I  want  to 
mention  about  Mr.  Murphy.  To  my 
knowledge,  he  never  asked  any  newspaper 
for  free  publicity.  He  never  expected 
his  after-dinner  siieaking  to  be  rejMirted. 
1  le  never  thought  of  asking  any  news¬ 
paperman  to  write  anything  about  him¬ 
self  or  his  business.  He  did  not  think  of 
associating  his  private  affairs  with  the 
Mark  Cross  business.  He  always  said: 
”\V’hat  talking  I  do  about  the  Mark  Cross 
business  will  be  done  in  the  advertising 
columns  of  the  newspapers.” 

Because  he  did  not  ask  for  publicity, 
he  got  lots  of  it  and  the  high  regard  of 
the  newspaper  fraternity  for  Mr.  Murphy 
was  eloquently  expressed  in  editorial  and 
news  pages  when  he  passed  on. 

William  C.  Freeman, 

Xew  York. 
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And  in  Addition  Chicago  Reporter 

Won  Signed  Political  Statement 

How  Harry  Steele,  Chieaijo  Evetim<i 
Post  reporter  obtained  a  signed  statement 
from  Senator  Hiram  Johnson  of  Cali¬ 
fornia,  regarding  President  Hoover’s 
decision  to  run  for  re-election,  when  the 
senator  stopped  in  Chicago  recently,  is 
a  story  of  a  professed  autograph  seeker. 
Reporter  Steele  first  asked  Senator  John¬ 
son  to  put  the  following  statement  in 
writing : 

’’The  decision  of  Mr.  Coolidge  not  to 
become  a  candidate  next  year  entitles 
him  to  the  highest  praise  of  the  Ameri¬ 
can  people.  If  Mr.  Hoover  were  to 
make  a  like  decision  he  would  have  the 
undying  gratitude  of  the  rank  and  file  of 
the  Kepublican  party.” 

Steele  then  professed  to  be  a  collector 
of  autographs  of  famous  people  and 
asked  the  senator  to  sign  his  name  to  the 
paper  on  which  he  had  written  the  state¬ 
ment.  The  .senator  complied. 


OF  NEWSPAPER  ADVERTISING  SPACE 
SECURED  BY  DEBOTH  IN  1931. 
WILL  YOU  GET  YOUR 
SHARE  IN  1932? 


Already  national  advertisers  are  allot¬ 
ting  lineage  to  newspapers  who  sponsor 
De  Both  Cooking  Schools  during  the 
Spring  of  1932.  This  is  additional 
lineaeje — over  regular  schedules — and 
represents  DeBoth’s  contribution  to 
newspaperdom  prosperity. 

Newspapers  sponsoring  DeBoth  Schools  share  in  this 
huge  lineage.  And  in  addition  provide  readers  with 
a  feature  which  attracts  much  attention  just  at  this 
time  when  “easy  money”  has  flown  and  more  women 
are  finding  a  need  for  instruction  in  home  cookery. 
DeBoth  Schools  have  never  been  so  popular  as  during 
the  present  session. 

Assure  your  newspaper  added  lineage  by  sponsoring 
a  De  Both  Cooking  School.  We  are  specialists  in  this 
form  of  sales  and  advertising  promotion.  An  e.xperi- 
enced  organization  works  with  every  newspaper 
according  to  its  size  so  that  the  school  it  sponsors  will 
be  profitable  for  it.  If  you  want  this  feature  ne.xt 
Spring  write  to  us  immediately  for  details. 


Jessie  Slarie  DeHoth 


NEW  YORK 


Editor  &  Publisher  The  Fourth  Estate  for  December  19,  1931 


(l^bituarg 


IP  ZRA  L.  EVANS,  former  city  editor 
of  the  Racine  (Wis.)  Timcs-Call, 
died  Dec.  1  in  Racine.  He  was  a  Span- 
ish-American  war  veteran. 

T  HOMAS  F.  Powers,  43,  former  adver¬ 
tising  manager,  Proridcitce  (R.I.)  Vis¬ 
itor,  Catholic  diocesan  organ,  died  re¬ 
cently. 

Timothy  O’Leary,  World  War  vet¬ 
eran  and  formerly  employed  on  the  Prov¬ 
idence  (R.I.)  Journal,  died  last  week  at 
the  Newport,  R.I.,  Naval  Hospital. 

John  W.  Stanton,  89,  for  many  jears 
a  member  of  the  Erie  (Pa.)  Dispatch 
editorial  staff  died,  Dec.  10,  in  Erie. 

John  Holt  Brittain,  46,  Bessemer, 
Ala.,  circulation  manager  for  the  Birm¬ 
ingham  Post  the  past  five  years,  died  sud¬ 
denly  Dec.  9  from  a  heart  attack. 

Paul  V.  Connor,  3.1,  who  had  been  in 
charge  of  the  circulation  room  of  the 
Wilmington  (Del.)  Morning  News,  since 
1912,  died  suddenly  Dec.  11  a  few  hours 
after  he  had  been  stricken  while  at  work. 

W.  H.  Latham,  veteran  editor,  St. 
Mary  (La.)  Banner,  died  Dec.  11  after 
a  long  illness. 

(JoRPON  Johnson,  66,  postmaster  of 
Oil  City,  Pa.,  and  former  associate  of 
James  B.  Borland  in  the  publication  of 
the  Franklin  (Pa.)  Evening  Nezvs  and 
the  Oil  City  (Pa.)  Derrick,  died  Dec.  11 
in  his  home  in  the  former  city.  He  was 
a  brother-in-law  of  John  Heydler,  presi¬ 
dent  of  the  National  League. 

_  Alton  P.  (Joss,  76,  for  55  years  pub¬ 
lisher  of  the  Harwich  (Mass.)  Independ¬ 
ent,  a  weekly,  died  Dec.  9  from  heart  dis¬ 
ease.  Mr.  Goss  sold  the  weekly  two  years 
ago  to  Harry  Albro.  His  son.  Edwin  P. 
(Joss,  is  business  manager  and  associate 
editor  of  the  paper. 

James  Lawrence  Campbell,  for  many 
years  accountant  for  the  Pittsburgh  (Pa.) 
Legal  Journal  and  brother  of  George 
L.  Campbell,  publisher,  died,  Dec.  13, 
of  carbon  monoxide  jwisoning  in  his 
garage  at  the  rear  of  his  home. 

Hubert  F.  McManus,  22,  son  of  Theo¬ 
dore  F.  McManus,  of  the  McManus  Ad¬ 
vertising  agency  of  Detroit,  died  in  Har¬ 
per  Hospital,  Detroit,  Dec.  9,  after  a 
short  illness.  He  had  been  associated 
with  the  advertising  agency  since  his 
graduation  from  Georgetown  University, 
Washington,  in  1929. 

Frank  W.  Lewis,  70,  formerly  on  the 
Naslnnlle  Tennesseean,  died  Dec.  12,  at 
Washington,  D.  C. 

Sumner  M.  Ramsey,  46,  secretary  of 
the  Texas  State  Board  of  Control  and 
former  newspaperman,  died  in  Austin, 
Dec.  7,  after  a  heart  attack.  Ramsey 
formerly  was  night  editor  of  the  Rich¬ 
mond  (Va.)  Times-Dispatch  and  man¬ 
aging  editor  of  the  Winston-Salem 
(N.C.)  Journal. 

Philip  Schuyler,  51,  managing  edi¬ 
tor  of  Western  Construction  News,  died 
in  San  Francisco,  Dec.  11.  Mr.  Schuyler 
was  born  in  Mexico  City  and  was  the 
grandson  of  Sam  Brannon,  noted  Cali¬ 
fornian  of  the  early  mining  days.  He 
was  a  graduate  of  the  civil  engineering 
school  of  Cornell  University.  He  is 
survived  by  his  wife  and  a  daughter. 

Norris  H.  Maxon,  father  of  Rex 
Maxon,  United  Feature  Syndicate  artist, 
died  last  week  at  the  home  of  his  daugh¬ 
ter,  Jessie  Maxon,  in  W'ebster  Grove, 
Mo. 

Charles  H.  Cutshall,  63,  former 
publisher  of  the  Huntington  (Ind.)  Her¬ 
ald,  died  recently  of  heart  disease. 

W.  W.  Phillips,  former  editor,  Ocala 
(Fla.)  News  and  manager  of  the  Lake 
City  (Fla.)  Index,  died  at  his  home  in 
Lake  City,  Dec.  12.  He  represented 
Columbia  County  in  the  State  Senate 
for  12  years. 

Alexander  W.  Crum,  54,  died  at 
Pincher  Creek,  Alberta,  on  Dec.  15.  He 
was  formerly  employed  on  Manitoba  Free 
Press,  Edmonton  Bulletin  and  Montreal 
Witness. 

Elizabeth  Jane  Martz,  three  years 
old,  daughter  of  Uzal  H.  and  Elizabeth 
Zerbey  Martz,  and  granddaughter  of 
Joseph  Henry  Zerbey,  editor  of  the 


Pottsville  (Pa.)  Republican  and  Morning 
Paper,  died  of  pneumonia  Dec.  4. 

Herbert  W.  (Jooke,  newspaperman  for 
nearly  half  a  century  and  for  the  past  30 
years  with  the  Boston  (Mass.)  Globe, 
died  in  Belmont,  Mass.,  Dea  11.  He 
formerly  was  with  the  Boston  Journal 
and  later  the  Boston  American. 

George  R.  Porter,  60,  editor  of  the 
Portage  La  Prairie  Daily  Graphic  died 
on  Dec.  10.  Mr.  Porter  went  to  West¬ 
ern  Canada  from  Boston,  in  1908. 

Earle  K.  Woodman,  38,  national 
advertising  manager  of  the  Boston 
(Mass.)  Post  for  the  past  12  years,  died 
in  Winchester,  Mass.,  Dec.  13. 


F.  A.  STEIMER  DIES 


C.  E.  WALTENSPERGER 

Charles  E.  Waltensperger,  artist  and 
protege  of  William  E.  Quinby,  former 
publisher  of  the  Detroit  Free  Press,  died 
at  the  Charles  Godwin  Jennings  Hos¬ 
pital,  Detroit,  Dec.  12,  after  an  illness 
of  a  week.  Mr.  Waltensperger  was 
born  in  Detroit,  Dec.  10,  1871.  He 
started  work  as  an  elevator  boy  in  the 
h'ree  Press  building.  Mr.  Quinby  was 
attracted  by  his  drawings  and  financed 
his  art  studies  for  some  time.  Mr. 
Waltensperger  won  a  $1,000  cash  prize 
and  a  two-year  scholarship  in  Europe 
in  a  contest.  After  his  return  to  this 
country  he  illustrated  the  books  of  M. 
Quad  (C.  B.  Lewis),  humorist.  He  is 
survived  by  two  brothers  and  a  sister. 


PRINTER  KILLS  SELF 

Joseph  E.  Phelp,  67,  for  38  years  a 
printer  for  the  Louisville  Courier-Journal, 
killed  himself  early  Dec.  14  by  jumping 
from  a  fifth-floor  window  of  his  apart¬ 
ment.  His  act  followed  discovery  of  a 
shortage,  estimated  at  $5,3(X)  or  more,  in 
his  accounts  as  treasurer  of  the  Courier- 
Journal  and  Times  Sick  Benefit  Society 
and  the  Union  Printcrafts  Bowling 
League. 


LON  CHAPIN 

Lon  F.  _  Chapin,  69,  Pasadena  news¬ 
paper  editor,  publisher,  author  and 
former  Iowa  journalist,  died  in  Pasa¬ 
dena,  Cal.,  Dec.  9,  after  a  long  illness. 
He  was  associate  editor  and  co-owner  of 
the  Pasadena  Sfar-Ncu’s.  He  went  to 
California  from  Iowa  in  1897.  He  was 


of  poems  called  “Garden  of  the  Heart.” 


Veteran  Sport*  Writer  Succumb*  to 
Injurie*  After  Automobile  Accident 

Francis  Alfred  Steimer,  veteran  sports 
writer  of  the  New  York  Sun  and  former 
sports  editor  of  the  .\ew  York  Herald, 
died  in  St.  Luke’s  Hospital,  Dec.  15  of 
injuries  received  when  he  was  struck 
by  an  automobile  the  previous  day.  _  Mr. 
Steimer  was  77  years  old.  The  accident 
occurred  as  he  was  leaving  his  home. 

A1  Steimer,  as  he  was  known  to  sports 
writers,  was  born  in  London  and  was 
brought  to  this  country  by  his  family 
when  he  was  three  months  old.  His  first 
sports  writing  was  done  60  years  ago  for 
Turj,  Field  and  Farm.  After  three  years 
with  that  publication  he  joined  the 
Herald  under  Joe  Elliott.  WTien  Elliott 
retired,  Steimer  became  sports  editor  and 
held  the  position  for  50  years.  When 
Mr.  Munsey  sold  the  Herald  to  the  Tri¬ 
bune  in  1924,  Steimer  joined  the  Sun 
sports  department  under  Joe  Vila.  He 
is  survived  by  his  daughter.  Miss  Louise 
H.  Steimer,  and  two  sons,  Alfred  E. 
Steimer  of  Santa  Barbara,  and  E.  C. 
Steimer  of  New  York. 


F.  ROBERT  GREENE 


Real  E*tate  Editor  of  Milwaukee 
Journal  Die*  at  49 

F.  Robert  Greene,  49,  real  estate  editor, 
Milwaukee  Jouriuil,  died  Dec.  11.  He 
suffered  a  stroke  of  paralysis  two  years 
ago  but  appeared  to  be  recovering  his 
health  until  a  few  days  before  his  death. 

He  was  a  newspaper  veteran  of  a  quar¬ 
ter  of  a  century’s  experience  and  won 
thousands  of  friends  through  his  kindly 
manner.  He  began  his  career  on  the 
Oshkosh  (Wis.)  Northwestern,  became 
city  editor  of  the  Neenah  (Wis.)  Times 
and  for  three  years  covered  the  federal 
building  for  the  Mihvaukee  Sentinel. 
After  working  as  a  reporter  on  the  Mil¬ 
waukee  Journal  he  became  city  editor, 
holding  this  position  12  years.  Three 
years  ago  he  was  appointed  assistant 
news  editor  and  last  January  took  charge 
of  the  real  estate  pages. 


the  author  of  several  books,  including 
“Thirty  Years  in  Pasadena”  and  a  book 


ROBERT  J.  COSGROVE 

Robert  J.  Cosgrove.  70,  for  many  years 
general  manager  of  the  Neto  York  Law 
Journal  prior  to  his  resignation  recently, 
died  Dec.  14  in  a  hospital  in  the  Bronx, 
New  York.  His  home  was  in  the  Bronx. 
Mr.  Cosgrove  joined  the  New  York 
Daily  Register  as  a  reporter,  became  its 
general  manager  and  remained  in  that 
post  after  the  merger  with  the  Law 
Journal. 


ISAAC  H.  BLANCHARD 

Isaac  H.  Blanchard,  69,  founder  of  the 
Blanchard  Press,  New  York,  died  of 
peritonitis  at  Homeopathic  Hospital,  East 
Orange,  N.J.,  Dec.  11.  Mr.  Blanchard 
organized  the  Blanchard  Press  in  1899, 
and,  after  selling  his  interest  in  the  com¬ 
pany  in  1920,  retired  from  active  busi¬ 
ness.  He  is  survived  by  his  wife,  three 
daughters,  a  sister  and  six  grandchildren. 


ASSOCIATIONS 

"VTississipPi  Coast  Press  Associatios 
at  a  meeting  last  week  in  (Julf. 
port,  elected  Charles  G.  Moreau,  Bay 
St.  Louis,  president;  Ed  Lipscomb,  Gulf, 
port,  vice-president ;  Miss  Mary  LtJu 
Fentress,  Gulfport,  secretary. 

Walter  J.  Dailey,  sales  promotion 
manager.  General  Electric  Refrigeration 
Division,  addressed  the  Qm^umbus,  0 
Advertising  Club,  recently.  He  told 
of  the  company’s  advertising  and  pro¬ 
motional  campaign  of  1931. 

Texas  High  School  Press  As¬ 
sociation  held  its  10th  annual  conven¬ 
tion,  Dec.  11-12  at  Baylor  University, 
Waco,  Tex.  L.  M.  Nichols,  president 
of  the  National  Editorial  Association 
and  editor,  Bristoiv  (Okla.)  Record  was 
the  principal  speaker. 

Walter  A.  Hough,  editor  and  pub¬ 
lisher,  Baltimore  (Md.)  Underwrittr 
and  National  Agent  and  secretary  to 
Mayor  Jackson,  was  re-elected  Presi¬ 
dent  of  the  Baltimore  Press  Club, 
Dec.  5.  Other  officers  were:  Folger 
McKinsey  and  Andrew  D.  Brashears, 
vice-presidents;  Joseph  C.  Deponai,  cor¬ 
responding  and  recording  secretary; 
William  C.  Watkins,  financial  secretary 
and  Edward  H.  Pfund,  treasurer,  Mr. 
Pfund  was  also  re-elected  managing 
director  of  the  Press  Club  by  the  newly 
elected  board  of  Governors. 


NEW  PUBLICATIONS 

T  UPPER  LAKE  (N.Y.)  FREE 
PRESS,  a  new  weekly,  printed  its 
first  edition  Dec.  10.  Lawrence  P. 
Quinn  is  publisher  and  Leonard  L.  Hoff¬ 
mann,  editor. 

Cache  American  is  a  new  weekly  in 
Logan,  L'tah,  published  by  W.  C.  Eng¬ 
land  J.  N.  England  and  J.  C.  Allen,  Jr, 
formerly  identified  with  the  Logan 
Journal. 


SCHOOLS 

Dr.  WILLARD  G.  BLEYER,  direc¬ 
tor,  School  of  Journalism,  Univers¬ 
ity  of  Wisconsin,  and  Grant  M.  Hyde, 


G.  WALTER  McCLOSKEY 

G.  Walter  McCloskey,  57,  night  city 
editor  of  the  Boston  Globe,  died  unex¬ 
pectedly  at  his  home  in  Cambridge,  Mass., 
Dec.  16.  He  had  been  with  the  Globe 
43  wars  and  .was  made  city  editor  in 
1922.  From  1904  to  1920  he  covered 
police  headquarters. 


W  isconsin  professor  of  journalism,  par¬ 
ticipated  in  the  program  of  the  Wisconsin 
High  School  editors’  conference  Nov. 
27-28  in  Madison.  Organization  of  a 
staff,  faculty  censorship  and  relations 
with  the  printer  were  discussed. 


HERBERT  L.  BOWEN 

Herbert  L.  Bowen,  former  publisher  of 
the  Spartansburg  (Pa.)  Sentinel,  died  in 
the  Corry  (Pa.)  Hospital  Dec.  IS,  fol¬ 
lowing  an  operation.  He  was  with  the 
Sentinel  for  nearly  25  years  until  its  sus¬ 
pension  several  years  ago.  He  was  60 
years  of  age. 


WILLIAM  W.  THUM 

William  W.  Thum,  lawyer  and  form¬ 
erly  with  the  Louisville  (Ky.)  Courier- 
Journal  under  Henry  Watterson,  died  in 
a  Louisville  hospital  Dec.  16  following  an 
operation.  Mr.  Thum  had  written  an 
“obituary”  of  himself  before  the  opera¬ 
tion.  He  was  a  member  of  the  Couriff- 
Journal  staff  and  was  for  some  time  its 
drama  critic. 


JAMES  EDWARD  REAM 

James  Edward  Ream,  formerly  editor 
and  manager.  Green  Ridge  (Mo.)  Enter¬ 
prise  died  Dec.  13  at  his  home  in  Green 
Ridge. 


MRS.  ERNEST  BROSS 

Mrs.  Ernest  Bross,  75,  prominent  In¬ 
dianapolis  clubwoman  and  newspaptf 
writer,  died  of  apoplexy  in  Indianapolis 
Dec.  16.  She  was  the  widovy  of 
Bross,  former  managing  editor  of  the 
Portland  Oregonian  and  of  the  Indian¬ 
apolis  Star. 


GOVERNOR  WAS  NEWS  MAN 

William  Dorsey  Jelks,  former  Gov¬ 
ernor  of  Alabama,  who  died  in  Eufaula, 
Ala.,  Dec.  13,  was  a  working  newspaper¬ 
man  for  20  years  on  the  Eufaula  Times. 
He  was  editor  for  many  years.  He  was 
a  member  of  the  State  Senate  for  several 
terms,  and,  while  president  of  that  body, 
he  became  Governor  through  the  death 
of  Governor  W.  J.  Sanford  in  1901. 


f)uA,jdeiufice. 

the 


URGED  PUBLIC  TO  SPEND 

The  Wakefield  (Mass.)  Daily  Item 
made  an  effort  to  loosen  the  public’s 
purse  strings  for  Christmas  by  publish¬ 
ing  a  page  advertisement  recently  urging 
people  to  “Spend  Normally  This  Qirist- 
mas.”  The  copy  pointed  out  that  there 
are  still  many  people  whose  earning  and 
buying  power  has  not  been  affected  by 
the  depression. 


-from  JOS.  T.  MURRAY. 

in  ni,cal.>lon  bniUmg. 


©he  Charles  Parf  lou)e  Co 
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WHY  COPY  READERS  BECOME  GREY 


A  CERTAIN  percentage  of  the  grey 
hairs  that  sprout  each  day  on  the  edi¬ 
torial  cranium  are,  no  doubt,  caused  by 
the  errors  that  slink  past  the  copy  desk 
and  pop  up  in  all  their  ugliness  in  the 
day’s  edition.  They  seem  to  slip  through 
the  finest  editorial  fine  comb,  and 
though  the  result  is  sometimes  appalling, 
quite  often  it  is  comical  enough  to  bring 
a  erin  even  to  the  face  of  the  harried 
editor. 

Stewart  Harral,  director  of  publica¬ 
tions  of  Southeastern  State  Teachers 
College,  has  collected  some  of  the  more 
hilarious  of  such  mistakes,  which  are 
printed  in  the  December  issue  of  The 
Quill,  organ  of  Sigma  Delta  Chi.  Here 
they  are: 

MOTHER  OF  TWO  GIVES  HER 
MATE  SOME  CREDIT 

♦  ♦  * 

CHEESE  BEGINS  TO  SHOW 
MORE  LIFE 

*  * 

WOODEN  BRIDES  TO  BE 
ABANDONED 

*  «  * 

DEATH  TAKES  LAWYER  HERE 
FOR  60  YEARS 

*  ♦  ♦ 

SKELETON  OF  ONE 
SURVIVOR  QUIZZED 

*  * 

WIDOW  OF  100  WON’T 
STAY  DEAD 

♦  ♦  ♦ 

TWO  CONVICTS  EVADE  NOOSE; 
JURY  IS  HUNG 

♦  ♦ 

POULTRYMEN  HEAR  EGG  TALK 

*  ♦  ♦ 

“If  you  join  the  endowment  associa¬ 
tion  three  months  before  marriage  or 
birth,  you  will  have  three  times  as  much 
money  for  the  occasion.” 

*  *  * 

“As  the  ushers  bring  the  offering 
forward,  the  congregation  will  rise  and 


“For  the  less  formal  interior,  straight 
hanpng  unlined  draw  curtains  are  help¬ 
ful  in  creating  an  atmosphere  of  inti¬ 
mate  hostility.” 

♦  ♦  * 

“The  bride  wore  an  old  rose,  which 
IS  the  last  word  in  fall  ensembles.” 

*  ♦  ♦ 

“The  Blankville  Chamber  of  Com¬ 
merce  Luncheon  Qub  will  eat  tomor¬ 
row,  for  the  first  time  in  several 

months.” 

*  *  * 

“Two  hundred  dollars  were  left  to 
Asylum  for  Indignant  Widows 
and  Single  Women.” 

♦  ♦  * 

Annual  rush  to  bathing  beaches  starts 
as  mercury  mounts  to  883  degrees,  but 
swimmers  find  Lake  Michigan  too  cold.” 

♦  ♦  ♦ 

He  returned  to  his  duties  Monday 
alter  several  weeks’  absence  due  to  his 
death.” 

*  ♦  * 

While  the  car  is  a  wreck,  its  occu¬ 
pants  can  _  truly  be  grateful  that  they 
^ped  with  their  lives.  The  tree  is 
oadly  scared.” 

All  widows  in  the  building  are  to  be 
a  cost  which  is  ex¬ 
ited  to  be  taken  care  of  in  the  saving 
afforded  the  building.” 

♦  »  ♦ 

He  is  described  as  having  brown  hair, 

rning  gray,  and  all  his  supper  teeth 

missing.” 

*  *  * 

rr,  formerly  of  Memphis,  has 

completed  a  revival  at  the  First  Church 

j  which  tight  members  were 
received. 

*  *  * 

SN’AKE  BITES  WOMAN ;  DIES. 

•<  *  ♦  * 
clealling°dafly.”°"’“" 

afte?'chl.is°*°'^^»  wants  work  until 

^NTiile  trimming  a  cottonwood  tree 


Monday,  Bill  Smith  suffered  a  severe 
blow  on  the  head,  when  a  large  branch 
turned  and  struck  him.” 

*  *  m 

“Harry  Taylor,  school  principal  here, 
has  a  stone  apple-jar  that  has  been  in 
the  family  109  years.  Next  year  it  will 
be  110  years  old.” 

♦  ♦  * 

“Young  Lady — Eighteen  years  old  as 
beginner  in  respectable  office  or  other¬ 
wise.” 

*  *  « 

“Operatives  of  the  stolen  car  depart¬ 
ment  were  ordered  Tuesday  to  pick  up  a 
green  roadster  ‘driven  by  a  good  looking 
blonde  with  a  new  model  chassis.’  ” 

*  *  * 

“The  will  disposes  of  a  million-dollar 
estate,  the  bunk  going  to  relatives.” 

«  « 

“Mr.  Kelly  said  he  fired  at  Jones  when 
he  believed  the  young  man  was  starting 
toward  him  with  a  wife.” 

«  *  « 

“All  last  winter  he  slept  in  a  bed  with 
his  lower  extremities  perched  ten  inches 
above  his  head,  to  hoist  up  a  sagging 
stomach.” 

*  ♦  ♦  ♦ 

“Miss  Bessie  Blank,  a  Batesville  belle 
of  twenty  summers,  is  visiting  her  twin 
brother,  aged  thirty-two.” 

*  * 

“Records  reveal  that  he  spent  40  days 
in  jail  last  January.” 

*  *  ^ 

“In  making  Swiss  steak,  add  the  salt 
and  pepper  to  the  floor,  before  pounding 
the  meat.” 


KNOX  DINNER  HOST 


Chicago  Publisher  Honors  Theodore 
T.  Ellis  in  Washington  Dec.  11 

Col.  Frank  Knox,  publisher  of  the 
Chicago  Daily  News,  was  host  at  a  din¬ 
ner  in  honor  of  Theodore  T.  Ellis,  vice- 
president  of  the  Chicago  Daily  News,  in 
the  Presidential  Suite  of  the  Willard 
Hotel  in  Washington,  Friday  night, 
Dec.  11.  The  guest  list  included: 

Postmaster  General  Walter  A.  Brown; 
Secretary  of  Commerce  Robert  P.  La- 
mont;  Robert  Lincoln  O’Brien,  Chair¬ 
man,  Federal  Trade  Commission;  Hon. 
Joseph  E.  Dixon,  Assistant  Secretary  of 
the  Interior;  Hon.  Malcolm  MacDowell, 
Secretary,  Board  of  Indian  Commis¬ 
sioners;  Hon.  Walter  H.  Newton  and 
Hon.  Lawrence  Richey,  secretaries  to 
President  Hoover ;  Senator  Otis  F. 
Glenn,  of  Illinois,  and  Senator  Arthur 
H.  Vandenberg,  of  Michigan;  Repre¬ 
sentatives  Carl  R.  Chindblom  and  Fred 
A.  Britten,  of  Illinois;  Leroy  T.  Vernon, 
Washington  correspondent,  Chicago 
Daily  News,  and  Harry  B.  Gauss  and 
Wallace  R.  Deuel,  of  the  Daily  News 
Washington  bureau. 


NEW  RADIO  WEEKLY 

The  Southern  Radio  News,  weekly, 
has  appeared  in  Birmingham,  Ala.,  as 
the  answer  of  the  radio  stations  to  the 
action  of  the  newspapers  in  curtailing 
radio  programs  and  news.  The  new 
paper  sells  for  five  cents  a  copy  or  $1 
a  year.  It  not  only  carries  the  programs 
a  week  in  advance  of  local  stations  but 
also  of  the  broadcasting  systems  and 
some  of  the  leading  national  stations. 
The  first  issue  carried  considerable  ad¬ 
vertising  from  department  stores,  radio 
dealers  and  other  concerns. 


BOND  ISSUE  DRIVE  WON 

Rallying  to  the  support  of  the  unem¬ 
ployed  of  El  Paso,  the  Herald-Post  last 
week  won  an  editorial  campaign  when  a 
$295,000  bond  issue  was  passed  by  a 
narrow  margin  of  votes.  The  Herald- 
Post  opposed  the  Real  Estate  Board,  a 
taxpayer’s  league  and  several  other  or¬ 
ganized  groups  that  protested  against 
floating  more  bonds.  As  a  result  of  the 
election,  150  men  are  getting  three  days 
work  each  week  at  a  minimum  wage  of 
$2.25  a  day.  Wallace  Perry  is  editor  of 
the  Herald-Post. 


Nearly  Half  of 

INDIANANS 

Population  Are 
Radio  “Fails’^ 


Until  the  1  930  census  made  accurate  radio  statistics 
available  for  the  first  time,  estimates  in  this  field  were 
all  more  or  less  undependable.  Lately  released  govern¬ 
ment  figures  showing  correct  totals  for  the  individual 
states — place  Indiana  10th  on  the  list  (though  I  1  th  in 
population),  with  351,540  radio  receiving  sets  on  April 
1st.  1930. 

The  Census  Bureau  estimates  these  Indiana  radios 
serve  an  audience  of  1,335,852  listeners-in.  This  means 
that  about  7/16ths  of  the  state’s  3,238,503  total  popu¬ 
lation  are  radio  “fans.” 

A  late  Department  of  Commerce  survey  furnishes  a 
basis  as  to  the  total  volume  sales  value  of  this  field,  in 
an  estimate  that  shows  the  average  cost  per  set  nation¬ 
ally  was  $103  in  1930  and  $136  in  1929. 

Using  the  lower  figure,  the  sales  value  of  the  Hoosier 
radio  field  runs  well  over  $35,000,000 — not  counting 
many  thousand  sets  sold  since  April,  1930,  and  the 
millions  of  added  dollars  spent  for  radio  parts  and 


accessories. 


While  1931  average  prices  have  fallen  below  1930, 
the  steady  and  gradually  increasing  radio  sales  in  the 
Indiana  territory  are  a  source  of  sure  profit  to  national 
radio  and  radio  accessory  merchandisers. 

This  healthy  trade  condition  is  bound  to  be  pro¬ 
portionally  accelerated  as  our  recently  entered  era  of 
“better  times”  moves  into  the  new  year.  Move  up  in 
profits — along  with  it — by  1932  linage  contracts  in  the 
papers  given  here.  They  are  the  best  in  the  state  for 
radio  advertising,  a  fact  proven  year  in  and  year  out. 
Communicate  with  their  offices  NOW  for  1932  facts 
and  figures. 


**Coluinbus  Republican  . (E) 

••Crawfordsville  Journal  &  Review. ..  (M&E) 

••Fort  Wayne  News-Sentinel . (E) 

**Indianapoli8  News  . (E) 

ttindianapolis  Star  . (M) 

ttindianapolis  Star  . (S) 

**Lafayette  Journal  &  Courier . (El&M) 

**Marion  Leader-Tribune  Chronicle. .  (M&E) 

**Marion  Chronicle  Tribune . (S) 

**Miincie  Star . (M) 

**Muncie  Star  . (S) 

ttSbelbyville  Democrat  . (E) 

**South  Bend  News-Times . (E) 

**South  Bend  News-Times . (S) 

•‘South  Bend  Tribune . (S)  29,003. ... (E) 


Circu¬ 

Rates  for 
5,000 

lation 

lines 

4,802 

.03 

7,562 

.05 

48,492 

.12 

132,562 

.27 

115,789 

.22 

140,427 

.27 

24,171 

.07 

18,087 

.075 

16,165 

.075 

23,371 

.08 

15,252 

.06 

3,953 

.025 

28,009 

.08 

27,041 

.08 

30,201 

.08 

••A.B.C.  Publishers’  Statement,  Oct.  1,  1931. 
tfCovernment  Statement,  Oct.  1,  1931. 


42 


Editor  &  Publisher  The  Fourth  Estate  for  December  19,  1931 


NEW  COPY  MAY  HALT 
FIGHT  ON  INSTITUTE 


Recignation  of  Dr.  Berkowitz  at  Di¬ 
rector  of  Chicago  Health  Institute 
Followed  by  Change  in  Advertis¬ 
ing  to  Educational  Messages 

iStecial  to  Euitok  &  Publisher) 
C'HiCACXi.  Dec.  17. — With  the  resig¬ 
nation  of  I)r.  J.  G.  Berkowitz,  director 
of  the  Public  Health  Institute  of  Chicago, 
and  the  adoption  of  a  new  advertising 
policy  by  the  trustees,  indications  are  that 
the  long  fight  Itetween  the  Institute  and 
Chicago  Medical  society  may  soon  end. 

Dr.  Berkowitz  resigned  last  Monday 
and  on  Sunday  the  first  of  a  series  of 
“educational  announcements”  appeared  in 
the  Chicago  newspapers  as  part  of  the 
Institute's  new  modified  advertising  pro¬ 
gram.  Under  Ur.  Berkowitz's  regime, 
the  institute  had  used  full  page  display 
copy,  with  large  letters  and  illustrations 
to  tell  of  the  dangers  of  “social  deseases” 
and.  subsequently,  presenting  the  services 
of  the  Institute. 

The  new  educational  campaign,  as  it  is 
called  in  the  copy,  is  of  smaller  size  in 
tlit  paiiers  and  is  headed  “venereal  dis¬ 
ease.'  The  oiiening  adverti.sement  was 
prefaced  with  the  statement:  “This  in¬ 
formation  concerning  a  serious  problem 
is  .sponsored  by  the  Public  Health  Insti¬ 
tute  as  a  Dublic  health  measure.”  It  con¬ 
cluded  with  names  of  officers  and  trus¬ 
tees,  all  well  known  Chicago  business 
men. 

The  initial  announcement  of  the  new 
series  also  told  of  the  Institute’s  recently- 
organized  medical  advisory  hoard,  com- 
pii.sed  of  seven  prominent  Chicago  physi¬ 
cians.  "These  doctors,”  the  copy  stated, 
“serving  without  salary,  now  suiiervise  all 
of  the  Institute’s  medical  .services,  direct 
its  medical  policies,  and  pass  upon  all  of 
its  educational  publicity.”  One  member  of 
this  board  explained  that  the  new  adver¬ 
tising  campaign  would  tend  to  make  the 
public  conscious  of  the  dangers  of 
venereal  diseases,  yet  would  not  adopt 
unfair  methods  in  presenting  the  Insti¬ 
tute’s  services. 

.\t  a  meeting  of  the  executive  council 
of  the  Chicago  Medical  Society,  previous 
to  appearance  of  the  first  copv  of  the  new 
series,  a  demand  was  made  that  the 
physicians  on  the  advi.sory  board  resign 
unless  the  advertising  policies  of  the 
Institute  were  changed. 

Dr.  John  R.  Harger.  president  of  the 
metlical  societv.  commented  upon  the 
resignation  of  Dr.  Berkowitz,  stating  that 
“it  might  iron  out  some  of  our  diffi¬ 
culties.” 

“Our  quarrel.”  he  said,  “has  been  with 
the  flagrant  tvne  of  advertising,  the  in¬ 
ferior  quality  of  treatment  at  the  Insti¬ 
tute.  and  the  fact  that  the  Institute  has 
violated  the  ethics  of  the  nrofession  in 
.setting  up  unfair  competition  against 
reputable  physicians.  I  think  the  Insti¬ 
tute  should  continue  advertising,  provid¬ 
ing  it  confines  its  efforts  to  educational 
information.” 

The  Institute  was  organized  about  11 
vears  ago.  More  than  150.000  patients 
have  been  treated. 

photographersTarred 

Judge  Thomas  J.  Hammond  of  the 
Massachusetts  Superior  Court  sitting  in 
New  Bedford.  Mass.,  recently  barred  all 
newspaner  photographers  from  the  court 
house  because  they  crowded  the  corri¬ 
dors  and  stairways  during  nresentation 
to  the  Grand  Jury  of  data  in  the  death 
of  Justin  L.  Cobb  of  Mansfield.  Mass. 

INCOME  TAX  OFFICE  OPENED 

The  (  hicatto  Journal  of  Commerce  has 
opened  its  yearly  income  tax  department, 
conducted  by  Cieorge  A.  .‘Mtman.  CP..^. 
Subscribers  have  the  privilege  of  sub¬ 
mitting  specific  inquiries  as  to  their  in¬ 
come  tax  problems,  which  will  be  an¬ 
swered  by  letter. 

RETURNS  FROM  FLORIDA 

John  F.  Shanahan,  circulation  man¬ 
ager,  Cliicaiio  Daily  Times,  has  returned 
from  a  three- weeks’  vacation  at  Tampa. 
Fla. 


$250,000  PLANT  FOR  STUDENT  PAPERS 


John  Morton  Eshelman  Memorial  Hall,  $2,50,000  model  plant  just  completed, 
which  houses  student  publications  at  University  of  California,  Berkeley.  It 
is  owned  and  operated  by  Associated  Students  which  also  operates  athletics 
and  a  co-operative  store.  The  student  group  gave  $125,000  toward  the  building 
and  the  state  the  other  half.  I.  King  Wilkin,  formerly  of  Son  Francisco 
Bulletin  and  Berkeley  Gazette  is  director  of  Associated  Students.  The 
University  has  no  journalism  school. 


RACEHORSE  TRAINER 
WINS  LIBEL  SUIT 

British  Court  Holds  Jockey  Club 
Stewards  to  Strict  Meaning  of 
Their  Words  in  Awarding 
Damages 

(Special  to  Editor  &  Publisher) 
London,  Dec.  7. — Publication  by  i 
newspaper  of  a  statement  concerning  any 
person,  issued  by  a  reputable  body  which 
believes  the  facts  to  be  true,  does  not 
exempt  that  paper  from  damages  for  libel, 
it  has  lieen  decided  in  the  King’s  Bench 
Division  court.  Charles  Chapman,  race¬ 
horse  trainer,  was  awarded  £16, (XX)  dun- 
ages  for  libel  against  the  Earl  of  Elles¬ 
mere.  the  Earl  of  Harewood,  and  the  Eul 
of  Rosebery,  Stewards  of  the  Jocke; 
Club,  Weatherby  and  Sons,  publishers  oi 
the  Racing  Calendar,  and  the  Tints 
newspaper. 

In  1930  the  Jockey  Club  Stewards 
warned  Mr.  (Thapman  off  the  course,  an 
action  which  spelled  his  ruin  as  a  trainer. 
In  September  of  that  year  the  stewards 
sent  a  notice  to  all  news  distributing 
centers  stating  that  Mr.  Chapman  had 
been  warned  off  Newmarket  Heath  since 
they  had  found  on  investigation  that  the 
horse  Don  Pat,  after  winning  a  race, 
had  had  a  drug  administered  to  it.  It 


TO  POOL  PURCHASES  HELD  UNEMPLOYMENT  DAY  had  had  a  drug  administered  to  it.  It 

- -  The  Port  Chester  (N.Y.)  Daily  Item  was  alleged  for  nlaintiff  that  those  words 

25  New  York  State  Dailies  Agree  to  published  a  32-page  siiecial  edition,  Dec.  meant  that  he  had  been  warned  off  be- 
Join  in  Economy  Plan  f'”"  Unemployment  Day,  Dec.  10.  More  cause  he  administered  the  drug  to  the 

,,  T  than  122  merchants  offered  five  per  cent  horse.  For  stewards  it  was  stated  that 

I  of  their  sales  on  that  day  for  the  benefit  they  had  warned  off  Chapman  because 

hers  of  the  New  \ork  Assiiciated  Dailies  unemployment  fund.  Arthur  C.  he  was  responsible  for  the  safeguarding 

ha\e  signified  their  intention  o.  Saunders,  vice-president  and  general  of  the  horse  and  because  although  he  did 

m  the  making  of  joint  contracts  for  the  of  the  Item,  is  assistant  finance  not  administer  the  drug  and  obviously 

purchase  m  iiuantity  of  news  ink,  metal,  did  not  know  who  had  done  so,  it  ws 


newsprint  and  other  sujiplies. 

E.  S.  Kessinger,  Rome  .'Icntinel,  secre¬ 
tary,  announced  that  a  complete  rejiort  of 
the  plan  will  be  made  ta  the  coming  meet- 


TEXAS  PRESS  LEAGUE  MEETS 

The  Texas  Daily  League  held  its  ail¬ 


ing  of  the  association  at  Lake  Placid  in  'tual  convention  in  Dallas,  Dec.  7.  Wil-  Calendar  and  pufilisfirt 

mg  oi  uic  HI  c  1  mu  u  1  Ua,,,u  manairpr  ■Imorilln  Times  Were  not  true  m  their 

January.  The  committee  apixnnted  _at  the  h^  Hawk  general  manager,  .li/^  ordinarv  meanimr  and  that  the 


summer  meeting  in  Syracuse  includes:  (lex.)  A  ezvs-U  lobe  ^na  Walter  Alurray, 
William  O.  Dapping.  .Auburn,  chairman;  publisher.  Ranger  (Tex.)  Times  were 
E.  M.  Waterbury,  Oswego;  and  E.  S.  re-elected  directors.  A.  G.  Mayse,  pub- 
Kessinger.  lisher,  Paris  (Tex.)  Nezvs  was  appointed 

"The  plan  is  not  restricted  to  Asso-  a  director, 
ciated  Dailies  members,”  Mr.  Dapping 

says,  “and  others  may  join  in  the  co-  BROUN  IN  SEA  SHOW 

oiierative  movement  by  indicating  their  Heywcxxl  Broun,  Nciv  York  lYorld- 
desire  to  me.  /Ml  of  the  smaller  New  Telegram  columnist,  was  to  sail  Dec.  19 


York  State  dailies  are  invited  to  join  on  a  14-day  cruise  of  the  Mauretania 
and  the  more  who  join  the  more  sue-  during  which  he  will  appear  in  a  show 
cessful  we  will  be  in  making  negotiations  aboard  the  ship.  Mr.  Broun  will  also  be 
which  will  effect  economies  in  newspajier  a  guest  star  at  a  “Heywood  Broun 
nrodnrtion  hv  lartrp  eualp  hnvincr  ”  Night”  at  a  Havaiia  hotel. 


production  by  large  scale  buying.” 

CURBING  DECEPTION 


CURBING  DECEPTION  TATEM  SUCCEEDS  NEWMAN 

_  _  Heywood  B.  Tatem  has  been  appointed 

Chicago  B.B.B.  Cleaning  Up  Radio  advertising  manager  of  the  Norfolk 


and  Fur  Advertising  (\’a.)  Virginian-Pilot.  He  has  been  with 

Newspajier  coojieration  with  the  Chi-  ^ 

cago  Better  Business  Bureau  has  resulted  solicitor  and  succeeds  J.  T.  Newman. 

in  elimination  of  statements  in  advertis-  .woiTiMr-  cpdic-c  nai  dci  icir 

ing  layouts  capable  of  deception,  particu-  WRITING  SERIES  ON  RELIEF 

larly  in  radio  and  fur  advertising.  Jane  Logaji,  Chicago  Daily  Times  r 


ing  layouts  capable  of  deception,  particu-  WRITING  SERIES  ON  RELIEF  fleers  are  :  Bert  Taite,  Toronto  - 
larly  in  radio  and  fur  advertising.  Jane  Logan,  Chicago  Daily  Times  re-  Cr  Empire;  vice-president;  rial  .■ 

Eight  recommendations  w'ere  drawn  uji  jiorter,  is  writing  a  series  of  articles  tell-  Miller,  secretary  and  Fred  Strangwaj . 

and  approved  by  the  Midwest  Radio  ing  how  the  $1().(X)0,(K)0  raised  by  the  Toronto  Evening  Telegram,  treasurer 

Trades  .\ssociation  in  which  ‘'bait”  lay-  joint  emergency  relief  committee  of  Cook  Quarters  of  the  new  club  will  be  in  tne 

outs  were  jilaced  on  the  taboo  list.  These  county  is  being  used.  King  Edward  Hotel. 

recommendations  were  presented  to  the _ _ _ — - 

newsjiajiers  who  accejited  them,  as  a 
guide  for  copy  offering  radios.  Chicago 

furriers  have  also  taken  corrective  steps  •  i-  .  •  n  r  c 

in  regard  to  misleading  names  and  other  specialists  in  all  lorins  ot 

“bait”  practices. 

Radio  advertisers  offering  “30  day  mj  f  ' 

£  Newspaper  Insurance 

gation  to  buy.”  Complaints  against  high 

carrying  charges  have  resulted  in  investi-  ^  review  and  analysis  of  vour  present  policies  together  with  our 

gations  by  the  bureau  and  it  was  found  .  .  i  i  o 

that  radios  offered  at  $1  down  and  priced  recoininendations  will  gladlv  he  made  upon  request. 

at  $36.50  were  costing  $46.50  if  obtained 

on  the  advertised  terms.  These  accounts 

now  carry  the  words,  “jilus  carrying 

charge.  ^ 

THREE  TAKE  C.  OF  C.  POSTS 

Three  men  active  in  Nebraska  news-  BARHAM  &  MITCHELL,  INC. 

Iiajierdom  have  been  electetl  to  director-  u  i 

ships  in  the  chambers  of  commerce  of  Insurance  Brokers 

their  conimunities  within  a  single  week.  . 

Thev  are:  Frank  D.  Tlirooj).  publisher.  >*•'*  "•  Bivd.  :io  i.aiy  Bid*. 

Lincoln  Star.  A.  F.  Buechler,  publisher,  >''''■  '•  Chicago,  ill.  l.«»  .\n*eleH,  tan  • 

Grand  I.dand  Independent,  and  Hugh  R. 

Brown,  business  manager,  Kearney  Hub.  _ _ _ 


Newspaper  Insurance 

A  review  and  analysis  of  your  present  policies  together  with  out 
recommendations  will  gladly  he  made  upon  request. 


BARHAM  &  MITCHELL,  INC. 

Insurance  Brokers 


102  Malden  l..ane 
New  York,  N*.  Y. 


175  W\  JaekNon  Blvd. 
Chiraico,  111. 


710  I.a«  Bid*. 
I.OB  .\n*<*leH,  CaJIt- 


did  not  know  who  had  done  so,  it  was 
partly  due  to  his  carelessness. 

The  jury  found  that  the  words  pub¬ 
lished  to  the  news  agencies  and  the 
Racing  Calendar  and  published  by  the 


(Tex.)  Nezvs-Globe  and  Walter  Murray,  ordinary  meaning,  and  that  they  meant 
jiublisher.  Ranger  (Tex.)  Times  were  ‘hat.  Chapman  was  a  party  to  the  actual 
re-elected  directors.  A.  G.  Mayse.  pub-  doping  of  the  horse  ^mages  wre 
lisher,  Paris  (Tex.)  Nezvs  was  ajipointed  assessed  as  follow:  £3.()TO  for  j^lica- 
_  fjirprtfir  f'OB  to  thc  news  ageiicies ;  £3.(KW  to 

_  publication  to  the  Times,  and  £10,(XX)  to 

BROUN  IN  SEA  SHOW  publication  to  the  Racing  Calendar. 


BROUN  IN  SEA  SHOW  publication  to  the  Racing  Calendar. 

,,  Judgment  was  entered  against  tw 

Heywcxxl  Broun,  Nezo  I  ork  U  arid-  Stewards  and  Weatherbv’s  for  £13,000 


and  costs,  and  against  all  the  other  d^ 
fendants  for  £3,000  and  costs.  Stay  oi 
execution  was  granted  on  condition  that 
£500  was  paid  to  Mr.  Chapman  within 
14  days,  the  sum  not  be  returned  in  any 
event  but  to  be  taken  into  account  against 
any  damages  awarded.  Notice  of  appeal 
was  given. 

TORONTO  CLUB  FORMED 

Gordon  Hogarth,  Toronto  Ez'esim 
Telegram  is  president  of  the  newly 
formed  Toronto  Press  Club.  Other  ot- 
ficers  are:  Bert  Taite,  Toronto  -IW 
&  Empire;  vice-president;  Hal  ] 
Miller,  secretary  and  Fred  Strangways. 


> 
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NEWSPAPERS  SPREADING 
CHRISTMAS  CHEER 


y  » 

any 
hicii 
not 
ibeL 
ench 
■ace- 
lam- 
lles- 
^1 
ckey 
•s  a 
twi 

ards 
an 
iner. 
ards 
itinj! 
had 
since 
the 
race. 
It 
•ords 
'  be- 
the 
that 
ause 
dini! 
:did 
jusly 
was 

pub- 
the 
the 
tunl 
leant 
ctual 
were 
>Iica- 
I  for 
1)  for 

the 
3,000 
r  d^ 
ly  of 
that 
■ithin 
I  any 
ainst 
ppeal 


(Continued  from  page  7) 


sponsoring  a  number  of  activities  directly. 

The  Blade  has  established  for  the  sec¬ 
ond  year  its  Cent-a  Claus  in  which  the 
goal  is  a  ton  of  pennies  to  provide  Christ¬ 
mas  food,  fuel,  clothing  and  toys.  Last 
year  more  than  $4,0(X)  was  donated  to  the 
fund,  which  is  collected  in  a  large  glass 
case  set  up  on  a  prominent  downtown 
corner.  More  than  4(K)  smaller  units  are 
distributed  in  stores  throughout  the  city, 
funds  from  which  are  gathered  up  and 
placed  in  the  main  Cent-a  Claus.  The 
Blade  also  is  sponsoring  a  campaign  to 
collect  toys  through  the  schools  for  needy 
children. 

The  Toledo  Xeios-Bcc  again  is  spon¬ 
soring  its  charity  boxing  show,  through 
which  several  thousand  dollars  is  raised 
annually  for  relief  at  Christmas  time. 

Paul  Block,  publisher  of  the  Blade  and 
Morning  Times,  again  has  donated  use 
of  the  entire  former  Times  building  for 
welfare  activities. 

The  Columbus  Dispatch  has  been  rais¬ 
ing  money  for  the  work  of  the  Salvation 
Army  through  theatre,  sports  and  broad¬ 
casting  benefits.  The  Columbus  Citizen 
has  obtained  thousands  of  broken  toys 
which  are  being  repaired  for  distribution 
Christmas  Eve. 

The  Memphis  Prc'ss-Scimitar  is  spon¬ 
soring  the  Cioodfellows’  Santa  Claus 
Club,  which  has  started  its  19th  cam¬ 
paign.  Last  year  the  club  made  8,()(X1 
happy,  and  expects  an  even  greater  de¬ 
mand  this  vear.  The  Memphis  Commer¬ 
cial  Appeal  and  Evening  Appeal  arc  co¬ 
operating  with  the  Elks  in  raising  a 
Christmas  fund.  I.ast  year  the  same 
agencies  raised  $14,0(X).  This  year  the 
goal  is  $30,000. 

The  Buffalo  (X.Y. )  Courier-Express 
is  sponsoring  a  movement  to  provide  toys 
for  Orphans  and  children  of  needy  fami¬ 
lies.  It  has  given  over  a  ixjrtion  of  its 
building  to  the  repairing  and  refinishing 
of  discarded  toys  which  arc  being  made 
like  new  by  volunteer  workers. 

The  “Subs  for  Santa  Claus”  have  been 
organized  by  the  Salt  Lake  Tribune  and 
Telegram.  The  papers  print,  in  addition 
to  other  publicity,  coupons  for  charitably 
inclined  citizens  to  sign,  offering  to  care 
for  one  or  more  chilclren.  At  the  same 
time  information  concerning  the  status  of 
needy  ^  families  is  turned  over  to  the 
“Subs.”  In  this  manner  2,210  children 
were  cared  for  in  19.30.  It  is  estimated 
that  at  least  4,200  will  be  cared  for  this 
year. 


The  1931  edition  of  the  Terre  Haute 
find.)  Tribune-Star  Christmas  P'rolic 
4M  presented  Dec.  16  and  17, 

•Ml  proceeds  will  be  invested  in  baskets 
of  groceries  and  systematically  distribut- 
the  needy  families  of  the  citv, 
The  Grand  Junction  (Colo.)  Daily 
oentmel  is  conducting  its  eighth  annual 
relief  fund  campaign.  The  Sentinel  em¬ 
ploys  Mrs.  X.  E.  Coles  the  year  around 
as  a  regular  salaried  employe  to  ad- 
niiiuster  the  Relief  Fund  and  to  devote 
all  her  time  to  relief  and  employment 
a- t  moneys  raised  goes  for 

relief  work  since  salary  and  administra¬ 
tion  costs  are  paid  bv  the  Sentinel  itself 
I'unng  the  late  summer  and  fall.  Mrs 
vo.es  superintended  the  canning  of  hun- 
tl  j-  "  fruits  and  vegetables  tc 

Q  oisfrilmted  to  needy  families  by  the 
-eotinel  umd  during  the  winter. 

<-  * f^cpids  { Mich. )  //era/ci 
-  nta  (  Ians  (lirls,  an  organization,  spon- 
^•retl  ,y  the  newsitaper.  which  for  2f 
money  with  which  tc 
^  'instmas  gifts  for  children  ol 
Vis  '  Rapids  families,  this  yeai 

nas  collected  approximately  $3,000. 

the  17th  consecutive  year  the 
ll  or^ster  (Mass.)  Evening  Post  is  con- 
^  campaign  to  raise  funds  foi 
citv  orphans  of  tin 

its'^aniif  F'^l’ress  is  raising 

provide Christmas  Fund,  tr 
at  the  gifts  for  the  childrer 

Me  <^»''><l'-ens’  Homes. 

ganla"J^'‘'  Club,  or. 

•n  of  juvenile  page  contributor; 


of  the  Bridgeport  (Conn.)  Post-Tele¬ 
gram,  have  arranged  a  “toy  matinee"  at  a 
Bridgeport  theatre  for  the  benefit  of 
children  of  the  unemployed.  Used  toys 
serve  as  admission  tickets. 

Employes  of  the  Sioux  City  (la.) 
Tribune  have  pledged  $1,273  to  the  united 
charities  drive  at  Sioux  City.  The  total 
includes  $20  given  by  carrier  boys  who 
voted  to  sacrifice  their  annual  Christmas 
banquet  to  give  others  an  opportunity  to 
enjoy  the  holiday.  Members  of  nearly 
every  department  of  the  paper  pledged 
two  days’  wages. 

The  Lansing  (Mich.)  State  Journal, 
through  its  Red  Stocking  club  and  with 
the  cooperation  of  civic  and  business 
organizations  is  distributing  food,  candy, 
clothing  and  toys  to  the  poor  of  the  city. 
The  firemen  are  repairing  the  toys  the 
State  Journal  has  collected. 

The  Dayton  (O.)  Daily  Xezvs  and 
the  Dayton  Journal-Herald  are  sponsor¬ 
ing  movements  to  provide  Christmas 
dinners  for  the  p(K)r  of  the  city.  For 
the  tenth  consecutive  year  the  Daily 
News  is  carrying  on  its  “GotKlfellow 
Club”  movement,  each  member  pledging 
to  provide  Christmas  dinners  for  one  or 
more  families.  The  Journal-Herald  is 
again  carrying  out  the  plan  started  last 
year,  in  cooperation  with  Dayton  Post 
'5.  American  Legion.  It  is  termed  an 
“.Adopt  a  Family”  movement. 

The  Ogden  (Utah)  Standard-Exam¬ 
iner  sponsored  a  canned  food  day  for 
the  poor  at  a  children's  matinee  at  a 
theatre  recently,  and  2,000  cans  and  jars 
of  food  were  turned  over  to  the  needy. 

The  work  of  individuals  on  the  vari¬ 
ous  newspapers  in  many  ca.ses  is  pro¬ 
viding  Christmas  cheer.  Instances  can 
be  cited  of  the  campaign  of  Esther 
Hamilton,  Youngstoivn  (O.)  Telegram 
columnist,  who  has  been  urging  bridge 
clubs  to  “adopt”  a  needy  family  for 
Christmas.  The  “On  Guard”  column 
conducted  by  .A1  Look  in  the  Grand 
Junction  (Colo.)  Daily  .Sentinel  is 
again  collecting  and  distributing  toys. 
Leola  Allard,  women’s  editor,  Chicago 
Daily  Xezos,  is  asking  all  News  readers 
to  send  their  Christmas  cards  in  after 
the  holidays.  They  are  to  be  distrib¬ 
uted  among  children  in  local  hospitals. 

This  list  is  by  no  means  complete, 
but  it  does  give  a  view  of  the  Christmas 
work  being  done  by  newsjiapers  and  the 
strenuous  efforts  they  are  making  to  see 
that  no  home  is  without  Christmas  cheer. 
In  the  smaller  cities  as  well  as  the  large 
ones  there  is  a  uniformity  of  spirit,  al¬ 
though  the  method  in  which  it  is  ex¬ 
pressed  and  the  proportions  of  its 
manifestations  vary. 

Dayton  (O.)  dailies,  besides  sponsor¬ 
ing  movements  to  provide  Christrnas 
dinners  for  poor  of  the  city,  are  staging 
other  events  to  raise  funds  for  relief 
work. 

The  Daily  Nezvs  sponsored  a  charity 
boxing  show  Dec.  18.  the  proceeds  to 
be  used  in  providing  needv  with  Christ¬ 
mas  dinners.  On  Dec.  20  the  News  is 
bringing  Woodrow  Wilson  life  story 
film  to  the  city.  Half  the  receipts  will 
go  into  its  own  relief  fund  and  the  other 
half  will  be  turned  over  to  the  Commu¬ 
nity  Chest. 

The  Journal-Herald  will  stage  its  sec¬ 
ond  annual  charity  boxing  and  wrestling 
show  on  the  evening  of  December  20. 

Among  the  New  England  newspaper 
enterprises  to  cheer  needv  families  is  the 
Boston  (Mass.)  Post  Santa  Claus,  a 
New  England-wide  institution  now  in  its 
25th  vear  with  Henry  Gillen  in  charge. 
Prnz’idence  (R.I.)  Journal  and  Ezming 
Bulletin  Santa  Claus  will  care  for  13.000 
boys  and  girls  during  its  eighth  season 
and  Worcester  (Mass.)  Ez’ening  Post 
Christmas  Club  is  in  its  17th  campaign 
to  care  for  ornhans  and  sick  children. 
.Wtc  Bedford  (Mass.)  .Standard  and 
Morning  .Mercury's  11th  annual  Neediest 
Families'  Fund  and  the  Nezo  Bedford 
Times  Santa  Clans  are  caring  for  hun¬ 
dreds  nifire  children. 

Children  of  Oakland.  Cal.,  and  suburbs 
were  guests  of  the  Post-Engnirer  at  this 
newspaper’s  annual  free  Christmas  Cir¬ 
cus,  Dec.  12. 

.An  unusual  (Thristmas  activity  is  that 
carriefl  on  by  the  I'resno  (Cal.)  Morning 
Republican  through  its  annual  Tov  Pile. 
Beginning  10  years  ago  the  basement  of 


the  newspaper  plant,  the  Toy  Pile  has 
grown  to  (Kcupy  (|uarters  during  the 
month  before  ■(Hiristmas,  1931,  as  large 
as  a  major  department  .store  and  will  this 
year  distribute  playthings,  Christmas  can¬ 
dies  and  fruit  to  more  than  3,(KX)  child¬ 
ren.  It  has  become  an  institution  in  its 
community.  The  schools  of  the  city 
gather  old  toys  to  be  repaired  by  the 
Toy  Pile.  .All  of  the  schools  having 
manual  arts  departments  manufacture 
new  toys  with  entirely  donated  mater¬ 
ials,  this  year  making  nearly  3,(XX).  Sew¬ 
ing  classes  in  the  schools  make  dolls. 
The  city’s  fire  department  suspends  all 
drills  for  the  month  of  December,  to 
work  on  the  repair  and  painting  of  toys. 
More  than  10,()00  toys  were  distributed 
last  year.  Even  more  will  be  handled 
this  year.  All  of  the  materials  used  are 
donated. 


SURVEY  PROVES  INTEREST 
IN  STORE  COPY 


(Continued  from  page  18) 


news  comparing  most  closely  in  total 
reader  following,  but  the  interest  shown 
is  nevertheless  a  strong  indication  of  the 
effectiveness  of  newspajx'r  advertising. 

The  reader  interest  in  store  news, 
which  the  newspai>er  has  created,  is  a 
very  tangible  advantage  for  the  news- 
pajxr  advertising  solicitor  to  sell  to  the 
advertiser,  and  this  definite  pr(K)f  that 
newspaper  advertising  reaches  people 
who  are  interested  in  store  news,  should 
provide  added  evidence  that  newspaixr 
advertising  pays. 


LEAGUES  DISCUSS  RADIO 


CAMERA’S  FIELD  DEBATED 


Photographer  and  Artist  Clash  At 
Art  Directors’  Lecture 

Colonel  Edouard  Steichen,  noted 
photographer  and  Commander  of  the  Pho¬ 
tographic  Section  of  the  United  States 
.Air  I'orce  during  the  World  War,  was 
the  first  speaker  in  the  “Challenge  of 
the  Camera.”  a  debate  on  photography 
versus  drawings  held  Nov.  23  at  Roose¬ 
velt  House,  New  York. 

Roy  Spreter,  illustrator,  gave  the  case 
for  drawings  in  this  second  discussion  of 
the  Annual  l>ecture  Series  held  by  the 
Art  Directors  Club  of  New  A'ork. 

In  C'olonel  Steichen’s  opinion  the  ad¬ 
vance  of  photography  in  magazines  and 
newspapers  is  largely  due  to  the  infiu- 
ence  of  the  movies  which  have  trained 
people  to  enjoy  pictures  in  photographic 
form.  .A])proximately  8.5  per  cent  of  all 
illustrations  used  in  advertising  in  maga¬ 
zines  today  are  photographic,  he  said, 
and  newsi>apers  are  following  suit  now 
that  photographers  are  learning  how  to 
pnKluce  photographs  with  simple  values 
for  news  stock. 

The  chief  reason  advance*!  by  Colonel 
Steichen  for  the  success  of  the  photo- 
grai)h  for  advertising  purpf)ses  was  its 
convincing  quality.  Eventually  advertis¬ 
ing  agencies  in  Colonel  Steichen’s  opinion 
will  have  their  own  photographic 
studios  ranking  in  importance  with  the 
big  moving  jjicture  pnxlucers.  Pos¬ 
sibilities  of  photography  for  posters  are 
still  untouched.  Color  photography  will 
grow  steadily  because  there  is  an  urgent 
demand  for  it. 

Mr.  Spreter,  in  defending  the  case  for 
drawings,  admitted  that  phf)tography 
would  be  increasingly  imi)ortant  in  pic¬ 
turing  news  events  or  in  showing  actual 
merchandise.  There  is  an  imaginative 
(piality,  however,  possible  in  drawings 
which  the  photographer  cannot  approach. 

One  of  the  limitations  of  the  photo¬ 
graph.  according  to  Mr.  Spreter,  is  its 
inability  to  be  funny.  It  is  more  (lifficult 
also  to  get  individuality  in  advertising 
with  the  use  of  photographs.  Mtxlels 
are  repeated.  Values  of  color  are  much 
the  same.  The  more  photographs  are 
use*l,  the  more  unique  and,  therefore,  the 
greater  attention  apjjeal  of  drawings. 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 
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Baseball  Officials  Generally  Opposed 
to  Broadcasting  Games 

Broadcasting  of  baseball  games  came 
in  for  discussion  at  the  annual  joint  meet¬ 
ing  of  the  American  and  National  league 
presidents  in  Chicago  last  week. 

Although  nothing  will  be  done  until 
next  year,  a  poll  of  clubs  in  both  leagues 
shows  the  majority  in  the  “against”  col¬ 
umn.  Results,  as  reported  in  the  Chicago 
Herald  and  Examiner,  foll*>w : 

National  League :  Against— Pitts¬ 
burgh,  New  York,  Br(K)klyn,  Cincinnati, 
Philaclelphia.  For — Chicago,  St.  Louis, 
Boston. 

American  League :  .Against — Philadel¬ 
phia,  New  A’ork,  Boston,  Cleveland,  De¬ 
troit,  Washington.  For — Chicago,  St. 
Ix)uis. 

The  Baseball  Writers’  Association 
voted  to  conduct  a  survey  among  the 
newspapers  of  the  1 1  major  league  cities 
to  determine  the  attitude  of  the  publish¬ 
ers  on  the  matter  of  baseball  broadcasting. 

STAFF  DONATED  $3,000 

Employes  of  the  Worcester  (Mass.) 
Telegram-Gazette  subscribed  $3,(K)0  to 
the  Golden  Rule  fund  recently  raised  in 
Worcester. 
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LEAVE  EUROPEAN  ART 
IN  EUROPE,  IS  WORD 

Dr.  Agha  Says  Continental  Approach 
Is  Morbid,  but  Robert  Leonard 
Says  Packages  and  Posters 
Hold  Lessons  for  U.  S. 


The  value  of  European  art  for  Ameri¬ 
can  advertising  was  debated  by  two 
artists  of  extensive  European  experience 
at  the  closing  lecture  of  the  Art 
Directors  series  at  the  Roosevelt  House, 
New  York,  Dec.  15. 

Dr.  M.  F.  Agha,  art  director  of  the 
Conde  Nast  Publications,  a  former 
director  of  the  “Bauhaus”  in  Germany, 
and  an  authority  on  the  modern  art 
movement,  discussed  the  various  schools 
of  modern  art  in  Europe.  He  began  by 
saying  that  these  schools  of  fine  art  have 
little  to  do  with  American  advertising. 
Their  whole  approach  is  different;  they 
are  imaginative  and  suggestive,  rather 
than  literal — distinctly  morbid  instead  of 
optimistic. 

He  went  on  to  say,  however,  that  many 
of  the  tricks  of  European  schools  have 
been  borrowed  for  American  advertising 
art.  The  idea  as  used  by  Raoul  Dufy, 
for  instance,  of  showing  blocks  of  color 
in  a  picture  in  a  design  that  does  not 
correspond  with  the  outlines.  Also  the 
devices  of  black  lines  against  white,  of 
Benday  halo-like  shadings  around  figfures, 
and  sculpture  in  wire.  The  newest  and 
the  most  significant  of  these  influences 
is  the  substitution  of  the  curved  line  for 
straight  angular  forms — as  developed  by 
Jean  Carlu  and  other  European  artists. 

“The  straight  line,”  says  Dr.  Agha, 
“has  outlived  its  importance.” 

Robert  Leonard,  artist  and  industrial 
designer,  now  of  New  York,  but  form¬ 
erly  art  director  of  UFA  Films,  Ger¬ 
many,  and  for  six  years  with  Lustige 
Blatter,  took  the  stand  that  American  art 
has  much  to  learn  from  European,  par¬ 
ticularly  from  what  he  calls  the 
“dependent”  arts,  or  the  arts  used  for 
selling  goods.  These  include  package, 
design,  window  displays  and  posters. 
Europe  has  advanced  in  these  phases  of 
advertising  because  it  lacks  the  field  of 
big  national  magazines  in  which  to  work. 
In  America,  on  the  other  hand,  he  feels 
that  these  forms  of  advertising  have  been 
neglected.  Between  the  merchandising 
and  advertising  there  is  a  great  gap,  and 
that  gap,  he  holds,  is  due  to  the  15% 
commission  system  which  makes  agencies 
concentrate  on  paid  space. 

Both  Dr.  Agha  and  Mr.  Leonard 
showed  on  the  screen  a  fine  collection  of 
slides  from  European  sources. 

The  lecture  series  included  five  meet¬ 
ings,  which  were  largely  attended.  It 
was  arranged  by  a  committee  of  the  Art 
Directors  Club,  headed  by  Abbott  Kim¬ 
ball,  of  Lyddon,  Hanford,  &  Kimball, 
New  York. 


PERFECT  CARRIER  RECORD 

_  Two  and  one-half  years  of  perfect  car¬ 
rier  service  unmarred  by  even  one  com¬ 
plaint  was  the  shining  record  of  Arnold 
Riley,  Regina  (Sask.)  Leader-Post  car¬ 
rier  boy  which  came  in  for  particular 
commendation  from  Victor  Sifton,  presi¬ 
dent  of  the  Leader-Post  Publishing  Com¬ 
pany,  at  the  annual  carrier  boys’  banquet 
held  Dec.  9  in  the  Hotel  Kitchener,  at¬ 
tended  by  more  than  250  carriers,  their 
fathers  and  other  guests.  Arnold  was 
presented  with  a  carrier’s  certificate  of 
honor  and  other  awards.  N.  Culic,  Alvin 
Stedche  and  Leonard  Peterson  were  pre¬ 
sented  with  gold  watches  in  token  of  18 
months  of  perfect  service.  D.  B.  Mac- 
Rae,  editor-in-chief,  and  Chester  Bloom, 
news  editor,  addressed  the  boys. 


HEADS  HOCKEY  CLUB 

G.  J.  Haughey,  assistant  accountant, 
Regina  (Sask.)  Leader-Post  newspapers 
was  elected  president  of  the  Leader- Post 
Hockey  Club  entry  in  the  season’s  com¬ 
mercial  league.  Other  officers  elected 
were :  Victor  Sifton,  president,  Leader- 
Post  Publishing  Co.,  honorary  president ; 
D.  B.  MacRae  and  Harry  Saul,  vice- 
presidents  ;  J.  P.  Bdown,  vice-president ; 
Valter  Noonan,  secretary-treasurer. 


JEFFRIES  RE-ELECTED 

J.  B.  Jeffries,  publisher,  Hannibal 
(Mo.)  Courier-Post,  was  re-elected  presi¬ 
dent  of  the  Missouri  Associated  Press 
members  for  the  eighth  consecutive  year 
in  St.  Louis,  Dec.  10.  W.  J.  Sewall,  pub¬ 
lisher,  Carthage  Press,  was  re-elected 
vice-president  and  Kenneth  Clark,  St. 
Louis  correspondent,  was  re-elected  sec¬ 
retary. 


FEATURES  ARE  ADDED 
WITH  CUT  IN  COSTS 

Milwaukee  Journal  Effects  Big  Saving 
in  Production  of  Sunday  Maga¬ 
zine  and  Increases  Content 
— Changes  in  Makeup 


The  Milwaukee  Journal  recently 
achieved  the  happy  combination  of  giv¬ 
ing  more  to  the  readers  of  its  Sunday 
Magazine  and  at  the  same  time  making 
changes  in  make-up  that  cut  the  total 
cost  of  publishing  the  magazine  more 
than  a  third. 

According  to  the  Journal,  the  maga¬ 
zine  now  contains  about  35  per  cent  more 
reading  matter,  without  sacrificing  color 
or  the  number  of  illustrations,  and  it  is 
being  published  at  a  saving  of  more  than 
35  per  cent  of  the  former  cost. 

This  has  been  accomplished  in  the  fol¬ 
lowing  ways : 

(1)  Each  page  of  the  Sunday  maga¬ 
zine  now  contains  seven  12  em  columns 
of  7  point  type  set  on  an  8  point  slug. 
Each  page  formerly  contained  six  14  em 
columns  of  8  point  type  on  a  9  point  slug. 

(2)  Head  banks  of  6  to  10  lines,  three 
and  four  columns  wide,  have  been  elimi¬ 
nated  and  banks,  one  and  two  columns 
wide,  have  taken  their  place. 

(3)  The  Boys’  and  Girls’  section,  for¬ 
merly  an  8-page  tabloid,  has  been 
changed  to  three  full-size  pages. 

(4)  In  the  past  only  two  machines 
were  equipped  to  handle  magazine  copy. 
Under  the  new  system,  magazine  material 
is  the  same  as  new  copy. 

(5)  The  full-page  front  cover  design 
is  eliminated  and  now  editorial  copy 
appears  on  the  cover. 

(6)  Two  separate  press  runs  formerly 
were  necessary  because  of  the  tabloid 
section.  Now  the  entire  magazine  and 
the  12-page  color  comic  section  are  run 
together. 


TWOMBLY  SUCCEEDS  HADLEY 


Named  Secretary  of  Maes.  Press 
Group^Hall  Re-elected  President 

W.  Fletcher  Twombly,  publisher  of  the 
Reading  (Mass.)  Chronicle,  was  elected 
secretary  of  the  Massachusetts  Press  As¬ 
sociation  at  its  annual  meeting  in  Bos¬ 
ton  Dec.  14.  He  succeeds  Charles  El¬ 
liot  Hadley,  former  publisher  of  the 
Lexington  Times-Minute  Man,  who  sold 
his  paper  during  the  past  year  to  enter 
the  advertising  business. 

Ciharles  T.  Hall,  Everett  Herald,  was 
re-elected  president  for  a  second  term. 
The  vice-presidents,  Harry  B.  Albro, 
Harwich  Independent;  Paul  W.  Bit- 
tinger,  Plymouth  Old  Colony  Memorial, 
and  Ralph  M.  Keller,  Palmer  Journal- 
Register,  and  the  treasurer,  Robert  S. 
Osterhout,  Hudson  News-Enterprise, 
were  also  re-elected. 

(Jardner  E.  Campbell,  Wakefield 
Daily  Item,  past  president  of  the  group, 
and  Warren  K.  Brimblecom,  Newton 
Graphic,  son  of  John  C.  Brimblecom,  a 
past  president  of  the  N.  E.  A.,  were  dele¬ 
gated  to  see  what  arrangements  could  be 
made  for  a  press  trip  to  Bermuda  late  in 
February  or  early  in  March. 

In  the  evening  the  editors  and  publish¬ 
ers  were  joined  by  the  ladies  for  the  an¬ 
nual  banquet  in  the  Hotel  Kenmore. 


GIVING  COURTESY  TAGS 

As  the  result  of  an  editorial  campaign 
by  the  Grand  Rapids  (Mich.)  Herald, 
visiting  motorists  are  now  given  courtesy 
tags  entitling  them  to  special  parking 
privileges.  Editorials  pointed  out  that 
Grand  Rapids  was  losing  a  great  volume 
of  business  to  other  western  Michigan 
cities  which  extended  unlimited  parking 
privileges  to  visitors. 


GETTING  DOPE  ON  WHITE  SOX 


Anne  Armstrong,  sports  writer  for 
the  Chicago  Daily  News,  gets  a  smile 
and  an  interview  from  Lew  Fonseca, 
new  manager  of  the  Chicago  White 
Sox,  during  the  annual  big  league 
meetings  in  Chicago  last  week. 


PUBLISHERS  OF  HOOVER 
BOOK  ENJOINED 

New  York  Judge  Grants  Temporary 
Injunction  Stopping  Publication 
of  “The  Strange  Career  of 
Mr.  Hoover” 


In  temporarily  enjoining  John  Hamill, 
William  Faro,  Inc.,  and  William  Faro 
from  further  publication  of  a  book,  “The 
Strange  Career  of  Mr.  Hoover — Under 
Two  Flags”  in  New  York,  Dec.  16,  Jus¬ 
tice  Salvatore  A.  Cotillo  said  he  had  “no 
sympathy  with  the  purpose  of  a  publi¬ 
cation  which  is  designed  with  no  other 
aim  than  to  discredit  the  work  of  a  public 
official  and  to  impair  his  present  useful¬ 
ness  in  these  trying  times  in  the  import¬ 
ant  task  in  which  he  is  engaged.” 

The  justice  said  that  in  making  this 
observation  he  was  “mindful  of  the  para¬ 
mount  consideration  of  the  sacred  rights 
of  the  freedom  of  the  press.”  He  quoted 
from  the  decision  of  the  United  States 
Supreme  Court  in  the  Minnesota  “gag” 
law  decision  adding,  “No  agency,  not 
even  the  courts,  should  restrain  the  sin¬ 
cere  and  honest  voice  of  the  press.  On 
the  other  hand,  the  Constitution  was 
never  intended  to  protect  publications  de¬ 
voted  to  scandal  and  defamation,  without 
even  the  excuse  of  presenting  legitimate 
criticism  or  grievance  and  without  the 
possible  extetiuating  circumstance  of  be¬ 
ing  issued  in  the  heat  of  a  public  cam¬ 
paign.” 

Hamill  is  the  author  of  the  book  and 
the  other  two  defendants  are  the  pub¬ 
lishers.  James  J.  O’Brien,  a  former 
policeman,  who  is  bringing  the  suit,  al¬ 
leges  that  he  sent  Hamill  abroad  to 
gather  facts  and  pictures  for  the  book, 
which  he  intended  to  write  and  publish. 
Justice  Cotillo  said  there  was  “little 
doubt”  that  Hamill  nad  infringed  on 
O’Brien’s  common  law  property  rights, 
but  intimated  that  he  regretted  that 
O’Brien  might  publish  the  work  if  he 
were  successful  in  the  suit. 

“My  inclination  to  grant  the  motion 
for  a  temporary  injunction,”  said  Justice 
Cotillo,  “  is  somewhat  checked  by  the 
announced  intention  of  the  plaintiff  to 
publish  the  material  for  his  own  profit.” 

The  book  is  supposed  to  reveal  inci¬ 
dents  in  the  life  of  President  Hoover, 
and  copies  have  already  appeared. 

In  his  decision,  Ju.stice  Cotillo  referred 
to  the  previous  criminal  record  of  Faro, 
whose  real  name  is  Samuel  Roth.  The 
previous  accusations  against  him  con¬ 
cerned  indecent  pictures. 


APPOINT  CRAMER-KRASSELT 

The  Massey-Harris  Company,  Racine, 
Wis.,  manufacturer  of  farming  equip¬ 
ment,  has  appointed  the  Cramer-Krasselt 
Company,  Milwaukee  to  direct  its  adver¬ 
tising  account.  The  Standard  Gas 
Equipment  Corporation.  New  York,  has 
also  appointed  Cramer-Krasselt. 


EQUITY  ASSOCIATION' 
HITS  DRAMA  CRITICS 

Would  Bar  Self-Exploiting  Reviewen 
from  Theatre* — See*  Their  Pop*, 
larity  Growing — “Old  Stuff," 

Say  Critic* 


Drama  critics  who  exploit  themselva 
rather  than  attempt  to  give  a  fair  ap¬ 
praisal  of  the  play  they  are  reviewing 
are  growing  increasingly  popular  witi 
newspaper  publishers,  an  editorial  a 
Equity,  official  publication  of  the  Actors 
E(|uity  Association,  said  this  week. 

Because  of  this  trend,  it  was  suggested 
that  the  Broadway  producing  managers 
combine  to  bar  from  their  theatres  sods 
critics  whose  writings  were  held  h^jj 
to  the  prestige  of  the  stage  and  its  actors. 

The  editorial  marks  the  first  time 
Equity  has  expressed  itself  in  regard  to 
the  New  York  reviewers. 

The  objectionable  critic  was  described 
as  one  “who  is  more  concerned  with 
making  amusing  remarks  or  displaying  j 
an  original  personality  than  he  is  with, 
weighing  the  worth  of  the  play  and  the 
work  of  the  actors  placed  before  him.' 

Percy  Hammond,  Nciv  York  Hmli 
Tribune,  commenting  on  the  editorial 
said  the  managers  had  the  legal  power 
to  forbid  “us  vandals”  from  attending 
their  offerings,  and  the  fact  that  they 
have  not  exercised  it  was  their  own  fault 

Burns  Mantle,  New  York  Daily  Nm. 
said  that  Equity’s  complaint  was  an  old  | 
one.  “Just  now  it  is  being  used  as  the 
unhappy  managers’  alibi  for  the  wretched 
business  being  done  by  all  except  Grade 
A  attractions,”  he  said.  ' 

John  Anderson,  Neiu  York  Joumi ) 
said  the  charges  were  "absurd,”  and  | 
Richard  Lockridge,  of  the  Sun,  beliwec  ' 
the  answer  to  the  criticisms  was  that  the  | 
reviewers  were  confronted  by  poor  plays  r 

URGES  GOLD  ABANDONMENT  j 

Daily  Say*  Taking  U.  S.  Off  Gold 

Standard  Would  Re*tore  Normality 

An  editorial  on  the  front  page  of  the 
Philadelphia  Record,  Dec.  17,  recom¬ 
mended  Congress  to  “take  the  United 
States  off  the  present  gold  standard  im¬ 
mediately.” 

“If  the  government  fails  to  take  the 
initiative  now,”  the  editorial  said,  “to 
hand  will  be  forced  eventually,  when  it 
will  do  little  or  no  good. 

“If  Congress  acts  now  it  will  save  much 
human  suffering  and  speed  the  return  of 
the  world,  as  well  as  this  country,  to 
normalcy. 

“We  need  inflation  to  cure  our  own 
depression.  But  even  more  important, 
we  must  forget  gold  to  relieve  the  despw 
of  the  rest  of  the  world  w'hich  is  in  debt  i 
to  us.  I 

“The  smartest  thing  smart  LTncle  Sam 
can  do  at  this  moment  is  to  let  his  debtors 
get  the  best  of  him.  Sometimes  it’s  smart 
to  be  dumb. 

“The  Record  knows  that  it  will  be 
bitterly  denounced  for  these  statements 
W^e  speak  bluntly  and  sincerely  because 
that  is  the  only  course  set  by  patriot¬ 
ism  and  courage  in  a  national  crisis. 

“False  propaganda  about  maintaining 
wages  is  one  of  the  reasons  we  must  go 
off  the  gold  standard.  The 
has  made  a  fetish  of  a  certaiii  dollar 
figure  on  the  pay  envelope.  He  W 
made  it  difficult  to  change  that  number  ot 
dollars.  The  surest  ancj  quickest 
to  meet  the  situation  which  he  has  ^ 
ated  is  to  leave  the  same  number  of  dol¬ 
lars  in  the  envelope,  but  to  make  m^ 
dollars  and  to  change  the  value  of  u* 
dollar.” 

DONATES  $1,000  FOR  REUEF 

The  Fairniount  Publishing 
publishers  of  the  Fairmont 
IVest  Virginian  recently 
SI  .000  to  the  community  chest 
Fairmont. 

PUBLISHER  NOMINATED 

C.  F.  Beushausen,  publisher,  Loup 
(Neb.)  Sherman  County 
been  nominated  for  lieutenant  goienw 
in  the  democratic  state  primary. 
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HU 


One  Dollar  be  paid 

for  each  idea  published. 
Scud  clippiuij  for  payment. 


The  Ogden  (Utah)  Standard-Exam¬ 
iner  is  featuring  interviews  with  buy¬ 
ers  of  various  department  stores  on  their 
return  home  from  eastern  markets,  giv¬ 
ing  readers  the  latest  style  and  fashion 
nws  and  also  building  up  good-will 
among  the  merchants.— G.P. 


What  happened  to  those  interesting 
garden  articles  in  winter  ?  The  Salt  Lake 
Tribune  finds  that  its  daily  garden  arti¬ 
cles  during  the  winter  months  have  as 
strong  an  appeal  as  in  summer.  Have  the 
garden  expert  discuss  window  boxes, 
house  plants,  winter  treatment  of  garden 
soil,  house  decorations,  and  as  spring 
approaches  indoor  planting  for  later 
transplanting.  Everybody  knows  how  to 
grow  under  natural  conditions.  Every 
amateur  gardener  wants  action  for  the 
winter  months. — S.J.M. 


*'The  Direct  To  You*’ 
Service 


SEE  SYD  CLARKE 

(Travel  Expert) 

FIRST 


International  Service 
76,  Rne  dee  Petite-Champs 
PARIS 


PROTESTS  INCOME  TAX 


Gossip,  items  that  are  not  news  in  the 
defined  sense,  but  make  good  local  read¬ 
ing  can  be  grouped  under  a  “Browsing 
Around”  box  as  some  papers  are  doing. 
It  makes  an  interesting  feature  in  that 
many  conversations  may  be  made  the 
basis  of  a  stick  or  two.  Origin  of  places, 
progress  of  building,  street  improve¬ 
ments  and  anything  of  a  miscellaneous 
nature  is  good  for  half  a  column  or  so 
daily. — A.O.S. 


Atlanta  Journal  Appeals  $5,173.31 
Charge  for  Year  1930 

(Special  to  Editor  &  Publisher) 

W'ashi.ngtox,  D.C.,  Dec.  14. — The 
Atlanta  Journal  Company,  has  asked  the 
United  States  Board  of  Tax  Appeals  to 
overrule  the  commissioner  of  internal 
revenue,  David  Burnet,  in  his  finding  that 
the  petitioner  owes  $.1,173.31  for  income 
tax  for  the  year  1930. 

It  is  contended  that  the  federal  depart¬ 
ment  erred  in  denying  a  deduction  of 
$45,646.79,  representing  an  alleged  loss  on 
the  disposal  of  the  Southern  Gravure 
Corporation:  refused  deductions  of 

$2,124.33,  claimed  as  deductible  donations 
during  the  tax  vear ;  and  illegally  failed 
to  allow  Georgia  state  income  tax  pay¬ 
ments  of  $2,178.87  to  lie  subtracted  from 
the  amount  to  be  paid  to  the  federal 
government.  Addition  of  these  items  to 
the  tax  return  filed  by  the  Atlanta 
Journal  resulted  in  the  deficiency. 

The  petitioner  purchased  assets  of  the 
Southern  Gravure  Company  for  $52,200, 
and  sold  them  during  the  year  to  the 
Alco-Gravure,  Inc.,  suffering  the  loss 
claimed,  according  to  the  petition. 


The  Denver  Post  has  added  a  “Voices 
from  the  Wilds”  page  to  its  Sunday  edi¬ 
tion  and  gives  prizes  of  $5,  and  $3  to 
the  best  stories  and  $1  each  for  others 
accepted.  A  whole  page  is  devoted  to 
animal  stories. — T.E. 


The  Lexington  (Ky.)  Leader  recently 
built  an  entertaining  feature  around  the 
question  “Have  you  ever  been  arrested?” 
The  story,  written  facetiously  as  a  les¬ 
son  in  Etiquette  for  Prisoners  and  Sus¬ 
pects,  took  the  offending  reader  from 
the  time  of  his  arrest  to  the  hour  of  his 
trial.  It  told  him  how  to  talk  to  the 
arresting  officers  and  the  desk  sergeant, 
how  and  with  whom  to  arrange  for  bond, 
why  a  fictitious  name  has  its  drawbacks 
as  well_  as  its  advantages,  and  gave  inci¬ 
dental  information  upon  other  aspects  of 
the  world  of  cops,  bondsmen  and  cell 
rooms.— A.B.G. 


OCEAN  TIMES  TO  SUSPEND 

Following  announcement  that  the  At¬ 
lantic  edition  of  the  London  Daily  Mail, 
published  aboard  Cunard  and  Anchor 
Line  steamers,  will  suspend  after  Dec.  31, 
the  Chicago  Tribune  announced  this  week 
that  the  Ocean  Times,  which  it  h.as  pub¬ 
lished  aboard  ships  of  other  lines,  will 
also  be  discontinued.  A  decrease  in 
trans-Atlantic  travel  was  given  as  the 
reason  for  suspension.  The  Chicago 
Tribune  will  terminate  its  arrangement 
with  Wireless  Press,  Ltd.,  of  London 
with  which  it  cooperated  in  publication  of 
ship  papers.  This  break-up  would  leave 
the  Tribune  with  nominal  control  of 
papers  only  on  the  United  States  Line, 
and,  according  to  Perley  Boone,  the 
Tribune’s  New  York  correspondent  who 
is  in  charge  of  the  ship  papers,  publica¬ 
tion  on  this  one  line  would  be  impractical. 


In  connection  with  the  Culbertson- 
Lenz  bridge  “battle  of  the  century,”  the 
New  Bedford  (Mass.)  Evening  Stand- 
ord  had  New  Bedford’s  recognized 
bridge  expert  write  daily  articles  on  the 
play  of  the  experts  of  the  night  before, 
pointing  out  mistakes,  etc. — P. 


The  El  Paso  (-rex.)  Herald-Post  is 
running  a  series  of  interviews  with  mani¬ 
curists,  barbers,^  elevator  girls,  telephone 
prls,  etc.,  telling  their  views  of  the 
Pwple  they  meet.  writer  with  a  sense 
ot  humor  can  pack  such  a  series  full  of 

reader-interest.- C.R.W. 


Lnder  a  stock  head,  “Memory  Jogs.” 
oalem  (Mass.)  P.vening  Neivs  is  print¬ 
ing  a  series  of  articles  recalling  important 
LDC  history  of  the  town.— 


Columbian 

Newspaper 

Inks 


The  Best  Ink 
is  the 


Cheapest  Ink 


The  L.  Martin  Co. 
45  Elast  42nd  Street 
New  York  City 


0»bU  Addraac  RIoaatallr  Faria 


Artkor  S.  TlMtMFdoa,  Memagmr 


Dollar  Pullers 


$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
.Send  elihbinn  tor  bnvmenl.  ^ 


Send  clipping  for  payment. 


WANT  ad  insertions  in  the  Council 

Rliifft  tTa  ^  N nnhnreil  «7i*rp  rnn- 


”  Bluffs  (la.)  Nonpareil  were  con¬ 
siderably  stepped  up  over  a  four  day 
period  when  a  loaf  of  bread  was  given 
with  each  paid  in  advance  want  ad. — 
A.O.S. 


WILL  BAR  CAMERAMEN 

The  10  colleges  which  belong  to  the 
Pacific  Coast  Conference  will  bar  news¬ 
paper  and  newsreel  photographers  from 
football  fields  next  season.  The  decision 
was  made  by  a  vote  taken  this  week  at 
the  annual  meeting  in  San  Francisco. 
Cameramen  next  season  will  be  placed 
on  special  platforms  in  the  stands.  Pro¬ 
vision  was  also  made  whereby  any 
university  taking  motion  pictures  of  its 
team  during  a  game  will  be  obliged  to 
siinnlv  duplicate  prints  to  its  opponent. 
Newsreel  companies  will  be  limited  to 
the  making  of  short  subjects.  Broadcast¬ 
ing  of  games  was  to  be  taken  up  at  a 
later  session. 


Do  You  Need  A 
Trained  Man? 


12-PAGE  COLOR  SECTION 

Wieboldt’s  outlying  department  stores 
in  Chicago  used  a  12- page  color  photo¬ 
gravure  section  in  the  Chicago  Daily 
News,  along  with  other  advertising  in 
local  papers,  to  advertise  a  Christmas 
gift  sale  recently. 


The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  trained  newspaper  and 
magazine  men  wants  to  help 
you  find  him. 


The  Bureau  puts  you  in  touch 
with  experienced,  energetic 
men.  It  saves  you  time  by 
recommending  only  those  who 
meet  your  requirements. 
Action  is  prompt. 


Men  listed  for  every  edi¬ 
torial  or  business  staff  need. 


If  you  have  a  vacancy  to  fill 
write  or  wire — 


John  Q.  Earhart,  Director 

Personnel  Bureau 


SIGMA  DELTA  CHI 

836  Exchange  Ave.  Chicago 


No  Charge  to  Employers 


advertisement  of  the  entire  group  sub¬ 
mitted.  The  winning  copy  was  pub¬ 
lished  the  following  day  in  the  paper, 
the  results  bringing  many  new  customers 
to  the  showroom  of  the  motor  company, 
and  gratifying  sales. — P.T. 


Santa’s  Question  Box  is  a  Pre-Christ¬ 
mas  contest  run  by  the  New  Orleans 
(La.)  Times-Picayune  to  increase  inter¬ 
est  in  the  classified  advertisement  page. 
Each  day  Santa  gives  six  prizes  to  the 
persons  sending  in  the  nearest  correct 
answers  to  the  questions  appearing  in 
his  Box.  The  answers  can  be  found 
by  scrutinizing  the  classified  ads. — S. 


How  has  the  generally  mild  weather 
affected  coal  dealers’  business?  Copy 
stressing  the  fact  that  sudden  cold  snaps 
may  catch  the  householder  with  an  empty 
coal  bin  will  get  extra  linage. — W.W.D. 


,  Put  down  in  your  book  right  now  not 
to  forget  the  Jewish  New  Year  holidays 
next  year.  The  Fall  River  (Mass.) 
Herald  Neivs  obtained  a  full  page  of 
special  advertisements  of  New  Year’s 
greetings,  soliciting  some  of  the  lead¬ 
ing  firms  of  the  city  as  well  as  the 
Jewish  firms.  This  idea  can  also  be 
extended  to  the  leading  members  of  the 
Jewish  community',  both  in  business  and 
professional  circles. — C. 


.'\  simple  candy  contest  conducted  now 
will  pull  large  returns.  The  Des  Moines 
Register  household  editor  offered  $20  in 
prizes  for  the  13  best  candy  recipes  and 
received  5,000  recipes.  .Only  seven  short 
stories  were  used  on  the  women’s  page 
to  tell  about  the  contest. — J.A.S. 


“Give  Something  for  the  car  for 
Christmas”  may  be  a  ribbon  for  a  full- 
page  from  auto  dealers,  accessory  peo¬ 
ple,  and  garages,  at  this  time. — C.M.L. 


The  Montgomery  (Ala.)  Advertiser 
carried  an  insurance  agency’s  advertise¬ 
ment  announcing  it  paid  a  $17,500  judg¬ 
ment  against  the  owner  of  a  car  cov¬ 
ered  by  a  liability  and  property  damage 
policy.  Other  car  owners  are  advised  to 
take  out  such  coverage  with  the  agency. 
— G.H.W. 


An  idea  which  proved  beneficial  to  both 
newspaper  and  motor  company  was  the 
advertisement  writing  contest  which 
Wood  Motor  Company  put  on  through 
the  columns  of  its  home  town  paper,  the 
San  Angelo  (Tex.)  Standard-Times. 
Daily  prizes  of  $2.50  for  the  best  adver¬ 
tisement  written  on  attractions  of  the 
various  used  cars,  were  offered  along 
with  credit  of  $5  on  any  used  car  in 
stock  to  the  winner  of  the  contest.  A 
prize  of  $10  was  offered  for  the  best 
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The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
GRCUUTION  MANAGERS 
ASSOCIATION 


Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
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ence  Eyster,  care  Star 
Building,  Peoria,  ID. 
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CARNIVAL  OF  NATIONS 
AIDED  CHARITY 

$40,000  Obtained  as  Result  of  Chicago 

Daily  News  Series  of  Group  Enter¬ 
tainments  Staged  by  Various 
Racial  Groups 

A  capacity  crowd  of  20,000  witnessed 
the  grand  finale  of  the  Chicago  Daily 
Xcu's’  “Carnival  of  Nations’’  charity 
festival  at  the  Chicago  Stadium  Saturday 
night,  Dec.  12.  More  than  2,0(K)  people 
participated  in  the  program,  which 
includ^  representative  numljers  from 
each  of  the  16  racial  group  entertain¬ 
ments  presented  previously  under  the 
auspices  of  the  I>aily  News. 

It  is  estimated  that  more  than  $40,000 
was  raised  by  these  programs  to  be 
turned  over  to  the  joint  emergency  relief 
fund  of  Cook  county  for  the  immediate 
relief  of  the  needy  in  the  16  groups  that 
joined  the  Daily  News  in  staging  the 
first  international  charity  festival  in 
Chicago. 

The  program  marked  the  first  time  in 
Chicago's  history  that  racial  groujw  had 
been  brought  together  in  an  entertain¬ 
ment  that  featured  the  native  songs  and 
dances  of  foreign  nations.  Racial  pride 
played  a  prominent  part  in  each  of  the 
entertainments  and  was  brought  to  a 
climax  in  the  final  pageant  at  the  Sta¬ 
dium.  Approximately  11, (KX)  persons  took 
part  in  these  programs  either  as  actors 
or  as  members  of  committees. 

Four  of  the  choruses  in  the  show  were 
heard  over  the  N’BC  chain  Saturday 
night,  .\ugmenting  the  racial  group  en¬ 
tertainers  were  a  number  of  radio  stars 
who  took  part  in  the  big  show  that 
lasted  from  8:30  until  midnight. 

Separate  racial  group  programs  were 
held  during  the  past  month  sjwnsored  by 
the  following  groups :  (ireek,  Chine.se, 
Hungariaii-Ukrainian,  Koumanian-I^t- 
vian,  Lithuanian,  Finnish,  Jugoslav,  Pol¬ 
ish.  Swedish.  Swiss,  Czechslovak,  Arba- 
Syrian,  Italians,  German,  Irish  and  Nor¬ 
wegian. 

The  Daily  News  assunwl  all  expenses 
incurred  in  the  presentation  of  the  vari¬ 
ous  group  programs  and  the  grand 
finale.  The  pai)er  also  use<l  its  influence 
in  obtaining  releases  for  oi)cra  stars  to 
participate  in  the  charity  festival.  The 
foreign  language  newspai>ers  of  the  city 
C(H»i)erated  with  the  Daily  News  in  pub¬ 
licizing  tbe  events. 

Work  of  coordinating  the  various 
group  numbers  into  one  big  show  for 
the  final  night  was  done  by  Donald 
Walsh,  secretary  to  the  publisher,  and 
his  committee,  compose<l  of  l'!ol>ert 
.\ndrews  awl  Carl  Carstensen,  of  the 
Daily  News  .staff. 

READER  ‘BRIBES’  PROTESTED 

British  Advertisers  Request  News¬ 
papers  to  Discontinue  Premiums 

{SpeciaJ  to  Editor  &  Pcblishkr) 

l^NiKi.v.  Dec.  10. — \  protest  has  been 
registered  by  the  Incorixirated  Society  of 
British  .\d\ertiser.s  against  “unnecessary 
financial  loads  placed  upon  advertisers 
who  are  called  uiKin  to  pay  for  ineffective 
circulation.”  This  protest  has  lx:en  con¬ 
veyed  to  tbe  national  newspaiiers  accom¬ 
panied  by  a  request  for  the  discontinuance 
of  all  insurance,  multiple  couixin,  free  gift 
and  other  circulation  canvassing  schemes. 

Sfr  Francis  Goodenough,  president  of 
the  IncoriKirated  Sales  Managers’  .Asso¬ 
ciation,  said  that  “under  present  condi¬ 
tions  advertisers  cannot  afford  to  waste 
a  penny  on  circulation  of  no  real  value. 
“Advertisers  are  justifie<l  in  objecting  to 
non-effective  circulation  created  by  any¬ 
thing  in  the  nature  of  a  brilje  to  readers,” 
said  Sir  Sydney  Skinner,  chairman  of 
John  Barkers,  big  London  store,  who  has 
recently  created  a  new  mode  in  advertis¬ 
ing  by  taking  four  pages  printed  on  blue 
paper  and  set  out  in  catalogue  form,  in 
London  evenings. 

DAILY  APPOINTS  INLAND 

The  Harrisburg  (Ill.)  Daily  Register 
has  announced  the  appointment  of  the 
Inland  Daily  Newspaper  Representatives, 
as  its  representative  in  the  national  field, 
effective  Dec.  1. 


DAILY  REMODELS  PLANT 


DAILY  WINS  CAMPAIGN 
FOR  CHEAPER  MILK 

Dealers  Announced  Cut  from  Thirteen 

Cents  to  Twelve  After  Series  of 
Articles  in  Chicago  Evening 
Post 

Coincident  with  the  publishing  of  a 
series  of  articles  by  the  Chicago  Evening 
Post,  disclosing  the  reasons  why  the 
price  of  milk  has  been  kept  up  in  Chi¬ 
cago,  came  the  reduction  last  week  of  the 
retail  price  of  milk  from  13  to  12  cents  a 
quart,  effective  Jan.  1. 

Since  the  Post  began  its  crusade,  the 
newspaper  has  become  a  veritable  clear- 


Modemistic  front  of  remodeled  Sioux 
Falls  Argus-Leader  plant. 

/''OMPLETION  of  a  new,  modernistic 
front  and  extensive  interior  remodel¬ 
ing  and  installation  of  a  large  amount  of 
new  mechanical  eijuipment,  have  been 
completed  by  the  Sioux  Falls  (S.D.) 
Daily  Argus-Leader. 

The  new  front  is  of  light  grey  speckled 
pressed  brick  set  on  a  base  of  brownish, 
moss-grained  polished  St.  Cloud  granite. 
The  large  windows,  set  in  steel  frames, 
each  have  a  wide  center  pane  of  plate 
glass,  flanked  by  narrower  panes  that 
ojien  outward,  iK*rmitting  ventilation  in 
warm  weather.  Bronze  screens  are  set 
inside  the  side  panels  and  Venetian  blinds 
are  installed  to  keep  out  excessive  sun- 
liRfft. 

The  entrance  vestibule  is  finished  in 
art  marble  and  is  heated  by  radiators 
concealed  behind  ornamental  grills. 

The  office  lobby  has  been  entirely  re¬ 
modeled,  an  old  vault  having  l)een  torn 
out  to  make  room  for  a  large  reverse 
horseshoe  counter,  finished  in  natural  oak. 

Extensive  changes  and  replacements 
made  in  the  mechanical  eijuipment  within 
the  last  year  to  meet  increasing  circula¬ 
tion  demands  include,  installation  of  a 
48-page  sextuple  high  sjiecd  Duplex  unit- 
tyjH?  press,  with  provision  made  and 
foundation  ready  for  installation  of  a 
fourth  unit  when  the  need  arises;  in¬ 
stallation  of  all  new  stereotyping  equip¬ 
ment,  and  installation  of  three  new  Lino- 
tyiie  machines  with  electric  iKits. 

B.  C.  Dow  is  manager  and  Charles  M. 
Day  editor  of  the  .\rgus-Iu.*ader. 

OCCUPIES  NEW  BUILDING 

W  ith  a  celebration  attended  by  Gov¬ 
ernor  W  ilson  of  Vermont,  the  Bellows 
balls  (Vt.)  Times  moved  into  its  new 
building  recently.  A  special  edition  of 
24  pages  was  published.  Willis  C.  Bel¬ 
knap  is  editor. 


ing  house  for  information  concerning  the 
milk  industry  in  the  Chicago  area.  The 
Post  based  its  expose  on  figures  given  in 
the  United  States  Department  of  Agri¬ 
cultural  News  Service  bulletin  for  Xq. 
vember,  indicating  that  the  price  in  Chi- 
cago  was  out  of  line  with  the  prices  in 
other  mid-western  sections. 

The  Post  then  launched  an  attack  on 
four  major  organizations  that  control  % 
l)er  cent  of  the  more  than  one  billion 
gallons  of  milk  used  in  Chicago  yearly. 

I^wrence  Jacobs,  Post  reporter,  was 
sent  into  the  country  to  get  the  farmers’ 
point  of  view.  The  campaign  opened  in 
the  Post  with  a  string  of  milk  bottles 
pictured  in  the  news  columns,  showing 
that  the  price  in  Chicago  was  higher  than 
in  any  other  large  mid-western  city. 


Supplies- Equipment 


I  PLAIN 
PACKING  FELT 

Rolls  Approx.  40  Lbs. 
Sheets  18"  X  28" 

!  Cut  Strips  Any  Width 
Packed  in  Cartons 
Ready  for  Use 

COATING  GUM 
j  PACKING  FELT  PASTE 

PASTING  MACHINES 

AMERICAN 

I  PUBLISHERS  SUPPLY 

I  P.  O.  BOX  131 

I  WEST  LYNN,  MASS. 


Rebuilt  Presses 

I  SCOTT  16,  24  and  32-page  Presses. 

I  GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

*  HOE  Pony  Quadruple,  Quadruple, 
j  Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

I  DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
I  pages. 

j  Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 


oiA^ustable  I  falter  scott  &  company 

'^HEAD  Mai*  OSm  4  Fattonr . PlalattlS.  N.  J. 

Mmt  Yark  OSat . Brakaw  Bids..  1417  Broadway 

laisnavcr  nnaata  oao# . MaaadBaak  BM 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 

Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 

Stereotype-Metal 

Furnaces. 

Flat  Shaving  Machines. 
Type  High  Planers. 

Saw  Tables. 

Monorail  Trimming 
Machines. 

Routing  Machines. 

Complete  Line  of  Acceaaorie* 
and  Supplies 

Send  for  the  latest  Hoe 
Stereotypera’  Catalog. 

R.  HOE  &  CO  a,  Inc. 

General  Office* 

138th  Su  and  East  River  j 
i  New  York  City  Ji 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to  .ooi  in.  5  H.  P.  chain 
drive.  Shaves  plates  up  to  ig'xzfi* 
Send  for 

Folder  y2D  which  tells  ALL  about  it. 

GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NEW  YORK  CHICAGO  SAN  ERANCISCO 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  othar 
fellow  to  the  start. 

Space  Packing  Pelt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co* 

Worceater,  Maiaa.,  U.  S.  A. 

CnU«  A44rau  NEMSCO — ^WarMatar 
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COMMITTEE  PROPOSED 
I  TO  REGULATE  COPY 

National  Better  Business  Bureau 
Would  Submit  Criticized  Copy 
to  Jury  of  Non-Competitive 
Advertisers 


A  new  proposal  for  the  regulation  of 
advertising  copy  was  made  public  by  the 
National  I’.etter  Business  Bureau  this 
week,  with  an  intimation  that  its  accept¬ 
ance  might  serve  to  prevent  restrictive 
legislation  which  would  put  advertising 
under  some  form  of  censorship. 

The  plan  calls  for  appointment  of  a 
committee  of  20  or  more  executives  rep¬ 
resenting  diversified  business  interests. 
In  case  of  controversy  between  an  ad¬ 
vertiser  and  the  Bureau  as  to  whether 
copy  is  fair  and  worthy  of  public  confi¬ 
dence.  the  matter  would  be  submitted  to 
this  committee  unless  the  advertiser  re¬ 
fused.  At  least  five  committee  members, 
not  competitors  of  the  advertiser,  would 
constitute  a  quorum. 

The  committee  would  be  limited  to  de¬ 
ciding  whether  practices  under  review 
were  unfair  competition  or  detrimental  to 
public  interest.  Its  opinion,  it  is  believed, 
would  be  a  powerful  influence. 

In  making  the  plan  public,  the  Bijreau 
stated :  “The  review  committee  consti¬ 
tutes  a  simple  and.  we  believe,  a  sound 
application  of  quasi- judicial  opinion  ap¬ 
plied  to  business  conduct.  In  conjunction 
with  the  National  Better  Business 
Bureau,  it  provides  a  broad  and  equitable 
system  of  self-regulation  by  business.” 

Edward  L.  Greene,  general  manager 
of  the  Bureau,  said  that  a  favorable  re- 
.sponse  had  been  received  from  business 
men  who  had  been  consulted. 

EDITOR  &  PUBLISHER 
Qassified  Advertising 

RATES 

SITUATIONS  (Cash  with  Or4sr) 

I  Time  —  .80  par  line 
S  Times  —  .40  per  Hna 
ALL  OTHER  CLASSIFICATIONS 
(Cash  srith  Order) 

1  Time  —  .78  per  line 
4  Timas  —  .80  per  line 
Cennt  six  words  to  the  line 
Whits  space  charpa  at  aame  rata  par  Una 
per  insertion  as  samed  hy  froqnancy  al 
InssrUon.  Minimum  space,  thr^  Unaa. 
The  Editor  St  Publisher  reserves  the  right 
to  elsssify,  edit  or  reject  any  copy. 


_ Brokers 

Exolniivs  Uldweit  Dally — Fine  money  maker. 
City  and  suburbs  l.TO.OOO.  Price  $400,000. 
Cash  $300,000.  Louis  Eddy,  Wrtgley  Bldg., 
Chicago. 

Desirable  Publications  --Evcniiig  papers  in  fol¬ 
lowing  Ktiitps:  I'oniiHylvniiin.  Ohio,  Illinois. 
Michignn,  Sniitli  Dakota.  .Ml  fertile,  exclusive 
Holds,  prj,.,.  mid  terms  ver.v  rtutsonaide.  ,\li 
Psniing  (lividtMids.  .Mso  Itig  Itargain.  small 
Joekl.v  in  1‘eiiiis.vlvanla  ami  Olilo.  J.  H.  Sliale. 
Times  Ilulliling,  York. 


Interest  For  Sale 


Stock  Interest  In  Class  Publication — Owner  o 
one  of  the  oldest  class  publications  In  Americi 
•ad  a  iiubllshing  business  established  for  ore 
50  .Tears,  worth  upwards  of  $1,500,000.  wil 
sell^  suiistantial  stock  interest  to  wide  awak 
newspaper  man  anti  experienced  publisher 
Must  lie  aide  to  command  $200,000.  Advertise 
oesirea  younger  associate  to  share  manage 
ent.  Over  fifty  employes  earning  goo 
nioney.  itare  opjiortunlty.  Keferences.  Ad 
'•'■fnn  P.  0.  Box  1743,  Pittsburgh,  Pa. 


Newspaper  For  Sale 


For  ^le  A  weekly  newspaper  and  loli 
minxi.  Misslssliipl.  $-,,000  cash  ami  t 
wmeone  with  the  ability  to  grasp  an 
OUT.  Clayton  Itand.  Gulfport.  Mlsslsslr 


900  PAGES  IN  NEW  ALMANAC 

The  48th  edition  of  the  Chicago  Daily- 
News  Almanac  and  Yearbook  was  re¬ 
leased  this  week.  This  year’s  edition, 
containing  900  pages,  includes  sections 
dealing  with  the  soldiers'  bonus,  cost  of 
city,  state  and  national  governments,  war 
debts,  mortality  tables,  and  30  pages  of 
census  statistics.  It  was  publi.shed  under 
the  editorship  of  Claude  O.  Pike,  who 
succeeded  James  Langland,  76,  who  re¬ 
tired  last  spring.  The  Daily  News  Al¬ 
manac  was  first  published  in  188.t  by  the 
late  Victor  Lawson  and  contained  64 
pages. 


S,  C.  INSTITUTE,  JANUARY  8 

First  annual  South  Carolina  press  in¬ 
stitute  will  be  held  at  Columbia  Jan.  8, 
Harold  C.  Booker,  secretary  of  the  South 
Carolina  Press  .Association  has  an¬ 
nounced.  Among  the  subjects  to  be  con¬ 
sidered  are :  the  effect  of  dropping  off 
sub.scribers  in  arrears ;  attitude  of  the 
press  towards  free  publicity  for  fairs, 
churches,  fraternal  organizations,  radio 
and  other  enterprises  ;  future  of  the  week¬ 
ly  newspaper,  and  small  daily. 


PROMOTED  BY  NEA 

John  Belgrave  has  been  apptiinted  fore¬ 
man  of  the  engraving  department  of 
NEA  Service’s  (Cleveland  office  succeed¬ 
ing  Olin  Root,  resigned.  Mr.  Belgrave, 
who  has  been  studying  law  at  night,  re¬ 
cently  became  a  member  of  the  Ohio  bar. 


HOYT  SHOE  APPOINTS 

The  F.  M.  Hoyt  .Shoe  Corporation, 
Manchester,  N.  H.,  has  appointed  Otis 
Carl  Williams,  Inc.,  Worcester,  Mass., 
advertising  agency,  to  direct  its  advertis¬ 
ing. 


Oflfire  to  Rent 


Fumiihed.  One.  Two.  Three  Rooms — Wnikiip. 
to  $40,  Half  block  Grand  Central.  Wcav»‘r. 
Kiist  44th. 


Circulation  Promotion 


Onr  “Better  Timet”  Cempelgne  have  nneqnallert 
paychological  ippeel.  Bold  5-year  Amerlmn 
record  for  re  eh  buelneee  on  ■  aingle  drive. 
Hudaon  De  Prieit,  246  Fifth  Are.,  New  York. 


The  W,  8.  Kendall  Company,  104  N.  Bailey 
Are.,  Tk>nleTlIIe,  Ky. — Circulation  Butidere — 
Creatora  and  aole  ownern  of  The  Kendlll  Plan. 


Over  90%  of  all  olronlatton  oampaigna  on  dally 
newepapere  in  the  United  Rtatea  and  Canada 
are  conducted  by  The  Oharlea  Partlowe  Com¬ 
pany.  The  dependable,  self-flnanring  PART¬ 
LOWE  PLAN  campaign  ie  ahaolnte  Inanrance 
of  cleanllneea,  genuine  eatlafactton  and  re- 
■ulte  that  have  never  been  e<iualled  In  rlrcnla- 
tton  bnlldlfig.  Partlowe  added  clrcnlation  Ie 
clean  circulation.  Every  enbacriptlon  verified 
by  the  publlaher  of  your  Clrcnlation  Depart¬ 
ment.  No  enbacriptlon  accepted  nnleaa  paid 
for  In  full  by  the  anbacriher.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  aclentiflc 
Burvey  of  your  field  and  an  Intelligent  eatimate 
of  Ita  poeathllltieB — without  obligation.  The 
Charlea  Partlowe  Company,  Occidental  Bldg., 
Indiana  polla. 


Circulation  Consultant 


Newapaper  Circulation  Consnltant — If  your  cir¬ 
culation  needa  a  atimulant,  don't  fire  yunr 
circulation  manager,  call  In  an  experienced  out- 
alder  to  look  your  plant  over  for  a  week  or 
a  month.  Get  advice  from  a  different  angle. 
15  yeara’  experience  rircnlatlon  Manager  Metro¬ 
politan  Momlng-Sunday-Evenlng;  8  yeara’  ex¬ 
perience  manager  wholeanle  newapaper  delivery, 
handling  over  twenty  different  dall.v  and 
Biinday  pnhllcatlona  Jamea  McKernan.  224 
Fourth  Are.,  Brooklyn,  N.  T, 


Help  Wanted 


Advertisin?  and  Business  Managrer,  exporlenrod, 
wanted.  Must  Invest  $2. IKK)  In  corporation — 
free  of  Indebtedness;  elty,  four  to  ten  thousand. 
Applicant  accepted  will  have  executive  position. 
Southwest.  Do  not  answer  unless  you  follow 
with  statement  from  hanker,  statlnff  you  have 
$2,000,  Address  C-CmO,  Editor  &  Piihllsher. 


Advertising  Men  wanted  In  every  state  in  tlu^ 
T'nion.  preferably  men  who  liave  had  experience 
in  selling  newspaper  ndvertlsinp.  No  invest¬ 
ment  requlreil.  Address  Kx(‘eUoi;rnph  Sales  Co., 
Terre  Haute.  Indiana. 


Classified — An  o|>enIn^  January  1.  10H2,  for  n 
man  to  take  ehanre  of  eljissitied  depnrtment  on 
a  morniiiff  newspaper  in  a  city  of  We 

do  not  only  want  him  to  manaire  the  depart* 
tneiit  hut  also  to  solicit  hiisinesH  and  Inilld  tiii  a 
comp<‘tent  staff.  State  ex|K*rience.  present  jm)- 
sitlon  and  salary  desired.  All  communications 
will  lie  treated  confidentially.  Address  Ilox 
C-OtiS.  Editor  &  PiihlishiT. 


Situations  Wanted 


Accountant — 10  years'  newspaper  experience  and 
three  years  public  accountinp.  Want  position 
with  publisher.  C*653,  Editor  A  Publisher. 


Situations  Wanted 


Advertising — Aggressive  young  advertising  man 
with  executive  ability  seeks  opiwrtunlty  to 
"prove  his  wares"  in  taking  hold  of  some 
advertising  department  in  city  of  less  than 
oO.tNK)  population.  Has  ideas  but  no  Infinted 
self-opinions.  Now  employed  on  stalT  of  promi¬ 
nent  daily.  Married,  responsible,  constructive 
worker.  Best  references.  C-t>04.  Eklitor  A 
Publisher. 


Advertising-Manager  or  stafTinan.  Five  years 
in  present  imsition  as  manager.  F'xperieneed 
on  both  small  city  and  inetroinditan  pa|>ers. 
Will  go  aiiywliere  Init  prefer  central  or  soutiicrii 
states.  .Vvailalile  after  Jaiinary  first.  .Vddress 
Box  ('-(174.  Editor  A  Piildislier. 


Advertising  Salesman  -Business  pnaliK^er.  12 
.veiirs  selling  Display  and  riassified,  age  *11. 
I'ollege,  available  Jan.  C-dTJ*.  Editor  & 

Piihlislier. 


Advertising  Man->17  years  ex|»erience.  witli 
splendid  r<M‘ord  as  salesman.  rmisual  copy 
writer  on  both  mercliandlse  and  newspaiier  pro¬ 
motional  advertising.  Will  inannge  department 
or  join  stalT.  Idirge  or  small  daily.  Sensible 
salary,  A  clear-cut  man.  age  87.  who  thinks 
In  terms  of  increased  linage.  r-d7d.  Editor  A 
Piihlisher. 


Circulation 

Mr.  Publisher:  .\re  you  hsiking  for  a  young 
rirculation  .Manager  or  Assistant  PiihlisherV  I 
am  twenty-six  years  old.  married,  and  have 
had  six  years'  eviMTieiiee  in  circulation  work 
with  newspapers  in  the  East;  can  build  circu¬ 
lation  aiiywlicre.  I  can  lielp  any  publisher  to 
build  ii|)  his  organization;  have  liad  enough 
experience  to  take  over  the  entire  manageinent 
of  a  small  newspaper.  Sahiry  reasonable  and 
will  go  anywhere.  I  am  now  emplo.V(*d  as 
Circuhitlon  Manager.  t'-d7u.  Editor  A  I»ul>lisher. 


Situations  Wanted 


Editorial — Young  man.  married,  university 
graduate,  15  years,  experience  various  edltois 
ial  capacities  both  home  and  abroad,  now  em¬ 
ployed,  seeks  opportunity  for  greater  advance¬ 
ment  as  managing  editor,  editor  or  city  edi¬ 
tor  of  live  afternoon  daily  in  medium  sized 
city,  with  chance  to  Invest  In  newspaper  and 
insure  future  by  hard  work  and  ability.  Lim¬ 
ited  capital  available.  Recommendations  if  re¬ 
quired.  C-644,  Editor  &  Publisher. 


Editor  Kansas’  fastest  growing  weekly,  selling 
out.  wishes  joli  weekly  manager  or  daily  re- 
IHirier.  Former  journalism  instructor.  Five 
years*  daily,  weekly  experience.  C-0«»d,  Editor 
A  Publisher. 


Editorial  -Experienced,  city,  country.  Refer¬ 
ences.  Sober,  steady.  Married.  Availaide  live 
daily,  about  Fell.  1.  C-d78.  Editor  A  Publislier. 


Editorial  Executive,  .voting,  witli  lo  years'  ex¬ 
perience  and  highest  uf  recommendations 
wishes  to  buy  active  interest  in  small  to  me¬ 
dium  sized  daily.  All  correspondence  confiden¬ 
tial.  Can  arrange  for  ]»ersoiiul  interview.  r'07I, 
Editor  A  i'uiilisiier. 


Executive 

Thoroiiglily  «]ualificd.  by  extensive  experience, 
for  position  of  business  miinager.  financial  man¬ 
ager,  comptroller,  auditor,  or  assistant  to  pub¬ 
lisher.  Prefer  metropolitan  newspaper  or  group 
of  publicntions.  Past  achievements  demonstrate 
ability  to  inaugurate  constructive  programs, 
eliminate  wasteful  practices,  and  reorganize 
when  warranted.  Exceptionally  well  recom¬ 
mended.  In<|iiiries  invited  and  involve  no  obli¬ 
gation.  C-048.  Editor  A  Piililisiier. 


Circulation  Manager  with  aldlity  to  prisluce  re¬ 
sults  and  gel  the  money  for  circulation  secured. 
\u  organizer  capable  of  analyzing  and  building. 
Hcotioinical  opiTat  ion  consistent  with  sound 
management.  Fifteen  years*  ex|MTience  (Ui  rep¬ 
resentative  newspapers,  last  seven  as  depart¬ 
ment  bead.  .\ge  87  years.  Married.  Refer¬ 
ences.  Editor  A  Publisher. 


Circulation  Manager*!  jolt  on  small  paper.  T’n- 
derstand  every  phase  of  work.  Best  references. 
('-07.*'),  Editor  aS:  Piildislier. 


Circulation  Manager,  now  with  newspaper  tliat 
has  grown  from  .{s.iMHl  to  under  Ids 

manageinent  in  !lv«‘  years,  desires  change  to 
where  more  c<uiiplote  cit.v  and  country  coverage 
is  poHsiiile.  Indetendent  carrier  system.  Mem- 
iter  1.  (’.  .M.  .\.  Age  .8.-|.  Character  and  ability 
references.  C-dMl.  Edititr  A  Piiltlislier. 


City  Editor,  paper  4.5. (XK)  circulation;  also  re¬ 
tail  advertising  experience:  available  now;  mod¬ 
erate  salary.  C-G54,  Editor  A  Publisher. 


Clartified  Advertising  Manager — Employed  and 
with  siiceessful  record  of  knowing  iiow  to  handle 
street  salesmen.  tch*phone  force,  develop  new 
iuisiness.  work  witli  credit  dept.,  wants  to  make 
imnt$Hliate  change.  At  present  witli  Middle- 
West  first  paper.  18  years  praeti<‘al  eX|H*rienee. 
('apaltle  of  developing  stalT  to  utmost  4‘lliieieii(‘.v. 
.\g4'  87.  iiiarrie4l.  4>dueated.  4‘nergetie.  Willing 
ciHiperator  to  Business  Manager  or  Biddisher. 
Ib'asoti  for  making  eliaiigt*  neceptidde  to  most 
exacting  einidoyer.  V4*ry  Im'sI  ref4*reiiees.  -\d- 
dresK  (’-tJ7>'.  Editor  A  Pnidislier. 


Composing  Room  Executive — five  years  in  last 
position.  18  years  broad  experience.  Fine  rec¬ 
ommendations.  Box  C-642,  Editor  A  Publisher. 


Editorial  Executive,  young,  well  educated,  ag 
gressive,  and  with  outstanding  lo-y4‘ar  reeitnl 
tliat  spiaiks  for  itself.  Can  provide  unusual 
recoin  tm‘ndati4iiis  for  any  editorial  capacity. 
Have  clean  rec(»rd,  gissl  personality,  and  am 
always  ridlaldc.  Can  arrange  p4>rsoiial  inter¬ 
view  if  ilesired.  C-fi72.  Editor  A  Publisher. 


ADVERTISING  MEN 
CIRCULATION  MEN 

EDITORIAL  MEN 

are  listed  in  our  Free  Employment  Service  for  newspaper 
men. 

EDITORS - PUBLISHERS 

If  you  can  use  an  extra  man  in  any  department,  describe 
your  needs  in  a  wire  or  letter  to 

CLASSIFIED  SERVICE 
EDITOR  &  PUBLISHER 


Production  Manager  of  all  mechanical  depart¬ 
ments.  Economical,  business-like  administrator. 
C-641.  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


Complete  daily  newspaper  plant  ^Duplex  Ifi-page 
tubular  prt'ss  with  dry  mat  outfit:  five  lino¬ 
types  and  g4>neral  equipment.  Will  sell  com¬ 
plete  or  separate  Items.  Wire  or  write  John 
Grifflths  Co.,  14.5  Nassau  St.,  New  York. 


For  Sale— One  Hoe  ball-bearing  Monorail  Trim¬ 
mer  for  full  page  newspaper.  Miles  .Machinery 
Company,  478  W,  Broadway,  City. 


Hoe  Angle  Bar.  doulde  uidtii.  main  and  supph*- 
nu'iit  Welii)  Newspaper  Pr4*«s  with  extra  color 
press  attacluMl.  Capacity  4  to  82  pages  or  tH 
]>ag4>s  taldoid.  Comidete  witii  casting  box.  tail 
cutter.  shav4'r  and  router.  Pric»» 

Original  cost  4)f  press  with  e4»lor  press  $.’*2.ihi<». 
National  Weekn4>H.  liio..  Winona.  Minn. 


Scott  three  deck — two  plate  wide  press  with 
stereotyping  inaclilnery  and  nnslern  press  push 
Imtton  drive.  John  GritHths  Co.  Inc.,  145 
Nassau  St.,  N.  Y.  C. 


NEWSPAPER 

PROPERTIES 

Bought, Sold  and  Appraised 

4U  negotuuion*  confidential 


Pal  mer,  Suter  &  Palmer 

Buainaaa  Eatabllahed  In  1899 

850  Maditon  Ave.  New  YoHi 
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THE  GREAT  STORY  OF  ALL  TIME 


Nahum  Tate. 

shepherds  watch'd  their  flocks 
^  by  night, 

All  seated  on  the  ground, 

The  Angel  of  the  Lord  came  down. 

And  glory  shone  around. 

All  glory  be  to  God  on  high. 

And  to  the  earth  be  peace; 

Good-will  henceforth  from  heaven  to  men 
Begin,  and  never  cease! 

4^ 

JosiAH  Giusert  Holland. 

THERE’S  a  song  in  the  air! 

There's  a  star  in  the  sky! 

There’s  a  mother’s  deep  prayer 
And  a  baby’s  low  cry! 

And  the  star  rains  its  fire  while  the 
beautiful  sing. 

For  the  manger  of  Bethlehem  cradles  a 
king. 

Lord  Tennyson. 

ING  out,  wild  bells,  to  the  wild  sky! 

Ring  out  the  old,  ring  in  the  new. 

Ring,  happy  bells,  across  the  snow! 

Ring  out,  ring  out  my  mournful  rhymes. 
But  ring  the  fuller  minstrel  in ! 

Ring  out  old  shapes  of  foul  disease; 

Ring  out  the  narrowing  lust  of  gold ; 
Ring  out  the  thousand  wars  of  old. 
Ring  in  the  thousand  years  of  peace. 
Ring  in  the  valiant  man  and  free, 

The  larger  heart,  the  kindlier  hand ; 
Ring  out  the  darkness  of  the  land. 

Ring  in  the  Christ  that  is  to  be. 

4v 

Whittier. 

Abending  staff  I  would  not  break, 
A  feeble  faith  I  would  not  shake. 
Nor  even  rashly  pluck  away 
The  error  which  some  truth  may  stay. 
Whose  loss  might  leave  the  soul  without 
A  shield  against  the  shafts  of  doubt. 

St.  Luke. 

A  CERTAIN  man  went  down  from 
Jerusalem  to  Jericho,  and  fell  among 
thieves,  which  stripped  him  of  his  rain- 
ment,  and  wounded  him,  and  departed, 
leaving  him  half  dead  .  .  .  came  a 
priest  and  passed  by  on  the  other  side 
.  .  .  and  likewise  a  Levite  .  .  .  but 
a  certain  Samaritan  .  .  .  had  com¬ 
passion  on  him.  And  went  to  him  and 
bound  up  his  wounds,  pouring  in  oil  and 
wine,  and  set  him  on  his  own  beast,  and 
brought  him  to  an  inn  and  took  care  of 
him  .  .  .  Then  said  Jesus  .  .  .  Go, 
and  do  thou  likewise. 

4^  4v 

Whittier. 

I  SEE  the  wrong  that  round  me  lies,  I 
feel  the  guilt  within ; 

I  hear,  with  groan  and  travail  cries,  the 
world  confess  its  sin. 

Yet  in  the  maddening  maze  of  things,  and 
tossed  by  storm  and  flood. 

To  one  fixed  trust  my  spirit  clings;  I 
know  that  God  is  good ! 

4v  4i  4^ 

Horace  Traubel 

Y'OU  are  a  big  thing,  civilization.  But 
why  should  I  be  afraid  to  challenge 
you?  You  are  making  a  loud  noise.  You 
are  full  of  swag  and  swagger.  You  are 
much  too  big  for  your  size,  'i'ou  are  much 
too  little  for  your  name.  You  have  pos¬ 
sessed  yourself  of  the  earth.  But  why 
should  I  be  afraid  to  challenge  you?  Yes, 
civilization,  you  do  wonderful  things  .  .  . 
I  stand  here  with  my  hat  off,  loving  your 
magnificence.  I  stand  here  with  my  hat 
on,  hating  your  shame  .  .  .  W'hy 


are  your  lights  so  abnormally  white,  and 
your  shadows  so  abnormally  black?  Tell 
me  these  things. 

4^  4v  4^ 

Marcus  Aurelius 

^PO  live  happily  is  an  inward  power  of 
the  soul. 

Every  man’s  happiness  depends  from 
himself. 

Thou  must  be  like  a  promontory  of  the 
sea,  against  which  though  the  waves  beat 
continually,  yet  it  stands. 

.^nd  about  it  are  those  swelling  waves 
stilled  and  quieted. 

4^  4^  4i 

Shelley 

suffer  woes  which  Hope  thinks  in- 
finite. 

To  forgive  wrongs  darker  than  death  or 
night ; 

To  defy  power  which  seems  omnipotent. 
To  love,  to  bear,  to  hope  till  Hope  creates 
From  its  own  wreck  the  thing  it  contem¬ 
plates  ; 

Neither  to  change,  nor  falter,  nor  repent — 
This  is  to  be  good,  great  and  joyous, 
beautiful  and  free; 

This  is  alone  Life,  Joy,  Empire,  and  Vic¬ 
tory. 

4^  4^  4i 

William  Ralph  Inge 

CERTAIN  states  of  mind  are  incom¬ 
patible  with  faith.  The  dull  and 
stupid  temper;  the  pessimistic  temper; 
the  skeptical  temper;  the  ironical  indiffer¬ 
ent  temper ;  the  peevish  and  rebellious 
temper  which  Chaucer  calls  “the  rotten 
sin  of  accidie’’ ;  the  selfish  and  loveless 
temper,  are  all  barriers  against  faith.  If 
we  are  too  stupid  to  ask  for  any  mean¬ 
ing  in  our  experience,  too  frivolous  to 
care  for  what  can  only  be  cared  for  seri¬ 
ously,  too  self-absorbed  to  be  interested 
in  anything  that  does  not  concern  our 
petty  affairs,  too  gloomy  to  hope,  or  too 
willful  to  learn,  we  are  laboring  under 
fatal  disqualifications  for  the  life  of  faith. 

A  4^  4^ 

Leo  Tolstoi 

T  BELIEVE  that  the  fulfilment  of  the 
A  teaching  of  Jesus  is  possible. 

I  believe  that  even  if  I  should  be  the 
only  one,  there  is  nothing  else  for  me  to 
do  but  to  fulfil  it. 

A  4^  4^ 

Whitman 

A  FOOT  and  light-hearted,  I  take  to  the 
open  road. 

Healthy,  free,  the  world  before  me. 

The  long  brown  path  before  me,  leading 
wherever  I  choose. 

Henceforth  I  ask  not  good-fortune — I 
myself  am  good  fortune; 
Henceforth  I  whimper  no  more,  postpone 
no  more,  need  nothing. 

Strong  and  content,  I  travel  the  open 
road. 

4^  4v  4i 

Robert  Louis  Stevenson 

There  is  an  idea  abroad  among  moral 
people  that  they  should  make  their 
neighbors  good.  One  person  I  have  to 
make  good — myself. 

But  my  duty  to  my  neighbor  is  much 
more  nearly  expressed  by  saying  that  I 
have  to  make  him  happy — if  I  may. 

To  be  honest,  to  be  kind — to  earn  a  little 
and  to  spend  a  little  less,  to  make  upon 
the  whole  a  family  happier  for  his  pres¬ 
ence,  to  renounce  when  that  shall  be 
necessary  and  not  be  embittered,  to  keep 
a  few  friends  but  these  without  capitula¬ 
tion — 

Here  is  a  task  for  all  that  a  man  has 
of  fortitude  and  delicacy. 


TJEHOLD,  I  create  a  new  heaven  and 
A-*  a  new  earth,  saith  the  Lord. 

.And  the  former  things  shall  not  be  re¬ 
membered  nor  come  to  mind. 

Men  shall  beat  their  swords  into 
ploughshares,  and  their  spears  into  prun- 
ing-hooks ; 

Nation  shall  not  lift  up  sword  against 
nation,  neither  shall  they  learn  war  any 
more. 

They  shall  build  houses,  and  inhabit 
them. 

They  shall  plant  vineyards,  and  eat 
the  fruit  of  them. 

They  shall  not  build,  and  another  in¬ 
habit. 

They  shall  not  plant,  and  another  eat. 

They  shall  not  labor  in  vain,  nor  bring 
forth  for  calamity. 

For  as  the  days  of  a  tree  shall  be  the 
days  of  my  people. 

And  the  wolf  shall  lie  down  with  the 
lamb. 

And  the  leopard  shall  lie  down  with 
the  kid. 

And  the  calf  and  the  young  lion  and 
the  fatling  together. 

And  a  little  child  shall  lead  them. 

They  shall  not  hurt  nor  destroy  in  all 
my  holy  mountain,  saith  the  Lord, 

For  the  earth  shall  be  full  of  the 
knowledge  of  God,  as  the  waters  cover 
the  sea. 

4^  4^  4^ 

Joaquin  Millfk 

TTNDER  the  storm  and  the  cloud  today, 
AJ  And  today  the  hard  peril  and  pain — 
Tomorrow  the  stone  shall  be  rolled 
away. 

For  the  sunshine  shall  follow  the  rain. 
Merciful  Father,  I  will  not  complain, 

I  know  that  the  sunshine  shall  follow 
the  rain. 

4i  4^  4^ 

Emerson 

HE  simplest  person  who  in  his 
A  integrity  worships  God,  becomes  God. 

As  there  is  no  screen  or  ceiling 
between  our  heads  and  the  infinite 
heavens,  so  is  there  no  bar  or  wall  in 
the  soul  where  man  ceases  and  God 
begins. 

Man  is  conscious  of  a  universal  soul 
within  his  individual  life,  wherein,  as  in 
a  firmament,  Justice,  Truth,  Love  and 
Freedom,  arise  and  shine. 

We  live  in  succession,  in  divisions,  in 
parts,  or  particles; 

Meantime  within  is  the  soul  of  the 
whole,  the  universal  beauty,  the  eternal 
One. 

When  it  breathes  through  his  intellect, 
it  is  genius ; 

When  it  breathes  through  his  will,  it 
is  virtue ; 

When  it  flows  through  his  affection,  it 
is  love. 

Let  man  learn  the  revelation,  that  the 
highest  dwells  with  him,  that  the  sources 
of  nature  are  his  own. 

4^  4v  4^ 

Gandhi 

A  clean  heart,  A  clear  conscience, 

A  cool  head.  Regular  communion 
with  God, 

Abstention  from  carnal  food  and 
pleasure. 

No  alcohol,  smoking,  and  condiments, 

A  strict  vegetarian  diet. 

And  love  for  all  mv  fellow-men. 

4v  4i  A 


'C'  ATHER  of  all !  in  every  age, 

A  In  every  clime,  adored, 

By  saint,  by  savage,  and  by  sage, 
Jehovah,  Jove,  or  Lord ! 

Thou  Great  First  Cause,  least  under¬ 
stood, 

Who  all  my  sense  confined 

To  know  but  this,  that  Thou  art  good. 

And  that  myself  am  blind. 

4^  4i  4i 

Milton 

A  state  governed  by  the  rules  of  justice 
and  fortitude,  cannot  suppress  knowl¬ 
edge  and  new  light. 

Ages  do  not  often  recover  the  loss  of 
a  rejected  truth,  for  the  want  of  which 
all  nations  fare  the  worse. 


Consider  what  nation  it  is,  whereof 
are  the  citizens. 

A  nation  not  slow  and  dull,  but  of  a 
quick  and  piercing  spirit,  not  beneath  the 
reach  of  any  point  the  highest  that 
human  capacity  can  soar  to. 

W  hat  wants  there  to  such  a  pregna^ 
soil,  to  make  a  nation  of  prophets,  of 
sages,  and  of  worthies? 

What  but  the  earnest  and  zealow 
thirst  after  knowledge  which  God  hath 
stirred  up  in  this  people? 

What  but  the  liberty  which  valoro^ 
and  happy  counsels  have  purchased  u$r 
What  but  the  liberty  which  hath  rari- 
fied  and  enlightened  our  spirits,  like  the 
influence  of  heaven? 

Methinks  I  see  in  my  mind  a  noMe 
and  puissant  nation,  rousing  herself  like’ 
a  strong  man  after  sleep,  and  shakh^ 
her  invincible  locks. 

Methinks  I  see  her  as  an  eagle,  nurh 
ing  her  mighty  youth; 

Kindling  her  undazzled  eyes  at  the  full 
noon-day  beam;  purging  and  unscaliart 
her  sight  at  the  fountain  itself  of  lieave^J 
radiance ; 

While  the  whole  noise  of  timorous  anj 
flocking  birds,  with  those  also  that  love 
the  twilight,  flutter  alxiut  amazed  at 
what  she  means. 

4^  4i  4^ 

•  T HEODORE  Parker 

JUSTICE  is  the  law  of  conscience;  it 
is  moral  temperance  in  the  world 
of  men. 

Justice  is  the  keynote  of  the  worli 
and  all  else  is  ever  out  of  tune. 

Justice  keeps  right  relations  betweti 
men;  one  man,  however  little,  must  not 
be  sacrificed  to  another,  however  grot 
Justice  holds  the  balance  lietweai 
nation  and  nation,  for  a  nation  is  but 
a  larger  man. 

Justice  is  the  regulator  between  ma 
and  G(^;  it  is  God’s  constant  mode  of 
action  in  the  moral  world. 

Justice  is  the  common  human  bond.  I  ^ 
am  to  do  justice,  and  demand  it  of  all  ■ 

4^  4^  4!i  j 

S.  F.  Smith  i 

^  UR  fathers’  God,  to  thee,  i 

”  Author  of  liberty,  ' 

To  thee  I  sing;  J 

Long  may  our  land  be  bright  ' 

With  freedom’s  holy  light;  i 

Protect  us  by  thy  might,  ; 

Great  God,  our  King!  J 

4i  4i  4i 

PiLPAY 

"IIT  ONEST  men  esteem  and  value  noth-  ‘ 
A  A  ing  so  much  in  this  world  as  a  real"' 
friend.  Such  a  one  is  as  it  were  anoth*  ; 
self,  to  whom  we  impart  our  most  seerd 
thoughts,  who  partakes  of  our  joy,  am  ^ 
comforts  us  in  our  affliction ;  add  to  tWi, 
that  his  company  is  an  cverlastiHj, 
pleasure  to  us. 

4^  4^  4^ 

Shakespeare 

P  OLIONIUS :  To  thine  own  self  be 
A  true ;  , 

And  it  must  follow,  as  the  night  the  dayi 
Thou  canst  not  then  be  false  to  any  nia» 

4^  4i  4^ 

Sir  Henry  Wotten 

HOW  happy  is  he  lK>rn  and  taught 
That  serveth  not  another’s  will; 
Whose  armour  is  his  honest  thought 
And  simple  truth  his  utmost  skill. 

4i  4^  4v 

Longfellow 

Be  still,  sad  heart,  and  cease  repining! 

Behind  the  clouds  the  sun  is  shininfi 
Thy  fate  is  the  common  fate  of  all,  J 
Into  each  life  some  rain  must  fall. 

Some  days  must  be  dark  and  dreary.  j 

4v  4^  4i 

Clement  C.  Moore  I 

’'T'WAS  the  night  before  Christinllfl 
A  when  all  through  the  house 
Not  a  creature  was  stirring,  not  ev® 
mouse :  .  ^ 

The  stockings  were  hung  by  the  chminm^ 
with  care, 

In  hopes  that  St.  Nicholas  soon  wouW 
there. 


